
Successful seminars on sexualisation

The Australian Council on Children and the Media, in alliance with 
Kids Free 2B Kids presented two very successful seminars on the  
sexualisation of children in and by the media, in Melbourne in 
early August.

Two hundred people attended the public seminar,  
Bratz, Britney and Bralettes: The sexualisation of childhood on  August 3  
at Melbourne Girls Grammar School. They heard from three 
 leading advocates on the issue, Julie Gale, 
Founding Director of Kids Free 2B Kids, 
Steve Biddulph, well known author and 
family psychologist and Maggie Ham-
ilton author of What’s Happening to Our 
Girls? Too Much, Too Soon, How Our Kids are  
Overstimulated, Oversold and Oversexed.  
 
The evening was chaired by well known 
psychologist Dr Michael Carr-Gregg. A 
survey of those in attendance revealed that 
at least 95% strongly agreed that there can 
be significant harms for children from this 
sexualised environment and 98% strongly 
agreed that more needs to be done. 

On August 4, a full day seminar,  Children and Sexualised Media: 
Risks, reviews and regulation, held at the Australian Education 
Union building, Abbotsford was attended by over 60 people in-
cluding representatives of the media, health and education pro-
fessionals, advertisers, regulators,  and community organizations. 
This seminar was chaired by Dr Glenn Cupit from the School of 
Education, University of South Australia.

In his introductory remarks, Alastair Nicholson AO, former Chief 
Justice of the Family Court, suggested four steps that could be taken: 

(1) incorporate the relevant principles and provisions of the  
Convention on the Rights of the Child into domestic law
(2) set up an office of Children’s Commissioner at a federal level
(3) set up a tribunal with teeth to replace the Austral-
ian Communications and Media Authority
(4) give the Advertising Standards Board and  
Australian Classification Board appropriate coer-
cive powers and ensure they are properly staffed 
to act on their own volition rather than waiting for  
complaints.

Several speakers outlined issues of harm for  
children 

Julie Gale, founding director of Kids Free2B Kids, 
dressed for the occasion in “clothes borrowed from 
my 14-year-old-daughter” – ultra high heels, tight 
and sequined clothing and playboy bunny ears.

She spoke about the problems she encounters,  and her work in  
fighting for the removal of offending billboards and other graphic 
material. 

Rita Princi, a consulting psychologist, focused on the detrimen-
tal developmental effects of sexualised media on even very young 
children.

Bernadette McMenamin AO, CEO of 
Childwise highlighted the increasing 
problem of pornography and its involve-
ment of, and availability to, children both 
in Australia and globally. 

Family psychologist and author Steve Bid-
dulph, talking about the problem as ‘a war 
on our girls’, expressed his belief that the 
sudden rise in the sexualisation of young 
girls, primarily as a vehicle to sell prod-
ucts worth billions of dollars a year, is the 
biggest issue facing modern childhood

The afternoon presentations focused on what has been done and 
what more needs to be done.

Dr Emma Rush, formerly of The Australia Institute, and co- 
author of the 2006 reports Corporate Paedophilia, and Let children be  
children  explained the reasons for that research and the outcomes 
of the reports. One of the Australia Institute’s recommendations 
was for a specialist children’s interest unit within a media regula-
tor with a brief to monitor children’s interests across all media.

Industry representatives reviewed what is and has been done 
to combat the problem of sexualized media and to regulate  
advertising. Scott McLellan, CEO of the Australian Association of 
National Advertisers explained the AANA codes and actions and 

his belief in the efficacy of voluntary codes.  Fiona 
Jolly, CEO of the Advertising Standards Board talked 
about what the Board has done, and is doing, in this 
area.

Former Senator, Lyn Allison a key member of 2008 
Senate Committee on Environment, Communica-
tion and the Arts Inquiry into the Sexualisation of  
Children spoke about the outcomes of, and  
expectations from, this inquiry. The Senate  
Committee report stated that it would review the  
issues in 18 months time (December 2009). Some 
14 months on, the Government has yet to give its  
response to the Senate report, and the Minister’s office 
was unable to supply anyone to speak on the issues. 

