
Little Big Shots International Film 
Festival in Adelaide

On Friday 7th & Saturday 8th October 
ACCM presented the Little Big Shots Inter-
national Film Festival for Kids at the Nova 
Cinema in Adelaide. The event was an 
overwhelming success with around 400 
children and adults attending over the two 
days.

On both days children aged 3-13 and their 
families enjoyed viewing a selection of 
short films from all over the world made 
especially for kids, as well as a performance 
from local youth circus troupe ‘Cirkidz’. 

Feedback from parents showed that fami-
lies enjoyed the festival – both the films 
and the Cirkidz performance. 

The VIP opening event on Friday was also 
well-attended with guests including the 
Federal Minister for Education and Train-
ing, Senator The Hon. Simon Birmingham 
and his two children. 

In her opening address ACCM President, 
Professor Elizabeth Handsley noted that 
the festival provided ACCM with the op-
portunity to continue the work of support-
ing families, industry and decision makers 
in building and maintaining an enjoyable 

media environment that fosters the health, 
safety and wellbeing of Australian children.  

We hope that ACCM will be presenting  
Little Big Shots in Adelaide again in 2017 so 
watch this space!

Holiday movies

Apart from Little Big Shots, school holidays 
may present problems for parents and car-
ers looking for films to entertain children. 

One problem is finding movies suitable for 
the whole family. There are two G rated 
movies showing in cinemas, Storks and 
The Secret Life of Pets but ACCM reviewers 
found both too scary and violent for very 
young children. It is worth noting that, de-
spite giving them G ratings, the Classifica-
tion Board also gave cautionary guidelines 
about both. 

Three PG-rated movies are Pete’s Dragon  
Batman: Return of the Caped Crusaders and 
The Red Turtle. All three are most suitable 
for children over 10 and our reviewers 
found that they were likely to be too scary 
for under 8s. 

Several M rated movies likely to attract 
children were released for the holidays. 
The main M-rated film being promoted as 
school holiday viewing is Miss Peregine’s 
Home for Peculiar Children which is based on 
a popular book. Parents should be aware 
that the film deserves its M rating and is 
very scary at times. Girl Asleep is another 
film recommended for older children – our 
reviewer suggests 12+ with parental guid-
ance.

Full reviews of all P and PG rated movies 
and M-rated movies most likely to appeal 
to children can be found on the ACCM 
website at:

http://childrenandmedia.org.au/movie-
reviews. 

Award for Know before You Load 

ACCM’s Know Before You Load (KBYL) 
app review service was presented with an 
award during National Child Protection 
Week. The National Association for the 
Prevention of Child Abuse and Neglect 
(NAPCAN) gives Play Your Part Awards  
for “Inspiring prevention initiatives”. 

KBYL includes the Children and Gambling 
Watch List, which signals to parents those 
apps that have simulated gambling behav-
iour.
 

No. 334 September 2016

    small screen        
News Digest of Australian Council on Children and the Media (incorporating Young Media Australia) ISSN: 0817-8224

Coming to Adelaide

Parent seminars with  

Steve Biddulph 
Raising Girls 7.30pm, Tues 1 Nov 2016

Raising Boys 7.30pm,  Wed 2 Nov 2016

For more information and bookings:  
 

www.childrenandmedia.org.au/events

From L: Lori Vullings, Greens SA, Senator The Hon. 
Simon Birmingham, Clare Phillips, Festival Coordinator, 
and Prof Elizabeth Handsley at the Little Big Shots 
opening
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SCREENS AND 
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EDITORIAL:  
EMBRACE REVIEW

ACCM President, Professor Elizabeth Handsley (centre) 
at the award ceremony with Senator Zed Seselja and SA 
Guardian for Children and Young People, Amanda Shaw

http://childrenandmedia.org.au/movie-reviews/
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Embrace 
A film review by Dr Leslie-Anne Ey, from the 
University of South Australia, who is a member of the 
ACCM executive committee.

