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Freedom of speech vs child protection
The US Supreme Court will decide later
this year whether free speech rights are
more important than helping parents keep
violent material away from children.
The justices have agreed to consider reinstating California’s ban on the sale or rental
of violent video games to minors, a law the
9th U.S. Circuit Court of Appeals in San
Francisco threw out last year on grounds
that it violated the constitutional rights of
minors.
California Governor Arnold Schwarzenegger, said he was pleased the high court
would review the appeals court decision,
saying,
We have a responsibility to our kids and
our communities to protect against the
effects of games that depict ultra-violent actions, just as we already do with
movies.
California’s law would have prohibited the
sale or rental of violent games — those
that include “killing, maiming, dismembering or sexually assaulting an image of
a human being” — to anyone under 18.
It also would have created strict labelling
requirements
for
video
game
manufacturers.
Common Sense Media CEO and Founder James Steyer released the following
statement on the U.S. Supreme Court’s
decision.
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We are happy with the Supreme Court’s
decision to look more closely at this
law. The law passed in California was a
major win for kids and families across
the state and the country. The law helps
parents make sure that ultraviolent or
sexually violent video games don’t fall
into the hands of kids too young to handle
the content. This is all about sanity, not
censorship
http://www.commonsensemedia.org/
about-us/press-room/press-releases/supreme-court-violent-video-games

Children, commercialism and the
environment.

The Final Report from the Queensland
Legislative Assembly Law, Justice ans
Safety Committee Inquiry into AlcoholRelated Violence was released in March.

Among the concerns shared
by many about the increasing amounts of
time children spend with media is the
impact of commercialism

In examining changes in the type of
violence seen in Australian society the report considers the effects of video games,
saying,

We’ve long known that young children
have great difficulty in coping with
advertisements, as they don’t understand
selling intent. In recent years we have
learnt from Fine and others (Nairn &
Fine 2008, Fine 2007) that even older children who have increased understanding are still susceptible to the commercial
messages that tell them that to be a
success they have to buy this, wear that,
listen to this, play with …, watch…etc

The Committee is aware of research implicating violent interactive video games in youth
violence. Making a choice to brutally stab
and dismember a moving image is a different experience from simply watching such
an event on a screen. The Committee believes that the hypothesis that violent video
games are involved in the escalation of youth
violence needs further exploration

Come and hear some of Australia’s best speakers on this issue.
Michael Carr-Gregg, well known author and psychologist
Julie Gale, founding Director of Kids Free 2B Kids
Rita Princi, child psychologist
Professor Elizabeth Handsley, Law, Flinders University
Anglican Archbishop Dr. Jeffrey Driver
Tickets $27.50
http://www.youngmedia.org.au/mediachildren/03_15_seminars.htm

ADELAIDE SEMINAR

The full report can be found on the Queensland Parliament website at
http://www.parliament.qld.gov.au/view/
committees/documents/lcarc/reports/Report%2074.pdf

Barbara Biggins OAM
Honorary CEO, ACCM

7:30 pm to 9.45pm, Thursday 13 May 2010
Helen Reid Hall, Walford Anglican School for Girls Inc
316 Unley Road, Hyde Park, SA 5061

FREEDOM OF SPEECH VS
CHILD PROTECTION

That the Government consider strategies for
determining the effect of violent video games
on youth violence, including literature reviews, case studies and investigation.

Australian report calls for examination
of link between games and violence

Bratz, Britney and Bralettes: The sexualisation of childhood

•
•
•
•
•

Recommendation 2 of the final report reads

CHILDREN, COMMERCIALISM
& THE ENVIRONMENT

We’ve learnt that education about
techniques alone is not enough. Marketing typically targets portions of the
brain that govern emotion rather than
cognition, and while knowledge about
advertising techniques can lead to
skepticism about marketing, it does
not necessarily affect actual consumer
behavior.
So we have a situation where children are
being socialised into consumption from
an early age and we are unable to provide
them with effective defences.
If we couple this problem with the
outcome of children’s increased hours with
media – a lack of contact with their outside
world, their physical environment – it’s no
wonder that some are increasingly
............continued on P2
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concerned about how we will be able to
engage the young with real concern about their
environment and worse still, to be supportive of the changes in lifestyle and consumption
patterns that will be required for environmental
sustainability.
A recent article in the March 2 issue of The Solutions Journal by US writers Tim Kasser, Tom
Crompton, Susan Linn sums up the issue like
this:
“While not typically seen as an “environmental issue,” those concerned about the environment should
be sobered by the increasing commercialization of
childhood, as the same generation of children that is
being encouraged to prioritize wealth, consumption,
and possessions is the same generation that, if current trends continue, will need to drastically reduce
its consumption patterns so as to prevent further
global climate disruption, habitat loss, and species
extinction … “
Further they argue that
“By tackling the inflow of such materialistic messages, environmental organizations can work to
diminish the values known to promote ecologically
degrading attitudes and behaviors, as well as other
personally and socially problematic outcomes.”
The authors propose that
“if the environmental movement is to reach its
goals, it must directly address the problem of materialistic values and the means by which they are encouraged in society. Of the many possible solutions
that are available towards this end, we suggest that
one of the most promising approaches is to reduce
children’s exposure to commercial marketing ….
For these reasons, coalitions of civil society organizations could promote the removal of commercial
messages from children’s environments. One place
to start would be in the home …”

