
R18+ debate intensifies 

The State and Territory Ministers are be-
ing pressured by the Federal Minister 
for Home Affairs, Brendan O’Connor, to 
agree to implement an R18+ classification 
for computer games at their next meet-
ing (SCAG) on July 18.  In the meantime, 
the sometimes fierce debate, between the 
gaming lobby and those whose interests 
are solely focused on protecting children, 
continues.

In a piece published on the ABC’s Drum 
Opinion site “R18+ propaganda manipulat-
ing public opinion”  ACCM’s CEO Barbara 
Biggins argued that “rather than pushing 
adults’ rights, the pro-R18+ lobby has ar-
gued that having such a category would 
provide better protection for children. The 
push has become propaganda” ( March 30, 
www.abc.net.au/unleashed/barbara-big-
gins-45772.html) .  A week later that arti-
cle had attracted 363 comments many of 
which showed a lack of understanding of 
the classification system.

Biggins posted an update to her article on 
April 6, to attempt to answer the many 
who still seemed to have missed her point.   
 
She said: 
“This was the point of my article: the pro 
R18+ games case was dishonestly or mis-
takenly made on the basis of better child 
protection (which could not have been 
delivered) rather than on just honestly  
arguing for adult freedom to have access 
to R18+ games.  Maybe this quote from the 
Kotaku website of Aug 24 2009, will make 
things clearer.  

Responding to an article promoted on 
Kotaku, DogMan  2:10 PM, says  “Its sad 
that the best hope of getting treated like an 
adult is to twist the argument so it appears 
as though we’re protecting the children. 
… Being forced into fighting the battle on 
this field seems wrong. As a grown man 
my opinion doesn’t mean squat, yet if I’m 
defending hypothetical children aged 15-
18 from nasty pictures suddenly I’m worth 
listening too. [sic]”

Unfortunately DogMan does not explain 
whether he at any point tried to get a hear-
ing on the adult liberties argument, much 

less the response he got from anyone with 
any power to change the system.” 
 
US academic Christopher Ferguson, of the 
“no proof of harm” school entered the fray  
on April 6 claiming Biggins’ presenta-
tion of the research on violent games was 
not accurate. http://www.abc.net.au/un-
leashed/55382.html

Prof John P Murray, with 40 years of re-
search into media violence, posted the fol-
lowing comment on Ferguson’s piece.  

The opinion posting by Chris Ferguson is pure 
Bollywoggle!! …..The truth of the matter is the 
fact that the research on Violent Video Games 
(VVG) is built upon a long tradition of research 
on video violence that covers about 50 years of 
social science investigations (in the U.S., this 
includes the 1960’s study by the United States 
Surgeon General, a comprehensive review by 
the National Institute of Mental Health in the 
1980, and extensive review by the American 
Psychological Association in the 1990s, and-
-if I may be immodest--a series of summary  

reviews and a comprehensive (1,000+) bibliog-
raphy of research on video violence (Children 
and Television: Fifty Years of Research, Edited 
by Norma O. Pecora, John P. Murray, and El-
len A. Wartella, 2007). 

Chris Ferguson’s writings are based …on a 
very peculiar interpretation of the research evi-
dence, an interpretation that will not stand up 
to any serious review by experienced psycholo-
gists and social science researchers. The facts of 
the matter are quite clear: there is overwhelm-
ing evidence that video violence does lead to 
changes in attitudes, values and behaviour  
favouring aggression.......” 
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Bratz, Britney and Bralettes: 
The sexualisation of children in the media   

 
Thursday 19 May 2011

7:00 pm for 7:30 pm to 9:45pm
The Performing Arts Centre, Ivanhoe Girls’ Grammar School
Cnr Noel Street & Upper Heidelberg Road, Ivanhoe VIC 3079

Speakers:
Steve Biddulph, Author and Family Psychologist (via video 
presentation)
Julie Gale, Founding Director of Kids Free 2B Kids
Dr C Glenn Cupit, Senior Lecturer in Child Development,  
University of South Australia
Archbishop Dr Philip Freier, Anglican Diocese of Melbourne

