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Protect young children from
frightening TV

Joanne Cantor, Ph.D.,

Professor Emerita and Outreach Director
Center for Communication Research
University of Wisconsin-Madison

Now more than ever, with children’s access
to screens at an all-time high, we need to
be mindful of children’s vulnerabilities to
the scary images and events that television
spews forth on a daily basis. A recent meta-
analysis combining many studies (Pearce
& Field, 2015) confirms that scary media’s
impact on children is consistently negative,
and that children under the age of ten
are especially vulnerable to experiencing
troublesome fears. Research since the
dawn of movies has shown that a majority
of children are affected at some time in
their lives, and the effects often include
symptoms like free-floating anxiety,
obsessive thoughts, severe nightmares,
sleep problems, and the avoidance of
normal, safe activities that remind the child
of the frightening episode. Some of these
effects are relative short-lived, but others
can last for years (see, e.g., Harrison &
Cantor, 1999).

In a survey conducted in 2006 (Cantor
et al., 2010), 76% of the 5- to 12-year-
olds interviewed reported having been
frightened by a television show or movie.
The movies they described ran the full
gamut of MPAA [USA] ratings, including
The Wizard of Oz and Finding Nemo (rated
G), Jaws and Poltergeist (rated PG), multiple
Harry Potter movies (rated PG or PG-13),
Lord of the Rings movies (rated PG-13),
and Scary Movie and Scream (rated R).
Importantly, 60% of the children said
they hadn’t chosen to view the movie that
scared them; 20% said they just happened
to stumble upon it on TV.

Trailers and promos for movies and
television shows can be especially
problematic for young children. Not
only are promos unpredictable — (you
can choose what program to watch, but
not which promo will pop up) — they
often include intensely disturbing images
in order to attract an older audience. A
particular problem is that young children
can be traumatized by a very brief scene or
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image out of context, especially grotesque
images and intense violence. A child
doesn’t need to understand the context
of a story to be terrified. Very young
children are also limited in their ability
to distinguish fantasy from reality, and
because of their limited cognitive abilities,
it is extremely hard to explain away fears
that have been produced by intense visual
images. Watching or hearing about a
“happy ending” is unlikely to help. In this
context, an ounce of prevention is probably
worth a ton of cure.

Children differ in terms of their levels of
sensitivity, and what will be scary depends
strongly on the age of the child. Therefore,
it is unrealistic to think that television can
or should avoid ever presenting scary
content. But because of children’s special
vulnerabilities and the intense and long-
lasting negative effects that frequently
occur, it is essential that predictably scary
content be restricted during times that are
highly frequented by children. Moreover,
parents need and deserve accurate and
useful information about the content that
is shown.

The bottom line is: It is wise to protect
children from inadvertently being exposed
to scary media. And policies that help
parents protect their children are not only

worthwhile; they’re essential to children’s
healthy development.
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Stop the scary promos

Joanne Cantor’s front page article in this issue
of small screen provides evidence that sections
of the proposed revised Free TV Australia Code
of Practice Commercial TV stations have the
potential to expose many children to serious
mental health hazards.

The changes include:

e removing the G time zones from day time
TV, and replacing them with PG

e allowing M programs to be screened from
7.30pm (now 8.30pm)

e merging the AV classification (presently
screened only after 9.30pm) with the MA15+
classification

e allowing [merged] MA15+ programs to
screen from 8.30pm (instead of 9 pm)

e “simplifying” the program promotion rules
so that promotions can be shown in any
program so long as they fit the classification
of the time zone of screening.

So the likelihood that children will be exposed
to scarier or more violent programs in the early
evening hours will be increased.

As will be the likelihood of being ambushed
by scary trailers in programs chosen for family
viewing.

EDITORIAL

Prof Cantor’s article shows that
exposure to scary trailers can pose
serious and lasting impacts for
significant numbers of children. ‘
It highlights the importance of ’L&
ACCM'’s current campaign to Stop .
Barbara Biggins
the ambush of parentsby unexpected oam
and unwelcome promotions. Hon CEO

L |

It'simportant thatboth Free TV and the Australian
Communications and Media Authority take note
of these concerns when they are finalizing and
scrutinising the proposed new Commercial
Television Code of Practice.

Since our last issue, ACCM has lodged around
30 complaints across the three networks about
promotions for both M and MA15+ programs that
did not, in ACCM’s view, meet the classification
requirements of the time zones and programs
being watched. The programs were either G or
PG and screened in the early evening hours. We
await the outcome with interest.

