
TV, video games, and young boys

New Australian research from the  
Murdoch Childrens Research Institute has 
found a link between different types of 
electronic media and mental health among 
young children, particularly boys.

This research is the first large population-
based study to show clear links between 
the amount of time spent using TV and 
video games, and emotional and behav-
ioural problems in late childhood (8-9 
years). Lead researcher, Dr Lisa Mundy 
said that this was an important age group 
to study because it is the age at which chil-
dren’s use of media begins to escalate and 
also because children at this age are high-
ly sensitive, due to the huge biological,  
psychological and emotional develop-
ments which are occurring.

Researchers found that there were specific 
types of electronic media associated with 
problems among 8-9 year-olds.

Findings include:

• The use of video games among boys 
was associated with greater conduct 
and emotional problems. A boy playing 
an average of 2 hours per day per week 
is at 2.6-times greater odds of having 
conduct and emotional problems.
• Watching TV was associated with 
greater hyperactivity and inattention 
problems in boys. A boy watching an 
average of 2 hours per day per week 
(or 14 hours each week) is at 1.7-times 
greater odds of having hyperactivity/
inattention problems.
• Girls of this age were not found to be 
affected in the same way.
• There was no clear link between com-
puter use and emotional and behav-
ioural issues.

Researchers noted that while electronic 
media use may have many positive out-
comes, including as a tool for emotional 
regulation, different media may have dif-
ferent effects on the developing male and 
female brain. This is partly due to the way 
boys and girls consume and use media, 
even from a young age.

Dr Mundy explained that it may be that the 
electronic media causes emotional and be-

havioural problems, or possibly that chil-
dren with these problems spend more time 
using electronic media. She pointed out 
that it is important to note how the nature 
of the media affects the experience.  At the 
age of the children studied, playing video 
games tends to be a solitary experience, 
while television watching is more likely to 
occur with the family.

The research used the first wave of data 
gathered through the Childhood to  

Adolescence Transition Study (CATS), 
which is designed to track the health and 
social adjustment of children as they pass 
through puberty.

By studying modifiable factors, such as the 
use of electronic media, researchers will be 
able to develop interventions that can lead 
to better health for children and adoles-
cents.

www.mcri.edu.au/media/12541
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ACCM will be 60 years old in 2017!!  
 

Help us celebrate by joining us at this one day conference 

Tots and Tech: challenges for early childhood in a digital age

Friday 5th May, 2017, 9am-4:30pm
242 Telstra Conference Centre, 242 Exhibition Street, Melbourne

We will explore the potential benefits and downsides of media and technology 
use in early childhood. Conference themes include technology and physical 
health (incl. sleep), social/emotional wellbeing, and learning/play in early 
childhood

     Confirmed speakers include: 

Professor Susan Edwards
Dr Justin Coulson
Dr Jordy Kaufman
Dr Kate Highfield
Dr Sarah Blunden
Professor Leon Straker

childrenandmedia.org.au/events/accm-conference
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A new book from Steve Biddulph

Steve, the author of the best-selling Raising 
Girls, says the aim of his new book is 
twofold:  

‘Firstly, to help you understand how  
daughters grow and thrive, and to be 
confident in raising your own. To lay down 
the foundations of good mental health 
early in your daughter’s life, and to keep 
her strong all the way through. 

And secondly, to enlist you in the new wave 
of feminism, fighting against a world that is 
so toxic to our kids.’

www.booktopia.com.au/10-things-girls-need-
most-steve-biddulph/prod9781925048841.html

Healthy media use in early childhood:  
what parents are up against.  

This month over 2000 delegates from all over 
the world will gather for the annual Kidscreen 
Summit. Attendees will include children’s 
TV, game and internet content producers, 
broadcasters, toy companies and marketers and 
will include big companies such as Nickelodeon, 
Rovio, Pokemon, Nintendo, Viacom, Walt Disney, 
Google, Amazon, Sesame Workshop.  Our 
own ABC will be there as well as 25 Australian 
production companies.  

