
 

New cross-cultural study links violent 
video games and later aggression
US and Japanese studies have provided 
important evidence of the risks involved 
in exposing young people to violent video 
games.

Research published in the journal Pediatrics 
brought together three longitudinal stud-
ies testing whether high exposure to video 
games increases physical aggression over 
time in both high-violence (US) and low 
violence (Japan) cultures. Students aged 
between 9 and 12 in the US and 12 and 18 
in Japan were assessed for how much they 
habitually played violent video games and 
then assessed for aggressive behaviour five 
to six months later.  In all studies research-
ers accounted for the effects of gender and  
previous aggressiveness.

The studies produced similar findings in 
both countries.  In the US, habitual video 
game use was linked with an increased 
likelihood of being identified by a teach-
er or peer as being physically aggressive 
or of getting into a fight at school several  

months later.  In Japan a self report on violent  
behaviour gave similar results.

Researcher Craig Anderson described the 
findings as “conclusive evidence that play-
ing violent video games has harmful effects 
on children and adolescents”.

Further study is needed to examine the un-
derlying mechanisms of the psychological 
changes which occur, measures changes in 
different age groups and over longer time 
lags and of the actual content which makes 
some games particularly harmful.

The American Academy of Pediatrics is  
revising its recommendations on media 
violence at present and is likely to issue a 
new statement within six months. 

Anderson, C et al (2008) Longitudinal ef-
fects of violent video games on aggression 
in Japan & the US, Pediatrics, 122,5,e1067-
72

h t t p : / / w w w. wa s h i n g t o n p o s t . c o m /
wp-dyn/content/art ic le/2008/11/02/
AR2008110202392.html
 

Michael Rich in Australia
We reported on Michael Rich’s visit in last 
month’s small screen. Michael is Director 
of the Centre on Media and Child Health 
(http://www.cmch.tv/) and Assistant Pro-
fessor of Paediatrics, Harvard Medical 
School. Michael was in Melbourne to speak 
at the Adolescent Mental Health confer-
ence. 

Michael received significant media  
attention, including an interview on 
the ABC radio program Life Matters 
which is available on the ABC website at 
http://www.abc.net.au/rn/lifematters/ 
stories/2008/2409909.htm 

Stephen Lunn’s 
piece on Michael 
in The Austral-
ian (6/11), “No TV 
for tots” triggered 
many media calls.

Michael Rich  seen hard  
at work broadcasting  
to  Australia

Flinders University and Health SA have 
jointly hosted a seminar to provide an 
update on current research, activities and 
opportunities in relation to reviewing the 
regulation of food mar-
keting to children. 

The seminar, on Mon-
day October 20th at the  
Education Development 
Centre at Hindmarsh SA, 
was attended by repre-
sentatives of organisa-
tions that offer health 
and education services to  
children and their 
parents, professional  
associations and peak bodies (represent-
ing parents, special interest groups and the 
wider community) 

Speakers included
Kaye Mehta, Nutrition and Dietetics 
Professor Elizabeth Handsley, Law, 
and Dr Julie Robinson School of Psy-
chology, Flinders University
Cindy Fisher and Dianne Bosisto from 

•

•

the Foodies programs at Enfield and 
Port Adelaide
Michele Herriot, Director, and  
Julie Patterson from SA Health  

P r o m o t i o n 
Branch

The program 
included oppor-
tunities to hear 
about parents’ 
views on food 
advertising, child 
development and 
advertising, and 
recent world and 
Australian devel-

opments in the regulation of advertising.

The seminar was timely as in the month of 
October there were 4 deadlines for com-
munity input into state and federal gov-
ernment enquiries related to food ads and 
children.

The seminar was organised by YMA and 
presentations from the seminar should 
soon be available from the YMA website.

•

Fame and Shame awards for  
advertising to children
The ‘winners’ of The Parents Jury’s 2008 
Children’s Food Marketing Fame & Shame 
Awards were announced on October 8 
2008. 