No. 255 July 2009

    small screen        
News Digest of Australian Council on Children and the Media (incorporating Young Media Australia) ISSN: 0817-8224

Speakers at the evening seminar from left: Michael Carr-Gregg, 
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CHOICEZ MEDIA RESOURCES

cyber survivor 
A three-part DVD and web-based resource 
addressing Internet safety and cyber bullying for 
schools, parents and young people. topics include 
why young people bully, types of technology and 
their use, and consquences. 

Beautiful? 
A comprehensive DVD and print resource for use 
in the classroom by teachers working with female 
students. It includes a DVD program, teacher 
manual, and a workbook/journal.

It’s your choice
A 4 part DVD program for schools, parents 
and churches exploring media and cultural 
pressure to be sexually active, the dignity of the 
human person, consequences of high risk sexual 
behaviour and how to build great relationships.
 

The Challenge of Pornography
A book for parents who want to understand how 
pornography works and what they can do to 
help young men better understand the ways in 
which pornography can powerfully impact their 
relationships and their future.

http://www.choicez.com.au

NEW BOOK

The Sexualization of Childhood
  Edited by Sharna Olfman

http://www.greenwood.com/catalog/C9985.aspx

  
In reviewing possibilities for future action, 
Dr Cordelia Fine from the Centre for Applied  
Philosophy & Public Ethics, University of  
Melbourne, discussed her research on what 
cognitive science tells us about the way in 
which marketing influences us, and the  
implications of this for marketing to children.  
  
Her research review had found that older  
children can be just as influenced by advertising 
as younger ones.  Media literacy as a solution is 
not promising. 

Elizabeth Handsley, Professor of Law at Flinders 
University and Vice-President of the Austral-
ian Council on Children and the Media, found 
the Senate Inquiry into the Sexualisation of  
Children Report to be ineffective by proposing 
to leave the advertising and media industries to 
self-regulate on this issue.  She was critical of 
the AANA revision to its Code of advertising 
and marketing to children in regard to the sexu-
alisation of children, arguing that the added 
clauses would not moderate the real problems. 
She called for the Australian Competition and 
Consumer Commission (ACCC) to be given 
greater powers, and supported Alastair Nichol-
son’s earlier suggestions. 

Professor Ann Sanson (Network Coordi-
nator, ARACY) provided figures from the  
Longitudinal Study of Australian Children to 
show that we are not doing well on wellbeing. 
She pointed to what media portrayals of chil-
dren have to say about the way our society val-
ues children and youth.

The day concluded with a panel session, allow-
ing time for audience comments and questions.  
Suggestions that it was time we abandoned the 
test of “community standards” as the arbiter 
in regulatory issues, were met with applause.  
Tests related to harm were seen as a better 
measure.   There was much impatience about 
the Government’s lack of response on the is-
sues, and support for the Senate Committee on 
Environment, Communications and the Arts to 
review progress on the community’s concerns.

Continued from P1

STOP PRESS

Review of the Commercial TV  
Code of Practice

Your opportunity to make  
your views known

Closing date: 25 September 2009

http://www.freetv.com.au/
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CONFERENCES

ADVERTISING
Whitehead, John W (2009)
The hostile takeover of childhood.
www.rutherford.org 

Fielder, L; et al (2009)
Exposure of children and adolescents 
to alcohol advertising on Australian 
metropolitan free-to-air television.
Addiction, Vol. 104, No. 7, Pp1157-1165

Buckingham, D; et al (2009)
The appliance of science: the role of 
evidence in the making of regulatory 
policy on children and food advertising 
in the UK.
Pp201-215
Beyond the competent consumer: the 
role of media literacy in the making of 
regulatory policy on children and food 
advertising in the UK.
Pp217-230
International Journal of Cultural Policy, Vol. 
15, No. 2.