In the meantime, we encourage readers to
support our campaign. It’s much needed.

http://childrenandmedia.org.au/taking-action/
current-campaigns/stop-ambushing-parents-
with-unsuitable-trailers

ACCM'’s movie and app
review services are
supported by grants

from the
South Australian
\_ Government

ACCM’s Website
is designed and
supported by

AN

www.gocreate.com.au
\_ 9 Y,

ACCM acknowledges
support from the
Romeo Family

Steve Biddulph AM

ACCM congratulates our patron Steve Bid-
dulph AM on his well-deserved recognition in
the Queen’s Birthday Honours List. Steve was
recognized for his service to community health,
particularly in the fields of child and adolescent

psychology.

The Great Australian Spelling Bee
Network Ten’s new family entertainment series
The Great Australian Spelling Bee will see more
than 50 of Australia’s brightest young spellers
aged between eight and 13 compete in a series of
word-related games and challenges. Contestants
must display a combination of speed, skill and
smartness to deconstruct words they may never
have seen.

Network Ten Chief Programming Officer,
Beverley McGarvey, said:

“The Great Australian Spelling Bee is edge-of-
your seat entertainment that will leave viewers
shaking their heads in amazement at the
intellect and ingenuity of children.

“The Great Australian Spelling Bee will shine
a light on the importance of literacy and
inspire all Australians to develop a love of the
English language. ...This show is going to have
Australian families spellbound”

http://tenplay.com.au/channel-ten/the-great-
australian-spelling-bee

Children’s eSafety Commissioner
Australia’s first Children’s eSafety Commissioner
Alastair MacGibbon has commenced work.

Alastair heads the Office of the Children’s eSafety
Commissioner —responsible for leading online
safety education for Australian children and
young people, protecting them when they
experience serious cyberbullying and managing
complaints about offensive or illegal online
content.

An ABC radio interview with the new
Commissioner can be found at:

http://www.abc.net.au/radionational/
programs/breakfast/australias-first-childrens-
e-safety-commissioner/6585932

The website for the Office of the Children’s eSafety
Commissioner is at

https://www .esafety.gov.au/
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Online child sexploitation
challenges today’s parents

" Society must deal with an ugly downside of the cyber age

When today’s parents were 13, an elicit
* squiz at somebody’s Cosmo or Playboy
was as risque as things got for most. The
digital age has revolutionised access to
information, but one of its ugliest
downsides has been the premature
sexualisation of many children, whose
technical skills often surpass those of
their parents and teachers. As Natasha
Bita reported on Saturday’s front page,
psychiatrists, police and child welfare
experts are warning that “sexting”,
“selfies” and social media are
endangering children’s physical and
mental health. The trend is epitomised
by the crude selfie posted on Instagram
last week by a 13-year-old girl with the
words “Boner Garage” scrawled on her
bare stomach, with an arrow pointing
down. The slogan was copied from the
MA-rated 2013 Jennifer Aniston movie
We're the Millers. It has spawned
several hashtags on Instagram, a
popular online messaging service
accessed by teenagers, usually on
smartphones. Parents, teachers and
others who are unsure about what all
that means would be wise to find out.

Previously, those concerned about
rubbish television, junk food, video
games and provocative clothing
marketed to children have been advised
to exert their authority as parents.
Dealing with the hypersexualisation of
children also demands parental-
responsibility, but it is more complex.
Open communication is essential
between children and parents, who
need to walk a fine line between saying
no and helping their children avoid the
inevitable pitfalls and pressures they
will encounter. Technology is a central
part of children’s lives, from mid to
upper primary school, however
protective their parents. Smartphones
are more difficult to filter and monitor
than home computers. Children
without smartphones and other devices
have access to those of others. The
social dimension is what makes the
problem so challenging.

Asreported, Melbourne child
psychologist Michael Carr-Gregg,
managing director of the federally
funded Young and Well Co-operative
Research Centre, recently dealt with a
Year 6 boy who coerced an 11-year-old
girlin his class to text him a full-frontal

nude photo of herself. The boy sent it to
21 others, risking prosecution on child
pornography offences. Australian
Federal Police have prosecuted eight
children for such behaviour since 2008.

Ironieally, just as schools are
discouraging sexism and promoting
equal pay and career opportunities, the
messages being pumped out on many
social media sites are highly degrading
to girls. Female submission is often
depicted as the norm. Conversely, as
federal government cyber-safety
adviser Susan McLean noted, some
sexually emboldened girls are’
bombarding more reticent boys with
provocative images.

The last thing Australia needs is a
more crowded curriculum. But social
studies, citizenship, sex education and
pastoral care programs largely will be
irrelevant if they fail to alert children to
the dangers of allowing themselves to
be exploited as “click bait”. Parents also
can encourage children to broaden
their horizons beyond digital screens.
Smartphones could be limited to
weekends and ordinary mobiles that
block access to the internet used while
travelling to and from school.