 
The seminar will be chaired by Professor Elizabeth Handsley, School of Law, 

Flinders University & ACCM President  

Cost: $30.00
For more information, or to book by phone, contact ACCM: 

helpline@youngmedia.org.au   PH 08 8376 2111
http://www.childrenandmedia.org.au/mediachildren/03_15_seminars_melb11.htm
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Junkbusters - now on Twitter
Junkbusters is an organisation for people who 
are concerned about food marketing aimed at 
children. Please let them know if you see any 
advertising that worries you

http://twitter.com/bustjunkads
http://junkbusters.com.au/
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Scream 4: billboards , the Ghost face Killer 
and its MA15+ rating 

Scream 4 is here and so are the scary billboards 
advertising the MA15+ movie. Parents’ complaints 
about giant billboards near primary schools are 
not getting much sympathy, if comments on a 
news story in the Herald Sun (Vic) are anything 
to go by. See

http://www.heraldsun.com.au/news/more-
news/parents-call-for-billboard-to-be-downed-
after-children-spooked/comments-fn7x8me2-
1226037413475

It would seem that many of these unsympathetic 
commenters have never had to console young 
children spooked by frightening images, or 
had to sit with them at night because of scary 
things they “see in their pillows” . It’s no small 
matter when children can’t move around their 
neighbourhoods without being confronted by 
images from violent horror movies on buses or 
billboards.   Some strong action is needed: the 
MA15+ film is legally restricted to those 15 years 
and over- so why is it OK to be promoted where 
the images can’t be avoided by anyone except the 
housebound?  

On a slightly different tack, here’s what a 
reviewer from the Washington Post had to say 
about Scream 4. 

“High-school slasher flick fans who 
haven’t caught up with the first three 
“Scream” movies will judge this 
update a bloody hoot on its own merits. 
In the smart-aleck “Scream” tradition, 
it’s a slasher flick about slasher flicks 
and the people who love them. It is 
definitely not for teens under high-
school age. The teen characters exhibit a disturbing 
emotional numbness in the face of murder. ... The 
bottom line: The killings are very bloody. One of the 
murders qualifies as exceptionally gross, even for the 
genre, and briefly takes the film out of its humor/
horror zone. ...’ 

Which raises an interesting issue. One of the key 
arguments of the R18+ lobby for games is that the 
lack of an R category in Australia means games 
are “squeezed” into the MA15+ category.  They 
say that  if we had R18+ for games that’s where 
they’d go.  And because there is an R category 
overseas,  those very violent games are given R 
there. 

So, we wonder, given the film Scream 4 is R in 
US,  and we have R18+ available for films here, 
why isn’t Scream 4, R18+ here?  Maybe it’s because 
our MA15+ allows strong violence, both for films 
and games.    Our systems, after all, are actually 
different from the US. 

EDITORIAL

Barbara Biggins  
OAM
Hon CEO
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Know Before You Go

Once again, a number of films aimed at children 
have been released in the weeks before the school 
holidays and ACCM reviewers have been busy 
reviewing them for parents.
 

Films reviewed so far include

Hop (G)
Rio (G)
Justin Bieber: Never say never (G) 
Diary of a Wimpy Kid 2 (PG)
Mars Needs Moms (PG)
Rango (PG)

Our reviewers have recommended parental 
guidance for children under six for even the G 
rated movies, because of scenes that may disturb 
young children.

ACCM has issued a media release warning 
parents about the film Sucker Punch (rated M), 
which is likely to appeal to teens. This film 
contains scenes of intense fantasy violence and 
real violence that includes sexual violence. The 
Australian Classification Board previously 
issued a media release warning parents about the 
film Red Riding Hood (also rated M), that is still 
showing in cinemas and is also likely to appeal 
to teens.

To read full reviews of the films, go to:  
h t t p : / / w w w. c h i l d r e n a n d m e d i a . o r g . a u /
mediachildren/07_04_choose_films.htm 

•
•
•
•
•
•

Stop child beauty pageants!