In the Fame & Shame Awards, Parents Jury 
members nominate and vote for the best 
and worst children’s food marketing cam-
paigns of the year, in one Fame category  
and four Shame categories. 

The Fame award went to Woolworths 
‘Fresh Food Kids’ campaign.

The Shame awards for Pester Power,  Tech-
no Hack, Smoke and Mirrors and School 
Bully went to two McDonalds Happy Meal 
promotions, Kelloggs, and Krispy Kreme 
donuts.

All the of the shortlisted food companies, 
were notified that they were nominated, 
and winners receive a certificate. 

For full details see
http://www.parentsjury.org.au
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R18+ GAMES PUSH ON AGAIN !
Yet again, there are proposals to allow R18+ 
classified computer games to be legally available 
within the sale and hire system in Australia.  
YMA is strongly opposed to this proposal and 
supports the continuation of the commendable 
position of caution held by Federal, State and 
Territory Ministers responsible for classification 
over the past years.  

YMA argues that:  

The introduction of an R18+ classification for 
games will allow into the sale and hire system, 
games with more extreme content than are 
currently allowed.  At present, games with 
higher impact (violence, realistically simulated 
sexual activity, drug use) than is permitted in the 
MA15+ classification are refused, and may not be 
legally sold or hired in Australia. 

Indicators of both long and short term harm 
from violent games have been found by multiple 
research teams in many countries, and are 
now supported by longitudinal studies in 3 
countries. (Anderson, C et al 2008)  Statements 
of concern about the impact of violent games 
have been issued by bodies such as the American 
Psychological Association (2005).

YMA surveys and experience demonstrate that 
the present regulation designed to keep R18+ 
DVDs and videos out of the hands of minors has 
been largely ineffectual (YMA 1986).  This creates 
a difficult situation for responsible parents 
wishing to protect their children from material 
potentially harmful to them. There is no reason 
to believe that similar enforcement provisions 
for R18+ games would be effective in protecting 
minors from games more extreme than they are 
presently exposed to.  

Those demanding access to R18+ games argue that 
the average age of gamers is 30, with 
50% of gamers over 18, as though this 
supports the case for an R18+ classification.  

YMA discounts this statistic as irrelevant. The 
fact that at least 50% of gamers are under the age 
of 18 is the worrying statistic here.  Further, game 
playing is a very popular activity with boys aged 
between 9 and 15 years, who average 59 mins per 
day in game play (Olds 2008). This is an increase 
of 15 mins per day over figures reported in 2006 
(Olds et al 2006). The need to protect this group 
must outweigh the desire for access to more 
violent games by adult players. 

no definitive research has shown that 
interactive games have more of an impact 
than other violent media. 

YMA argues that reliable research in many 
countries has shown that violent video games 
have at least the same types of harmful short-
term and long-term effects on aggression that 50 
yrs of research on television and films has found 
for these media.  

Further, there is mounting evidence that 

•

•

computer games may be more 
harmful.  Recent developments in 
brain research have shed new light 
on the ways in which the brains 
of the young respond to viewing 
violence. The studies recently done 
show that video game violence 
activates specific areas of the brain 
known to be involved in recognising, 
remembering, rehearsing or activating aggressive 
behaviour. (Murray, John P; Anderson, Craig A ) 

a survey conducted by the IEAA in 2008 
showed that 91% of adults believe that 
there should be an R rating for games. 
 

YMA argues that participants were not asked 
directly whether games with higher levels of 
violence, sex and coarse language should be 
sold or hired in Australia. If such a question 
were asked it is unlikely that 91% of respondents 
would be in agreement.  

Recent research by the Australian 
Communications and Media Authority showed 
that only 4% of parents thought that playing 
videogames was mostly beneficial to their 
children, with parents generally finding them 
harder to manage than TV or mobile phones. 
YMA believes that management would be easier 
if fewer games were developed with glamorised 
violence as themes, and R18+ games stayed out.  

very violent games are presently 
being “squeezed” into the MA15+ 
category, and some of these would be 
shifted to an R18+ category if available.  