But the real challenge parents face
with children atincreasingly younger
ages is to instil sound values and to
explain why sex and sensuality should
never be degrading or violent.
Explaining to prepubescent children
why allowing themselves to be used as
sexual objects is a pathway to despair is
atall order. But as National Children’s
Commissioner Megan Mitchell said,
the exposure of younger and younger
children to adult sexual themes, often
on popular websites, is “all too much for
little brains”. In an era when music
video clips verge on soft porn, there are
no simple answers.

The first step must be to grasp the
extent of what is a serious problem, that
has led to children imitating adult
pornography and young women

- seeking medical treatment for injuries

from rough sex. Such distortions can
only set up young people for long-term
relationship failures and difficulties
with genuine love and intimacy as they
grow up. It isimpossible to hold back
the cyber tide. But adults must guide
children in dealing with it.

The Australian 3-6-15
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Toys drive
online retail
sales growth

RETAIL: Australians’ thirst for
online bargains shows no signs
of abating, especially when it
comes to buying games and toys.

Online spending rose L5 per
cent in April thanks to a lift in
sales of toys and homewares,
National Australia Bank’s online
retail sales index found.

The result pushed annual on-
line retail sales up by 9.6 per cent
to $16.9 billion for the 12 months
to April.

The strongest gains were in
the electronic games and toys
category, with spending up 10.4
per cent for the month and 31 per
centfortheyear.

Homewares also rose 1.2 per
cent in April, and media sales
gained two per cent.

However, online sales of
groceries and specials on “daily
deals” websites fell.

Online sales now make up
around 7 per cent of traditional
retail spending, up from 6.6 per
cent from ayear ago.

NAB group chief economist
Alan Oster said online spending
growth continued to outpace
that of traditional bricks-and-
mortar stores.

“That said, recent online
growth has been more subdued
than the 20-30 per cent year-on-
year growth rates recorded in
earlier years,” he said.

Meanwhile, Australian retail-
ers have maintained their lion’s
share of the online spending pie.

Three-quarters of online
spending was with domestic re-
tailers, relatively unchanged on
the previous three months.

“Growth in both internation-
al and domestic online retail
salesacceleratedin April, though
domestic online continues to
outpace international in year-
on-year terms,” Mr Oster said.

Today the ABS releases retail
trade figures, with economists
hoping the Reserve Bank’s May
rate cut would boost consumer
spending.

AAP
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Sylvia creates a buzz, among other things
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LYNDON MECHIELSEN

Super Awesome Sylvia, aka Sylvia Todd, at the EuTECH conference in Brisbane with a computer painting device she has made

SHANE RODGERS

QUEENSLAND EDITOR

So there was this kid in the US
who decided to make stuff with
her Dad. And they put it on You-
Tube. And almost immediately it
went viral. Then millions of kids
across the world started making
stuffagain. How super awesome.
Now this kid travels the world
under the banner of “Super Awe-
some Sylvia”, giving speeches
(including recently at the UN),
appearing on television and writ-
ingbooksin her “spare time”.

The Australian 25-6-15

Oh, and she went to the White
House and met the President. No

. bigdeal. He’s “justa guy”.

The story of Sylvia Todd, 13,
reads like your classic, internet-
age success story: child genius
conquers the world doing really
extraordinary things online. Until
you meet her. Then the story
seems different. '

Super Awesome Sylvia, who
was a keynote speaker yesterday
at the EQuTECH conference in
Brisbane, started her super awe-
some career at just eight years of
age but insists she is just an ordi-
nary kid with an idea. Despite the

hype around her, she acts like it.
No diva complex. .Her father,
James, is an ordinary working
bloke who likes the idea of mak-
ing stuff. He has the usual dose of
paternal pride but seems most
proud that his super awesome
daughter remains grounded.

“Everyone says she’s extraord-
inary, but when I see her, I just see
a regular kid,” he said. “She
doesn’t always get the best marks
inschool. Shehasto take the trash
out every week and she has to do
her chores.” .

Perhaps therein lies the secret.
In a world always looking for the

extraordinary, sometimes what
wereally craveis the ordinary.

The Super Awesome Sylvia in-
dustry is all about back to basics.
Her videos cover everything from
old-fashioned craft to building
rockets. She makes it all sound
easy. And compelling.

Sylvia admits the life of a trav-
elling teenage “supermaker” has
its downsides. It’s tough in the
eighth grade and she gets no spe-
cial treatment. “It’s really difficult
to keep track of certain things be-
cause I can’t devote the time,” she
told The Australian yesterday. “If
I'm concentrating on something

else, school starts falling apart.
Sometimes I dofeel the pressure.”