Child beauty pageant company Universal 
Royalty Beauty Pageant is planning to hold a 
‘Child Beauty Pageant’ in Melbourne, Australia, 
in July.

Television shows like Toddlers and Tiaras have 
shown the child exploitation endemic in these 
pageants. Child advocates around the world 
have spoken out about the sexualised clothing, 
suggestive dance moves and hours of grooming 
and preening required. They have expressed 
concern about the way pageants provide external 
validation to girls that their physical appearance 
is what is most important in being female. 
and criticised the way in which such pageants 
re-inforce stereotypical norms about female  
beauty.

Pitting young girls against each other in a 
competition based on physical appearance and 
performance is harmful to their well-being. 
Research on the sexualisation of children shows 
that reinforcing an emphasis on looks and 
attractiveness leads to negative body image, 
disordered eating, depression, anxiety and low 
self-esteem.

To sign the care2 petition calling for a stop to 
these pageants, go to”
http://www.thepetitionsite.com/1/Stop-Child-
Beauty-Pageants-in-Australia/
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NEW PUBLICATIONS

CONFERENCES
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ADVERTISING 
Moon, Young Sook (2010)
How food ads communicate ‘health’ 
with children: a content analysis of 
Korean television commercials.
Asian Journal of Communication, Vol. 20, 
No. 4, Pp456-476

Ferguson, CJ; et al (2010)
Violence and sex as advertising 
strategies in television commercials.
European Psychologist, Vol. 15, No. 4, 
Pp304-311

Nicklas, TA; et al (2011)
Impact of commercials on food 
preferences of low-income, minority 
preschoolers.
Journal of Nutrition Education & Behavior, 
Vol. 43, No. 1, Pp35-41

Brady, J; et al (2010)
Online marketing of food and 
beverages to children: A content 
analysis.
Canadian Journal of Dietetic Practice & 
Research, Vol. 71, No. 4, Pp166-171

COMPUTERS & INTERNET 
Mitchell, KJ; et al (2010)
Growth and change in undercover 
online child exploitation investigations, 
2000-2006.
Policing & Society, Vol. 20, No. 4, Pp416-431

Yust, KM; Hyde, B; Ota, C (2010)
Cyber spirituality: Facebook, Twitter, 
and the adolescent quest for connection.
International Journal of Children’s 
Spirituality, Vol. 15, No. 4, Pp291-293

Walrave, M (2011)
Cyberbullying: Predicting victimisation 
and perpetration.
Children & Society, Vol. 25, No. 1, Pp59-72

Iris Research Ltd (2010)
Australian children’s cyber-safety and 
e-security project: Report on the results 
of a parents’ survey.
www.iris.org.au

MEDIA EFFECTS- HEALTH
Li, S; Treuth, MS; Wang, Y (2010)
How active are Amercican adolescents 
and have they become less active?
Obesity Reviews, Vol. 11, No. 12, Pp847-862

Fogel, VA; et al (2010)
The effects of exergaming on physical 
activity among inactive children in a 
physical education classroom.
Journal of Applied Behavior Analysis, Vol. 
43, No. 4, Pp591-600

MEDIA EFFECTS -PSYCHOLOGICAL
DeLoache, JS; Chiong, C; et al (2010)
Do babies learn from baby media.
Psychological Science, Vol. 21, No. 11, 
Pp1570-1574

MEDIA EFFECTS - SOCIAL
An, K & Lee, D (2010)
An integrated model of parental 
mediation: the effect of family 
communication on children’s perception 
of television reality and negative 
viewing effects.
Asian Journal of Communication, Vol. 20, 
No. 4, Pp389-403

Thompson, K (2010)
Because looks can be deceiving: 
media alarm and the sexualisation of 
childhood - do we know what we mean?
Journal of Gender Studies, Vol. 19, No. 4, 
Pp395-400

Lawler, M & Nixon, E (2011)
Body dissatisfaction among adolescent 
boys and girls: The effects of body 
mass, peer appearance culture and 
internalization of appearance ideals.
Journal of Youth & Adolescence, Vol. 40, No. 
1, Pp59-71

