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Greens call for junk food ads levy
The Australian Greens have called for a
levy on junk food and alcohol advertising
similar to that which has applied in France
since 2004.
The Greens propose that companies selling
junk food or alcohol would have to choose
between including health information in
their advertising about their products or
paying a 1.5 per cent levy.

Two free evening seminars in Perth, WA
Department for Communities (WA) Parenting Matters Seminars

Too Sexy, Too Soon: Sexualisation of children in the media
with the Australian Council on Children and the Media
Dr C Glenn Cupit, Education, UniSA
Julie Gale, Kids Free 2B Kids

Announcing the proposal, Greens leader
Senator Bob Brown said that for the
first time in a century, Australians could
start living shorter lives ‘because they
were carrying too much weight” and the
proposed levy was designed to combat the
anticipated decline in life expectancy.
The levy could potentially raise around $4
million in revenue for a proposed Health
Promotion Advertising Fund to allocate
funds for health information and to
replace alcohol or junk food sponsorship in
community sports clubs.
http://greens.org.au/content/junk-foodand-alcohol-advertising-levy

Infants and children urgently in need of
mental health services
The Royal Australian and New Zealand
College of Psychiatrists, the Australian
Psychological Society, NIFTeY (National
Investment for the Early Years), the
Australian Infant, Child, Adolescent
and Family Mental Health Association,
the Australian Association of Infant
Mental Health and the Australian Child
and Adolescent Trauma, Loss and Grief
Network are calling for improved mental
health services for children, launching
Our Children Our Future, a blueprint for
infant and child mental health services in
Australia.

Steve Biddulph, Psychologist
(video presentation)
Duncraig Senior HS, 7.30pm 24 August 2010 (FULL HOUSE)
Presbyterian Ladies College, Peppermint Grove, 7.30pm 25 August 2010
Bookings and more information:
admin@youngmedia.org.au

Media violence a factor in youth violence: New government report
On Friday 16 July 2010, the House Standing
Committee on Family, Community,
Housing and Youth publicly launched its
report on the inquiry into the impact of
violence on young Australians entitled
Avoid the Harm - Stay Calm. 79 groups
including ACCM made written and/or
oral submissions to this Inquiry. Two
recommendations from the report are
relevant to the issue of the contribution
of media violence to increasing youth
violence:
•

The organisations are urging the Australian
government to increase mental health
funding for children (0-12 years) and invest
in prevention and intervention early in life.
A copy of Our Children, Our Future is
available at: www.ranzcp.org/images/
stories/ranzcp-attachments/Home/Our_
children_our_future_final.pdf

GREENS CALL FOR JUNK FOOD LEVY
NEW GOVERNMENT VIOLENCE REPORT

www.childrenandmedia.org.au

Recommendation 10 - “that the
Attorney-General’s
Department
examine the need for change to
current classification categories of
film and TV in relation to violent
content.
Consideration
should
be given to the potential impacts
on children and young people of
exposure to media violence with a
view to better aligning classification
categories with key developmental
stages occurring in childhood and
adolescence”.