This is offset by a genuine feel-
ing of helping others unlock the
power of just making things from
scratch. James says the interest in
his daughter may stem from par-
ents wanting to get their kids
away from screens. “I told her
when she was young that fame is
for the unfortunate,” he said. “But
she knows it’s good for kids to get
tobeinspired. She’smet hundreds
of kids around the world who
admire her ... and say ‘I did that
because of you'.” That is fairly
super awesome.

‘Uncage your Kkids and let
them discover the world’

EXCLUSIVE

NATASHA BITA
NATIONAL EDUCATION
CORRESPONDENT

Cooped-up children need more
adult-free fun time playing with

" neighbourhood children and tak-

ing risks, the founder of a global
“Playborhood” movement says.

Mike Lanza, a former Silicon
Valley entrepreneur who once
developed web video technology,
is now championing the power of
screen-free play. )

Children need to spend time
together devising games and sort-
ing out their own disputes, he says,
or setting up private clubs with
secretrules.

“There’s a lot of value in play,”
Mr Lanza said yesterday.

“Kids learn leadership skills,
social skills, they learn about social
justice, they make rules and they
adjudicate disputes.

“But for so many kids, child-
hood is not very joyful these days
— itisn’t nearly as much fun as it
usedtobe.” .

Mr Lanza blames overprotec-

tive parents and fenced backyards
for the demise of neighbourhood
play.

“Neighbourhoods are pretty
boring these days,” he said. “Kids
go outside, look around and think;
‘Nothing’s going on’.

“So when you can, go into the
front yard, say hello to people, and
walk to the grocery store rather
sthandrive.

“It matters what our neigh-
bours do — do they let their kids
stay inside and play video games,
or drive them around everywhere,
ordo they let them out to play?”

Mr Lanza will be the keynote
speaker at the Nature Play Kids
Outdoor conference on the Gold
Coast tomorrow.

Brisbane clinical psychologist
Judith Locke will tell the sym-
posium on Sunday that “over-par-
enting” is creating a generation of
stressed and dependent young
adults with “learned helplessness”.

“I'm noticing a lot of them
expect thingsto gowell all the time
and are shocked, and fall down
quite hard, when things don’t go
the way they want,” she said.

“They expect someone else to
fix every problem.”

Dr Locke said today’s parents
were overly anxious, and too quick
and willing to intervene to help
their children.

“It looks like uncaring parent-
ingif you're not constantly solving
their issues and making them feel
better,” she said. “But when par-
ents are constantly protecting a
child from the outside world they
give them a sense the world is
dangerous.

“When a parent is solving all
the problems, the child doesn’t
need tosolve any.”

Mr Lanza has transformed his
own backyard into a children’s
playground, replacing the flower
beds with an in-ground trampol-
ine and a double-storey cubby
house that crawls with neighbour-
hood children.

He lets his three boys, aged six
to 10, ride their bikes alone to
school in the Californian suburb of
Menlo Park.

“On weekends my 10-year-old
boy Marco gets on his bike and we
don’t know where he is — he
usually comes home for lunch and
he’s off again,” he said. .

“We feel like that's a great "
accomplishment.”
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Disney bets future on
web-connected toys

Disney is developing a line of
wearable, internet-connected
toys that it hopes will draw
children into a new
technological ecosystem —and
keep them there.

Playmation, which launches
in October, has been in the
works at the entertainment giant
for three years as Imagineers,
who typically design theme-park
rides, and other employees have
been researching toys that
integrate new digital
technologies.

The first result of their work
will let children don Iron Man
gloves or Hulk fists from the
company’s Marvel superhero
line and interact with action
figures or each other, playing
through brief stories that are
downloaded from the internet
and read by a narrator on a
speaker.

The company is touting
Playmation as an application of
the “internet of things” that will
appeal to parents who want the
digital devices their children love
to make the children move,
rather than sit still in front of a
screen.

The new toy line represents a
higher risk, higher reward
strategy than Disney has
previously pursued for its
consumers products. Typically,
Disney grants licences to other
companies to make and market
Star Wars toys or Cinderella
dolls, requiring Disney only to
execute and oversee agreements
with those third parties.

But Disney poured its own
resources into developing
Playmation’s technology and
will handle most marketing for
the toys, which Hasbro is
manufacturing and distributing.

“We haven’t done this much
innovation internally before,”
said Kareem Daniel, a senior vice
president in charge of strategy
for Disney Consumer Products.
“That’s going to be a large part of
what we do” as technology
becomes more integral to toys,

he added. If Playmation is a
success, children are likely to
keep buying new accessories, as
well as new downloadable
missions. But because the
company uses proprietary
technology, only Disney toys will
be compatible. Bringing together
DC Comic’s Batman and
Marvel’s Captain America,
which children can do now with
action figures and their
imaginations, won’t be possible.