These are goals that this organisation and many
who work with children would support. Such
programs, combined with encouraging the recognition that children’s development would be
enhanced by increased connection with their natural environment, would be a great step forward.
The US group Alliance for Childhood , in their
2004 paper Tech tonic: towards a new literacy of technology , recommend that
“we need to colour childhood green to refocus education on children’s relationships with the rest of
the living world”
They argue compellingly that
“Children’s lives are increasingly filled with screen
time rather than real time with nature, caring
adults, the arts, and hands on work and play. Yet
only real relationships . not virtual ones will inspire
and protect them to protect the earth, and all that
lives in it. “
Now! Who will join us in persuading the government to put some money into this initiative?
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Screen time affects adolescent attachment

Media-induced fright reactions

New Zealand researchers have examined the
association between the amount of time that
adolescents spend in front of screens (including
television, video or DVD, gaming and computer
use) and the quality of their attachment to parents
and peers. Two groups of 14-15 year olds, one in
the late 1980s and one in 2004, were surveyed for
the amount of time spent in front of screens and
the quality of their attachment to parents and peers.
Screen time was found to be associated with poor
attachment to parents and peers in both groups.

In recent research by US media researcher Joanne
Cantor and associates a group of 219 primary school
students of mean age 8.5 years were asked to report
their experiences of media- induced fright, both in
their own words and using forced choice items. 76%
of the children were able to report a specific incidence,
usually in movies seen at home or in cinemas. Often
they were responding to media content that they had
not chosen to watch. The most commonly mentioned
content involved supernatural themes. More than onethird of the children were scared by movies rated G or
PG in the US.

The researchers point out that given the importance of
attachment to parents and peers in adolescent health
and development, concern about high levels of screen
time is warranted, stating that
“With the rapid advance of screen-based options
for entertainment, communication, and education,
ongoing research is needed to monitor the effect
that these technologies have on social devrelopment
and psychological and physical well-being among
adolescents”
Richards, R et al (2010) Adolescent screen time and
attachment to parents and peers, Archives of Pediatric
and Adolescent Medicine, 164,3 258-262

Frequently reported symptoms of fear included sleep
disturbances and anxieties in normally non-threatening
situations. Having a television in the child’s bedroom
was the best predictor of fright severity.
According to the researchers, their findings
demonstrate the value of using open-ended questions
and underscore the need for further research on
prevention and coping strategies.
Cantor, J et al (2010) Descriptions of media-induced
fright reactions in a sample of US elementary school
children. Journal of Children and the Media, 4,1,117.
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NEW PUBLICATIONS
ADVERTISING

Bakir, A & Vitell, SJ (2010)
The ehtics of food advertising targeted
toward children: Parental viewpoint.
Journal of Business Ethics, Vol. 91, No. 2,
Pp299-311
Jones, SC & Reid, A (2010)
Children’s magazines: Reading
resources or food marketing tools?
Public Health Nutrition, Vol. 13, No. 3,
Pp393-399
Brookes, F & Kelly, P (2010)
Dolly girls: Tweenies as artifacts of
consumption.
Journal of Youth Studies, Vol. 12, No. 6,
Pp599-613
Andronikidis, AI; Lambrianidou, M (2010)
Children’s understanding of television
advertising: A grounded theory
approach.
Psychology & Marketing, Vol. 27, No. 4,
Pp299-322

COMPUTERS & INTERNET

Pornari, CD & Wood, J (2010)
Peer and cyber aggresion in secondary
school students: The role of moral
disengagement, hostile attribution bias,
and outcome expectancies.
Aggressive Behavior, Vol. 36, No. 2, Pp81-94
West, A; Lewis, J; Currie, P (2010)
Students’ Facebook ‘friends’: Public and
private spheres.
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Pp615-627
van den Eijnden, RJJM; et al (2010)
Compulsive Internet use among
adolescents: Bidirectional parent-child
relationships.
Journal of Abnormal Child Psychology, Vol.
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To tweet or not to tweet: Gender
differences and potential positive
and negative health outcomes of
adolescents’ social Internet use.
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Behind the scenes and screens insights
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Considering the pedophile subculture
online.
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Fawkner, SG; et al (2010)
Adolescent girls’ energy expenditure
during dance simulation active
computer gaming.
Journal of Sports Sciences, Vol. 28, No. 1,
Pp61-65
Chen, HP; et al (2010)
The influence of an educational
computer game on children’s cultural
identities.
Educational Technology & Society, Vol. 13,
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MEDIA EFFECTS - HEALTH
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Television viewing and unhealthy diet:
Implications for children and media
interventions.
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Mass media nutrition information
sources and associations with fruit
and vegetable consumption among
adolescents.
Public Health Nutrition, Vol. 13, No. 2,
Pp269-275
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The value of reanalysis: TV viewing
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to adult-directed and child-directed
television programming.
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VIDEO GAMES
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disengagement in violent video games.
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VIOLENCE