This is something that ACCM has been
advocating for some time.
•

Recommendation 11 - “that the
Australian
Communications
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and Media Authority establish a
‘Mediasmart’ website aimed at
providing children, young people
and their parents with up-to-date,
comprehensive and age-appropriate
information to assist them to
make informed, discerning and
responsible choices in relation to
media content, including exposure
to media violence”.
The ACCM website was set up in 2002
with Federal government funding to
do at least some of what is suggested
in this recommendation. However, our
organisation now struggles to maintain
this website with no ongoing funding for
website management. Surely it would be
better to adequately fund and publicize
an existing site, than to set up yet another
site?
We look forward to the implementation
of the Inquiry recommendations after the
election.
For more information, including the full
report go to the House of Representatives
website at
http://www.aph.gov.au/house/committee/
fchy/youthviolence/report.htm
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The new Karate Kid movie had its classification
lowered from M to PG by the Classification
Review Board on appeal by Sony Pictures.
In last month’s Editorial we said that we didn’t
know Sony Pictures’ arguments for the lower
classification and that we had not, at that date,
been given access. Having made a Freedom
of Information application (for what should
surely be a public document) we now have Sony
Pictures’ (SP) basis of appeal.
In essence, SP argued that the violence was
stylised rather than realistic; the acts of violence
were not accompanied by blood or visible wounds
other than bruises, and were not accompanied
by coarse language. The bullying of Dre and
the rough treament he receives are seen to be
satisfactorily resolved at the film’s conclusion.
The Classification Review Board, in its Decision
and Reasons, supported these arguments
saying,
“the violence in The Karate Kid is episodic and,
given the total length of the film (140 mins),
infrequent. It is heavily choreographed and
stylised, and, through quick cuts and obscuring
camerawork, often lacks explicit detail. The
violence is also justifiably contextualised within
the film’s narrative, which deals with school
bullying, martial arts training and a martial arts
tournament .... This pageantry, as well as the lack
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In April small screen we reported on the
US Supreme Court agreement to consider
reinstating California’s ban on the sale or rental
of violent video games to minors, a law that the
US Circuit Court of Appeals threw out last year
on the grounds that it violated the constitutional
rights of minors.
In the amicus curiae brief filed to the Supreme
Court this month, the State of California makes
its argument about why it should be a crime
to sell a child a very violent game. Much of
the brief is about the research on violent video
game effects and it was authored and endorsed
by a host of prominent researchers in this field.
The conclusion to the document reads in part
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The scientific debate about whether exposure to
media violence causes increases in aggressive
behavior is over............. Society has a direct,
rational and compelling reason in marginally
restricting a minor’s access to violent video
games(P27)
The full report in PDF format is available at
h t t p : / / w w w. y o u n g m e d i a . o r g . a u / p d f /
AmicusGruelYeeFinal.pdf

of explicit injury detail, blood detail
and weapons, and what is generally
a quick recovery of competitors after
injury, mean that narrative tension
stems primarily from the competition
and its outcomes, rather than any
Barbara Biggins
genuine sense of threat or menace. OAM
Ultimately, while the film features Hon CEO
depictions of martial arts within a
competitive environment, the broader context and
message is clearly one that condemns bullying and
senseless violence.”
h t t p : / / w w w. c l a s s i f i c a t i o n . g o v. a u /
www/cob/classification.nsf/Page/
C l a s s i f i c a t i o n i n A u s t r a l i a _ W h o we a r e _
ClassificationReviewBoardDecisions_
reviewBoarddecisions-2010
On the other hand, ACCM’s reviewers, using
a basis of reliable research, gave the view that
the absence of realistic outcomes from the acts
of violence (the blows to the face and body
would have resulted in serious damage) would
be misleading to young viewers. The violence
was done by children and was imitable. In our
view, violence done in a context of bullying and
martial arts training, and an absence of a sense
of threat or menace, should not be considered
as mitigating factors in a film directed at the
young, and made accessible to them via the PG
classification.
Roll on an evidence-based review of the
classification system !

Packaging Boyhood: Saving our sons from
superheroes, slackers, and other media
stereotypes
Sharon Lamb, Lyn Mikel Brown, Mark Tappan
St Martins Press NY
Boys are besieged by images and messages from
marketers and the media that encourage
slacking over studying; competition over
teamwork; power over empowerment; and
being cool over being oneself.
The authors scrutinize
cartoons, videogames,
movies, and more
for stereotypes that
marketers and the
media sell boys about
what it means to be
a boy. They also offer
advice
to
parents
about how to talk with
their sons about these
troubling images, and
provide parents with
tools to help their sons
resist these messages.
http://packagingboyhood.com/
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NEW PUBLICATIONS
ADVERTISING

Anon (2010)
Advertising for children’s foods
“virtually ceased”.
Food Australia, Vol. 62, No. 5, Pp164
Culp, Jennifer; et al (2010)
Characteristics of food industry Web
sites and “advergames” targeting
children.
Journal of Nutrition Education and Behavior,
Vol. 42, No. 3, Pp197-201

COMPUTERS & INTERNET

Werner, NE; et al (2010)
Involvement in Internet aggression
during early adolescence.
Journal of Youth and Adolescence, Vol. 39,
No. 6, Pp365-371
King, D; et al (2010)
The convergence of gambling and
digital media: Implications for
gambling in young people.
Journal of Gambling Studies, Vol. 26, No. 2,
Pp175-187
Chen, KC; et al (2010)
Antecedents of online game
dependency: The implications of
multimedia realism and uses and
gratifications theory.
Journal of Database Management, Vol. 21,
No. 2, Pp69-99
Ang, RP & Goh, DH (2010)
Cyberbullying among adolescents: The
role of affective and cognitive empathy,
and gender.
Child Psychiatry & Human Development,
Vol. 41, No. 4, Pp387-397
Inyang, Imo; et al (2010)
Predictors of mobile telephone use
and exposure analysis in Australian
adolescents.
Journal of Pediatrics and Child Health, Vol.
46, No. 5, Pp226-233
Kell, Billie (2010)
The adolescent’s experience of using the
Internet to access health information.
Journal of Adolescent Health, Vol. 46, No. 2
(Suppl. 1), PpS43-S44