The conference organisers say: 
It’s chock-full of keynotes, presentations, panel 
discussions and workshops exploring new strategies 
& trends, innovative ideas and practical business 
solutions that will help drive your business forward 
next year

 

The emphasis does seem to be on how best to 
get your kid-product sold, but it’s not all about 
business.  There’ll be a keynote showcasing 

.....eye-opening research study exploring why and 
how [the industry is] unconsciously undermining 
the development of empathy and caring in today’s 
kids 

Children’s media environment is rapidly 
expanding, and parents are increasingly caught up 
in dilemmas around their children’s engagement 
with screens. Media outlets and product are 
vying for children’s attention, and seem often to 
be more intent on selling them something than 
providing a quality screen experience. 

Parents are left mostly on their own to deal with 
issues such as:

My young child needs to be dragged away •

from the iPad- he seems 
addicted.
Do children need to keep up 
with the latest in technology 
to prepare for future work, 
and how do I keep up?
Videogames are too violent, 
but they are all playing 
them.
Some games are really interesting and 
engaging-how do I find what’s really 
educational?
Where can I get reliable advice?

 

Parents are blamed if they give up the struggle, 
but where’s the evidence-based support that 
many want and need? 

The Australian Council on Children and the Media 
(ACCM), and other early childhood professionals, 
believe that such support is crucial in the early 
years, and that all parents of young children 
should have access to reliable information and 
strategies for starting smart with screens.

ACCM is tackling many of these issues at its 60th 
birthday conference Tech and tots: challenges for 
early childhood development in a digital age, being 
held in Melbourne on May 5 (see P1).  It has 
invited an impressive range of speakers to review 
the physical , social and emotional, and cognitive 
impacts of media use on young children, in 
presentations that should be of vital interest to 
early childhood professionals across a broad 
range of disciplines, researchers, policy makers 
and parent organisations.    

References
Kidscreen Summit 2017  

http://summit.kidscreen.com/2017/
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NEW PUBLICATIONS

HEALTH

Carter, B., et al 2016.  
Association between portable screen-
based media device access or use and 
sleep outcomes: A systematic review 
and meta-analysis.  
JAMA Pediatr 170, 1202–1208. 

Mundy, L.K., et al, 2016.  
The association between electronic 
media and emotional and behavioural 
problems in late childhood.  
Academic Pediatrics  
doi.org/10.1016/j.acap.2016.12.014
 
Simpson, C.C., et al 2016.  
Messages about appearance, food, 
weight and exercise in “tween” 
television.  
Eating Behaviors 23, 70–75. 

MOBILE PHONES

Moser, C., Schoenebeck, S.Y., Reinecke, 
K., 2016.  
Technology at the table: attitudes about 
mobile phone use at mealtimes, in: 
Proceedings of the 2016 CHI Conference 
on Human Factors in Computing Systems, 
CHI ’16. ACM, New York, NY, USA, pp. 
1881–1892. 

Radesky et al  2016.  
Parent perspectives on their mobile 
technology use: The excitement 
and exhaustion of parenting while 
connected. 
Journal of Developmental & Behavioral 
Pediatrics 37:9 694-701

Sudan, M., et al 2016.  
Prospective cohort analysis of cellphone 
use and emotional and behavioural 
difficulties in children.  
J Epidemiol Community Health  70(12) pp 
1207-1213

Terras, M.M., Ramsay, J., 2016.  
Family digital literacy practices and 
children’s mobile phone use. 
Front Psychol 7. doi:10.3389/
fpsyg.2016.01957

SOCIAL

Beyens, I., Eggermont, S., Nathanson, 
A.I., 2016. 
Understanding the relationship 
between mothers’ attitudes toward 
television and children’s television 
exposure: A longitudinal study of 
reciprocal patterns and the moderating 
role of maternal stress. 
Media Psychology 19, 638–665. 

Dinleyici, M, et al  2016.  
Media use by children, and parents’ 
views on children’s media usage.  
Interact J Med Res 5, e18–e18. 

