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NEW BOOK - COMING SOON  
 

Getting Real: Challenging the  
Sexualisation of Girls

 Melinda Tankard Reist ed

 
‘Sexualisation’, ‘pornification,’ ‘cor-
porate paedophilia,’ ‘raunch culture.’ 
What does it all mean?  And how does 
it affect girls? 

http://www.spinifexpress.com.au/

So Sexy So Soon: The New 
Sexualized Childhood and What Parents 

Can Do to Protect Their Kids  
 

Jean Kilbourne & Diane Levin  
 
 

 

The book deals with children from 
infancy through adolescence and is 
very much about boys as well as girls.   

http://www.sosexysosoon.com/

Websites 
Australian Council on Children  
& the Media
http://www.youngmedia.org.au

Campaign for a Commercial Free 
Childhood
http://www.commercialfreechildhood.org/ 
 

Center on Media and Child Health 
http://www.cmch.tv/

Early Sexualization: A guide for the 
parents of preteen girls.YWCA, Montreal
http://www.ydesfemmesmtl.org/
sexualization_en.html

Kids Free 2B Kids
http://www.kf2bk.com

 

What’s Happening to Our Girls?
Too much, Too soon, How our kids 

 are overstimulated, oversold  
and oversexed

Maggie Hamilton 

What girls are experiencing at present 
from birth to the teenage years.
 

ht tp : / /www.maggiehami l ton .org /
booksandaudio/ourgirls.htm

 

Resources to help you 
deal with children and 

commercialisation

 

This Little Kiddy Went to Market :The 
Corporate Capture of Childhood 

Sharon Beder 
with Wendy Varney & Richard Gosden 

How corporations are shaping children 
to be hyperconsumers, submissive 
employees, and passive, unquestioning 
citizens.

http://www.uow.edu.au/arts/sts/sbeder/
kiddy.html

 

Consuming Innocence:  
Popular Culture & Our Children

 

Karen Brooks

 

Explores the complex relationship that 
kids - from toddlers to teens - have with 
popular culture. It examines the role 
that popular culture andparents play in 
creating children’s ideas of themselves, 
and  the involvement of corporations.
 

http://www.uqp.uq.edu.au/book_details.
php?id=9780702236457

Don’t miss our Melbourne seminars on Children and Sexualised Media  
 

3 & 4 August 2009 

www.youngmedia.org.au



ACCM’s Web Page and 
Broadband access 
are supported by its  

Internet Service Provider

Internode

no. 254 June 2009

small screen
Editor: Barbara Biggins OAM
Compiler: Caroline Donald

Editorial Board: Barbara Biggins, 
Jane Roberts, Judy Bundy,  

Elizabeth Handsley. 

small screen is published at the 
beginning of each month and 
reports on the events of the 
previous month 11 issues per 

year (Dec/Jan double issue)
Published by

Australian Council on  
Children and the Media  

(ACCM)
PO Box 447

Glenelg 5045
South Australia

info@youngmedia.org.au
www.youngmedia.org.au

Tel: +61 8 8376 2111
Fax: +61 8 8376 2122

Helpline: 1800 700 357

ACCM is a national, non-profit 
community organisation. Its 
mission is to promote the healthy 
development of Australian 
children.
 
No part of this publication 
may be reproduced without 

permission of the Editor. 
Contributions are welcome.

ACCM’s services are 
supported by grants  

from the
 South Australian 

Government

Publication and
printing of small screen 

is supported by  
 

Nickelodeon

 

What boys want? What girls want?
 

This month’s issue is focussed on resources 
to help parents cope with the increasing 
commercialisation of childhood and with 
sexualisation in particular.  
 
Today, the media and marketing environment 
are pushing children into a narrow range of 
roles, interests and play.  For girls , it seems 
that they have to be 
sexy, hot and pretty. 
They are encouraged 
to play and dress as 
princesses- and they’ll 
most   likely need to be 
saved by a handsome 
prince or perhaps a 
Transformer!  