“Becoming an Avenger, as
opposed to interacting with
other mythologies or characters,
is what our focus is on,” said Mr
Daniel.

The company plans to keep
rolling out new Playmation
products for years to come,
making it more of an
“ecosystem” like Microsoft’s
Xbox than a one-off toy. An Iron
Man pack in October and Hulk
version in November will be
followed by other Marvel
products, then a Star Wars
version in 2016 and Frozen
version in 2017. The Star Wars
and Frozen Playmation lines
aren’t expected to be compatible
with this year’s Marvel products
because they will use different
types of play (think lightsabers
rather than Hulk fists).

Aswith any new technology,
buying in won’t be cheap. A
starter pack will cost $US120
($154), with accessories starting
at $USI5. The company hasn’t
said how much the paid
downloadable missions will cost.
If parents aren’t willing to invest
that much in an entirely new
type of toy, Playmation may
struggle.

Playmation toys
communicate primarily via
infra-red sensors — the same
basic technology used in laser
tag and television remote
controls— and radio frequency.
A wi-fi device such as a tablet is
needed to download new
missions, which are transferred
to the toys via Bluetooth.

BEN FRITZ

Monster
movie alert

THE new dinosaur movie Jur-
assic World is a hit at the box of-
fice but it’s a flop with parents
of young children.

Children are keen to see the
dinosaur movie, tempted by a
dazzling array of merchandise
but parents are panning the
blockbuster because the film is
rated M15+, with limbs being
ripped off and people being
eaten by their attackers.

Experts are warning parents
to be vigilant. They are also
urging caution about the im-
pact of violent scenes on kids.

Elizabeth Handsley, presi-
dent of the Australian Council
on Children and the Media,
said: “We need a major over-

" haul of the classification
system.”

The Advertiser 22-6-15

Switch off
to switch on

CHILDREN should not be al-
lowed to use phones and iPads
before school, an international
expert warned yesterday.

Staring at a screen at break-
fast time can damage their
concentration in class, clinical
psychologist Linda Blair said.

The British expert urged
parents to discourage use of
hi-tech devices before school
to ensure pupils stay alert.

She also called for a ban on
homework that needs to be
done on computers because it
contributed to children be-
coming tired and unfocused.

The Advertiser 6-6-15
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Arabic actors ‘get thug roles’

PAUL CLEARY
CASTING

Casting: agents look for Middle-
Eastern or Arabic-looking actors
for “bad guy” roles on Australian
television, an actor has claimed.

Budding actor Josh Farah says
his Arabic appearance and big
build have helped him secure
some enviable roles in his short
career, butinvariably they involve
playing the thug.

“I'm just not white enough to
be in Home & Away or Neigh-
bours, I'm too bad looking,” says
Farah, who played a debt-collect-
ing heavy in a segment of ABC’s
The Checkout this month.

Farah had no previous experi-  Actor Josh Farrah wants a chance to play the good guy

ence when in 2012 he landed a
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Sexploitation action

Your editorial (“Online child sexploi-
tation challenges today’s parents”,
3/6) throws a spotlight on the issue of
the sexualisation of the young. You
say adults must help children in deal-
ing with it. Many parents tell us that
finding healthy experiences in an in-
creasingly complex media environ-
ment is difficult, as is countering
adverse influences. Support for par-
ents is vital. We should encourage
parents to start smart and early with
screen management.

It's close to a decade since the Aus-
tralia Institute reported on this in
2006. It’s seven years since a Senate
inquiry reported on the sexualisation
of children. It's time for action.
o= FEDE Ba!‘bara Biggins, Australian Council on
Children and the Media, Glenelg, SA

The Australian 4-6-15

part in the feature film Convict,
and all of his subsequent roles
have been what he describes as
“the thug, the bodyguard, the
bikie boss, the bad guy”.

“No matter what, I am cast as
thebad guy,” he adds.

Farah, one of five children
raised by Lebanese immigrants in
western Sydney, says casting
agents specifically ask for actors
of Arabic appearance when a
director wants a tough guy.

“When the casting agent sends

the brief to my agent it’s “looking
for a thug, needs to be six foot,
built like abrick shithouse, prefer-
ably Middle Eastern looking”.
And it says it in the brief. No one
knows this, but it’s there in black
and white,” Farah tells Media.
After Convict, Farah got a
small part in the ABC series Rake
as a fellow inmate of the barrister
Cleaver Greene, played by Rich-
ard Roxborough. He recently
played the part of a drunken wife
beater in Deadly Woman, a crime

show for Foxtel. In his latest film,
The Tail Job, Farah plays an “intel-
ligent heavy” alongside another
actor of Lebanese background,
Taha Salah. Farah says that Salah
has a small build but he is also cast
inbad guyroles.

