
Not the Six O’clock News: Children 
and violent or upsetting media 
content
This webinar was presented in April by 
Early Childhood Australia in partnership 
with ACCM. The speaker was the deputy 
director of the Children and Families Re-
search Centre at Macquarie University, Dr 

Wayne Warburton.
Wayne spoke about the increased use of 
many types of screens by children aged 
from birth to eight. The increasing use of 
mobile devices by children makes it more 
likely that they will encounter frightening 
or upsetting material. He spoke particu-
larly about the types of media that children 
find frightening at different ages and de-
velopmental stages.

Studies have shown that about 8 in 10 chil-
dren have watched the news, with nearly 
half reporting they have seen something 
that upset them. Children troubled by the 
news may have trouble sleeping, or become 
anxious, or sad. The resulting phobias can 
be long-lasting.

Dr Warburton said parents should try to 
limit children’s exposure to media, and 
monitor what they watch. He recom-
mended shows such as the ABC’s Behind 
the News which provides age-appropriate 
news coverage in context.

He advised parents of young children who 
were upset by something in the news that 
they should cuddle them, distract them, 
and reassure them it was unlikely to hap-
pen to them. Parents of older children can 
also discuss their fears, explain what is 
happening and put the real threat into per-
spective.

Wayne Warburton is one of the speakers at 
the July Violence in the Media conference 
in Sydney (see next column)

Disappearing childhood - what is 
the role of media and marketing?
This is a second webinar from Early Child-
hood Australia in partnership with ACCM. 
It can be accessed at 1pm AEST on Tuesday 
10 May.

Dr Lesley-Anne Ey from the School of  
Education, University of South Australia, 
will provide an overview of how the media 
encroaches on childhood through promot-
ing and normalising adult concepts and 
behaviours for young children. 

She will also explore how media is contrib-
uting to children’s developing self-identity, 
attitudes and behaviours. 

Registration:
http://omnovia.redbackconferencing.
com.au/events/front/early-childhood-
australia20160419-57157b2c82c79/regis-
tration

NSW Police Comissioner to open 
conference
Andrew P Scipione APM, Commissioner 
of the NSW Police Force will be giving the 
opening address at the Violence in the Me-
dia: The stories and the science conference in 
Sydney on 18 July 2016.

Professor Alan Hayes, Distinguished Pro-
fessor of Family Studies and Director, 
Family Action Centre, Faculty of Health 
and Medicine, University of Newcastle has 
agreed to chair the conference.

Full details of this conference, including 
the program and registration, can be found 
on the ACCM website. 

Note that early bird booking has  
been extended to 15 May.

childrenandmedia.org.au/ 
events/accm-conference

56 per cent of children engage in  
excessive screen time
A survey by the ABC children’s current  
affairs program Behind The News has found 
that about three in five Australian children 
spend more time in front of a screen than 
the national guidelines recommend, with 
many respondents saying they would find 
it impossible to go without digital devices 
for one week.

More than 18,000 young Australians were 
surveyed via the program website to find 
out about their screen habits.

It found 56 per cent of the young people 
surveyed spent more than two hours a day 
using technology outside of school hours. 
One in 10 said they spent at least four out-
of-school hours a day looking at a screen.

http://www.abc.net.au/news/2016-04-
26/survey-finds-56pc-of-children-en-
gage-in-excessive-screen-time/7356504

National Families Week is Australia’s 
annual celebration of the importance of 
families. It is timed to coincide with the UN 
International Day of Families (15 May). 

The 14th National Families Week will be 
held between 15 and 21 May 2016. This 
year’s theme is Stronger Families, Stronger 
Communities. The aim of National Families 
Week 2016 is to celebrate the vital role that 
families play in community wellbeing. 

One of ACCM’s contributions to  this week 
is the running of two seminars, one for 
professionals and one for parents,  on the 
subject: Technology and children: must-knows 
from the experts.

The speakers are:

Dr Kate Highfield - Nationally 
recognised expert on how technology 
can be used as a tool in learning and 
play 
Ben Riley - Cognitive Behaviour 
Therapist; Researcher  on gambling-
related digital media

 More information and registration:  
childrenandmedia.org.au events/ 

accm-seminars

•

•
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A SPORTING CHANCE FOR PARENTS? 

We’ve been struggling to provide parents with 
a simple guide to the Dec 1 2015 Commercial 
Television Code of Practice, but we don’t think 
that’s possible.
  
