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The media as sex educators?
In its policy statement, Sexuality, Contraception, and the Media, released recently,
the American Academy of Pediatrics
calls for a national task force on children,
adolescents, and the media, and advocates
for comprehensive sex education.
From a health viewpoint, early sexual activity among US adolescents is seen as a
potential problem because of the risk of
pregnancy and sexually transmitted infections. New evidence points to the media
adolescents use frequently, including television, music, movies, magazines, and the
Internet as important factors in the initiation of sexual intercourse.
In their policy statement the authors highlight the negative impacts of TV and media
on the sexual behavior of children and teenagers. They point out that there is “a major disconnect between what mainstream
media portray—casual sex and sexuality
with no consequences—and what children
and teenagers need—straightforward information about human sexuality and the
need for contraception when having sex.
They found that “more than 75% of primetime programs contain sexual content, yet
only 14% of sexual incidents mention any
risks or responsibilities of sexual activity”
– and increased sexual content and sexual
suggestiveness in music, movies, television
shows, teen magazines, the Internet, social
networking web sites, and advertisements.
Lead author Victor C. Strasburger, MD
sees opportunity for positive impact, noting “The media can be powerful vehicles
for sexual health education.” The report
gives a number of examples of television
programmes and campaigns which have
had positive results.
The report suggests a number of ways that
the media can be used for educating young
people and urges paediatricians to put
pressure on media organisations to act in
socially responsible ways.
The full policy statement can be found at
http://pediatrics.aappublications.org/
cgi/reprint/peds.2010-1544v1
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ACMA finds ABC wrongly classified
The Proposition
Following a submission from the Australian Council on Children and the Media the
Australian Communications and Media
Authority (“ACMA”) found (13 September
2010) that “ABC breaches its code of practice by incorrectly classifying The Proposition as M”
The investigation by ACMA found that the
ABC incorrectly broadcast the Australian
film The Proposition as M [at 8.30pm] despite it containing frequent and realistic
scenes of violence.
While the ABC argued that depictions of
violence in the film were neither detailed
nor prolonged and made use of editing
techniques to minimise the detail ACMA
Chairman, Chris Chapman stated that
‘In this instance, the ABC did not go far
enough to modify The Proposition from its
cinematic release—classified MA 15+—
so as to be suitable for classification and
broadcast as M.’
The ACMA Investigation Report found that
the cumulative effect of violence throughout The Proposition was such that the film’s
“intense treatment of violence cannot be
accommodated at the M classification”
The ABC has indicated it will ensure any
future broadcasts of the film will be televised with an MA15+ classification. It will
also provide a copy of ACMA’s final investigation report to its classification staff as
part of training sessions.
Investigation report no: 2409 can be found
on the ACMA website at
http://www.acma.gov.au/WEB/STANDARD/pc=PC_312276
The ACCM complaint to the ABC, ABC
response and additional report sent by
ACCM can be found on our website at
http://www.youngmedia.org.au/pdf/
Submissions/accm_submission_abc_
proposition_2010feb.pdf

Media use and sleep - A review of
research
Researchers at Flinders University in South
Australia have conducted a review of 36
studies into the relationship between sleep
and electronic media use in children and
adolescents. Media looked at in these studies included television, computers, games,
internet, mobile phones and music.
The consensus from these studies was that
the use of electronic media does have a
negative impact on children’s sleep. The
most consistent results regarded delayed
bedtime and shorter total sleep.
Mechanisms proposed for the impact of
media on sleep quality or quantity include
•
•
•
•

media use directly replacing sleep, or
activities which promote sleep
media use causing children to become
physically aroused so making relaxation and sleep more difficult
bright light from screens suppressing
melatonin and thus delaying circadian
rhythms
electromagnetic radiation from phones
changing sleep architecture

The authors suggest that further research
into possible mechanisms is needed. They
hope that guidelines for duration and timing of media use will be developed and suggest that in the meantime parents should be
urged to discourage media use at bedtime
and be made aware of the negative effects
of having electronic devices in bedrooms.
Cain, N: Gradisar, M (2010).
Electronic media use and sleep in
school-aged children and adolescents:
A review. Sleep Medicine, 11, 735-742.