Hiniker, A., et al, 2016.  
Not at the dinner table: parents’ and 
children’s perspectives on family 
technology rules, in:  
Proceedings of the 19th ACM Conference on 
Computer-Supported Cooperative Work & 
Social Computing, CSCW ’16. ACM, New 
York, NY, USA, pp. 1376–1389. 

Hiniker, A., et al 2016. 
Screen time tantrums: How families 
manage screen media experiences 
for toddlers and preschoolers, in: 
Proceedings of the 2016 CHI Conference 
on Human Factors in Computing Systems, 
CHI ’16. ACM, New York, NY, USA, pp. 
648–660. 

Opree, S.J., Kühne, R., 2016. 
Generation Me in the spotlight: Linking 
reality TV to materialism, entitlement, 
and narcissism.  
Mass Communication and Society 19, 
800–819. 

Power, S., Taylor, C., Horton, K., 2017. 
Sleepless in school? The social 
dimensions of young people’s bedtime 
rest and routines.
Journal of Youth Studies 0, 1–14. 

Top, N., 2016. 
Socio-demographic differences in 
parental monitoring of children in late 
childhood and adolescents’ screen-
based media use.  
Journal of Broadcasting & Electronic Media 
60, 195–212. 

VIDEO GAMES

Albrecht, K., et al, 2016. 
The dark side of video games: are you 
addicted? 
IEEE Consumer Electronics Magazine 5, 
107–113. 

Takeuchi, H., et al, 2016. 
Impact of videogame play on the brain’s 
microstructural properties: cross-
sectional and longitudinal analyses. 
Mol Psychiatry 21, 1781–1789. 

VIOLENCE

Coyne, S.M., et al 2017. 
Pow! Boom! Kablam! Effects of viewing 
superhero programs on aggressive, 
prosocial, and defending behaviors in 
preschool children.
J Abnorm Child Psychol 1–13. 

Zheng, J.-K., Zhang, Q., 2016. 
Priming effect of computer game 
violence on children’s aggression levels. 
Social Behavior and Personality: an 
international journal 44, 1747–1759. 
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 Bruce, A.S., et al 2016.  
The influence of televised food 
commercials on children’s food choices: 
evidence from ventromedial prefrontal 
cortex activations.  
The Journal of Pediatrics 177, 27–32.e1. 

Emond, J.A., et al 2016.  
Randomized exposure to food 
advertisements and eating in the absence 
of hunger among preschoolers. 
Pediatrics e20162361.  
doi:10.1542/peds.2016-2361

Jernigan, D., et al 2017.  
Alcohol marketing and youth alcohol 
consumption: a systematic review of 
longitudinal studies published since 
2008.  
Addiction 112, 7–20. 

Longacre, M. et al. 2017.   
Child-targeted TV advertising and  
preschoolers’ consumption of  
high-sugar breakfast cereals   
Appetite  108   Pp 295-302   

Martínez, C., 2016.  
“They are totally unfiltered”: 
Constructions of the child audience 
among Swedish advertising producers.  
Television & New Media 17, 612–628. 

COMPUTERS AND INTERNET

Atkinson, R., Rodgers, T., 2016.  
Pleasure zones and murder boxes: Online 
pornography and violent video games as 
cultural zones of exception.  
Br J Criminol 56, 1291–1307. 

Ey, L.-A., Taddeo, C., Spears, B., 2015. 
Cyberbullying and primary-school aged 
children: The psychological literature 
and the challenge for sociology. 
Societies 5, 492–514. 

Young, K.S., 2017.  
The evolution of Internet addiction. 
Addictive Behaviors 64, 229–230. 

EDUCATION

Jensen, J.D., et al 2016.  
Educational TV consumption and 
children’s interest in leisure reading 
and writing: A test of the validated 
curriculum hypothesis.  
Journal of Broadcasting & Electronic Media 
60, 213–230. 

Zimmermann, L., et al 2016.  
The ghost in the touchscreen: social 
scaffolds promote learning by toddlers. 
Child Development.  
doi:10.1111/cdev.12683



Young girls’ responses to  
sexualised images
According to Curtin University research-
ers, girls as young as six may be recognis-
ing the sexualisation depicted in media 
images with concerning potential future 
consequences.

