
World Summit on Media for Children 
and Youth
The World Summit in Sweden June 2010 at-
tracted more than 1100 delegates from 70 
countries.

Media industry, researchers, journalists, 
youth and educators have been worked in 
212 sessions to create a better media world 
for children and youth.

Four concerns seem to have dominated the 
World Summit: 

the sexualization of children by adver-
tising and programming
digital and mobile marketing to chil-
dren and frustrations about regulating 
this
the marketization of content and  
neuromarketing 
the global low priority of educa-
tion and the fact that in many 
countries, military spending so far 
exceeds what is spent on the edu-
cation and well-being of children 

On Tuesday 14 June Australian Julie Gale, 
founding director of Kids Free 2B Kids took 
part in a session informing participants 
about the negative consequences of the 
sexualisation of children and teenagers in 
the media.

Jean Kilbourne from the Wellesley Center 
for Women, USA opened the session by 

•

•

•

•

discussing the graphic and negative sexual 
messages embedded in today’s advertis-
ing; explaining aspects of advertising in 
the media which contribute to youth men-
tal illnesses such as depression, eating  
disorders and low self-esteem.

According to Jean the reason for this tar-
getting of young people is that advertis-
ers need to promote consumerism and 
embed in the heads of tomorrow’s future 
shoppers the culture of “to be is to buy”. 
Jean also said that the effect of this on chil-
dren worldwide is “Stealing youth’s child-
hood and robbing them of the gradual  
accumulation of sexual knowledge 
throughout their developing years.”

Julie Gale’s key point was the need to speak 
up about sexualising media and their  
influences on the world’s children. After 
being questioned about what young peo-
ple can do to make a difference to help with 
this problem she said that “today’s youth 
should be doing four things: networking 
with other youth, using the media to help 
promote a positive influence, speaking out; 
and saying ‘we have all had enough’.” 

During the Summit the Global Youth  
Media Council has worked on a campaign 
directed at improving young people’s use 
of media and the way the media portrays 
youth. Representatives from India, Colom-
bia, Zambia, Gambia, Nigeria, Malaysia, 
South Africa, Egypt, Cambodia, Ireland, 
Slovakia, Nepal, Sweden, UK, Mexico, 
China, USA, Qatar, Bolivia and Australia 
have discussed the media issues facing 
young people. Overall, 6 issues and so-
lutions have been identified and will be  
accompanied by real life strategies on an 
international scale.

1. Limited access to the internet
•  Governments, mobile operators and media  
multi-nationals should work together to ensure 
free or affordable internet access in schools and 
libraries.

2. Making sure children are safe using the 
internet
•Education about the danger on the internet, 
starting in primary school, including rights 
and obligations

3. Children and young people are not in-
volved in making decisions
•More articles written by children and youth 

in national and local newspapers
• Every country should have a Youth Media 
Council – to comment on children’s TV con-
tent

4. Negative representation of children and 
young people in the media
• Media must adopt existing ethical guidelines 
on reporting on children and youth, to include 
a balanced representation.

5. Lack of media literacy
• Media education should be a part of the cur-
riculum from an early age in every country. 

6. Commercial interest versus social re-
sponsibility
• Only products that are linked with children’s 
positive development should be associated with 
children’s media
• More non-commercial newspaper/radio/tv 
channel, funded by foundation, governments 
and charities.

For more information about the World 
Summit, including interviews with speak-
ers and feedback from participants, go to  
http://www.wskarlstad2010.se/

The next World Summit will be held in Bali 
in 2013.
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Julie Gale addresses an audience dressed in 
“clothes borrowed from my 14 year old daughter” 

know before you go these holidays
ACCM reviewers have been busy 
checking out the movies on offer for 
the July school holidays. Reviews of the 
following G and PG-rated films can be 
found on our website

Grown Ups
The Karate Kid (2010)
Marmaduke
Shrek Forever After
Toy Story 3

None of these films are recommended 
for very young children , but parents are 
warned to exercise particular caution if 
thinking of taking children to the new 
version of Karate Kid which originally 
had an M classification (see our editorial 
on P2)

For full reviews of these films and many 
more go to:

h t t p : / / w w w. yo u n g m e d i a . o r g . a u /
mediachildren/07_04_choose_films.htm
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Parents need to catch up on internet use
A new international survey shows that two-thirds 
of Australian children have had bad interactions 
online, including exposure to nudity, violence, 
cyber predators and cyber bullying. 

The Norton Online Family Report has taken a 
snapshot of the online habits of 7000 adults and 
2800 children across 14 countries. It investigated 
knowledge gaps between children and parents, 
online codes of conduct, and perceived digital 
dangers and experiences. Global findings reveal 
60 per cent of children have had negative online 
experiences, from exposure to nudity and 
violence, to having a stranger try to meet them 
in person.