It is no secret that we live in a society that 
promotes ‘sexiness’ and ‘beauty’ ideals. Many 
of the images that surround us suggest that we 
need to strive for perfection in our appearance. 
For women, this involves being tall, tanned, thin, 
long-legged with a thigh gap, toned, hairless, 
large breasted, flawless skin, pumped lips, long 
eyelashes, and whatever else society values in 
the way of looks at the time. For men, it involves, 
being tall, tanned, muscular but thin, hairless and 
well groomed. Many of the images portrayed in 
the media are digitally altered and, although 
this has been widely recognised, the impacts on 
many young people are great. We have seen a 
rise in plastic surgery, sales in beauty products 
and of course mental health and physical health 
issues.   

It is refreshing to see a documentary that tackles 
the impact of such ‘beauty’ ideals on women’s 
sense of self and exposes the contribution of 
various industries. Embrace explores the struggle 
of body image from a range of perspectives. 
It describes a mother’s personal journey and 
struggle with accepting her own body, what she 
did about it, what she learned from the experience 
and what she is doing to encourage women to 
embrace their own body and learn to love it for 
what it can do, rather than how it measures up to 
cultural beauty ideals. 

It goes on to expose the beauty industry’s 
contribution to the body image dilemma with 
stories of models eating cotton balls rather than 
food to maintain their weight, size 12 models 
being labelled ‘plus size’, and designer clothing 
lines, photographers and make-up artists 
refusing to have their name associated with 

models above a size 8.  It then 
highlights some of the outcomes 
such attitudes have on women, 
such as anorexia and discussions 
about the pressure and impact 
of beauty ideals on women’s 
self-worth and opinions of their 
own body. It emphasises that 
women are always comparing 
themselves to the unrealistic 
body images disseminated through the media 
causing them to feel inadequate and despondent. 
In fact, throughout the whole documentary, there 
is a recurring theme of women disliking their 
bodies and finding flaws in their appearance. 

Embrace shows how women are constantly 
bombarded with messages that they are not good 
enough and if, in a state of despair, they see a 
plastic surgeon, it is likely that he will help them 
find more flaws with their body and encourage 
them to ‘fix’ them. 

This documentary shares some very powerful  
and positive messages. It takes women on a 
journey to learn to love themselves and embrace 
their body regardless of the shape, size or 
imperfections.   Its aim is to educate women 
to appreciate and love their bodies, to value 
themselves as people and recognise their skills. It 
encourages women to define themselves for who 
they are, not what they look like. 

Unfortunately, this documentary has strong 
impact close up shots of women’s sexual organs, 
some graphic footage of plastic surgery, and 
some coarse language, placing it in a MA15+ 
rating. 

Embrace is a must see for both females and males 
over 15 years and would have been beneficial for 
younger age groups (from 8 years) if the adult 
themes and some images were less graphic. 

EDITORIAL
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Leslie-Anne Ey

de Lissa Oration 2016 ‘Technology, Media and Children’s Rights’

Dr Lesley-Anne Ey
20 October 2016

H1-44 Amy Wheaton Building
Magill Campus, University of South Australia

5.30pm - 7.30pm

The rise of the internet and digital technology has embedded media in the routines and practices of 
children’s everyday lives. Such media provides children with many opportunities to develop the 
skills required to function well within the 21st century, however some media content may place 
children at risk. This presentation explores technology, media and children’s rights and examines 
some of the challenges for parents, educators, industry and government to provide effective 
regulation, reliable information and safe media content.

Dr Lesley-Anne Ey (PhD), lectures in educational psychology, social and emotional development 
and child protection at the University of South Australia.   Her research areas include children’s 
engagement with media, media influence on children’s leaning and development, young children’s 
understanding of bullying, and child protection issues, with the aim to support teachers and inform 
educational curriculum. Dr Ey attempts to place children’s voice at the centre of her research.

www.unisa.edu.au
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ADVERTISING
Aktaş Arnas, Y., et al 2016.  
The development of brand awareness in 
young children: how do young children 
recognize brands?  
International Journal of Consumer Studies 
40, 536–542. 

del Mar Pàmies, M., Ryan, G., Valverde, 
M., 2016.  
How intervention can empower 
children as consumers in dealing with 
advertising. 
International Journal of Consumer Studies 
40, 601–609. 

Kowalczyk, C.M., Royne, M.B., 2016. 
Exploring the influence of mothers’ 
attitudes toward advertising on 
children’s consumption of screen 
media. 
International Journal of Consumer Studies 
40, 610–617. 

Preston, C., 2016.  
Pre-school children and marketing 
communications.  
International Journal of Consumer Studies 
40, 618–623. 