YMA argues that if the Classification Board is 
correctly applying the MA15+ classification 
criteria, then this should not be the case.  There 
is certainly a strong case for being very careful 
about the level of violence that is allowed in the 
MA15+ category.

Young Media Australia concludes that the 
present push to introduce an R18+ classification 
for games will increase young Australian’s access 
to violence, not reduce it.    
 

•

•
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New website teaches consumer  issues
 

The US Federal Trade Commission has launched 
a new website aimed at teaching children to  
become smarter consumers.

The site is seen as  a tool for both parents and 
teachers who are trying to educate children 
about their role as consumers. It features a shop-
ping mall setting with virtual shops and a food 
court. Visitors interact with both shopkeepers 
and young people who teach them about basic 
consumer and business concepts, including retail 
pricing, marketing and advertising. Children are 
able to design ads and uncover dubious advertis-
ing claims. Additional features will be added to 
address issues such as children’s privacy.

http://www.ftc.gov/YouAreHere/
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ADVERTISING
Halford, JC; et al (2008)
Beyond-brand effect of television 
food advertisements on food choice in 
children: the effects of weight status.
Public Health Nutrition, Vol. 11, No. 9, 
Pp897-904

Morley, B; et al (2008)
Parental awareness and attitudes 
about food advertising to children on 
Australian television.
Australian and New Zealand Journal of 
Public Health, Vol. 32, No. 4, Pp341-347

Sutfin, EL; et al (2008)
Adolescents’ responses to anti-tobacco 
advertising: Exploring the role of 
adolescents’ smoking status and 
advertisement theme.
Journal of Health Communication, Vol. 13, 
No. 5, Pp480-500

COMPUTERS & INTERNET
Hodkinson, P & Lincoln, S (2008)
Online journals as virtual bedrooms? 
Young people, identity and personal 
space.
Young, Vol. 16, No. 1, Pp27-46

Bachen, C; et al (2008)
Civic engagement, pedagogy, and 
information technology on Web sites for 
youth.
Political Communication, Vol. 25, No. 3, 
Pp290-310

Barak, A & Sadovsky, Y (2008)
Internet use and personal empowerment 
of hearing-impaired adolescents.
Computers in Human Behavior, Vol. 24, No. 
5, Pp2311-2324

Aslanidou, S & Menexes, G (2008)
Youth and the Internet: Uses and 
practices in the home.
Computers & Education, Vol. 51, No. 3, 
Pp1375-1391

Vanderbosch, H & Van Cleemput, K (2008)
Defining cyberbullying: A qualitative 
research into the perceptions of 
youngsters.
Cyberpsychology & Behavior, Vol. 11, No. 4, 
Pp499-503

COMPUTER & VIDEO GAMES
Arriaga, P; et al (2008)
Are the effects of unreal violent video 
games pronounced when playing with a 
virtual reality system?
Aggressive Behavior, Vol. 34, No. 5, Pp521-
538

Kato, PM; et al (2008)
A video game improves behavioral 
outcomes in adolescents and young 
adults with cancer: A randomized trial.
Pediatrics, Vol. 122, No. 2, PpE305-E317

Wallenius,M & Punamaki, RL (2008)
Digital game violence and direct 
aggression in adolescence: A 
longitudinal study of the roles of sex, 
age, and parent-child communication.
Journal of Applied Developmental 
Psychology, Vol. 29, No. 4, Pp286-294

Gannon, Susanne (2008)
Children, gender and video games: 
towards a relational approach to 
multimedia.
Gender and Education, Vol. 20, No. 5, 
Pp551-552

MEDIA EFFECTS-HEALTH
Murphy, Sheila T; et al (2008)
How healthy is prime time?
Henry J Kaiser Family Foundation
www.kff.org

Doyle, AC; et al (2008)
Reduction of overweight and eating 
disorder symptoms via the Internet in 
adolescents: A randomized controlled 
trial.
Journal of Adolescent Health, Vol. 43, No. 2, 
Pp172-179