AANA Code of Ethics Review - 2010
The Australian Association of Advertisers
is reviewing the voluntary, self‐regulatory
codes that articulate standards for conduct
by Australian advertisers.
AANA invites submissions from all interested parties and a Discussion Paper is
available on their website.
More information:
http://aana.com.au/CodeofEthicsReview2010.htm
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So you’re taking your children or grandchildren
to the pictures during the school holidays.
You’ve checked out the content of the film with
ACCM’s Know BeforeYou Go movie review service
You’ve settled down for a happy family outing.
Suddenly you’re confronted by a trailer for a
movie with content that’s not like the one you’ve
chosen- it may be violent, scary or just too adult.
This can happen despite the rules which do not
permit the screening of trailers of films with
a classification higher than the main feature.
If this happens to you, don’t just grumble, tell
someone- the ACCM, the cinema manager, or the
Classification Board.
Complaints do work.

Internode
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printing of small screen
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Film advertising (trailers) for a
classified film can only be publicly
exhibited with a feature film of
the same or higher classification.

Barbara Biggins
OAM
Hon CEO

That is film advertising for :
•
•
•
•
•

G films can be screened with all films
PG films can only be screened with PG, M,
MA 15+ or R 18+ films
M films only with M, MA 15+ or R 18+ films
MA 15+ films only with MA 15+ or R 18+
films
R 18+ films only with R 18+ or X18+ films.

What’s on offer for the holidays?

A new book from Steve Biddulph

Once again it will be difficult to find a film
suitable for the whole family in the coming
school holidays. A number of films aimed at
children have recently been released and of these
only one has a G rating.

Steve Biddulph has announced the release of
The New Manhood - a
complete
replacement
for the book Manhood
which he wrote 20 years
ago).

According to Australian Council on Children and
the Media reviewers, all these films, including
the one rated G, have violent and scary scenes
that make them unsuitable for young children.
Films
aimed at younger children, with
Classification Board ratings and ACCM
guidelines include:
•

•

ACCM’s Web Page and
Broadband access
are supported by its
Internet Service Provider

For your benefit, here are the
rules:

•
•

Cats and Dogs: The revenge of Kitty Galore.
Rated G by the Classification Board but
found by the ACCM reviewer to be too
violent and scary for under 5s with parental
guidance recommended to 8.
The Sorcerer’s Apprentice (PG) Not
recommended by ACCM under 10, PG to 13
(Violence; scary scenes)
Despicable Me (PG) Not recommended
by ACCM under 5, PG to 10 (Violence,
Disturbing scenes)
Furry Vengeance (PG) Not recommended by
ACCM under 5, PG to 10 (Violence, Scary
scenes)

Parents should also be aware that the film
Tomorrow when the war began which is based on
a popular John Marsden book is likely to attract
younger teens who are familiar with the book,
but is rated M and not recommended by ACCM
for children under 15 due to violence, disturbing
scenes, drug use, and coarse language
To read the ACCM Know Before You Go reviews of
these films go to our website at
h t t p : / / w w w. y o u n g m e d i a . o r g . a u /
mediachildren/07_04_choose_films.htm

According to Steve,
“it is a much deeper
book and is full of new
stories,
perspectives,
and
challenges
to
men
to
stand
at
their full height”. It aims to be a life guide
for men, as well as for women wanting to
understand men better, and for parents
wanting to help their sons into adulthood.
Steve Biddulph explores the elements
of
a
man’s
life
that
often
cause
unhappiness,
emptiness
or
frustration.
Love, sex, marriage, raising children, friendship,
spirituality and finding your true work are
amongst many subjects covered.
The author states that the core message of his
book is about “shifting from being a boy-ina-man’s body to being an authentic fully alive
man. More purposeful, more loving, and acting
for the common good....(It is) my best effort to
change the world by changing men, awaking
them to be active in the fight to stop climate
change and build a post-consumer society”.
Steve welcomes reader feedback by email to
dpforest@bigpond.com
The book is published by Finch Publishing
and available for $29.95 at bookshops
or online from The Constant Reader at
http://www.constantreader.com.au
Ed. note: Steve Biddulph is one of ACCM’s
patrons
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NEW PUBLICATIONS
ADVERTISING

Culp, J; et al (2010)
Characteristics of food industry Web
sites and “advergames” targeting
children.
Journal of Nutrition Education and Behavior,
Vol. 42, No. 3, Pp197-201
Roberto, CA; et al (2010)
Influence of licensed characters on
children’s taste and snack preferences.
Pediatrics, Vol. 126, No. 1, Pp88-93
Mehta, K (2010)
Statutory restrictions on unhealthy
food marketing to children: the debate
continues.
Public Health Nutrition, Vol. 13, No. 7,
Pp1001-1002
Goris, JM; et al (2010)
Television food advertising and the
prevalence of childhood overweight and
obesity: a multicountry comparison.
Public Health Nutrition, Vol. 13, No. 7,
Pp1003-1012

