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Sports betting – Where to from
here?

On April 22 this year, Free TV Australia
announced their intention to develop a
Code for Sport betting and called for public
submissions which closed on 20 May.
However, South Australian Premier Jay
Weatherill decided that things were moving
too slowly, saying that at a time when
the government is promoting responsible
gambling, the campaign is being diluted by
advertising campaigns that are recruiting
young people and exposing them to
the risk of a miserable life as a problem
gambler. He also suggested that live-odds
advertising is making children vulnerable.
He endorsed draft legislation that bans all
forms of advertising encouraging gambling
on sporting events, in particular AFL
games, during telecasts in SA. This would
have effect of forcing action at federal level
or TV stations would have to have separate
content for SA.
http://www.adelaidenow.com.au/
news/south-australia/south-australiapremier-jay-weatherill-moves-to-banlive-sports-betting/story-e6frea831226652261283
Prime Minister Julia Gillard then
announced that the Federal Government
would introduce rules that stopped the
screening of live odds within programs
but confined them to the ad breaks. Her
position was adopted by Free TV Australia
who put out statement on May 26 saying
that these restrictions would be included in
the live odds code currently being finalised
by Free TV for submission to the Australian
Media and Communications Authority
(ACMA).
http://www.freetv.com.au/SiteMedia/
w3svc751/Uploads/Documents/Free_
TV_Media_Statement_INDUSTRY_
TO_REVISE_ODDS_CODE.pdf
Meanwhile the parliamentary Joint Select
Committee on Gambling Reform has
issued a report recommending a review
of industry self-regulation, as well as of
the betting promotions at sporting venues.
This report can be found at :
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Anti-gambling MPs are reported to feel
that the committee’s recommendations fall
far short of what is needed.
http://au.news.yahoo.com/thewest/a/-/
breaking/17515277/review-betting-selfregulation-inquiry/
Nick Xenophon expressed the view that
sports betting overseas has encouraged
corruption in sport with consequent
damage to the integrity of many games. He
said that going to the football or the cricket
should be a family event, not a gambling
event and that gambling shouldn’t be
normalised in the minds of children
through the advertising of sports betting.
He has introduced the Interactive
Gambling and Broadcasting Amendment
(Online Transactions and Other Measures)
Bill 2011 to the Senate. It is designed to
tighten the regulations surrounding online
gambling and clamp down on sports
betting, including banning all forms of spot
betting.

Have your say on the broadcasting
codes—get involved!

An issues paper asking if broadcasting
regulation is keeping up with the rapid
changes in society has been released by
the Australian Communications and Media
Authority. The ACMA wants to hear from
citizens and industry participants about
what should be included in contemporary
broadcasting codes of practice.
The ACMA recently launched the
Contemporary
Community
Safeguards
Inquiry to establish the core principles that
should guide the broadcasting industry’s
development of its own codes around
content. It includes important components
like factual accuracy, balance and fairness,

The ACMA is also holding a series of
Citizen conversations throughout June on
topics related to the issues paper. These
are free events and will be held at the
ACMA’s Sydney office, and will be webcast
nationally. Facilitators and panellists
will
include
media
commentators,
representatives from most of the TV and
radio networks, as well as industry and
academia. ACCM CEO Barbara Biggins is
taking part in the session on Classification
and the time-shifting audience on June 6.
More information about the inquiry and
how to register can be found on the ACMA
website at www.acma.gov.au.

Screen Australia report on the
future of children’s television

Screen Australia has released a report
which provides new insights into how
children engage with screen content.
The report, entitled Child’s Play: Issues
in Australian Children’s Television 2013,
revealed
that
children
appreciate
Australian content and prefer programs
made specifically for them.
Screen Australia’s Chief Executive, Ruth
Harley, said that the research showed an
appetite for quality children’s television
content. She pointed out that programs
made specifically for children are different
from material produced for a family
audience because they deal with stories and
issues of interest to children in appropriate
ways.

It’s tax time & there is still time to
make a tax deductible donation to However, the findings of the report also
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http://www.aph.gov.au/Parliamentary_
Business/Committees/Senate_Committe
es?url=gamblingreform_ctte/gambling_
sport/report/index.htm

Please support us in our campaign
for healthy use of the media

SPORTS BETTING: WHERE TO
FROM HERE?

