
R for repeated attempts to get R games
Yet again, there are proposals to allow R18+ 
classified computer games to be legally 
available within the sale and hire system 
in Australia.  YMA understands that these 
proposals are to be put to the meeting of 
state and territory Ministers responsible 
for classification on March 28. 

 YMA is strongly opposed to the  
introduction of more extreme games  
and supports the continuation of the  
commendable position of caution held by 
the responsible Ministers over the past 
years.  

The reasons for our opposition are as  
follows: 

Indicators of both long and short term 
harm from violent games have been 
found by multiple research teams in 
many countries, and are now sup-
ported by longitudinal studies in 3 
countries. Statements of concern about 
the impact of violent games have been  
issued by bodies such as the American 
Psychological Association (2005). 
YMA surveys and experience dem-
onstrate that the present regulation  
designed to keep R18+ DVDs and 
videos out of the hands of minors 
has been largely ineffectual (YMA 
1986).  This creates a difficult situ-
ation for responsible parents wish-
ing to protect their children from  
material potentially harmful to them.  

 There is no reason to believe that similar 
enforcement provisions for R18+ games 
would be effective in protecting minors 
from games more extreme than they are 
presently exposed to.  
 

To read the YMA submission to the Hon. 
Bob Debus, Minister for Home Affairs, on 
this topic, go to our website at:
http://www.youngmedia.org.au/pdf/Sub-
missions/yma_vg_08.pdf

Changes to classification system
On February 14th, the new federal Minister 
for Home Affairs Bob Debus, gave his sec-
ond reading speech on the Classification 
(Publications, films and computer games) 
Amendment (Assessments and Advertis-
ing) Bill 2008. 

•

•

This was a bit of a surprise all round. First-
ly, it was news to us that the Federal AG 
had passed over responsibility for classi-
fication matters to the Minister for Home  
Affairs, former NSW AG Bob Debus.   
Secondly, there had been no signalling that 
some of these changes were to be put in 
place. 

In essence the Bill contains two areas of  
reform to the classification process.  

Firstly it allows the industry to assess the 
likely classification of all yet-to-be-classi-
fied films , so that they can be advertised 
well in advance of the formal classification 
by the Classification Board.

Secondly, it changes the process for classifi-
cation of box sets of TV series when they go 
to DVD. A trained industry assessor will be 
allowed to provide a report and a recom-
mendation to the Classification Board on 
its classification. 

The 2nd reading speech and Explanatory 
memo can be found on the parlinfowebsite 
at http://parlinfoweb.aph.gov.au/piweb/  
YMA’s views on the changes can be found 
in the  Page 2 Editorial. 

NSW MLA speaks out
This is an edited version of  a speech made by 
the Honourable Greg Donnelly, the Govern-
ment Whip in the NSW Legislative Assembly 
on the subject of Kids Free 2 B Kids

One of the real privileges of public life is 
coming in contact with individuals who 
devote themselves, heart and soul to a 
cause. They do it not for any  
financial or material reward, but 
rather for the satisfaction that 
they are making a contribution to 
the common good.

One such person I have had deal-
ings with recently is Julie Gale. 
Julie [pictured right] is a comedy 
writer, performer and mother 
of two. She is the founder of a  
relatively new organisation Kids 
Free 2 B Kids.

The organisation is primarily involved in 
raising awareness of and campaigning 
against the sexualisation of children in the  

media, advertising and clothing industries. 

As outlined by Julie on the organisation’s 
web page:
“Children are constantly being bombarded by 
sexual imagery. Examples are everywhere - 
billboards, the internet, music video clips, TV, 
magazines. 

In the unregulated children’s magazine arena, 
our kids are constantly being manipulated by 
messages such as - ‘look sexy, buy lots, then 
you’ll be popular and happy’. 

It is time for parents - in fact, all adults - to 
take the initiative and decide what sorts of im-
ages we want our children to see. 