We thought we might be able to give you a table 
with each hour of the day, that would tell you 
what level of programming you could expect 
and what you might have to look out for.  It’s 
surely reasonable to expect that the time zones 
in which certain levels of classified programs can 
be shown might be a useful guide for choices 
for you and your children. But it’s much more 
complicated than that, so we’re tackling it bit by 
bit. 
 
In the last issue of small screen, we told you about 
alcohol and betting ads, and whether you might 
be able to avoid them in family viewing time. 

This month we providing a guide to the tricky 
issue of sports programs and live sporting 
events. 

First some definitions: 

A live sporting event includes live-to-air sporting 
broadcasts; broadcasts delayed in areas where 
the event is being held or for time zone reasons, 
and in some instances, replays due to temporary 
suspension of play.  

A sports program is a program includes coverage 
of a sporting event, or sporting commentary or 
analysis, or presentations or awards associated 
with events. 

Such programs do not require to be 
classified. 

In these programs on any day: 

•There can be betting and 
gambling ads at any time [Code 
6.5.2] 
• Content  of  program promotions/ 
trailers/ ads should be no higher 
than PG until 8.30pm, or until 9.30pm if the 
sports event started before 8.30pm. 
• Promotions for news, current affairs(including 
news updates and news flashes) can be shown 
provided care taken with content (having 
regard to likely audience) 

On weekdays (all day Mon to Thursday and 
Fri to  6pm) there can be no alcohol ads before 
8.30pm

 
On weekends (from Fri 6pm to midnight Sun) 
you can expect:

•Alcohol ads at anytime
•Betting and gambling ads  (and the rules 
around these are VERY complicated, requiring 
an 8 page Appendix to the Code) 
•Content of program promotions to be no 
higher than PG until 8.30pm, or until 9.30pm 
if the sports event started before 8.30pm.
•  Promotions for news, current affairs 
(including news updates and news flashes) 
can be shown provided care taken with 
content (having regard to likely audience) 

     
So there you have it. Watching sport with children 
can be a chancy business.  

EDITORIAL

Barbara Biggins  
OAM
Hon CEO
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Report: Is it gambling or a game? 

A sharp increase in the availability of games 
that simulate gambling poses a risk to young 
people by presenting gambling as attractive and 
relatively harmless, according to a report by the 
Australian Institute of Family Studies’ Australian 
Gambling Research Centre.
The report, Is it gambling or a game? Simulated 
gambling games: Their use and regulation identifies 
a proliferation of simulated gambling games that 
mimic the look and feel of gambling but without 
the ability to stake, win or lose actual money.

The Institute’s director, Anne Hollonds said  that 
people who play simulated games, like poker, the 
pokies and blackjack were more likely to gamble 

commercially and to report gambling problems. 
“The boundaries between simulated and 
commercial gambling are becoming increasingly 
blurred,” Ms Hollonds said.

https://aifs.gov.au/agrc/publications/ 
is-it-gambling-or-game

Telstra TV launches first  
children’s service
The interactive preschool network ZooMoo has 
become the first children’s service to launch on 
Telstra TV. ZooMoo, claims to be, “All animals all 
the time” – with a crew of animal puppet hosts, 
wildlife footage and stories that aim to enhance 
children’s knowledge about, and love of, ani-
mals.

The ZooMoo television viewing experience is 
tied in with a free ZooMoo App to provide a mul-
tiplatform experience that allows ZooMoo view-
ers to collect animals they encounter on the TV 
screen and bring them to life on  mobile devices 
with games, music, puzzles and other activities. 

http://if.com.au/2016/05/01/article/Testra-TV-
launches-first-kids-service/ZGIBPCYQQW.
html

https://aifs.gov.au/agrc/publications/is-it-gambling-or-game
http://if.com.au/2016/05/01/article/Testra-TV-launches-first-kids-service/ZGIBPCYQQW.html
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ADVERTISING

Kelly, B., et al 2016.  
Television advertising, not viewing, 
is associated with negative dietary 
patterns in children. 
Pediatric Obesity 11, 158–160.

Rozendaal, E., Opree, S.J., Buijzen, M., 
2016. 
Development and validation of a survey 
instrument to measure children’s 
advertising literacy.  
Media Psychology 19, 72–100.

Siegel, M., et al 2016.  
The relationship between exposure to 
brand-specific alcohol advertising and 
brand-specific consumption among 
underage drinkers – United States, 
2011–2012.  
American Journal of Drug and Alcohol Abuse 
42, 4–14. 

