
Is the new games rating system 
working?
This is the content of joint media release from 
Flinders University and ACCM dated 2 May

The new classification system for video 
games, introduced in January this year, is 
not providing the promised better protec-
tion for Australian children, according to 
Elizabeth Handsley, Professor of Law at 
Flinders University and President of the 
Australian Council on Children and the 
Media Australia.

“Our review of the statistics for the past 
three months has shown that violent ma-
terial that was considered too extreme for 
teens in the US, Canada and Europe is 
readily available to that group in Austral-
ia,” Professor Handsley said.

“Over two thirds of the 23 video games to 
receive an MA15+ rating since the intro-
duction in January of the new classification 
system are rated for adults overseas. Those 
ratings have principally been for extreme 
or intense violence,” she said. 

“The introduction of the new video game 
classifications was a response to a concern 
in the community that the material avail-
able at MA15+ was too strong for 15 to 17-
year-olds.

“The new guidelines were supposed to be 
stricter, so that such material would go into 
the new R18+ category. However, 16 of the 
23 games rated MA15+ were deemed not 
suitable for 15 to 17-year-olds by either the 
Entertainment Software Rating Board (US 
and Canada) or Pan European Game Infor-
mation or both. It would appear that the 
new system has not resulted in a tighten-
ing-up of the classification system at all.”

While 13 titles have earned the new R18+ 
rating, Professor Handsley said the clas-
sification discrepancy between Australia 
and other parts of the world showed that 
the new guidelines have not achieved the 
intended result.

The Australian Council on Children and 
the Media calls on the Standing Council on 
Law and Justice to review the guidelines 
in light of these findings, and to open the 
matter up for public comment.

Victory for the ‘Get Maccas out of 
Toys ‘R’ Us’ Campaign
The Parents Jury have announced a suc-
cessful campaign to get  playfood toys 
representing McDonald’s products off the 
shelves of Toys ‘R’ Us stores. A Parents 
Jury member noticed the toys and alerted 
the organisation.An online petition was 
launched and Toys ‘R’ Us Australia have 
promised that remaining stock will be 
removed from stores by the end of May 
2013.

http://theparentsjury.org.au

Inquiry deadlines: have your say

Free TV Australia (Free TV) is proposing 
amendments to the Commercial Television 
Industry Code of Practice (the Code) 
to reduce and control the promotion of 
live odds in live sporting broadcasts. 
The proposed amendments reflect an 
agreement reached by commercial radio, 
commercial television and subscription 
broadcasters which was announced by  the 
Minister for Broadband, Communications 
and the Digital Economy last year.

Public comments must be received by 20 
May 2013. 

http://www.freetv.com.au/SiteMedia/
w3svc751/Uploads/Documents/Free_TV_-
_Explanatory_Note_-_Live_odds.pdf

The Australian Communications and 
Media Authority is conducting the 
Contemporary community safeguards Inquiry 
into the core principles that should guide 
the content of contemporary broadcasting 
codes of practice. They are hosting a series 
of Citizen conversations in June. Topics to 
be included in these  discussions include 
“Classification and the time-shifting 
audience” and “Advertising and the 
changing world” 

For more information or to register for a 
session go to http://engage.acma.gov.au/

No. 296 April 2013

    small screen        
News Digest of Australian Council on Children and the Media (incorporating Young Media Australia) ISSN: 0817-8224

IS THE NEW GAMES RATING 
SYSTEM WORKING?

FAST FOOD TOY VICTORY
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YOUR SAY

  Buy Steve Biddulph’s latest 
book, and support ACCM

Raising Girls:  
 

From babyhood to womanhood 
- helping your daughter to grow up 

wise, warm and strong

Paperback - $24.00 including GST 
and Delivery in Australia

Purchase online at: 

http://www.trybooking.com/CLXT

St Andrew’s Cathedral School and
the Australian Council on Children and the Media present

 

Grand Theft Brainspace?
Games, apps & mobiles  -  issues & practical strategies

 
Dr Wayne Warburton, Macquarie University, NSW
Grand theft brainspace: What science tells us about  

the impact of violent media on children 

Dr Kate Highfield, Macquarie University, NSW
Pocket games and media - benefits and concerns of gaming  

and media with mobile technologies

6.30 pm, Thursday 30 May 2013
M C Newth Auditorium, St Andrew’s Cathedral School

51 Druitt Street, SYDNEY

  Tickets $20.00  
Bookings online at http://www.trybooking.com/CVMW  

EDITORIAL: 
CLASSIFICATION: WE CAN DO 

BETTER FOR CHILDREN



Classification: we can do better for 
children
 
The basic shape of our classification systems for 
films, DVDs and games, and for television has 
not changed in over 30 years- and it’s time that 
it did.  
 