In the Curtin study, young Australian girls 
aged 6-11 were shown pictures of sexual-
ised and non-sexualised girls the same age 
as them, in an effort to explore how they 
described and responded to sexualised and 
non-sexualised depictions of their peers. 

By the age of 11, girls appeared to have as-
similated distinct stereotypes about sexu-
alised girls. Participants described sexual-
ised girls as trying to look ’cool’, ‘stylish’, 
and ‘attractive’ and associated external fea-
tures such as clothing and make-up with 
personality traits such as ‘mean’, ‘bossy’, 
and ‘fake’.”

The researchers said that this was concern-
ing because considerable evidence demon-
strates the psychological consequences of 
sexualisation in women and adolescents in 
the form of body shame, eating disorders, 
and depression.

By providing an understanding of how 
young girls respond to sexualisation, this 
study represented important exploratory 
work towards helping parents and teach-
ers to deal with the problem. The results 
suggest that the implementation of media 
literacy programs in adolescence may be 
too late and that this issue should be ad-
dressed with much younger children. 

http://news.curtin.edu.au/media-releas-
es/young-australian-girls-aware-sexu-
alisation/

TV viewing and family meals
A recent study published in the journal  
Appetite revealed that families eating din-
ner with the TV on tend to eat less healthy 
food and to enjoy the meals less than fami-
lies who leave the TV off. However, chil-
dren of TV-watching families were not 
more likely to be overweight or obese than 
children whose families did not watch TV 
during meals.

Researchers from the University of Minne-
sota analysed video recordings of 120 fami-
lies that included a child aged 6 to 12. The 
families recorded two of their family meals 
using an iPad and reported to the research 
team what they had eaten and how much 
they had enjoyed it. The study team sub-
sequently assessed the health of the meals 
themselves, whether a TV was being used 
and the emotional atmosphere of the meal.

h t t p : / / w w w . a e f o r u m . o r g /
news/1478624392/United%20States:
Dinner_with_TV_impacts_healthful-
ness_of_meal,_study_claims

Child targeted ads and breakfast 
choices
Breakfast cereals are the most highly ad-
vertised packaged food on child-targeted 
television in the US, and most ads are for 
cereals high in sugar. This study by re-
searchers from New Hampshire examined 
whether children’s TV exposure to child 
targeted, high-sugar breakfast cereal (SBC) 
ads was associated with their consumption 
of those SBC brands. 

Five hundred and forty eight parents of 
children between three and five were sur-
veyed about their child’s consumption 
of SBC brands, whether their child had 
watched any of 11 children’s channels in 
the past week and their child’s TV viewing 

time. Children’s exposure to child-targeted 
SBC TV ads was calculated by combining 
TV channel and viewing time with adver-
tising data for SBC ads aired on children’s 
channels during the same timeframe. 

Overall, 40.6% of children were exposed 
to child-targeted SBC TV ads in the week 
surveyed and the number of SBC brands 
children consumed was positively associ-
ated with their exposure to these ads.  The 
researchers say that these findings support 
recommendations to limit the marketing of 
high-sugar foods to young children. 

Longacre, M. et al. 2017  Child-target-
ed TV advertising and preschoolers’  
consumption of high-sugar breakfast 
cereals  Appetite  108   Pp 295-302    

IARC classification tool approved 
for use in Australia
The Minister for Communications has ap-
proved the International Age Rating Coa-
lition (IARC) tool for ongoing use in Aus-
tralia following the successful completion 
of a 12 month pilot. During the trial, the 
tool was used to classify over 500,000 on-
line, mobile and downloadable games that 
would not otherwise have been classified.

The Department and Classification Board 
will continue to monitor the performance 
and accuracy of the tool.

For more information about how the IARC 
tool works, see the Classification Board fact 
sheet

http://www.classification.gov.au/Pub-
lic/Resources/Documents/fact-sheets/
international-age-rating-coalition--iarc.
PDF
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