Chapman, K; et al (2009)
Using a research framework to identify 
knowledge gaps in research on food 
marketing to children in Australia.
Australia & New Zealand Journal of Public 
Health, Vol. 33, No. 3, Pp253-257

Phau, I & Teah, M (2009)
Young consumers’ motives for using 
SMS and perceptions towards SMS 
advertising.
Direct Marketing: An International Journal, 
Pp97-108

Garcia, RAM & Diez, FJF (2009)
Advertising and feeding: Influence 
of graphical advertisements on 
dietary habits during childhood and 
adolescence.
Nutricion Hospitalaria, Vol. 24, No. 3, 
Pp318-325

COMPUTERS & INTERNET
Australian Communications  & Media 
Authority (2009)
2009 calendar fully booked across 
Australia.
www.acma.gov.au

Ko, CH; et al (2009)
The associations between aggressive 
behaviors and Internet addiction and 
online activities in adolescence.
Journal of Adolescent Health, Vol. 44, No. 6, 
Pp598-=605

Elias, N & Lemish, D (2009)
Spinning the web of identity: the roles 
of the Internet in the lives of immigrant 
adolescents.
New Media and Society, Vol. 11, No. 4, 
Pp533-551

Yan, Z (2009)
Differences in high school and college 
students’ basic knowledge and 
perceived education of Internet safety: 
Do high school students really benefit 
from the Children’s Internet Protection 
Act?
Journal of Applied Developmental 
Psychology, Vol. 30, No. 3, Pp209-217

Park, S (2009)
Concentration of Internet usage and its 
relation to exposure to negative content: 
does the gender gap differ among adults 
and adolescents?
Womens Studies International Forum, Vol. 
32, No. 2, Pp98-107

Calvert, SL; et al (2009)
Preadolescent girls’ and boys’ virtual 
MUD play.
Journal of Applied Developmental 
Psychology, Vol. 30, No. 3, Pp250-264

Patten, Fiona (2009)
Times have changed, but how much?
http://newmatilda.com

MEDIA EDUCATION
Guercia, CU (2009)
Small directors. Children and 
adolescents in cinema, video and 
television. A tour of adiovisual literacy 
experiences: from production to critical 
reading.
Communicacion Y Sociedad, Vol. 22, No. 1, 
Pp279-281

MEDIA EFFECTS - HEALTH
Mathers, M; et al (2009)
Electronic media use and adolescent 
health and well-being: Cross-sectional 
community study.
www.ncbi.nlm.nih.gov/pubmed

Steffen, LM; et al (2009)
Overweight in children and adolescents 
associated with TV viewing and 
parental weight project Heartbeat!.
American Journal of Preventive Medicine, 
Vol. 37, No. 1, PpS50-S55

MEDIA EFFECTS - SOCIAL
Australian Communications & Media 
Authority (2009)
Use of electronic media and 
communications: Early childhood to 
teenage years.
www.acma.gov.au

Ruzicka, RD (2009)
Into the closet: Cross-dressing and the 
gendered body in children’s literature 
and film.
Lion and the Unicorn, Vol. 33, No. 2, Pp241-
244

Notten, N & Kraaykamp, G (2009)
Parents and the media: A study of 
social differentiation in parental media 
socialization.
Poetics, Vol. 37, No. 3, Pp185-200

Burke, MG (2009)
Book review:The sexualization of 
childhhod.
Journal of the American Academy of Child 
and Adolescent Psychiatry, Vol. 48, No. 7, 
Pp768-770

VIDEO GAMES
Gentile, D (2009)
Pathological video-game use among 
youth ages 8 - 18: a national study (vol 
20, pg 594, 2009).
Psychological Science, Vol. 20, No. 6, Pp785

Eastin, MS; et al (2009)
Identification and the influence of 
cultural stereotyping on postgame play 
hostility.
Human Communication Research, Vol. 35, 
No. 3, Pp337-U10

VIOLENCE
Dahl, G & DellaVBigna, S (2009)
Does movie violence increase violent 
crime?.
Quarterly Journal of Economics, Vol. 124, 
No. 2, Pp677-734

Linder, JR & Gentile, DA (2009)
Is the television rating system valid? 
Indirect, verbal, and physical aggression 
in programs viewed by fifth grade girls 
and associations with behavior.
Journal of Applied Developmental 
Psychology, Vol. 30, No. 3, Pp286-297

Johnson, M & Hanks, R (2009)
Electronic aggression as new form 
of violence in the home: Radio rap 
sessions to raise awareness in parent 
and youth.
Ethnicity & Disease, Vol. 19, No. 2, 
PpS11-S12
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Families reject violent games
According to the Herald Sun, Austral-
ian families are increasingly playing  
video games together and a third of games 
sold are “family-friendly” involving mu-
sic and dance games, party games and  
puzzles. Sport and racing games are 
the second most popular group, while  
action and adventure games come third.  
Shooting games account for only  9% of the 
market while fighting titles are only 4%.  
 