For all of that time, the classification categories 
have revolved around the age of 15 years. 
 
While G content is supposedly suitable for 
everyone, PG content may contain some material 
that will confuse or upset those under 15 years, 
M content is not recommended for those under 
15 years, and MA15+ content is not suitable for 
that age group. So what’s so significant about the 
age of 15 years?  No one can really say. 
 
And the criteria that define what goes into each 
category, seem focussed on preventing fright in 
children and offence to adults, rather than having 
as their principal aim, to support the healthy 
development of children, based on 60 years of 
well developed child development theory, and 
the latest research.  
 
Indeed,  the 2011-2012 Australian Law Reform 
Commission (ALRC) review of the National 
Classification Scheme (NCS)  placed more 
emphasis on retaining compulsory classification 
at the upper levels (mature and adult content) 
of the system than on recommending ways of 
making the NCS more effective in preventing 
harm to children.  In fact their proposals that 
content under MA15+ level might not need 
to be classified at all,  or if so, done by self 
regulation, constitutes a real backward step.  

However, there is some hopeful 
movement at the station. The 
Standing Council on Law and 
Justice Ministers have agreed to  “  
a program of research to examine 
current classification categories, 
symbols and community standards 
in relation to media content”. 

The Attorney General’s Department is planning 
to implement a three-stage research program 
into classification issues. The priority areas for 
research, to be commenced and progressed 
in stage one, are the existing classification 
categories and how well they are understood; 
and ways in which classification categories 
and consumer advice might be improved for 
better comprehension by the community and/or 
alignment with community standards.”
 
ACCM is broadly supportive of these plans but 
is concerned that while “community standards” 
might well provide a good measuring stick for 
the upper levels of content, criteria at lower levels 
should be shaped by the evidence about what is  
harmful to children at different age levels under 
15 years.  

And in another development, the Australian 
Communciations and Media Authority (ACMA)  
is beginning a review of the principles guiding 
the content of Broadcasting Codes and will hold 
a series of Citizen Conversations (in Sydney)* 
on different aspects, such as news and current 
affairs, advertising and classification.    
 
We look forward to some real progress soon.  

* More information http://engage.acma.gov.au/
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Generation Next Seminars

ACCM Vice-President Dr Glenn Cupit will be speaking at the Generation Next seminar series -  
Mental Health and Wellbeing of Young People. Glenn is a Senior Lecturer in Child Development at the 
deLissa Institute, University of South Australia. 

Glenn’s topic will be Healthy Media Consumption – Practical Strategies. Electronic media can have a 
very positive influence but it can also be misused with unhealthy results on mind and body. Glenn 
will provide established strategies to shift children’s media usage in a positive direction.

Glenn Cupit will be speaking at the following seminars: 

Brisbane - Friday 17 May - University of Queensland
Sydney -  Friday 31 May - Wesley Conference Centre
Adelaide - Friday 21 June - St Peter’s Girls School 

Other seminars in this series include:

Melbourne - 10 May - Greater Union Cinemas
Canberra - 14 June - The Playhouse

http://www.generationnext.com.au/events/mental-health-wellbeing-of-young-people/
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NEW PUBLICATIONS

CONFERENCES
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ADVERTISING
Lobstein, T (2013)
Research needs on food marketing 
to children. Report of the StanMark 
project.
Appetite, Vol. 62, Pp185-186

Blades, M; Oates, C; Li, S (2013)
Children’s recognition of 
advertisements on television and on 
Web pages.
Appetite, Vol. 62, Pp190-193

Boyland, EJ; Halford, JCG (2013)
Television advertising and branding: 
Effects on eating behaviour and food 
preferences in children.
Appetite, Vol. 62, Pp236-241

Harris, JL; Sarda, V; et al (2013)
Redefining “child-directed advertising” 
to reduce unhealthy television food 
advertising.
American Journal of Preventive Medicine, 
Vol. 44, No. 4, Pp358-364

Bevelander, KE; Meiselman, HL; 
Anschütz, DJ (2013) 
Television watching and the emotional 
impact on social modeling of food 
intake among children.
Appetite, Vol. 63, Pp 70–76

Opree, S;  et al (2013) 
Children’s advertising exposure, 
advertised product desire, and 
materialism: A longitudinal study. 
Communication Research, published 
online before print March 7, 2013, doi: 
10.1177/0093650213479129