“The director will say, ‘I need a
tough looking bloke’. The first
thing the casting agent says ‘let’s
have a look at a bunch of Arab
blokes — they usually play bad
guys’. Like in the ABC production

Continued on Page 25

Continued from Page 23

(The Checkout), 1 was one of the
heavies,” he says.

In episode 10 of The Checkout,
Farah played the role of a debt-
collector who was seen tying
people up and threatening them
with a blow torch, then putting
their feet in buckets of cement
on the edge of Sydney Harbour.
Farah was joined by Daniel
Cordeaux, who is of southern
European appearance, though
he spoke with a cockney accent.

What makes this selection
even more of an issue is that all
12 “reporters/writers” on The
Checkout are of caucasian
appearance. ABC spokeswoman
Rachel Fergus declined to
respond to questions on whether
the producers of The Checkout
had tried to recruit more diverse
talent for this show, or whether
they had engaged in racial
stereotyping in episode 10. She
directed The Australian to the

ABC’s Equity and Diversity Plan
for 2012-15.

Farrah says that one of the
few Australian actors of Arabic
background who has moved
beyond bad guy roles is Firass
Dirani. While he started out
playing John Ibrahim in
Underbelly, Dirani has more
recently played the role of a
former bad boy footballer in
Nine’s series House Husbands.

Farah has come along way
from working in the family cafe
three years ago. At the time,
director George Basha got
talking with Farah'’s sister who
said Josh had a natural talent for
acting. Farah got the partin
Convict after auditioning against
more than 50 actors. Convict
dealt with corruption inside the

prison system and the
experiences of Aboriginal and
Middle Eastern inmates.

“I'd love to play the good guy
for once, the detective who saves
the day,” Farrah says.

YouTube delays launch
of children’s TV app

EXCLUSIVE

INTERNET

YouTube, the video search
engine owned by Google, has
delayed the planned launch of its
specialty children’s TV app in
Australia and NZ by two months
and has had difficulties getting
local content producers to sign
up, The Australian has been told.

Google has not revealed the
time frame for an Australian
launch but plans to start it in July
have been delayed until
September, according to
production sector sources.

Kids is the first in a series of
content apps designed to make it
easier for users to find what they
are looking for on YouTube on
their mobile phone as the video
site ramps up competition with
professionally produced genre-
specific content such as music,
television and gaming apps such
as Spotify and Netflix.

The launch of the app in
markets such as the US was
announced in a blog postin

February. A spokesman would
not comment other than to say
no schedule had been released
for Australia.

According to one source,
some videos will appear with ads,
and YouTube will offer the
content owners a share of that
revenue.

In other markets, Google
pitched the app as a child-safe
zone that allowed parents to set
parameters on their children’s
viewing, including the type of
content they could view and how
long they could view it for.

But according to one source,
some Australian content
producers have been wary of
allowing their content to appear
on the app in case children were
able to access links to
inappropriate content.

“YouTube is the Wild West,”
one source said.

In February Netflix
announced it was beefing up its
licensed and original kids’ shows
including a remake of Inspector
Gadget, and last year Amazon
announced plans for original
children’s series for its Prime
streaming service.

The Australian 29-6-15
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NEW PUBLICATIONS

ADVERTISING

Matthes, J; Naderer, B (2015)
Children’s consumption behavior in
response to food product placement in
movies.

Jnl. of Consumer Behaviour, Vol. 14, No. 2,
Pp127-136

Boyland, EJ; Kavanagh-Safran, M;
Halford, JCG (2015)

Exposure to ‘healthy’ fast food meal
bundles in television advertisements
promotes liking for fast food but not
healthier choices in children.

British Journal of Nutrition, Vol. 113, No. 6,
Pp1012-1018

Bernhardt, AM; Wilking, C; et al (2015)
Children’s recall of fast food television
advertising - testing the adequacy of
food marketing regulation.

PLOS ONE, Vol. 10, No. 3, Art. No.
e0119300

Giese, H; Koenig, LM; et al (2015)
Exploring the association between
television advertising of healthy and
unhealthy foods, self-control, and food
intake in three European countries.
Applied Psychology-Health and Well Being,
Vol. 7, No. 1, Pp41-62

Scully, P; Macken, A; et al (2015)

Food and beverage advertising during
children’s programming.

Irish Journal of Medical Science, Vol. 184,
No. 1, Pp207-212

COMPUTER & INTERNET
Smith, Marshall (2015)

Children in the online world: Risk,
regulation, rights.

Contemporary Sociology - A journal of
reviews, Vol. 44, No. 2, Pp254-256

DePaolis, K; Williford, A (2015)

The nature and prevalence of cyber
victimization among elementary school
children.