Of the Australian children surveyed, 63 per cent 
said they’d had negative experiences online, 
varying from exposure to nudity and violence to 
strangers approaching them on social networking 
sites. Nearly a quarter of Australian children have 
been exposed to nudity or violence and almost 
one in 10 have been subjected to cyber bullying.

“Parents are slowly wising up to their children’s 
online lives”, a Symantec executive noted at a 
media briefing on the report. However, there is 
still a huge gap between perception and reality.

Despite the survey figures for Australian  
children, only 6 per cent of parents thought their 
children might have been bullied online, while 
just 11 per cent thought they might have been 

exposed to violence or nudity. 25 per cent of 
children said their parents had no idea what they 
did online.

Australian psychologist Andrew Fuller, quoted 
in the Herald Sun, said the internet was a 
wonderful communication portal for children, 
but it was imperative for parents to set rules, 
maintain open communication and monitor 
behaviour. The best rule of thumb for children 
to follow was the “nanna rule” - “If you wouldn’t 
want your nanna to know that you’ve done this 
- don’t put it on the web” 

To read the full report go to http://www.symantec.
com/content/en/us/home_homeoffice/media/
pdf/nofr/Norton_Family-Report-UK_June9.pdf
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EDITORIAL

Barbara Biggins  
OAM
Hon CEO

Give the new Karate Kid the chop for holiday 
viewing.
 
The remake of the Karate Kid is tougher and 
meaner than the 1985 version.

It was rightly given an M classification by the 
Classification Board, but this was soon lowered 
to PG by the Classification Review Board,  
after representations from Sony Pictures.    ACCM 
claimed, and was granted, interested party status 
at the review. We argued that the film’s violence 
was neither infrequent nor mild as required for 
a PG movie. We said that the movie’s impact 
would be increased especially because the film’s 
hero was a 12 year old boy.  We don’t know what 
Sony’s arguments were for giving the movie a  
PG rating and to date have not been given  
access.
    
ACCM sent two reviewers to this film, and they 
are in broad agreement that the movie is not 
suitable under the age of 11-12. We are concerned 
that with its PG rating, the film will attract a 
younger audience
 
You can read our full review on our website at 
www.childrenandmedia.org.au. In summary, the 
violence was quite brutal and of an adult type.  It 
was inflicted by children on other children, and it 
is young children doing the bashing up.  
 

Further, the violence inflicted did not show real  
life consequences. In the scenes of blows to the 

face, the blows would have been 
enough to have done serious  
damage but  this was not really 
shown. The violence is imitable 
and the young audience may not 
appreciate the actual consequences 
of that type of violence. 
 

The theme of bullying was 
prominent, but there was no 
prospect of help for the victims (the teachers 
and adults did not act) other than violence and 
retaliation. This could disturb those children in 
the audience who are victims of bullying in their 
own lives.  
 

The violence was encouraged and urged on by 
an adult instructor, saying, “I want him ruined”.   
The same adult instructor slaps a student very 
hard across the face .
 

There was a strong adult theme involving the 
Jackie Chan character rebuilding a car in his 
living room.  When he finishes he smashes it up 
(it is the car in which his wife and son died in a car 
crash when he was driving).  He has a complete 
breakdown in front of a child - this is a very heavy 
theme for a PG film.   In addition, there is a scene 
with hero and his female friend on an arcade 
dancing machine - her dress, the music lyrics and 
the moves were all very seductive.  
 

There are some good messages in the film, but 
these are negated by the violence.  

 

Two free evening seminars in Perth, WA 

Sexualisation of children & young people  
in the contemporary media 

 

Glenn Cupit, Education, UniSA 
Julie Gale, Kids Free 2B Kids 

 

Steve Biddulph, Psychologist 
(video presentation)

Duncraig Senior HS, 7.30pm 24 August 2010 
PLC Peppermint Grove, 7.30pm 25 August 2010

 

Bookings and more information 
admin@youngmedia.org.au
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NEW PUBLICATIONS

EVENTS

ADVERTISING
Andronikidis, AI & Lambrianidou, M (2010)
Children’s understanding of television 
advertising: A grounded theory 
approach.
Psychology & Marketing, Vol. 27, No. 4, 
Pp299-322

Mukhopadhyay, A & Yeung, CWM (2010)
Building character: Effects of lay 
theories of self-control on the selection 
of products for children.
Journal of Marketing Research, Vol. 47, No. 
2, Pp240-250

Linn, Susan (2010)
The commercialization of childhhood 
and children’s well-being: What is the 
role of health care providers?.
Paediatrics & Child Healths, Vol. 15, No. 4, 
Pp195-197

COMPUTERS & INTERNET
Lazarinis, F (2010)
Online risks obstructing safe Internet 
access for students.
Electronic Library, Vol. 28, No. 1, Pp157-170