Raine, K ; et al (2013) 
Restricting marketing to children: 
Consensus on policy interventions to 
address obesity. 
Journal of Public Health Policy, advance 
online publication, February 28, 2013; 
doi:10.1057/jphp.2013.9
 
Roberts, M; Pettigrew, S (2013) 
Psychosocial influences on children’s 
food consumption. 
Psychology & Marketing, Vol. 30,  No. 2,   
Pp103-120

COMPUTERS & INTERNET
Bond, Emma (2013)
Children and the Internet. Great 
expectations, challenging realities.
Telecommunications Policy, Vol. 37, No. 1, 
Pp80-81

Tam, P (2013) 
Commentary on ‘The association 
between problematic Internet use and 
depression, suicidal ideation. 
Aust & New Zealand Journal of Psychiatry, 
Vol. 47, No. 2, Pp185-186

MEDIA EDUCATION
Vanderhoven,E; Schellens,T;Valcke, M 
(2013) 
Exploring the usefulness of school 
education about risks on social 
network sites: A survey study. 
Journal of Media Literacy Education, Vol. 
5, No. 1

Schmidt, H (2013) 
Media literacy education from 
kindergarten to college: A comparison 
of how media literacy is addressed 
across the educational system. 
Journal of Media Literacy Education, Vol. 
5, No. 1

MEDIA EFFECTS - HEALTH
Bevelander, KF; Kirsten, E; et al (2013)
Television watching and the emotional 
impact on social modeling of food 
intake among children.
Appetite, Vol. 63, Pp70-76

Weems, CF; Scott, BG, Banks, DM; et al 
(2012)
Is TV traumatic for all youths. The 
role of preexisting posttraumatic-stress 
symptoms in the link between disaster 
coverage and stress.
Psychological Science, Vol. 23, No. 11, 
Pp1293-1297

Foley, L et al (2013) 
Presleep activities and time of sleep 
onset in children.
Pediatrics Vol. 131, No. 2, Pp. 276 -282

McCarthy, Claire (2013) 
Pediatricians and television: It’s time to 
rethink our messaging and our efforts.
Pediatrics, Vol. 131, No. 3, Pp589-590

Stern, S; Morr, L (2013)
Portrayals of teen smoking, drinking, 
and drug use in recent popular movies.
Journal of Health Communication, Vol. 18, 
No. 2, Pp179-191

MEDIA EFFECTS - SOCIAL
Robertson, LA; McAnally, HM; Hancox, 
RJ; (2013) 
Childhood and adolescent television 
viewing and antisocial behavior in 
early adulthood.
Pediatrics, Vol. 131, No. 3, Pp439-446

TECHNOLOGY
Grecu, Corina (2013)
The new generations and the 
addictions to technology.
European Journal of Science and Theology, 
Vol. 9, Suppl. 1, Pp99-110

VIDEO & COMPUTER GAMES
Ferguson, CJ; Olson, CK (2013)
Friends, fun, frustration and fantasy: 
Child motivations for video game play.
Motivation and Emotion, Vol. 37, No. 1,  
Pp154-164
Kuss, D. J.; Griffiths, M. D (2012) 
Online gaming addiction in children 
and adolescents: a review of empirical 
research. 
Journal of Behavioral Addictions, Vol. 1,   
No. 1,  Pp3-22

Festl, R; Scharkow, M; Quandt, T (2013) 
Problematic computer game use among 
adolescents, younger and older adults.   
Addiction, Vol. 108, No. 3,  Pp 592-599

Whitaker, J; Melzer, A; Steffgen, G; 
Bushman, B (2013) 
The allure of the forbidden: Breaking 
taboos, frustration, and attraction to 
violent video games. 
Psychological Science, Vol. 24, No. 4, Pp507-
513

Starcevic, Vladan (2013) 
Video gaming disorder and behavioural 
addictions.
Aust & New Zealand Journal of Psychiatry, 
Vol. 47, No. 3,  Pp 285-286

Martin, Jennifer (2013) 
Special issue: Game on: the challenges 
and benefits of video games, part II.   
Bulletin of Science, Technology and Society, 
Vol. 32, No. 6,  Pp 431-506

VIOLENCE
Bushman, BJ & Newman, K, Co-Chairs 
(2013)
Youth violence: What we need to know.
wolf.house.gov/uploads/violence_report_
long_v3.pdf

Southgate Theory Club:  
 

Children’s rights and  
interests in an adult world 

Presenters include  
ACCM President  

Professor Elizabeth Handsley

Wed 22nd May 5-7pm 

http://www.flinders.edu.au/events/ 
show/event/southgate-theory-club
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Coke focuses on teens and 
mobiles
According to Adweek the beverage firm 
Coca Cola has unveiled an initiative that 
will eventually include dozens of digital 
games and other content likely to appeal 
to teens, all to be accessed from mobile 
phones

Seventeen digital experiences, such as 
games called “Ice Toss” and “Guide the 
Bubble,” are live via dedicated sites. Coke 
believes most of the activity will happen on 
smartphones and tablets, but the effort can 
also be accessed from desktops. A digital 
media push involving 19 teen-friendly 
media partners like Alloy, Vevo, Buzzfeed, 
Facebook and Twitter is coming. 