It is time for corporations to be held to account 
for the psychological and emotional harm 
that comes from sexualised advertising and  

marketing. 

It is time corporations listened to 
the experts who work with chil-
dren and see the impacts.

We have crossed a line. It is time 
for action! We need to speak out! 
We are not powerless to make 
change!”

Since the establishment of Kids 
Free 2 B Kids, Julie Gale has 

worked tirelessly doing media, speaking 
at engagements and organising a range of 
campaigns, bringing to the community’s 
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Senate inquiry into the 
sexualisation of children 

Democrats leader Senator Lyn 
Allison has initiated an inquiry into 
the sexualisation of children in the 
media. The Senate Environment 
Communications and the Arts 
Committee will investigate 
factors including the sources 
and effects of, and strategies to 
deal with, this sexualisation. 
 

The closing date for submissions is 
Friday 18 April. For more details, go 
to the Senate website, at http://www.
aph.gov.au/Senate/
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Assessing the Assessments and Advertising 
Amendments Bill

There are several concerns about this Bill (see 
page 1).

One is that it allows the industry to assess the 
classifications of films so that they can advertise 
well in advance of formal classification.  They 
have always had a quota of films where that 
could happen, but this Bill frees that right up. 

YMA has always been totally opposed to the 
advertising of yet-to-be classified films, (with 
industry assessing the likely classification) on 
the grounds that when the industry assesses the 
likely classification of a film and gets it wrong, 
children can be confronted with advertising for 
films of a higher classification than the one they 
chose to see.

A Perth parent,  who has a 10 year old boy, told 
us that she has been really annoyed on occasion 
at the type of film that is promoted when she 
takes him along to see something she’s chosen 
fairly carefully. Parents can take all the care in 
the world as to what films their children see, but 
they can’t choose the trailers. Therefore the rules 
should if anything be stricter, not more lenient 
on those who would want to push material that 
might or might not be suitable for the audience.

YMA does approve the new intention not to allow 
the advertising of PG films with G films. That 
practice has caused some upset and disturbance 

to very young film goers in the past.  

The second proposed change 
is to allow the classifications 
assigned by TV stations to be the 
basis of recommendations to the 
Classification Board when the TV 
series goes to DVD box set sale.  Our 
observations over some time show 
that this might not be a good idea.  

There have been quite a few TV cartoon series 
over the years (eg Transformers, Teenage Mutant 
Ninja Turtles, Power rangers, Gargoyles) put to 
air as G, which when sold on DVD or video were 
classified by the OFLC as PG.  Recently we note 
that The Line of Beauty TV series screened by 
the ABC as M in an 8.30pm time slot has been 
classified as MA15+ by the Classification Board.  
The first and second series of Robin Hood were 
screened by the ABC as PG.  On DVD these are 
M. Does this show that the pressure to program 
for a particular time slot sometimes result in 
series being “squeezed” into a classification that 
is not necessarily appropriate.  

 This is not a good situation and it does not serve 
the public interest to have two instrumentalities 
giving different classifications to the same 
product.  (It is unlikely that the TV versions were 
much, if at all, different from the DVD version).  
The system with the checks and balances needed 
to “get it right” more often is that operated by the 
Classification Board. 
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attention not just the nature of the problem but 
the consequences we all face from allowing our 
children to be sexualised.

This issue of the sexualisation of children is 
gathering more and more public attention.

Last year the American Psychological Associa-
tion released its detailed report titled “Report 
of the APA Task Force on the Sexualisation 
of Girls”. The report is very confronting and 
makes a number of recommendations to deal 
with the issue.

In Australia, Amanda Gordon, President of the 
Australian Psychology Society, has been, and 
continues to be, outspoken on the issue. So to 
have Dr Louise Newman, Director of the NSW 
Institute of Psychiatry, Dr Joe Tucci from the 
Australian Childhood Foundation and a range 
of other Australian and overseas academics.