As Diane Levin and  
Jean Kilbourne point 
out in So Sexy, So Soon 

“the onslaught of [entertainment] 
violence makes it harder for boys to 
develop into caring sexual beings 
capable of having fulfilling and 
connected relationships.. As girls 
see boys’ involvement with violence, 
and boys see girls’ involvement with 
sexiness, they all learn damaging 
lessons  about what to value in themselves, as well 

as about one another. “ 
(p33)  
 
Parents need more 
support than they are 
getting to counteract 
these pressures!
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EDITORIAL

Barbara Biggins  
OAM
Hon CEO

DVDs
Sexy Inc: Our children under influence

This DVD condemns an unhealthy culture that 
bombards children with sexualized and sexist 
images and suggests way we can counteract 
this worrying phenomenon.

http://www3.nfb.ca/webextension/sexy-inc 

Consuming Kids

This DVD examines the wholesale 
commercialization of childhood, raising urgent 
questions about the ethics of marketing to 
children and its impact on the health and well-
being of kids.

http://consumingkids.bravenewtheaters.com

More resources
Watch It! What Parents Need to  

Know to Raise Media Smart Kids 

 Mary S Larson.

Concerned by “the relentless consumerism 
and materialism in kids; their sexual promis-
cuity; the rising incidence of eating disorders 
and other health issues” the author promotes 
teaching children media literacy.

http://maryslarson.com

******* 
NEW BOOK - COMING SOON 

 

Adproofing Your Kids: Raising Critical  
Thinkers in a Media-Saturated World

Tania Andrusiak & Daniel Donahoo

A new Australian book showing how children 
can be encouraged to understand and think 
critically about advertising for themselves. 
The book includes simple and practical 
ideas from parents‚ educators and psycholo-
gists who have effective ways to counter the  
manipulation of children by advertising and 
popular media.

 

http://www.finch.com.au

Transformers suits and 
princess gowns at your 
local Target store- only 
$49.95!
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NEW PUBLICATIONS

ADVERTISING
Harris, JL; et al (2009)
Priming effects of television food 
advertising on eating behavior.
Health Psychology, In Press

Baiocco, R; et al (2009)
Discrepancies between parents’ 
and children’s attitudes toward TV 
advertising.
Journal of Genetic Psychology, Vol. 170, No. 
2, Pp176-191

COMPUTERS & INTERNET
Levinson, Matt (2009)
Schools and facebook: Moving too fast 
or not fast enough?
Connections/Med!aLit Moments, Vol. 06

(2009)
Trends in teen social media use.
Connections/Med!aLit Moments, Vol. 06

Australian Communications and Media 
Authority(2009)
Click and connect: Young Australians’ 
use of online social media, 
01 - Qualitative Research Report & 
02 - Quantative Research Report
www.acma.gov.au

Yen, CF; et al (2009)
Multi-dimensional discriminative 
factors for Internet addiction among 
adolescents regarding gender and age.
Psychiatry and Clinical Neurosciences, Vol. 
63, No. 3, Pp357-364

Fukkink, RG & Hermans, JMA (2009)
Children’s experiences with chat 
support and telephone support.
Journal of Child Psychology and Psychiatry, 
Vol. 50, No. 6, Pp759-766

van der Aa, NJ; et al (2009)
Daily and compulsive Internet use 
and well-being in adolescence: A 
diathesis-stress model based on big five 
personality traits.
Journal of Youth and Adolescence, Vol. 38, 
No. 6, Pp765-776

Malin, J & Fowers, BJ (2009)
Adolescent self-control and music and 
movie piracy.
Computers in Human Behavior, Vol. 25, No. 
3, Pp718-722 

Noll, JG (2009) 
Childhood abuse, Avatar choices, 
and other risk factors associated with 
Internet-initiated victimization of 
adolescent girls.
Pediatrics, Vol. 123, No. 6, e1078-e1083

Phend, C (2009)
Online games influence kids’ food 
choices.
www.medpagetoday.com/primarycare/
dietnutrition/14979

COMPUTER & VIDEO GAMES
Gentile, D (2009)
Pathological video-game use among 
youth ages 8 to 18: A national study.
Psychological Science, Vol. 20, No. 5, Pp594-
602

MEDIA EFFECTS - HEALTH
Aucote, HM & Cooper, A (2009)
Relationships between body fatness, 
small-screen sedentary activity and 
regionality among schoolchildren in 
Victoria, Australia.
Australian Journal of Rural Health, Vol. 17, 
No. 3, Pp141-146