Rozendaal, E., Buijs, L., van Reijmersdal, 
E.A., 2016.  
Strengthening children’s advertising 
defenses: The effects of forewarning of 
commercial and manipulative intent. 
Front Psychol 7.
 
Van de Sompel, D., Vermeir, I., 2016. 
The influence of source attractiveness 
on self-perception and advertising 
effectiveness for 6- to 7-year-old 
children.  
International Journal of Consumer Studies 
40, 575–582. 

Verdoodt, V., Clifford, D., Lievens, E., 
2016.  
Toying with children’s emotions, the 
new game in town? The legality of 
advergames in the EU.  
Computer Law & Security Review 32, 
599–614. 

Watkins, L., et al 2016.  
Advertising’s impact on pre-schoolers’ 
brand knowledge and materialism. 
International Journal of Consumer Studies 
40, 583–591. 

MEDIA EDUCATION
Mayer, R.E., 2016. 
What should be the role of computer 
games in education? 
Policy Insights from the Behavioral and 
Brain Sciences 3, 20–26. 

Özer, D., Avcı, İ.B., 2015. 
Cartoons as educational tools and the 

presentation of cultural differences via 
cartoons. 
Procedia - Social and Behavioral Sciences, 
The Proceedings of 6th World Conference on 
Educational Sciences 191, 418–423. 

Robič, D., Repnik, R., 2015. 
Computer game Angry Birds in teaching 
physics, in: 2015 38th International 
Convention on Information and 
Communication Technology, Electronics 
and Microelectronics (MIPRO).  
Presented at the 2015 38th International 
Convention on Information and 
Communication Technology, Electronics and 
Microelectronics (MIPRO), pp. 680–684.
 
Sheehan, K.J., Uttal, D.H., 2016. 
Children’s learning from touch screens: 
a dual representation perspective. 
Front Psychol 7. 

HEALTH
Bedford, R., et al 2016.  
Toddlers’ fine motor milestone 
achievement is associated with early 
touchscreen scrolling. 
Front Psychol 7. 

Dumuid, D., et al 2016. 
Does home equipment contribute to 
socioeconomic gradients in Australian 
children’s physical activity, sedentary 
time and screen time? 
BMC Public Health 16, 736.

Pyper, E., Harrington, D., Manson, H., 
2016. 
The impact of different types of parental 
support behaviours on child physical 
activity, healthy eating, and screen time: 
a cross-sectional study. 
BMC Public Health 16, 568. 

Woods, H.C., Scott, H., 2016. 
#Sleepyteens: Social media use in 
adolescence is associated with poor 
sleep quality, anxiety, depression and 
low self-esteem. 
Journal of Adolescence 51, 41–49. 

SOCIAL
Bentley, G.F., Turner, K.M., Jago, R., 2016. 
Mothers’ views of their preschool 
child’s screen-viewing behaviour: a 
qualitative study. 
BMC Public Health 16, 718. 

Hook, M., Baxter, S., Kulczynski, A., 
2016. 
Children’s participation in brand-based 
social networks: examining the role 
of evaluative social identity, self-
esteem and anticipated emotions on 
commitment and desire to recommend. 
International Journal of Consumer Studies 
40, 552–561. 

Peláez, S., et al 2016. 
“Life in the age of screens”: parent 
perspectives on a 24-h no screen-time 
challenge. 
Clin Obes 6, 273–280. 

Reich, S.M., Yau, J.C., Warschauer, M., 
2016. 
Tablet-based ebooks for young children: 
what does the research say? 
J Dev Behav Pediatr 37, 585–591. 

Schwartz, J.A., Beaver, K.M., 2016. 
Revisiting the association between 
television viewing in adolescence and 
contact with the criminal justice system 
in adulthood. 
J Interpers Violence 31, 2387–2411. 

Zack, E., Barr, R., 2016. 
The role of interactional quality in 
learning from touch screens during 
infancy: context matters. 
Front Psychol 7.

MEDIA RESEARCH
Segev, A., et al 2016. 
Possible biases of researchers’ attitudes 
toward video games: publication trends 
analysis of the medical literature 
(1980–2013). 
J Med Internet Res 18. 