Sureda, J; et al (2010)
Internet access by minors at home: 
Usage norms imposed by parents.
Communicar,  No. 34, Pp135-143

Estevez, A: et al (2010)
Adolescent victims of cyberbullying: 
prevalence and characteristics.
Behavioral Psychology, Vol. 18, No. 1, Pp73-89

Tokunaga, RS (2010)
Following you home from school: A 
critical review and synthesis of research 
on cyberbullying victimization.
Computers in Human Behavior, Vol. 26, No. 
3, Pp277-287

Yang, ML; et al (2010)
Differences in engaging in sexual 
disclosure between real life and 
cyberspace among adolescents: Social 
penetration model revisited
Current Psychology, Vol. 29, No. 2, Pp144-154

Greydanus, DE & MM (2010)
Use and abuse of the Internet by 
adolescents.
Child Care Health and Development, Vol. 36, 
Su Supp 1, Pp5-6

MEDIA EFFECTS - PSYCHOLOGICAL
Krcmar, Marina (2010)
Assessing the research on media, 
cognitive development, and infants: 
Can infants really learn from television 
and videos?
Journal of Children and Media, Vol. 4, No. 2, 
Pp119-134

MEDIA EFFECTS - HEALTH
Kim, K; et al (2010)
A content analysis of smoking fetish 
videos on YouTube: Regulatory 
implications for tobacco control.
Health Communication, Vol. 25, No. 2, Pp97-106
Tanski, SE; et al (2010) 

Parental R-rated movie restriction and 
early-onset alcohol use.
Journal of Studies on Alcohol and Drugs, Vol. 
71, No. 3, Pp454-469

Russ, SA; et al (2010)
Associations between media use and 
health in US children.
Academic Pediatrics, Vol. 9, No. 5, Pp300-306

Mathers, M; et al (2010)
Electronic media use and adolescent 
health and well-being: Cross-sectional 
community study.
Academic Pediatrics, Vol. 9, No. 5, Pp307-314

Maass, EE; et al (2010)
Screen media in preschool age: On 
the relationship between media use, 
behavior problems, and ADHD.
Journal of Health Psychology, Vol. 18, No. 2, 
Pp55-68

Encinas, FJL & Gonzalez, SMV (2010)
Adolescents and new technologies: 
Behaviors pointing a possible addiction 
problem.
Psicothema, Vol. 22, No. 2, Pp180-188

MEDIA EFFECTS - SOCIAL
Taylor, Affrica (2010)
Troubling childhood innocence: 
Reframing the debate over the media 
sexualisation of children.
AJEC, Vol. 35, No. 1

Chia, Stella C (2010)
How social influence mediates media 
effects on adolescents’ materialism.
Communication Research, Vol. 37, No. 3, 
Pp400-419

Ryan, Erin L (2010)
Dora the Explorer: Empowering 
preschoolers, girls and Latinas.
Journal of Broadcasting & Electronic Media, 
Vol. 54, No. 1, Pp54-68

Barr, R; et al (2010)
Infant and early childhood exposure 
to adult-directed and child-directed 
television programming.
Developmental Psychology, Vol. 56, No. 1, 
Pp21-48

Granich, J: et al (2010)
Understanding children’s sedentary 
behaviour: a qualitative study of the 
family home environment.
Health Educaation Research, Vol. 25, No. 2, 
Pp199-210

VIDEO GAMES
Weaver, E; et al (2010)
The effect of presleep video-game 
playing on adolescent sleep.
Journal of Clinical Sleep Medicine, Vol. 6, 
No. 2, Pp184-189

Weis, R & Cerankosky, BC (2010)
Effects of video-game ownership on 
young boys’ academic and behavioral 
functioning: A randomized, controlled 
study.
Psychological Science, Vol. 21, No. 4, Pp463-470

Bourgonjon, J; et al (2010)
Students’ perceptions about the use of 
video games in the classroom.
Computers & Education, Vol. 54, No. 4, 
Pp1145-1156

Sedeno, Ana (2010)
Videogames as cultural devices: 
development of spatial skills and 
application in learning.
Communicar, No. 34, Pp183-189

Oxford, J; et al (2010)
Hormonal responses differ when 
playing violent video games against an 
ingroup and outgroup.
Evolution and Human Behavior, Vol. 31, No. 
3, Pp201-209

VIOLENCE
Luther, CA & Legg, JR (2010)
Gender differences in depictions of 
social and physical aggression in 
children’s television cartoons in the US.
Journal of Children and Media, Vol. 4, No. 2, 
Pp191-205

Nalkur, PG; et al (2010)
The effectiveness of the motion picture 
association of America’s rating system 
in screening explicit violence and sex in 
top-ranked movies from 1950 to 2006.
Journal of Adolescent Health, In Press, April 
2010

Little Big Shots  
Canberra’s chance to see this 

international film festival for children 

National Film and Sound Archive  
 

July 8-9 & 15-16

Bookings: (02) 6248 2000 
 

http://www.littlebigshots.com.au/
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Study examines pro-anorexia and  
pro-bulimia websites
A new study led by US researchers at  
the Johns Hopkins Bloomberg School of 
Public Health examines the content and 
messages presented by websites that  
appear to support or encourage eating 
disorders. The study is the largest and 
most rigorous analysis conducted so far of 
pro-eating disorder websites.
 