HEALTH

Baranowski, T., et al 2015.  
Games for health for children—current 
status and needed research.  
Games for Health Journal 5, 1–12. 

Force, C.P.S.T., 2016.  
Reducing children’s recreational 
sedentary screen time: Recommendation 
of the Community Preventive Services 
Task Force.  
American Journal of Preventive Medicine 50, 
416–418. 

Harbard, E., et al 2016.  
What’s keeping teenagers up? 
Prebedtime behaviors and actigraphy-
assessed sleep over school and vacation. 
Journal of Adolescent Health 58, 426–432. 

Wilson, S., 2016.  
Digital technologies, children and 
young people’s relationships and self-
care. 
Children’s Geographies 14, 282–294.

EDUCATION

Ames, M.G., 2016. 
Learning consumption: Media, literacy, 
and the legacy of One Laptop per Child. 
The Information Society 32, 85–97. 

Pagani, L., et al 2015.  
The impact of digital skills on 
educational outcomes: evidence from 
performance tests 
Social Science Research Network 
Scholarly Paper No. ID 2635471. , 
Rochester, NY.

Price, S., Jewitt, C., Crescenzi, L., 2015. 
The role of iPads in pre-school 
children’s mark making development. 
Computers & Education 87, 131–14

Serafini, F., Kachorsky, D., Aguilera, E., 
2016. 
Picture books in the digital age. 
Read Teach 69, 509–512. 

MEDIA RESEARCH
 

Wernholm, M., Vigmo, S., 2015. 
Capturing children’s knowledge-
making dialogues in Minecraft. 
International Journal of Research & Method 
in Education 38, 230–246.

MOBILE PHONES

Warille, A. et al. 2016
Controversies on electromagnetic field 
exposure and the nervous systems of 
children 
Histology and Histopathology  31, 5,  461-8  
  
Lorang, M.R., McNiel, D.E., Binder, R.L., 
2016. 
Minors and Sexting: Legal Implications. 
J Am Acad Psychiatry Law 44, 73–81.

SOCIAL

Bucksch, J., et al, 2016. 
International trends in adolescent 
screen-time behaviors from 2002 to 2010. 
Journal of Adolescent Health 58, 417–425.

Ebbeck, M., et al 2015. 
Singaporean parents’ views of their 
young children’s access and use of 
technological devices. 
Early Childhood Educ J 44, 127–134.

Holmberg, C., E. et al  2016. 
Adolescents’ presentation of food in 
social media: An explorative study. 
Appetite 99, 121–129.

Kokkinos, C.M., et al 2016. 
Parenting and internet behavior 
predictors of cyber-bullying and cyber-
victimization among preadolescents. 
Deviant Behavior 37, 439–455. 

Plowman, L., 2016. 
Rethinking context: Digital technologies 
and children’s everyday lives. 
Children’s Geographies 14, 190–202. 

Schoeppe, S., et al 2016.  
How is adults’ screen time behaviour 
influencing their views on screen time 
restrictions for children? A cross-
sectional study. 
BMC Public Health 16, 201.

Schultze-Krumbholz, A., et al, 2016 
Feeling cybervictims’ pain—The effect 
of empathy training on cyberbullying. 
Aggressive Behavior 42, 147–156. 

Zaman, B., et al 2016. 
A qualitative inquiry into the 
contextualized parental mediation 

practices of young children’s digital 
media use at home. 
Journal of Broadcasting and Electronic Media 
60, 1–22. 

VIDEO GAMES

Dickinson, M; Thomas, A 2016 
Is it gambling or a game? Simulated 
gambling games: Their use and 
regulation
Australian Gambling Research Centre 
Discussion Paper No. 5 

Gabbiadini, A., et al 2016. 
Acting like a tough guy: Violent-sexist 
video games, identification with game 
characters, masculine beliefs, &amp; 
empathy for female violence victims. 
PLOS ONE 11, e0152121.

Kovess-Masfety, V., et al 2016. 
Is time spent playing video games 
associated with mental health, cognitive 
and social skills in young children? 
Soc Psychiatry Psychiatr Epidemiol 51, 
349–357.  

Zvyagintsev, M et al 2016. 
Violence-related content in video game 
may lead to functional connectivity 
changes in brain networks as revealed 
by fMRI-ICA in young men. 
Neuroscience 320, 247–258.

Student Well-being and Prevention 
of Violence Research Centre 

(SWAPv) Inaugural Conference 

Enhancing child & adolescent  
well-being and preventing  

violence in school &  
early childhood settings

July 13-15, 2016
Flinders University

Adelaide, South Australia

https://www.flinders.edu.au/ehl/
swapv/swapv-conference-2016/ 

.................