EDITORIAL:
SUPPORT FOR PARENTS TO
GUIDE HEALTHY VIEWING

FUTURE OF CHILDREN’S TV

privacy, classification, decency and
advertising. The Contemporary Community
Safeguards Inquiry issues paper underscores
the imperative that Australia’s broadcasting
codes of practice keep pace with changing
community expectations and changing
broadcasting business models. The ACMA
is inviting public submissions to the paper
by mid-July 2013.

showed that the financing of children’s
content has become increasingly difficult
in the current global financial situation.
The report can be downloaded from:
www.screenaustralia.gov.au/childsplay

www.childrenandmedia.org.au
HAVE YOUR SAY ON THE
BROADCASTING CODES
GAMERS DESENSITIZED

small screen May 2013 p2

EDITORIAL

no. 297 May 2013

small screen

Editor: Barbara Biggins OAM
Compiler: Caroline Donald
Editorial Board: Barbara
Biggins, Jane Roberts, Judy
Bundy, Elizabeth Handsley.
small screen is published
at the beginning of each
month and reports on the
events of the previous
month 11 issues per year
(Dec/Jan double issue)
Published by
Australian Council on
Children and the Media
(ACCM)
PO Box 447
Glenelg 5045
South Australia
info@youngmedia.org.au

www.childrenandmedia.org.au

Tel: +61 8 8376 2111
Fax: +61 8 8376 2122
Helpline: 1800 700 357
ACCM is a national,
non-profit community
organisation. Its mission is
to promote a quality media
environment for Australian
children.
No part of this publication
may be reproduced without
permission of the Editor.
Contributions are welcome.

ACCM’s movie review
service is supported by
a grant from the
South Australian
Government

ACCM’s Web Page and
Broadband access
are supported by its
Internet Service Provider

Internode

Support for parents to guide healthy
viewing
This editorial is an edited version of a paper presented
at the ACMA Citizen Conversation on Classification
seminar 6.6.13.

In today’s complex media environment with
increasing numbers of channels and ways of
viewing, what do parents need to help them
find age-appropriate viewing for their children?
Does the existence of children’s channels, or a
growth in time shifting make things easier or
harder? Are time zones still needed? Are our
classification systems adequate?
Strong support for parents provided by the State
is most important given the current climate
where pressure is on governments to foist on to
parents the responsibility for protecting children
from the excesses of marketing, of violent
media and sexualisation. This was obviously
rejected a generation ago, when the current
regulations were being formulated. If anything,
parents are even less well equipped now to go
it alone in protecting their children. The content
and carriage environments are so much more
complex, and ever-changing; and parents have
more competing demands on them than ever.
Australia is a signatory to the International
Convention on the Rights of the Child. Overall
CROC (see Articles 3, 17 and 19(2)) states that
parents have responsibilities to children, but
the State has a duty to support parents in the
fulfilment of those responsibilities. So there’s
a key role for governments both in supporting
parents and protecting children.
Two contributors to the Research Forum at the
World Summit on Media for Children and Youth
in Sweden in 2011, French Professor Divina
Frau-Meigs, specialist in media and information
technologies, and UK Prof Sonia Livingstone,
Director of EU Kids Online questioned the
adequacy of media literacy, the ability of parents
to protect themselves and children against the
power of big corporations, and argued for media
to be responsible for protection and “safety by
design”.
The expectation of strong support for parents and
children from the Government was not realised
in the recommendations of the ALRC review of
the National Classifications Scheme in March
2012. It recommended more self-regulation and
industry classification, with a focus on what
would be classified and by whom.
It did not focus on how content should be
classified and:
•failed to recommend evidence–based
classification.
• would weaken classification by not requiring
it to be compulsory for lower categories
• failed to recommend more age based
categories under 15 yrs, saying PG was “well
recognised and not cost effective to change”

The classification system applied
to TV is very important, because
there’s plenty of evidence that for
the majority of younger children,
television is still their main
medium.
So what do parents tell us they
want from the classification system
itself?

Barbara Biggins
OAM
Hon CEO

In early 2011, ACCM, using focus groups
and a large online survey, found that parents
want access to Australian quality children’s
programs and would choose these over imported
programs.
Few parents knew what P meant and only about
half recognised C.
Many wanted firmer control of the kind of
programs that were broadcast at times when
children were likely to be watching television.
They particularly objected to overtly sexual
music videos being shown in early morning
timeslots, junk food ads, and to grisly images in
news programs broadcast during the day and in
the early evening. (ARACY 2011)
Parents were easily able to understand and liked
the rating instrument devised by Commonsense
Media, which gives colour-coded age-appropriate
indicators. (ACCM uses a similar tool for its
Know before you Go movie review service). What
would assist parents most is having classification
information on screen and available when needed
during, rather than only at the beginning of, the
program, or in a separate publication. This is
more convenient and more accessible for them.
To conclude, parents need:
• strong support from the State, that doesn’t
leave them to fend for themselves
• not to have their best intentions to find healthy
viewing undermined by careless marketing
• access to reliable information about risks (a
MediaSmart website would help - ACCM’s
childrenandmedia website does this on a small
scale and budget)
• support to find age-appropriate content via
an evidence based classification system
• a system that is applied consistently, is easily
understood and easily accessible.
The costs of meeting these needs may be high, but
worthwhile given the benefits to the wellbeing
of children.
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Little Big Shots 2013
Short film festival for kids
Coming to a venue near you
http://www.littlebigshots.com.au/
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WORLD NEWS
Gamers desensitized to violence