Video games now account for 40% more 
revenue than DVD and Blu-ray movies 
and the total revenue this year is likely to 
exceed $2 billion.

http://www.news.com.au/technology/sto-
ry/0,28348,25865585-5014239,00.html

Teens and media - the facts
A new Nielsen report on how US teenag-
ers are using the media indicates that the  
realities are not what many adults believe. 
Social networking, texting and Twittering 
are important, but much of the expan-
sion in these froms of media is happening 
across the age groups.

Findings include that, contrary to adult ex-
pectations, teens

are not abandonning TV for new  
media, but are watching more TV than 
ever
spend less time browsing on the Inter-
net than adults
watch less online video than most 
adults, but are engaged by the ads
read newspapers and listen to the  
radio
enjoy music and car racing games at 
least as much as violent ones
have the same favourite TV shows and 
websites as their parents

•

•

•

•

•

•

The results of this recent Nielsen survey 
certainly indicate that teenagers certainly 
differ from prevous generations in their 
media use, but not that they are so differ-
ent from the rest of the population.

http://blog.nielsen.com/nielsenwire/re-
ports/nielsen_howteensusemedia_june09.
pdf

Adolescents & the 24/7 lifestyle
 

Many adolescents may be suffering from 
sleep deprivation as a combined result of 
using multiple forms of technology late 
into the night and concurrently using  
caffeine beverages. 

A US study of high school students aged 12 
to 18 found that a third of them reported 
falling asleep during school classes and 
that these students were likely to be high 
consumers of caffeine beverages, more 
likely to be using multiple technologies at 
night and to report having trouble falling 
asleep at night.

The researchers suggest that policy  
makers should be considering a request 
to manufacturers to provide educa-
tion about the effects of high caffeine 
content energy drinks on adolescents. 

Calamaro, C et al (2009) Adolescents liv-
ing the 24/7 lifestyle: Effects of caffeine and 
technology on sleep duration and daytime 
functioning. Pediatrics, 123, 6 e1005-e1010

Say No 4 Kids
Say No 4 Kids is an Australian cam-
paign  created to give parents and other  
concerned people a voice to speak out 
and help effect change to the display laws  
relating to pornography, so that children 

and young teens are not confronted with  
inappropriate, highly sexualised im-
agery  in places like newsagents and  
service stations as they go about their daily 
lives.

To read more about this campaign and add 
your name to the petition go to:

http://www.sayno4kids.com

WORLD NEWS

KIDS’ TV

A selection of children’s programs 
screened on TV during the period

ABC
Raymond; Grossology; Skunk Fu!; Mr 
Men; Martin Morning; My Goldfish is Evil; 
Grandpa; Play School; Upside Down; 
Cybergirl; Wiggle; Classic Tales; Sadie; 
RollerCoaster; Mortified.
SEVEN
All for Kids; Go Go Stop; Zeke’s 
Pad; Handy Manny; Mickey Mouse 
Clubhouse.
NINE
Here’s Humphrey; The Shak;Saddle 
Club; Dogstar;Timeblazers; Ben 10.
TEN
Totally Wild; Puzzle Play; H2O: Just Add 
Water; I Got a Rocket!; Toasted TV.
NICKELODEON
Iron Man; iFight Shelby Marx; True 
Jackson, VP; Penguins of Madagascar; 
Wolverine; iCarly; Fantastic Four ; Naked 
Brothers Band 
DISNEY CHANNEL
The Suite Life on Deck; Cory in the 
House; Jonas Brothers Living the 
Dream; Wizards of Waverly Place; The 
Replacements; Phil of the Future; The 
Emperor’s New School; The Buzz on 
Maggie.