Technology and Media in 
Children’s Development

Society for Research in Child 
Development (SRCD)

October 27-30, 2016
University of California, USA 

http://tmcd.srcd.org/

 *************
Children’s Week 2016

Friday 21 - Sunday 30 October

http://www.childrensweek.org.au/

***************

Business of Media Summit

15-16 November 2016
Swissotel Hotel Sydney

68 Market Street
Sydney

http://businessofmedia.com.au/



Preschoolers and screens - results 
from two longitudinal studies

The Longitudinal Study of Australian Children 
(LSAC), run by Australian Institute of Fam-
ily Studies has tracked 4,000 children since 
2004.

A recent report from this study shows that 
children are spending more time in front of 
screens as they get older, with those aged 
12 to 13 using screened devices for at least 
three hours a day and almost four hours a 
day at weekends. 

Television remains the biggest contributor 
to screen time, with overall viewing rates 
high for children aged four to five, drop-
ping for those aged six (perhaps to coin-
cide with the start of school), and then edg-
ing back up.
 
The study found that children who engage 
in physical activities that they enjoy will 
tend to spend less time in front of screens.

More information about this study can be 
found at:

http://growingupinaustralia.gov.au/
pubs/asr/2015/asr2015e.html

Meanwhile, results from a Canadian study 
by researchers from the Université de 
Montréal show an interesting link between 
televiewing in toddlerhood and self-re-
ported social impairment in middle school 
teenagers.

This study involves a birth cohort sample 
of 991 girls and 1006 boys from the Quebec 
Longitudinal Study of Child Development.  

Child self-reported ratings of relational 
difficulties at age 13 years were compared 

with parent-reported televiewing at the 
age or two. 
Televiewing in toddlerhood was prospec-
tively associated with experiencing victim-
ization and social withdrawal from fellow 
students and engaging in antisocial behav-
ior and proactive aggression toward fellow 
students at age 13 years. 

The researchers point out that adolescents 
who experience relational difficulties are 
at risk of long-term health problems (like 
depression and cardiometabolic disease) 
and socio-economic problems (like under-
achievement and unemployment). These 
relationships, observed more than a dec-
ade later, and pre-existing individual and 
family factors. suggest a need for better pa-
rental involvement in how young children 
invest their limited waking hours.

http://montrealgazette.com/news/local-
news/toddlers-who-watch-too-much-
tv-see-an-increase-in-social-problems-
at-13-study

Screens and UK preschoolers

The latest Monitor Preschool Report from 
the UK research firm Childwise shows that 
preschoolers in the UK are increasingly 
comfortable using tablets and apps, prefer 
YouTube for on-demand content, and turn 
to Netflix for subscription-based programs. 
However, mobile phone usage among pre-
schoolers has dropped from 50% in 2015 to 
33% in 2016.

The report finds that one in three under-
fives has a tablet computer of their own, 
and this increases to nearly half in the 
three- to four-year-old group.

Seven out of 10 preschoolers also have ac-
cess to either a tablet or computer at home. 

In addition, the majority of three- to four-
year-olds can open their preferred apps, 
use the volume, on/off and camera controls 
on their tablet and navigate multiple apps.
The majority of parents report that they are 
satisfied with the amount of time their chil-
dren spend watching this content, although 
one in six say they are not comfortable with 
their children’s viewing levels.

http://www.childwise.co.uk/reports.
html#preschoolreport

Toys, culture and technology

At the recent Digital Kids Summit in San 
Francisco, California, two researchers from 
Intel, Dr. Anne McClard and Dr. Thérèse 
Dugan, presented their research and in-
sights on how toys, culture, and technol-
ogy influence children.

The data collected included more than 
a thousand parent and child participant 
surveys, observations, and in-person inter-
views in the USA, Germany, and China. 

The researchers found that gendered pink 
and blue toy categories are still dominant 
in society. If the case where there are gen-
dered toys to encourage building and engi-
neering skills, such as Lego, the boys’ ver-
sion is likely to have a higher complexity. 

Although the study’s findings are far from 
conclusive, the results suggest a relation-
ship between the toys children own and 
their interests later in life. The researchers 
conclude that, “A good toy today means 
greater potential for families, communities, 
nations, and businesses tomorrow — not 
mere child’s play.

https://itpeernetwork.intel.com/be-
yond-childs-play/
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