Child & Youth Care Forum, Vol. 44, No. 3,
Pp377-393

Good, B; Fang, L (2015)

Promoting smart and safe

Internet use among children with
neurodevelopmental disorders and their
parents.

Clinical Social Work Journal, Vol. 43, No. 2,
Pp179-188

Khurana, A; Bleakley, A; et al (2015)

The protective effects of parental
monitoring and Internet restriction on
adolescents’ risk of online harassment.
Jnl. of Youth and Adolescence, Vol. 44, No. 5,
Pp1039-1047

Mitchell, V; Petrovici, D; et al (2015)
The influence of parental versus peers
on Generation Y Internet ethical
attitudes.

Electronic Commerce Research and
Applications, Vol. 14, No. 2, Pp95-103

Quale, E; Newman, E (2015)

The role of sexual images in online and
offline sexual behavior with minors.
Current Psychiatry Reports, Vol. 17, No. 6,
Art. No. 43

DePaolis, K; Williford, A (2015)

The nature and prevalence of cyber
victimization among elementary school
children.

Child & Youth Care Forum, Vol. 44, No. 3,
Pp377-393

Shin, Wonson (2015)

Parental socialization of children’s
Internet use: a qualitative approach.
New Media & Society, Vol. 17, No. 5, Pp649-
665

MEDIA EFFECTS - HEALTH
Bottino, SMB; Bottino, CMC; et al (2015)
Cyberbullying and adolescent mental
health: systematic review.

Cadernos de Saude Publica, Vol. 31, No. 3,
Pp463-475

Custers, Kathleen (2015)

The urgent matter of online pro-eating
disorder content and children: clinical
practice.

European Jnl. of Pediatrics, Vol. 174, No. 4,
Pp429-433

Heiman, T. et al (2015)
Cyberbullying involvement among
students with ADHD: relation to
loneliness, self-efficacy and social
support.

European Journal of Special Needs
Education, Vol. 30, No. 1, Pp15-29

Spears, BA; Taddeo, CM,; et al (2015)
Cyberbullying, help-seeking and
mental health in young Australians:
implications for public health.

Int. Journal of Public Health, Vol. 60, No. 2,
Pp219-226

Maras, D; Flament, MF; et al (2015)
Screen time is associated with
depression and anxiety in Canadian
youth.

Preventive Medicine, Vol. 73, Pp133-138

MEDIA EFFECTS - EDUCATION
Lavigne, HJ; Hanson, KG; et al (2015)
The influence of television coviewing
on parent language directed at toddlers.
Jnl. of Applied Developmental Psychology,
Vol. 36, Pp1-10

Courage, ML; Bakhtiar, A; et al (2015)
Growing up multitasking: The costs and
benefits for cognitive development.
Developmental Review, Vol. 35, Pp5-41

Cardoso-Leite, P; Green, CS; et al (2015)
On the impact of new technologies on
multitasking.

Developmental Review, Vol. 35, Pp98-112

MEDIA EFFECTS - SOCIAL
Christensen, CG; Bickham, D; et al (2015)
Multitasking with television among
adolescents.

Jnl. of Broadcasting & Electronic Media, Vol.
59, No. 1, Pp130-148

Smth, L; Gardiner, B; Hamer, M (2015)
Childhood correlates of adult TV
viewing time: a 32-7year follow-up of
the 1970 British cohort study.

Jnl. of Epidemiology and Community Health,
Vol. 69, No. 4, Pp309-313

Tyminski, Robert (2015)

Lost in (cyber) space: finding two
adolescent boys hiding from their own
humanity.

Jnl. of Analytical Psychology, Vol. 60, No. 2,
Pp220-244

Yilmaz, G; Caylan, ND; et al (2015)

An intervention to preschool children
for reducing screen time: a randomized
controlled trial.

Child Care Health and Development, Vol. 41,
No. 3, Pp443-449

VIDEO & COMPUTER GAMES
Breuer, J; Kowert, R; et al (2015)

Sexist games-sexist gamers? A
longitudinal study on the relationship
between video game use and sexist
attitudes.