Swedish researchers have found evidence
of a desensitizing effect resulting from
frequent violent video game playing
in teenage boys. An experiment with
teenagers aged between 13 and 16 involved
them playing violent games for two hours
in the evening. The results showed that
those who were already frequent players
of violent video games reported being less
emotionally upset, slept better afterwards
and had fewer physical affects, such as
heart rate variability, than those who
usually only played non-violent games
The researchers suggest that the difference
may be due to the fact that the habitual
players of violent games have become
desensitized to their violent content.
Ivarsson, M (2013) The effect of violent and
nonviolent video games on heart rate variability, sleep, and emotions in adolescents
with different violent gaming habits. Psychosomatic Medicine. 75 ,4 , Pp390-396

Films helping children to read

According to Kurt Bayer, writing in the New
Zealand Herald, NZ school children with
literacy problems are being taught how
to read and write by watching Hollywood
films with subtitles.
Children as young as 9 are being shown
the movies in a program which is reported
to be having having dramatic results,
especially for kids who previously showed
no interest in books. The films being used
are based on classic children’s books or
stories such as Whale Rider, Hook, Charlotte’s
Web and The Adventures of Tintin and
teachers report that children often want to
read the corresponding book once they’ve
seen the film.
Tailored literacy programmes go with
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each subtitled film. The children watch
10 to 20 minutes at a time, before pausing
the movie and doing an activity on what
they’ve just read. Dictionaries are used to
look up unusual words, and games are
based around words.
http://www.nzherald.co.nz/education/news/article.cfm?c_
id=35&objectid=10884425

Texting kills teens

New research from the Cohen Children’s
Medical Center in New York suggests
that texting while driving has become the
number one cause of death in US teenager
drivers, surpassing drunk driving for the
first time.
An estimated 3,000 teenagers die each year
due to sending and receiving text messages
while driving, as compared to the 2,800
who died due to drink driving. Another
300,000 teenagers were injured via texting
as opposed to the 282,000 injured due to
intoxicated drivers.
http://www.techlicious.com/blog/
study-shows-more-teens-killed-textingwhile-driving-than-by-drunk-driving/
#ixzz2VPBbwt7O

New UK report - Basically.... porn is
everywhere

KIDS’ TV
A selection of children’s programs
screened on TV during the period
ABC 1
Play School; Connie the Cow; Tilly and
Friends; Pingu; Pat and Stan; Planet
Sketch; Majority Rules; Five Minutes
More; Corneil and Bernie.
ABC 2
Blinky BIll; Kioka; Iconicles; Zigby;
Chuggington; Fireman Sam; 64 Zoo
Lane; Grandpa in My Pocket; Ha Ha
Hairies; Sesame Street; Babar; Florrie’s
Dragons; Milly Molly; Maya the Bee;
Igam Ogam; Olivia; Humf; StoryTree.
ABC 3
Animalia; The Adventures of Figaro Pho;
Erky Perky; Bushwacked!; Escape from
Scorpion Island; BTN Extra; Backyard
Science; Rush TV; My Place; Lockie
Leonard; M. I. High; Wolfblood; Grizzly
Tales; Almost Naked Animals; Gawayn.
SEVEN
Saturday Disney.
NINE
Dora the Explorer; Bubble Guppies.
TEN
Wurrawhy; Totally Wild; Paradise Cafe;
The Elephant Princess; Scope.

The UK Children’s Commissioner has
produced a literature review of the effects
that access and exposure to pornographic
material has on children and young
people.

NICKELODEON
Lalaloopsy; Team Umizoomi; Max
and Ruby; Peter Rabbit; Monster vs.
Aliens; Over the Hedge; SpongBob
SquarePants; The Fairly Odd Parents.

The first year of the Inquiry into Child Sexual
Exploitation in Gangs and Groups revealed
shocking rates of sexual violation of children
and a connection with pornography which
led to the commissioning of this review.

DISNEY CHANNEL
Good Luck Charlie; Wizards of Waverly
Place; Gravity Falls; Kickin’ It; Shake
it Up; Mr. Young; Fish Hooks; Crash &
Bernstein; The Wild; Phineas and Ferb;
Austin & Ally.

www.childrenscommissioner.gov.uk