Rideout, Victoria (2008)
Television as a health educator: A case 
study of Grey’s Anatomy.
Henry J Kaiser Family Foundation
www.kff.org

Barnard, Nic (2008)
Fighting fat.
About the House, No 34 

White, V; et al (2008)
Do graphic health warning labels have 
an impact on adolescents’ smoking- 
related beliefs and behaviors.
Addiction, Vol. 103, No. 9, Pp1562-1571

Bloom, J; et al (2008)
Effects of video game play on snacking 
behavior, caloric burn, and physiology: 
Nintendo WII vs. Microsoft X-box.
Psychophysiology, Vol. 45, Suppl. 1, PpS61-
S61

Hust, SJT; et al (2008)
Boys will be boys and girls better 
prepared: An analysis of the rare sexual 
health messages in young adolescents’ 
media.
Mass Communication & Society, Vol. 11, No. 
1, Pp3-23

Kennedy, C & Floriani, V (2008)
Translating research on healthy 
lifestyles for children: Meeting the 
needs of diverse populations.
Nursing Clinics of North america, Vol. 43, 
No. 3, Pp397-397

MEDIA EFFECTS-SOCIAL
Biggins, B & Handsley, E (2008)
The new sexualised childhood: a case of 

corporate creep.
Reform, No 92, Winter 2008, Pp57-60

Scheibelhofer, P & Pollak, A (2008)
Animated cartoons as media of 
perception for children and youths.
SWS-Rundschau, Vol. 48, No. 2, Pp122-141

TELEVISION
Cole, CF; et al (2008)
Begin with children: What research 
on Sesame Street’s interntional 
coproductions reveals about using 
media to promote a new  more peaceful 
world.
International Journal of Behvioral, Vol. 32, 
No. 4, Pp359-365

VIOLENCE
Comer. JS; et al (2008)
Children and terrorism-related news: 
Training parents in coping and media 
literacy.
Journal of Consulting and Clinical 
Psychology, Vol. 76, No. 4, Pp568-578

Scharrer, Erica (2008)
Media exposure and sensitivity to 
violence in news reports: Evidence of 
desensitization?
Journalism & Mass Communication 
Quarterly, Vol. 85, No. 2, Pp291-310

van der Molen, JHW & Bushman, BJ (2008)
Children’s direct fright and worry 
reactions to violence in fiction and news 
television programs.
Journal of Pediatrics, Vol. 153, No. 3, Pp420-
424

Comer, JS; et al (2008)
Media use and children’s perceptions 
of societal threat and personal 
vulnerability.
Journal of Clinical Child & Adolescent 
Psychology, Vol. 37, No. 3, Pp622-630

 

STOP PRESS 

Senator Conroy, Minister for 
Broadband, Communications and the 
Digital Economy, has announced a 
government review into the national 
broadcasters - ABC and SBS: Towards 
a digital future. This will influence 
the government in its planning for 
the ABC and SBS in the next triennial 
funding arrangement.

Submissions up to 1000 words long 
are invited from the public and 
the deadline is 4pm on Friday 12 
December.  
 

Details, discussion paper & online 
form available at  
http://www.dbcde.gov.au/media_
broadcasting/consultation_and_
submissions/abc_sbs_review
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Leave kids alone during  
economic crisis
As families struggle to cope with the glo-
bal economic crisis, the US based Cam-
paign for a Commercial-Free Childhood 
is urging major retailers and toy and game 
manufacturers to suspend holiday market-
ing aimed at children and to target parents 
instead.  In a letter sent recently to twenty-
four CEO’s, CCFC urged companies not to 
increase family stress by flooding children 
with ads for toys and games that their par-
ents may not be able to afford.  