MEDIA EFFECTS - HEALTH

Jago, R; et al (2010)
Parent and child physical activity and
sedentary time: Do active parents foster
active children?
BMC Public Health, Vol. 10, Ar. 194
Liou, YM; et al (2010)
Obesity among adolescents:
sedentary leisure time and sleeping as
determinants.
Journal of Advanced Nursing, Vol. 66, No. 6,
Pp1246-1256

Gorely, T; et al (2009)
The prevalence of leisure time
sedentary behavior and physical activity
in adolescent boys: An ecological
momentary assessment approach.
International Journal of Pediatric Obesity,
Vol. 4, No. 4, Pp289-298
Fairclough, SJ; et al (2009)
Associations between children’s
socieconomic status, weight status,
and sex, with screen-based sedentary
behaviors and sport participation.
International Journal of Pediatric Obesity,
Vol. 4, No. 4, Pp299-305
Sisson, SB; et al (2009)
Profiles of sedentary behavior
in children and adolescents: The
US national health and nutrition
examination survey.
International Journal of Pediatric Obesity,
Vol. 4, No. 4, Pp353-359
Pagani, LS; et al (2010)
Prospective associations between early
childhood television exposure and
academic, psychosocial, and physical
well-being by middle childhood.
Archives of Pediatrics & Adolescent
Medicine, Vol. 164, No. 5, Pp425-431

MEDIA EFFECTS-EDUCATION
Richert, RA; et al (2010)
Word learning from baby videos.
Archives of Pediatrics & Adolescent
Medicine, Vol. 164, No. 5, Pp432-437

MEDIA EFFECTS - PSYCHOLOGICAL

Kumari, S & Ahuja, S (2010)
Video viewing and cognitive
development in preadolescents.
Social Science Computer Review, Vol. 28, No.
2, Pp170-176
Hunter, WLM; et al (2010)
Max: Concern with social skills,
language and excessive TV viewing in a
3 year old.
Journal of Developmental and Behavioral
Pediatrics, Vol. 31, No. 3, Suppl. S, Pp S107S111
Cheng, Shunyue; et al (2010)
Early television exposure and children’s
behavioral and social outcomes at age
30 months.
Journal of Epidemiology, Vol. 20 (Suppl 2),
PpS482-S489

VIDEO & COMPUTER GAMES

Ferguson, Christopher J (2010)
Blazing angels or resident evil? Can
violent video games be a force for good?
Review of General Psychology, Vol. 14, No.
2, Pp68-81
and

Markey, Patrick M & Markey Charlotte
N (2010)
Vulnerability to violent video games: A
review and integration of personality
research.
Pp82-91
and
Kato, Pamela M (2010)
Video games in health care: Closing the
gap.
Pp113-121
and
Ceranoglu, T Atilla (2010)
Video games in psychotherapy.
Pp141-146
and
Olson, Cheryl K (2010)
Children’s motovations for video
game play in the context of normal
development.
Pp180-187
Review of General Psychology, Vol. 14, No. 2.
Tahiroglu, AY; et al (2010)
Short-term effects of playing computer
games on attention.
Journal of Attention Disorders, Vol. 13, No.
6, Pp668-676
Regenbogen, C; et al (2010)
The neutral processing of voluntary
completed, real and virtual violent and
nonviolent computer game scenarios
displaying predefined actions in gamers
and nongamers.
Social Neuroscience, Vol. 5, No. 2, Pp221-240
Schulzke, Marcus (2010)
Defending the morality of violent video
games.
Ethics and Information Technology, Vol. 12,
No. 2, Pp127-138

VIOLENCE

Begue, L & Terestchenko, M (2010)
Does television favor violent behavior?
From Natural Born Killers to The
Extreme Zone.
Esprit, No. 5, Pp44-64