This is the first all-digital campaign by 
Coca-Cola and Coke marketers envision 
this content-based strategy to be long 
term. 

h t t p : / / w w w . a d w e e k . c o m / n e w s /
technology/coke-runs-first-all-digital-
effort-focusing-teens-and-mobile-148831

Website to help deal with the 
aftermath of ‘sexting’
A recently launched Canadian website aims 
to help children and teens regain control of 
their lives in the aftermath of ‘sexting’ or 
cyber bullying . This follows the suicides 
of two Canadian teenage girls who were 
bulied online.

The website NeedHelpNow.ca is designed 
to give teens and their parents the tools 
to get through those types of situations 
without resorting to desperate measures. 
The resource has information for parents, it 
has a step-by-step guide on how to remove 
content, it talks about how to cope when 

you are being mistreated or harassed and 
also how to approach a safe adult or get 
help to manage the situation 

h t t p : / / w w w . c t v n e w s . c a / c a n a d a /
website-aims-to-help-teens-emerge-
f r o m - t h e - a f t e r m a t h - o f - s e x t i n g -
1.1248479#ixzz2STRmHP00

Free-to-play children’s games 
may be unlawful in the  UK

The Gamasutra website reports that 
the Office of Fair Trading in the UK has 
announced that it plans to investigate free-
to-play apps and games aimed at children. 
They are looking at whether children are 
being unfairly pressured into buying 
additional content or virtual money for 
free-to-play games.

The OFT has written to a number of 
companies that offer web and app-based 
free-to-play children’s games in order to 
gather information about how these games 
are being marketed to children.

In particular, the organization wants 
to know whether these games include 
“direct exhortations” to children, strongly 
encouraging them to purchase extra 
content, or persuading parents that this 
extra content needs to be bought.

According to the OFT if this is happening,  
it would be classed as unlawful under the 
Consumer Protection from Unfair Trading 
Regulations 2008 act

http://www.gamasutra.com/view/
news/190364/Freetoplay_kids_games_
may_be_unlawful_says_UK_fair_
trade_body.php

WORLD NEWS KIDS’ TV

A selection of children’s programs 
screened on TV during the period

ABC 1 (afternoon only)
Play School; Connie the Cow; Tilly and 
Friends; Pat and Stan; Majority Rules; 
Five Minutes More; Pingu; Planet 
Sketch; Corneil and Bernie
ABC 2
Kioka; Iconicles; Chuggington; Fireman 
Sam; The Hive; Peppa Pig; Grandpa in 
my Pocket; Zigby; Thomas and Friends; 
Poko; Sesame Street; Barbar; The Mole 
Sisters; Florrie’s Dragons; Milly Molly; 
Maya the Bee; Arthur; Igam Ogam; 
Bookaboo; Peppa Pig; Octonauts.
ABC 3
3 on 3; Backyard Science; Animalia; 
total Drama Island; Kid vs Kat; The 
Adventures of Figaro Pho; Tracey 
McBean; I got a Rocket; Sumo Mouse; 
Bushwhacked!; Escape from Scorpion 
Island; BTN Extra; Rush TV; My Place; 
News on 3 Update; M.I. High; Wolfblood; 
Grizzly Tales; Gasp!; Chop Socky 
Chooks; Total Drama Island.
SEVEN
Saturday Disney.
NINE
Dora the Explorer; Bubble Guppies.
TEN
Totally Wild;Paradise Cafe; The Elephant 
Princess; Scope.
NICKELODEON
SpongeBob SquarePants; Max and 
Ruby; Team Umizoomi; Lalaloopsy; 
Peter Rabbit; Rocket Monkey; The Fairly 
Odd Parents; Dora; Bubble Guppies..
DISNEY CHANNEL
Good Luck Charlie; Jessie; Phineas and 
Ferb; Austin & Ally; So Random; Mind 
over Madie; Dog with a Blog; Mr. Young; 
Just Kidding; Shake it Up.