COMPUTERS & INTERNET

Marcum, CD; et al (2010)
Potential factors of online victimization
of youth: An examination of adolescent
online behaviors utilizing routine
activity theory.
Deviant Behavior, Vol. 31, No. 5, Pp381-410
Peter, J & Valkenburg, PM (2010)
Processes underlying the effects of
adolescents’ use of sexually explicity
Internet material: The role of perceived
realism.
Communication Research, Vol. 37, No. 3,
Pp375-399
Kelleci, M & Inal, S(2010)
Psychiatric symptoms in adolescents
with Internet use: Comparison without
Internet use.
Cyberpsychology Behavior and Social
Networking, Vol. 13, No. 2, Pp191-194
Twyman, K; et al (2010)
Comparing children and adolescents
engaged in cyberbullying to matched
peers.
Cyberpsychology Behavior and Social
Networking, Vol. 13, No. 2, Pp195-199
Utsumi, S (2010)
Cyberbullying among middle-school
students: Association with children’s
perception of parental control and
relational aggression.
Japanese Journal of Educational Psychology,
Vol. 58, No. 1, Pp12-22
Joo, A & Park, I (2010)
Effects of an empowerment education
program in the prevention of Internet

games addiction in middle school
students.
Journal of Korean Academy of Nursing, Vol.
40, No. 2, Pp255-263

MEDIA EFFECTS - EDUCATION

Munasib, Abdul (2010)
Is the ‘Idiot’s Box’ raising idiocy?
Early and middle childhood television
watching and child cognitive outcomes.
Economics of Education Review, VIn Press,
doi: 10.1016/j.econedurev.2010.03.005

MEDIA EFFECTS - HEALTH

Anderson, SJ; et al (2010)
Exposure to smoking in movies among
British adolescents 2001-2006.
Tobacco Control, Vol. 19, No. 3, Pp197-200
Carlson, SA; et al (2010)
Influence of limit-setting and
participation in physical activity on
youth screen time.
Pediatrics, Vol. 126, No. 1, Pp e89-e96

MEDIA EFFECTS - SOCIAL

Courage, ML; et al (2010)
When the television is on: The impact
of infant-directed video on 6-and18month-olds’ attention during toy play
and on parent-infant interaction.
Infant Behavior & Development, Vol. 33, No.
2, Pp176-188
Brown, JE; et al (2010)
Do working mothers raise couch
potato kids? Maternal employment
and children’s lifestyle behaviours and
weight in early childhood.
Social Science & Medicine, Vol. 79, No. 11,
Pp1816-1824
Inyang, I; et al (2010)
Predictors of mobile telephone use
and exposure analysis in Australian
adolescents.
Journal of Paediatrics and Child Health, Vol.
46, No. 5, Pp226-233
Schlote, E & Otremba, K (2010)
Cultural diversity in children’s
television.
Televizion, 23/2010/E, Pp4-8
Courage, ML & Howe, ML (2010)
To watch or not to watch: Infants and
toddlers in a brave new electronic
world.
Developmental Review, Vol. 30, No. 2,
Pp101-115
Courage, ML & Setliff, AE (2010)
When babies watch television:
Attention-getting, attention-holding,
and the implications for learning from
video material.
Developmental Review, Vol. 30, No. 2,
Pp220-238

VIDEO GAMES

Penko, AL & Barkley, JE (2010)
Motivation and physiologic responses
of playing a physically interactive video
game relative to a sedentary alternative
in children.
Annals of Behavioral Medicine, Vol. 39, No.
2, Pp162-169
Regenbogen, C; et al (2010)
The neutral processing of voluntary
completed, real and virtual violent and
nonviolent computer game scenarios
displaying predefined actions in gamers
and nongamers.
Social Neuroscience, Vol. 5, No. 2, Pp221-240

VIOLENCE

Strenziok, M; et al (2010)
Lower lateral orbitofrontal cortex
density associated with more frequent
exposure to television and movie
violence in male adolescents.
Journal of Adolescent Health, Vol. 46, No. 6,
Pp607-609
Coyne, SM; et al (2010)
Does reality backbite? Physical, verbal,
and relational aggression in reality
television programs.
Journal of Broadcasting & Electronic Media,
Vol. 54, No. 2, Pp282-298
Begue, L & Terestchenko, M (2010)
Does television favor violent behavior?
from Natural Born Killers to The
Extreme Zone.
Esprit, No. 5, Pp44-64