CONFERENCES
AFTRS School Holiday Program

Film Editing for Teens
44a High St, Kensington SA
September 27 - 28
9.30am - 4.00pm
Are you a keen amateur filmmaker aged
between 12 and 16? Would you like to
add a professional touch to your films?
http://aftrs.edu.au/courses/course-search/
open-course-detail.aspx?id=4644
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WORLD NEWS
Welsh government warns about mobiles
A leaflet issued to secondary school
children by the Welsh Government suggests
that children should send texts, rather than
use their mobile phones for chatting, to
minimise exposure to radio signals
The Assembly Government said the
guidelines had been issued to guard against
possible problems in the future.
Tony Jewell, the chief medical officer for
Wales, said:
“Protecting the health of the young
people of Wales is a priority, and
although current research indicates that
using mobile phones does not appear
to cause health problems, more work is
still to be done. We don’t expect young
people to stop using mobile phones all
together, but there are a few simple steps
they can take to protect their health for
the future. It is always better to be safe
than sorry.”
http://www.walesonline.co.uk/news/
health-news/2010/07/13/top-doctor-urgeschildren-to-send-texts-rather-than-chat91466-26846861/

Computers don’t make children smart
A recent study of more than 150,000
students from grades five to eight in
North Carolina showed that those from
disadvantaged families got lower scores
once the Internet arrived at home. Duke
University researchers compared children’s
reading and maths scores before and
after they acquired a home computer and
compared those scores to those of children
who never acquired a home computer. The
study can be found at:
Vigdor, J; Ladd, H. (2010) Scaling the
digital divide: Home computer technology

Expiry date: _____

& student achievement. NBER Working
Paper 16078 http://www.nber.org/papers/
w16078
Commenting on the research, media
education researcher Professor Renee
Hobbs from Temple University said that
“while some people may assume that
the computer is a research tool, used for
exploring the world, keeping up with
current events and learning new things, in
many families, people lack the knowledge
and skills to use it for these purposes.”
According to Professor Hobbs, “Parents’
behavior and attitudes toward technology
are a critical factor in predicting a child’s
experience with various media. ”
h t t p : / / w w w. p h i l l y. c o m / d a i l y n e w s /
opinion/20100719_Temple_professor_
Renee_Hobbs__A_computer_doesn_t_
make_kids_smart.html

TV overload?
“Televisions are breeding faster than
Australian households” according to
Melissa Singer writing for The Age.
Australian households own an average of
2.4 televisions and the figure is expected
to rise to 3.1, while the size of the average
household is likely to shrink to 2.4 people
by next year.
Last year, Australians bought 2.7 million
televisions, with the sale of units larger
than 40 inches recording a 75% growth.
It appears that flat screen TVs are being
updated more regularly than their
predecessors - about every five years rather
than every ten.
http://www.theage.com.au/digital-life/
hometech/televisions-are-breeding-fasterthan-australian-households-2010071810g3k.html

KIDS’ TV
A selection of children’s programs
screened on TV during the period
ABC 1
Zoey 101; Lizzie McGuire; I.N.K. Invisible
Network of Kids; Arthur; Timmy Time;
Grandpa in my Pocket; Sesame Street;
Play School; Help I’m a Teenage Outlaw;
dirtgirlworld; Deadly 60; Gawayn.
ABC 2
The Wot Wots; Poko; Manon; Zoo Lane;
Wiggly Waffle; Baby Antonio’s Circus;
Postman Pat; Franny’s Feet; Bob the
Builder; Martin Morning; Microscopic
Milton; Pororo the Little Penguin; Humpf.
ABC 3
Grossology; Bolts and Blip; Shaun
the Sheep; The Twisted Whiskers
Show; Dead Gorgeous; Jeopardy; The
Latest Buzz; Serious Andes; Prank
Patrol; Dance Academy; Oggy and the
Cockroaches; Spliced!
SEVEN
Raggs; It’s Academic; The Emperor’s
New School; Saturday Disney.
NINE
Go Diego! Go!; Dora the Explorer; Hi-5;
Pyramid; Cybershack; Skippy.
TEN
Toasted TV; Sumo Mouse; Scope; K-9;
Puzzle Play; Totally Wild.
NICKELODEON
Drake & Josh; Life with Derek; True
Jackson, VP; The Naked Brothers Band;
The Amanda Show; Sorry, I’ve got no
Head; Pop It!; Sarah Jane Adventures;
Britannia High; Shreducation; Avatar:
The Last Airbender; iCarly.
DISNEY CHANNEL
Wizards of Waverly Place; Phineas and
Ferb; Kim Possible; The Suite Life on
Deck; A Kind of Magic; Sonny with a
Chance; Zeke and Luther; Family Biz;
Double Trouble.