Cyberpsychology Behavior and Social
Networking, Vol. 18, No. 4, Pp197-202

CONFERENCES

International Youth Media Summit

27 July to 7 August 2015
Belgrade, Serbia

http:/liyms.info/iyms/
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Rights of the Child Consumer

Presented by the Australian Children’s
Commissioner in partnership with ACCM

20 November 2015
Telstra Centre, George St. Sydney

More information available soon




Tax Invoice

Name:

AUSTRALIAN COUNCIL ON CHILDREN AND THE MEDIA
Membership/Subscription Application

Organisational

National
State
Individual

small screen subscription (for non-members)

Organisation:

In Australia
Outside Australia

Membership rates(renewable on July 1st each year)

$Aus (inc GST)

$210.00
$75.00
$55.00

$66.00
$66.00

Address: New membership
Renewal
small screen subscription
Donation (tax deductible $2 & over)
Postcode: Total
Fax: Payment by:
Email:

Tel: 61.8.8376.2111 Fax: 61.8.8376 2122

E: info@childrenandmedia.org.au

Donations to ACCM of $2 or more are tax deductible
Helpline: 1800 700 357

W: http://www.childrenandmedia.org.

l:l cheque

[ ] bank transfer - BSB: 06 5109 ACC: 10008669

|:| credit card online - www.trybooking.com/CXIM

WORLD NEWS

Paper Planes goes international
Australian film Paper Planes is soon to be
released in the UK and USA. The film will
be released in UK cinemas on 23 October,
while in the US a multi-platform release
combined with a limited number of inema
screenings is likely.

The film currently ranks twelfth on the
iTunes chart behind Fifty Shades of Grey, af-
ter peaking at No. 2.

http://if.com.au/2015/06/23/article/Pa-
per-Planes-takes-flight-in-US-and-UK/
THBUFWLWPM

Children’s Media Lives

UK regulator Ofcom has released the first
findings from Children’s Media Lives, a new
study that involves tracking the media
habits and choices of a group of 18 children,
aged eight to 15, over three years. These
children have been carefully chosen to
reflect a broad cross-section of UK children
in terms of age, location, ethnicity, social
circumstances and access to technology.
The study began in 2014 and was designed
to give a small-scale qualitative component
to Ofcom’s larger quantitative surveys of
media habits.

The study found that tablets and iPods were
the device of choice for most activities, for
their size, convenience and usability. For
some older children, smartphones also
played this role. Many of those surveyed,
particularly younger children, shared
devices with siblings or parents.

On-demand TV viewing and YouTube
video clips are the most popular means of
viewing content for the children surveyed.
Being able to watch their preferred content
repeatedly and when they wanted to was
reported to be important to children, and

they were quick to turn to other devices
and services when they did not find live
TV to their liking. However, watching
television was seen as a valued way for
children to spend time with their parents.
This could be either live, or via catch-up
services or DVD.

Read the complete report at
http://stakeholders.ofcom.org.uk/
binaries/research/media-literacy/
childrens-media-lives-year-1/childrens_
media_lives_report_ FINALI.pdf

World Summit on Media

for Children 2017

The World Summit on Media for Children
Foundation (WSMCF) has chosen
Manchester and BBC Children’s as hosts
for the next World Summit in 2017. The
summit will welcome over 1,500 delegates
from around the globe to Manchester in
December 2017.

Read the full press release:
http://childrenandmedia.org.au/assets/
files/news/latest-news/wsme-press-
release.pdf

Cyberbullying experienced by 23%
of US children

Researchers at the University of Alberta,
Canada have investigated the prevalence
of cyberbullying in North American chil-
dren and adolescents through a review
of existing publications that examine the
health-related effects of cyberbullying via
social media among children and adoles-
cents. They reviewed 36 studies, most of
which were conducted in the US, to look
at the effects of cyberbullying through
social media on the health of participants
who were mostly aged between 12 and 18.
Of the participants, 89 per cent reported
having a Facebook account.

Across the studies, the prevalence of cy-
berbullying ranged from 4.8 per cent to as
much as 73.5 per cent, with 23 per cent the
median percentage of children and ado-
lescents who had experienced cyberbully-
ing. It was also found that girls were more
likely to be cyberbullied than boys, with
relationship issues the most common rea-
son for such bullying. The review of stud-
ies also indicated that cyberbullying was
consistently associated with an increased
likelihood of depression in victims.

Hamm MP, et al, (2015)

Prevalence and effect of cyberbullying on
children and young people: A scoping re-
view of social media studies. JAMA Pedi-
atr.
http://archpedi.jamanetwork.com/article.
aspx?articleid=2337786&resultClick=3

ABC TV series for teens wins a
Banff festival prize

Matchbox Pictures’” Nowhere Boys was
among the winners of the 2015 Rockie
Awards handed out at the Banff World
Media Festival in Canada.

The teenage drama Nowhere Boys took
the youth fiction prize. David Caesar is
directing Nowhere Boys: The Rise of Bear,
a telemovie spin-off of the series, which
follows the boys (Dougie Baldwin, Joel
Lok, Rahart Adams, Matt Testro) as they
confront a devastating magical being that
threatens to destroy the multiverse.

A third series is now in development.

http://if.com.au/2015/06/14/article/
Banff-festival-prizes-for-Oz-series/
RQFVZHXTP]