These websites use images, text and 
interactive applications to further 
knowledge of, attitudes to, and behaviors 
to achieve, dangerously low body 
weights. They offer both messages and 
communities that sanction anorexia, 
bulimia and other eating disorders. 
 

Previous studies have shown the 
adolescents exposed to such pro-eating 
disorder websites have higher levels of  
body dissatisfaction compared to 
adolescents that have not been exposed. In 
addition, young people who have visited 
these sites are also known to engage in more 
and intense eating disordered behaviors. 

“Some of the reviewed sites present very 
dangerous ideas and disturbing material 
that serve to inform and motivate users to 
continue behaviors in line with disordered 
eating and exercise behaviors,” said Dina 
L.G. Borzekowski, EdD, lead author of 
the study and associate professor in the 
Bloomberg School’s Department of Health, 
Behavior and Society. “Others sites seemed 
less harmful; they offered links to support 
recovery from these disorders and gave 
users venues for artistic expression.”  
 

Borzekowski, D. L.(2010) e-Ana and e-Mia: 
A Content Analysis of Pro–Eating Disorder 
Web Sites, Am J Public Health, Jun 2010; 
doi:10.2105/AJPH.2009.172700 

WORLD NEWS KIDS’ TV

A selection of children’s programs 
screened on TV during the period

ABC 1
Figaro Pho; Skunk Fu; Captain 
Flamingo; Timmy Time; Play School
Take Technology; Behind the News; 
Atoms Alive; Me Voila!; A Table!; Oggy 
and the Cockroaches; Arthur; Bananas in 
Pyjamas.
ABC 2
Poko; Manon; 64 Zoo Lane; Baby 
Antonio’s Circus; Franny’s Feet; 
Waybaloo; Martin Morning; Grandpa in 
My Pocket; Global Grover; Humf; Roary 
the Racing Car.
ABC 3
My Goldfish is Evil; Naturally Sadie; Pat 
and Stan; The Latest Buzz; Potatoes and 
Dragons; Spliced!; Total Drama Island; 
Letterbox; Aisling’s Diary; Heartbreak 
High; BTN Extra.
SEVEN
Raggs; It’s Academic; Legend of Enyo; 
Saturday Disney.
NINE
High-5; Pyramid; Go, Diego! Go!; Lockie 
Leonard; The Saddle Club.
TEN
Totally Wild; Puzzle Play;Sumo Mouse; 
Scope; K-9.
NICKELODEON
Hey Arnold; Rocko’s Modern Life; 
CatDog; Edgar and Ellen; Ricky 
Sprocket; Drake and Josh;
Neds Declassified; Dora the Explorer; 
Growing up Creepie; Spectacular 
Spiderman; Clockstoppers; Big Time 
Rush.
DISNEY CHANNEL
A Kind of Magic; George of the Jungle; 
Kim Possible; Phineas and Ferb; The 
Suite Life on Deck; Wizards of Waverly 
Place; Sonny with a Chance; JONAS; 
Pucca; The Emperor’s New School; 
Stitch!.

The risks of “plugged in parenting”
Much of the concern about cellphones and 
instant messaging and Twitter has been 
focused on how children who incessantly 
use the technology are affected by it. But 
parents’ use of such technology — and 
its effect on their offspring — is now 
becoming an equal source of concern to 
some child-development researchers. 

Sherry Turkle, director of the 
Massachusetts Institute of Technology 
Initiative on Technology and Self, has been 
studying how parental use of technology 
affects children and young adults. After 
five years and 300 interviews, she has 
found that feelings of hurt, jealousy and 
competition are widespread. Her findings 
will be published in “Alone Together” 
early next year by Basic Books. 

In her studies, Dr. Turkle said, “Over and 
over, kids raised the same three examples 
of feeling hurt and not wanting to show it 
when their mom or dad would be on their 
devices instead of paying attention to 
them: at meals, during pickup after either 
school or an extracurricular activity, and 
during sports events.” 

Dr. Turkle said that she recognizes the 
pressure adults feel to make themselves 
constantly available for work, but added 
that she believes there is a greater force 
compelling them to keep checking the 
screen. 

“There’s something that’s so engrossing 
about the kind of interactions people 
do with screens that they wall out the 
world,” she said.

http://www.nytimes.com/2010/06/10/
garden/10childtech.html?emc=eta1