Calamaro, CJ; et al (2009)
Adolescents living the 24/7 lifestyle: 
Effects of caffeine and technology on 
sleep duration and daytime functioning.
Pediatrics, Vol. 123, No. 6, e1005-e1010 

Donovan, RJ; et al (2009)
Is trivialisation of alcohol consumption 
a laughing matter? Alcohol incidence in 
a metropolitan daily newspaper’s comic 
strips.
Drug & Alcohol Review, Vol. 28, No. 3, 
Pp257-262

Sargent, JD & Heatherton, TF (2009)
Comparison of trends for adolescent 
smoking and smoking in movies.
Jama-Journal of the American Medical 
Association, Vol. 301, No. 21, Pp2211-2213

Bilke, O & von Brisinski, IS (2009)
Pathological media use in adolescent 
- clinical approaches in developmental 
psychiatry.
Monatsschrift Kinderheilkunde, Vol. 157, No. 
5, Pp433-

O’Connell, ME; et al (2009)
Preventing mental, emotional, and 
behavioral disorders among young 
people: Progress and possibilities.
www.nap.edu/catalog/12480.html, HBck, 
576pp

Hardy, LL; et al (2009)
Sedentariness, small-screen recreation, 

and fitness in youth.
American Journal of Preventive Medicine, 
Vol. 36, No. 2, Pp120-125

MEDIA EFFECTS - SOCIAL
Annunziata, J; et al (2009)
Sometimes I’m scared.
Magination Press, Paperback, 32pp

Bauerlein, Mark (2009)
The dumbest generation: How the 
digital age stupefies young Americans 
and jeopardizes our future.
Tarcher/Penguin, Paperback, 236 pp 

Bollig, S & Tervooren, A (2009)
The order of the family as a preventive 
resource: Informal developmental 
diagnostics in pediatric and school entry 
check-ups - the example of children’s 
television viewing.
International Scientific Journal & Country 
Ranking, www.scimagojr.com/journalsearch, 
Vol. 29, No. 2, Pp157-153

Stuber, M; et al (2009)
Laughter, humor and pain perception in 
children: A pilot study.
Evidence-based complementary and 
Alternative Medicine, Vol. 6, No. 2, Pp271-
276

Martin, KA & Kazyak, E (2009)
Hetero-romantic love and 
heterosexiness in children’s G-rated 
films.
Gender & Society, Vol. 23, No. 3, Pp315-336

VIOLENCE
Ferguson, CJ (2009)
Media violence effects: Confirmed truth 
or just another X-file?
Journal of Forensic Psychology Practice, Vol. 
9, No. 2, Pp103-126

Derr, R (2009)
Sexual violence in the new media 
- a challenge for child and youth 
protection.
Monatsschrift Kinderheilkunde, Vol. 157, No. 
5, P449

 

The key aim of the ARACY 
Conference is to showcase 
preventive innovations that are 
improving the wellbeing of children 
and young people. Conference 
sessions will be relevant to 
those working in public and non-
government sectors, across sectors, 
disciplines and professions.  

 
http://www.aracyconference.org.au/
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___________________________________

___________________Postcode:________

Fax: ___________________________________

Email: ___________________________________

AUSTRALIAN COUNCIL ON CHILDREN AND THE MEDIA
Membership/Subscription Application

Tax Invoice

Donations to ACCM of $2 or more are tax deductible

Tel: 61.8.8376.2111       Fax: 61.8.8376 2122       Helpline: 1800 700 357

Email: info@youngmedia.org.au      Web: http://www.youngmedia.org.au

Membership rates
Organisational

$Aus (inc GST)

          National
           State
 Individual

$210.00
$75.00
$55.00

small screen subscription (for non-members)

         In Australia
       Outside Australia

$66.00
$66.00

New membership

Renewal

small screen subscription

Donation (tax deductible $2 & over)

Total

Payment by:
     cheque
     credit card: Bankcard / Visa / Mastercard            Expiry date: _____

Name on card: _______________________________________

Card no: l__l__l__l__l__l__l__l__l__l__l__l__l__l__l__l__l

Signature: ______________________________

So flirtatious so young! 
 