CCFC also launched a letter-writing  
campaign so that parents could share their 
concerns directly with companies planning 
to market to children this holiday season.
  

http://www.commercialexploitation.org/
pressreleases/holidaymarketer.htm

Watching meanness leads to  
mean behaviour
British researchers have shown that watch-
ing relational aggression such as that seen 
in the film Mean Girls is just as likely to re-
sult in aggressive behaviour as watching 
physical violence such as the knife fight 
in Kill Bill. The research with college aged 
women will appear in the November issue 
of the Journal of Experimental Psychology.

Researcher Sarah Coyne says that her 
findings suggest that parents should pay 
more attention to relational aggression in 
programs watched by their children and 
perhaps push to make it part of TV and 
movie ratings.  She expressed concern at 
the amount of relational aggression being 
watched by children, particularly in reality 
shows.
http://abcnews.go.com/print?id=5814333

Cricket Australia urged to drop KFC
In a letter to the Medical Journal of Aus-
tralia, Professor Stephen Colagiuri and 
colleagues from the Institute of Obesity, 
Nutrition and Exercise at the University 
of Sydney have raised concerns  about the 
message sent to young people by Cricket 
Australia’s sponsorship deal with KFC. 

They strongly suggest that in a climate of 
increasing obesity and overweight in chil-
dren and adolescents, it is unhelpful and 
even irresposible to promote unhealthy 
eating habits through sporting icons.

Cricket Australia spokesman Peter Young 
says that it will not terminate the sponsor-
ship, saying that there they are grateful for 
the sponsorship and that there is nothing 
wrong with KFC in moderation as an oc-
casional treat.

h t t p : / / a b c . n e t . a u / n e w s / s t o -
ries/2008/10/06/2382696.htm
Colagiuri, S et al   Med J Aust 2008; 189 (7): 
415-416.
Adolescents, TV and risk behaviours
A recent US study  of 12 -14 years olds 
found that among white adolescents, 
having a bedroom television predicted 
risk-promoting media use practices such 
as watching R-rated movies and a greater 
chance of initiating health risk behaviours 
such as smoking  and sexual intercourse, 
although some of these risks could be offset 
by parental engagement with their child. 
Results were not so conclusive for black 
adolescents, indicating a need for further 
research.  

The concluding remarks of the researchers 
are worth quoting in full

Recent research focusing on adolescents, 
the media, and risk behaviours is beginning 

to tell an interesting story. Evidence is 
accumulating that young people’s media 
use patterns have significant associations 
with their sexual attitudes and behaviour 
as well as their tobacco use behaviours, and 
that it is important to consider the contexts 
in which adolescents consume and interact 
with media. parents who stay engaged with, 
and monitor, their adolescent children’s 
media use can likely make a difference in 
whether or not their children engage in 
health risk behaviours. The increasingly 
common practice of putting old televisions in 
children’s bedrooms may not be a benevolent 
act.(P365)

Jackson, C, Brown, J & Pardun, C (2008) 
A TV in the bedroom: Implications for 
viewing habits & risk behaviors during 
early adolescence. Journal of Broadcasting & 
Electronic Media 52, 3 349-367.

WORLD NEWS

KIDS’ TV
A selection of children’s programs 
screened on TV during the period

ABC
Fifi and the Flowertots; Elmo’s World; Pinky Dinky 
Doo; In the Night Garden; Play School; For the 
Juniors; Our Animals; RollerCoaster; BTN Daily
SEVEN
It’s Academic; My Friends Tigger and Pooh; The 
Emperor’s New School; Wizards of Waverly 
NINE
Here’s Humphrey; The Shak; Backyardigans; Kid’s 
WB; Eggs; Holly’s Heroes; Sharky’s Friends
TEN
Eon Kid and Chaotic; Puzzle Play; Totally Wild; Yu-
Go--Oh! GX; Wormwood
NICKELODEON
Go, Diego, Go!; Dora the Explorer; SpongBob 
SquarePants; Drake and Josh; Max & Ruby
DISNEY CHANNEL
Cory in the House; Dave the Barbarian; Brandy & 
Mr Whiskers; that’s so Raven; Lizzie McGuire