Kids Free 2 B Kids is working collabora-
tively with Young Media Australia to deal 
with the issue. The two groups are jointly: 

Keeping the issue of the sexualisation of 
kids in the media at the forefront of public 
debate. 
Providing educational information to the 
community, outlining the potential psycho-

•

•

logical and physical repercussions of early 
sexualisation of children by the media.
Seeking to minimize indirect sexualisa-
tion through educational awareness pro-
grammes for parents, schools and chil-
dren.
Providing an avenue for concerned mem-
bers of the community to petition compa-
nies and, if need be, regulators to stem the 
trend towards sexualisation of kids. 
Collecting evidence of current commercial 
practices that are causing concern, and pro-
vide a conduit for complaints to regulators. 

Concern about this issue and the growing pres-
sure on governments to do something about it 
is happening because of the work and efforts of 
people like Julie Gale. I would like to express 
my thanks to Julie for what she is doing and  
encourage her to keep up the fight. For those 
concerned about the sexualisation of children 
can I suggest you have a look at Kids Free 2 B 
Kids website at www.kf2bk.com .
 

Contact details:  
   
The Honourable Greg Donnelly MLC 
Government Whip, Legislative Council
NSW Parliament House 

greg.donnelly@parliament.nsw.gov.au

•

•

•

continued from P 1
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ADVERTISING
Matthes, J; et al  (2007)
More than meets the eye – Investigating 
the hidden impact of brand placements 
in television magazines.
International Journal of Advertising, Vol. 26, 
No. 4, Pp477-503

Fiates, GMR; et al  (2007)
Television use and food choices of 
children: Qualitative approach.
Appetite, Vol. 50, No. 1, Pp12-18

Carter, OBJ; et al  (2007)
Impact of smoking images in magazines 
on the smoking attitudes and intentions 
of youth: an experimental investigation.
Tobacco Control, Vol. 16, No. 6, Pp368-372

Riesenbeck, R & Perrey, J  (2007)
Power brands: measuring, making and 
managing brand success.
VCH-Wiley Publishing, 274p, hbk.

Danesi, Marcel  (2007)
Why it sells: decoding the meanings 
of brand names, logos, ads and other 
marketing & advertising ploys.
Rowman & Littlefield Publisher, 288p, pbk.

Ehrenreich, Barbara  (2007)
Bonfire of the Disney princesses.
www.thenation.com/doc/20071224/ehrenreich

Te’Eni-Harari, Tali; et al  (2007)
Information processing of advertising 
among young people: The likelihood 
model as applied to youth.
Journal of Advertising Research, Pp326-340

Powell, Lisa M; et al  (2007)
Adolescent exposure to food advertising 
on television.
American Journal of Preventive Medicine, 
Vol. 3, No. 4S, PpS251-S256

Chernin, Ariel (2008)
The effects of food marketing on 
children’s preferences: Testing the 
moderating roles of age and gender.
Annals of the American Academy of Political 
and Social Science, Vol. 615, Pp112-118

Jordan, AB; Robinson, TN (2008)
Children, television viewing, 
and weight status: summary and 
recommendations from an expert panel 
meeting.
Annals of the American Academy of Political 
and Social Science, Vol. 615, Pp119-132

COMPUTERS & INTERNET
D’Elia, G; et al  (2007)
The impact of youth’s use of the 
Internet on their use of the public 
library.
Journal of the American Society for 
Information Science and Technology, Vol. 58, 
No. 14, Pp2180-2196

Wolak, Janis; et al  (2007)
Does online harassment constitute 

 

SuperClubsPLUS Australia 
launching soon

A protected and safe online learning 
community for young Australians is one 
step closer, thanks to the efforts of Intuitive 
Media Australia and La Trobe University.

Providing an online voice to 6 -12 year olds, 
SuperClubsPLUS Australia is a localised 
version of an initiative of Intuitive Media 
UK. It will include Australian mediators 
protecting and encouraging children in 
‘real time’, content, partners and curriculum 
mapping across all education jurisdictions.