According to the Herald Sun, a  new video 
game teaches young girls how to flirt. 
Called Secret Flirts, the game for Nintendo 
DS claims to show girls how to “make  
everyone fall for you”. A promotional 
video providing a walk-through of Secret 
Flirts starts with a groovy young girl giv-
ing a sly wink and a Cupid’s arrow pierc-
ing a pink heart. 

The first “lessons” of the game teach girls 
to do their make-up and choose clothes and 
accessories. The next lesson is to “improve 
your attraction” by going to a hairdresser, 
a beauty centre and a gym. Then players 
are ready to listen to advice from the “Love 
Coach”. 

While not rated here yet, in Europe the 
game has been marked as suitable for play-
ers aged 3+.
 
The game website is  
http://www.secretflirts-thegame.com/en/

h t t p : / / w w w . n e w s . c o m . a u / s t o -
ry/0,27574,25678080-5014239,00.html

Australian children getting smarter 
about online risks says ACMA research 
 

Children and young people have a high 
level of awareness of cybersafety risks 
and the key messages for staying safe 
online, according to an Australian Com-
munications and Media Authority report. 

The report, Click and Connect – Young Aus-
tralians’ Use of Online Social Media, found 
that 75 per cent of children surveyed claim 
they know not to give out their address or 
phone number online and remember key 
safety messages such as ‘people aren’t al-
ways who they say they are online’. 

‘Australian children are telling us the inter-
net is part of their everyday lives, and as 
they approach high school, it’s increasingly 
important to their social lives. Up to 97 per 
cent of 16 to 17 year olds claim to use at 
least one social networking service,’ said 
Chris Chapman, Chairman of the ACMA.

Report findings will inform development 
of new ACMA cybersafety materials, in-
cluding a new cybersafety website due for 
release soon. 

The full reports of both the qualitative and 
the quantitative research can be found at
http://www.acma.gov.au/WEB/STAND-
ARD/pc=PC_311798

TV ads trigger mindless eating 
A study in July’s Health Psychology sug-
gests that television ads trigger mind-
less eating, especially in children. Yale 
University researchers experimented 
on children aged seven to 11; those who 
watched a half-hour cartoon that included 
food commercials ate 45 per cent more 
snack items than those who watched the 
same cartoon with non-food commercials.  
 
This could equate to a child putting on 10 
extra pounds per year unless TV viewing 
is counteracted with increased levels of ex-
ercise and decreased intake of other foods, 
researchers said. “This research shows a di-
rect and powerful link between television 
food advertising and calories consumed by 
adults and children,” said Jennifer Harris, 
the lead author of the study and the director 
of marketing initiatives at the Rudd Center 
for Food Policy and Obesity at Yale.
 
http://yaleruddcenter.org/front_burner_
news.aspx?id=205

Giffoni Film Festival
Giffoni, the Italian children’s film festi-
val that involves 2,800 children from 40 
countries as jurors, is rebranding itself as 
Giffoni Experience.  The festival is expand-
ing its coreevent to two weeks July 12-25  
and  consolidating its global offshoots in 54 
countries, becoming active 250 days a year.  
Existing international spinoffs include  
Giffoni Hollywood and Giffoni Australia.

http://www.giffoniff.it/

WORLD NEWS

KIDS’ TV

A selection of children’s programs 
screened on TV during the period

ABC
Freaky; Wolverine; Skunk Fu!; Mr. Men; 
Adredalini Brothers; Sitting Ducks; Play 
School; Our Animals; Being Me; Classic 
Tales; M.I. High; Sadie; BTN Daily; Take 
on Technology; Rupert Bear.
SEVEN
Larry the Lawnmower; Go Go Stop; 
Staines Down Drains; Zeke’s Pad; Master 
Raindrop; Handy Manny.
NINE
Dora; Kids’ WB; Ben; Saddle Club; 
Streetsmartz; The Shak; Timeblazers; Hi-5; 
TEN
H2O: Just Add Water; Totally Wild; I Got a 
Rocket; Scope; Puzzle Play; Toasted TV.
NICKELODEON
Iron Man; Penguins of Madagascar; 
iCarly; Naked Brothers Band; True 
Jackson VP; Kids Choice Awards; 
Nick Podcasts; TEENick; Back 
at the Barnyard; Family Matters.
DISNEY CHANNEL
Emperor’s New School; Even Stevens; 
The Replacements; Cory in the House