Events

Flickerfest 2011
Call for Entries
FlickerUp National School Student
Short Film Competition
Flickerfest is pleased to announce
FlickerUp - their inaugural national
youth competition for short films
from primary and secondary school
students or filmmakers under
eighteen years of age from across
Australia.
Deadline: 22 October 2010
http://www.flickerfest.com.au
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WORLD NEWS
Poverty is Not a Game (PING)
This November, to coincide with the
European year for combating poverty, the
videogame ‘Poverty is Not a Game’ (PING)
will be launched at the Media and Learning conference in Brussels.
PING is an adventure game designed to
look at both situational and generational
poverty and help children to resolve the issues that may lead to these circumstances.
Frederik De Grove, from the University
of Ghent said that the game is designed
to raise awareness of poverty and social
exclusion and to teach our children the
mechanisms underlying poverty.
For more information:
http://www.media-in-education.net/files/
Media-in-Education_Newsletter_201009.pdf#nameddest=ping

Perils of gaming
According to The Age, US federal judge has
ruled that a man who says he’s psychologically dependent and addicted to an online
video game can proceed with some of his
lawsuit against the game’s South Korean
manufacturer.
Earlier this year Craig Smallwood filed a
lawsuit against games manufacture NCSoft claiming he had become psychologically dependant and addicted to the online
game ‘Linage II’.
He said creators of the fantasy multiplayer
role playing game “never warned him of
the dangers of game addiction”.
After playing over 20,000 hours of the
game, Smallwood was left unable to
function normally and struggled to get

Expiry date: _____

dressed, bathe and interact with friends
and family.
http://www.theage.com.au/digital-life/
games/us-judge-says-video-game-addiction-suit-can-continue-20100831-14bwz.
html

Mini televisions installed on grocery
shelves
As if going shopping isn’t already difficult enough for parents! American
supermarket giant ‘Food Lion’ plans to
install mini television screens on their
grocery shelves. The screens are set to
continuously broadcast commercials to
customers next to the product being advertised.
Members of the Campaign for a Commercial-Free Childhood are against the television onslaught in supermarkets, arguing,
that “the in-your-face advertising will exploit a captive audience and undermine
parental authority”
According to CCFC spokesperson, “It’s
bad enough that popular children’s characters like Dora the Explorer and Shrek
beckon from packaging on grocery shelves,
encouraging children to nag for snacks and
cereals of dubious nutritional quality. It’s
even worse that many supermarkets have
TVs at the checkout counter, exploiting a
captive audience waiting to pay for their
groceries. But now, at the exact moment
families are making purchasing decisions,
in-your-face TV ads will undercut parental
authority by compelling children to lobby
for whatever is being advertised”.
For more information:
http://www.commercialfreechildhood.org/
actions/foodlion3gtv.html

KIDS’ TV
A selection of children’s programs
screened on TV during the period
ABC 1
Spliced!; Arthur; The Wot Wots; Sesame
Street; Play School; Behind the News;
Ben and Holly’s lLittle Kingdom; Driver
Dan’s Story Train.
ABC 2
Little Princess; Poko; Mister Mailer;
Wiggly Waffle; Postman Pat; Franny’s
Feet; Global Grover; Finley the Fire
Engine; Manon; Caillou.
ABC 3
My Goldfish is Evil; Dance Academy;
How to be Indie; Tracey McBean; Old
Tom; Outback 8; Potatoes & Dragons;
Kid vs Kat; BTN Extra; Spellbinder;
Trapped.
SEVEN
Larry the Lawnmower; It’s Academic;
Sally Bollywood: Super Detective; Sea
Princesses; Saturday Disney.
NINE
Magical Tales; Pyramid; Dennis &
Gnasher; Stormworld; Lockie Leonard;
The Sleepover Club.
TEN
Toasted TV; Bakugan; Totally Wild;
Puzzle Play.
NICKELODEON
The Wonder Pets!; Rocko’s Modern Life;
The Angry Beavers; Danny Phantom;
Back at the Barnyard; Unfabulous; El
Tigre; Tak & the Power of JuJu; Pop It!;
The Fairly Odd Parents; Drake & Josh.
DISNEY CHANNEL
Hareport; A Kind of Magic; Hannah
Montana; Wizards of Waverly Place;
Phineas and Ferb; Sonny with a Chance;
Jonas; The Suite Life on Deck.