The Telstra Foundation, through the 
Community Development Fund’s 
Cyber Safety program, is supporting 
SuperClubsPLUS Australia with a grant of 
$1 million over the next two years. Work on 
the program commenced in January 2008.

For more information go to 
http://www.superclubsplus.com.au

bullying? An exploration of online 
harassment by known peers and online-
only contacts.
Journal of Adolescent Health, Vol. 41, S51-S58

King, JE; et al  (2007)
Surf and turf wars online – Growing 
implications of Internet gang violence.
Journal of Adolescent Health, Vol. 41, No. 
6,Supp. S, Pp S66-68

Novak, David  (2007)
Internet informed: guidance for the 
dedicated searcher.
The Spire Project, 332p, pbk.

Karaim, Reed  (2007)
A new era in play.
http://usaweekend.com/07_issues/071216/
071216tech-kids.html

Willoughby, Teena (2008)
A short-term longitudinal study of 
Internet and computer game use by 
adolescent boys and girls: prevalence, 
fregquency of use, and psychosocial 
predictors.
Developmental Psychology, Vol. 44, No. 1, 
Pp195-204

Liu, CY; Kuo, FY (2007)
A study of Internet addiction through 
the lens of the interpersonal theory.
Cyberpsychology & Behavior, Vol. 10, No. 6, 
Pp799-804

Willard, Nancy  (2007)
The authority and responsibility 
of school officials in responding to 
cyberbullying.
Journal of Adolescent Health, Vol. 41, No. 
6,Supp. S, Pp S64-65

MEDIA EFFECTS - PHYSICAL
Boone, Janne E; et al  (2007)
Screen time and physical activity during 
adolescence: longitudinal effects on 
obesity in young adulthood.
International Journal of Behavioral Nutrition 
and Physical Activity, Vol. 4, No. 26
 
Hawkins, SS; et al  (2008)
Maternal employment and early 
childhood overweight: findings from 
the UK Millenium cohort study.
International Journal of Obesity, Vol. 32, 
Pp30-38

Henderson, VR  (2007)
Longitudinal associations between 
television viewing and body mass index 
among white and black girls.
Journal of Adolescent Health, Vol. 41, No. 6, 
Pp544-550

Song, Anna V; et al  (2007)
Smoking in movies and increased 
smoking among young adults.
American Journal of Preventive Medicine, Vol. 33, 
No. 5, Pp396-403
 

MEDIA EFFECTS - SOCIAL
Bricheno, P; Thornton, M (2007)
Role model, hero or champion? 
Children’s views concerning role 
models.
Educational Research, Vol. 49, No. 4, Pp383-
396

McKee, A; Albury, K; Lumby, C (2008)
Is it art or is it porn?
The Weekend Australian Magazine, 23-24 
February 2008

VIOLENCE
Greenwood, Dara N  (2007)
Are female action heroes risky role 
models? Character identification, 
idealization, and viewer aggression.
Sex Roles, Vol. 57, Pp725-732

Giumetti, GW; Markey, PM (2007)
Violent video games and anger as 
predictors of aggression.
Journal of Research in Personality, Vol. 41, 
No. 6, Pp1234-1243

Manganello, Jennifer A (2008)
Teens, dating violence, and media 
use - A review of the literature and 
conceptual model for future research.
Trauma Violence & Abuse, Vol. 9, No. 1, 
Pp3-18

Gentile, DA; Gentile, JR (2008)
Violent video games as exemplary 
teachers: A conceptual analysis.
Journal of Youth & Adolescence, Vol. 9, No. 
6, Pp127-141
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WORLD NEWS