22nd World Meeting of the 
International Society for Research 

on Aggression (ISRA)

19-23 July 2016
University of NSW, Sydney

iec.mq.edu.au/research/cfrc/isra_2016

https://www.flinders.edu.au/ehl/swapv/swapv-conference-2016/
http://iec.mq.edu.au/research/cfrc/isra_2016/


Young victims of revenge porn
BBC News reports that children as young 
as 11 are among more than 1,000 alleged 
victims of revenge porn who reported of-
fences in the first year of a new law coming 
into effect in the UK. Revenge porn refers 
to the act of a partner or ex-partner pur-
posefully distributing images or videos of 
a sexual nature without the other person’s 
consent. The law introduced in April 2015 
covers images shared on and offline with-
out the subject’s permission and with the 
intent to cause harm. Physical distribution 
of images is also covered.

The BBC analysed Freedom of Information 
requests from 31 police forces in England 
and Wales between April and December. 

Their analysis shows that:

•  There were 1,160 reported incidents 
of revenge pornography from April to 
December 2015
•  Three victims were 11 years old with 
some 30% of offences involving young 
people under 19
•  Facebook was used by perpetrators 
in 68% of cases where social media was 
mentioned in reports. 

http://www.bbc.com/news/uk-eng-
land-36054273

Brussels Conference
This year’s Media & Learning Conference 
organised by the Media & Learning Associa-
tion and the Flemish Ministry of Education 
and Training with the support of the Euro-
pean Commission was held on 9-11 March in 
Brussels. 290 people from 30 countries took 
part in the conference which  had two main 
aims:

to highlight the impact of me-
dia in enriching learning  

•

to reflect on promoting a critical un-
derstanding of media. 

Central to the agenda was a discussion 
about the role of social media in youth 
radicalisation and how media literacy can 
provide a way to tackle extremism and al-
ienation in youth (a discussion which has 
been given added poignance by the tragic 
events that happened in Brussels only 10 
days later). 

Panellists agreed that social media is not a 
cause but an accelerator of radicalisation. 
The causes were seen as adolescent feelings 
of apathy, stigmatization and a perception 
of adult hypocrisy. 

Mechanisms to promote self-actualisation 
and self-esteem were considered impor-
tant in combatting radicalisation and there 
was some agreement that effective pro-
grams and approaches are starting to be 
developed.

Video recordings of many of the presenta-
tions are available on the conference web-
site along with the slides and materials 
shown by speakers. 

http://media-and-learning.eu/

Breaking down gender stereotypes 
in children’s media
In April the US White House was host to 
a day-long conference, Helping children ex-
plore, learn, and dream without limits: breaking 
down gender stereotypes in media and toys.

The conference brought together an inter-
disciplinary mix of leading researchers, 
content creators, and advocates working in 
the area of children’s media. The research-
ers gave an in-depth look at current re-
search on how notions of boyhood, mascu-
linity, and femininity are affecting children 

• today and the impact of gender disparities 
in children’s media and toys.  

Parent, blogger, and policy advocates of 
youth-serving organizations including 
Common Sense Media and Amy Poehler’s 
Smart Girls presented recommendations 
for developing more inclusive children’s 
media and toys that disrupt gender stere-
otypes. 

The event also involved featured industry 
leaders from Mattel, Disney, Lego, and DC 
Entertainment/Warner Bros.

https://www.whitehouse.gov/the-press-
office/2016/04/06/factsheet-breaking-
down-gender-stereotypes-media-and-
toys-so-our

Australian PM announces  
new adviser  
Malcolm Turnbull has announced that the 
role of Special Adviser on Cyber Security 
within the Department of Prime Minister 
and Cabinet will be filled by the current e-
safety commissioner Alastair MacGibbon. 

MacGibbon was appointed as e-safety 
commissioner in March 2015, and was  
empowered to investigate and seek to have 
content removed if it is deemed to be bully-
ing to a specific Australian child.

Australia will also get a new Minister on 
Cybersecurity, as well as the newly created 
role of Cyber Ambassador to liaise between 
agencies and business, and communicate 
the strategy internationally. 

AU$6.7 million has been set aside for the 
Cyber Ambassador to conduct overseas 
advocacy.

http://www.zdnet.com/article/turnbull-
calls-for-more-openness-surrounding-
data-breaches/
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