Kupchik, A & Bracy, NL (2010)
The news media on school crime and
violence constructing dangerousness
and fuelling fear.
Youth Violence & Juvenile Justice, Vol. 7, No.
2, Pp136-155
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Teenage girls’ perceptions of the
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CONFERENCES

World Summit on Media
for Children and Youth
14-18 June 2010
Karlstad, Sweden
http://www.wskarlstad2010.se/
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WORLD NEWS
TOADY awards - vote now!

Facebook launches new safety centre

The Boston based Campaign for a
Commercial Free Childhood is once more going to present its TOADY (Toys Oppressive And Destructive to Young Children)
Award for the worst toy of the year.

In its latest effort to build and sustain a
trusted environment for its 400 million
users worldwide, Facebook has launched
a completely redesigned Safety Centre, a
new resource designed to inform parents,
educators, teens, and members of the law
enforcement community about Facebook’s
tools for staying safe while using the
service. The initiative is the first major collaboration between Facebook
and its global Safety Advisory Board,
which it convened in December 2009.
The safety centre can be found at
http://www.facebook.com/help/?safety

From thousands of toys that “promote
violence and/or precocious sexuality to children and push branded
entertainment
at
the
expense
of
children’s play,” CCFC has selected five
finalists from which people are asked to
vote on their website:
•

•

•

•

•

AddictingGames.com. The Nickelodeon-owned Web site for “celebrating
violence and animal cruelty.”Although
this is really a website for adults, it is
promoted on Nickelodeon’s children’s
sites.
Little Tikes Young Explorer. For $2,599
parents can equip their children with
an office cubicle that shields them
from distractions and comes with an
IBM computer.
Halo United Nations Space Command
Turret. The childhood organization
sees this rotating assault weapon toy
as an ad for the violent Halo video
games.
EyeClops Mini Projector. This portable
device allows kids to project movies,
TV shows and video games onto just
about any flat surface .
Barbie Doll’d Up Nails. A $279.99
“digital nail printer” targeted at girls
as young as 8. (Slogan: “Invite your
friends over for a manicure party!”)

To read more, or to vote go to
http://www.commercialfreechildhood.org/
actions/toady2010.html

Expiry date: _____

http://www.prnewswire.com/news-releases/facebook-and-its-safety-advisoryboard-launch-robust-new-safety-center90729614.html

The end of “happy meals”?
In what is believed to be a world first, a
US community has taken the historic step
of outlawing the promotion of toys with
unhealthy meals.
Government officials in Santa Clara
County, California, have voted to ban the
practice of giving away free toys to children with unhealthy restaurant meals. The
County will issue fines of $US1000 ($1075)
to restaurants caught promoting toys with
any meals that fail to meet health guidelines.
According to Melissa Singer, writing in the
Sydney Morning Herald, Karen Sims, from
Australian group Parents Jury, said Santa
Clara’s courageous move was necessary in
the fight against childhood obesity, which
affects one in four children.
http://www.smh.com.au/national/happymeals-given-the-chop-20100430-tyal.html

KIDS’ TV
A selection of children’s programs
screened on TV during the period
ABC 1
Play School; Miffy & Friends; Olivia;
Curious George; Chuggington;
Waybuloo; Nanigugu; Aisling’s Diary;
Spliced!; Kunk Fu.
ABC 2
Connie the Cow; Magic Roundabout;
Timmy Time; In the Night Garden;
Boblins; Postman Pat; Franny’s Feet;
Bob the Builder.
ABC 3
Sparkle Friends; Potatoes & Dragons;
The Pinky & Perky show; Carl Squared;
Connor Undercover; Chuck Finn; Don’t
Blame the Koalas; The Tribe; Kid vs Kat;
Gawayn; Leon; Pat & Stan; Best Ed;
Storm Hawks.
SEVEN
Larry the Lawnmower; It’s Academic; the
Emperor’s New School; Kim Possible;
Go Go Stop; Dive Olly Dive!.
NINE
The Shak; Dennis & Gnasher; Mortified;
Maddigan’s Quest; Saddle Club; Magical
Tales.
TEN
Totally Wild Rewind; Puzzle Play;
Animalia.
NICKELODEON
Fairly OddParents; Neds declassified;
Jimmy Neutron; iCarly; Drake & Josh;
Penguins of Madagascar; Life with
Derek; Ghost Crackers; Pop It!; Zoey
101; Blue Water High; Ruby Gloom; Just
Jordan.
DISNEY CHANNEL
Jonas; Wizards of Waverly Place; The
Bell Rings; Sonny with a Chance; The
Elephant Princess; A Kind of Magic.