KIDS’ TV

A selection of children’s programs 
screened on TV during the period 

ABC
Pocoyo; The Adventures of Bottle 
Top Bill and his Best Friend Corky; 
Play School; Harry & his Bucket Full 
of Dinosaurs; Pingu; Elmo’s World; 
Bambaloo; The World of Peter Rabbit 
and Friends; Me, Eloise!; Curious 
George; Zombie Hotel; Being Ian; Girl 
Stuff, Boy Stuff; Blue Water High.
SEVEN
My Friends Tigger and Pooh; Brandy 
& Mr. Whiskers; The Replacement; 
Stanley; Staines Down Drains; 
W.I.T.C.H. 
NINE
Here’s Humphrey; Kids’ WB; 
GrooveDelicious; Backyardigans; Go, 
Diego! Go!; Scooby-Doo; Dogstar; Ben.
TEN
Totally Spies; Legend of the Dragon; 
Viva Pinata; Puzzle Play; I got a 
Rocket!; Totally Wild.
NICKELODEON
The Fairly Odd Parents; Romeo!; 
Aaahh!!! Real Monsters; The Angry 
Beavers; Hey Arnold!; The wild 
Thornberrys; Jimmy Neutron; Danny 
Phantom; 15 El Tigre; Naturally Sadie.

Toy advertising tips
US education consultant Frank W. 
Baker recommends families ask and 
answer the following questions as they 
watch television ads. The questions 
were excerpted from David Walsh’s 
book, “Dr. Dave’s Cyberhood,” Baker 
said. Walsh is part of the National 
Institute for Media and the Family, 
headquartered in Minneapolis-St. Paul. 

Does the toy seem bigger on TV?
Is the commercial’s setting a home 
or a made-up environment? 
Do the sounds the toy makes 
sound different on TV? 
Is there exciting background 
music you don’t have at home?
Is the toy pictured alone or 
grouped with other toys or add-
on equipment?
Can you play at home with the 
toy the same way it is handled in 
the ad?
Are you as happy playing with 
the toy at home as the children in 
the ad are?
Is the price of the toy mentioned?

Family meals help prevent 
eating disorders
Results from a longitudinal study 
in the US indicates that girls who 
regularly eat with the family are less 
likely to adopt extreme weight control 
behaviours such as vomiting, binge 
eating and using laxatives or diet 
pills.

The Project EAT (Eating Among 
Teens) study surveyed more than 2500 
American high school students found 
that girls who ate five or more family 
meals a week had a healthier attitude 

•
•

•

•

•

•

•

•

to food in later life.

The researchers surveyed students aged 
13 to 17 in 1999 and followed them up 
five years later. Regular family meals 
were found to have a protective effect 
independent of the girls’ age, weight, 
socio-economic status, dieting habits or 
relationship with her family. Results with 
boys were less conclusive, indicating a 
need for further study.

Neumark-Sztainer, D et al (2008) Family 
meals and disordered eating in adolescents: 
Longitudinal findings from Project EAT. 
Archives of Pediatrics & Adolescent Medicine, 
Vol. 162, No. 1, Pp17-22.

Adolescent hearing loss 
According to Dewi Cooke, reporting in 
the Sydney Morning Herald,  hearing 
loss is becoming a concerning problem in 
adolescents, especially with the increase 
in use of MP3 players. 

Researchers in France found that one in 
five adolescents suffers hearing problems 
from exposure to loud music through such 
players or at clubs and concerts.

Professor  Christian Huggonet revealed 
that between 10 and 20 per cent of 
adolescents surveyed had some hearing 
loss.  He also claimed that the use of 
“compressed” sound in which weak 
signals are boosted to the level of stronger 
ones - is changing the way people speak.

According to Professor Huggonet, as the 
ear becomes accustomed to compressed 
sound, it finds it very hard to return to 
sounds of weak intensity,and this means 
that young children used to watching 
cartoons with compressed sound can end 
up speaking in the same loud, monotone 
way.

An Australian audiologist said more 
research into compressed sound was 
needed before drawing such a conclusion 
but said  that there was some evidenne 
increase in young people presenting 
with hearing problems such as tinnitus. 

Cooke, D(2008)  Tuned in may mean 
young ears tune out. Sydney Morning 
Herald, Jan 9.