Wollek, T (2011)
The Lolita effect: The media 
sexualization of young girls and five 
keys to fixing it.
Journal of Youth & Adolescence, Vol. 40, No. 
1, Pp121-124

Nutbrown, C (2011)
Naked by the pool? Blurring the image? 
Ethical issues in the portrayal of young 
children in arts-based educational 
research.
Qualitative Inquiry, Vol. 17, No. 1, Pp3-14

TECHNOLOGY
Tampling, D; Harding, C; et al (2011)
Technology, media & tele-
communications predictions.
www.deloitte.com

Walker, M; Whyatt, D; et al (2009)
Talk, technologies and teenagers: 
understanding the school journey using 
a mixed-methods approach.
Children’s Geographies, Vol. 7, No. 2, 
Pp3107-122

VIDEO GAMES
Mehta, SN (2010)
Game on videogaming’s online 
explosion.
Fortune, Vol. 162, No. 10, Sp. Iss. SI, Pp27

Baranowski, T; et al (2011)
Video game play, child diet, and 
physical activity behavior change: A 
randomized clinical trial.

American Journal of Preventive Medicine, 
Vol. 40, No. 1, Pp33-38

Vieira, E, Krcmar, M(2011) The influ-
ences of video gaming on US chil-
dren’s moral reasoning about violence.  
Journal of Children and the Media, Vol 5, No 
2, 113-131.

Klimmt, C; et al (2010)
Identification with video game 
characters as automatic shift of self-
perceptions.
Media Psychology, Vol. 13, No. 4, Pp323-338

Hartmann, T; et al (2010)
Just a game? Unjustified virtual violence 
produces guilt in empathetic players.
Media Psychology, Vol. 13, No. 4, Pp339-363

van Rooij, AJ; et al (2011)
Online video game addiction: 
identification of addicted adolescent 
gamers.
Addiction, Vol. 106, No. 1, Pp205-212

Lemmens, JS; et al (2010)
Causes and consequences of 
pathological gaming among 
adolescents.
Tijdschrift Voor Communicatiewetenschap, 
Vol. 38, No. 4, Pp357-

Petry, NM (2011)
Commentary on van Rooij et al. (2011): 
‘Gaming addiction’ - a psychiatric 
disorder or not?
Addiction, Vol. 106, No. 1, Pp213-214

Lemmens, JS; et al (2011)
The effects of pathological gaming on 
aggressive behavior.
Journal of Youth & Adolescences, Vol. 40, No. 
1, Pp38-47

VIOLENCE
Ybarra, ML; et al (2011)
X-rated material and perpetration of 
sexually aggressive behavior among 
children and adolescents: Is there a 
link?
Aggressive Behavior, Vol. 37, No. 1, Pp1-18

Right to Childhood 
 

Examining the convergence of sex, 
violence, the media, commerce & popular 

culture, its impact on our children  
and what we can do about it

Friday 29 April, 2011 • 9am-5pm: 
Wesley Conference Centre  

220 Pitt Street, Sydney
 

http://www.right2childhood.com.au/
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New ad restrictions for NZ
NZ broadcasters have agreed to new  
voluntary restrictions on advertising to 
children. 

ThinkTV, a group representing the ma-
jor free-to-air television broadcasters, has 
updated its restrictions on when ads can 
be screened and included restrictions on  
advertising foods targeted at children. 

The revised restrictions include: 
 no advertising in pre-school television 
programming times, 
limited advertising in school-age chil-
dren’s television programming times 
- a maximum of 10 minutes per hour, 
plus 2 minutes of appropriately classi-
fied station promotions. 
advertising must be clearly recognisa-
ble as such and not part of the editorial 
content of children’s programmes. 

 
There are also rules dealing with spin-
off products, repetition, competition and 
sponsorship.

Ads for food or drinks in school-age  
children’s programming have to be ap-
proved by a classification system before 
screening 
http://www.stuff.co.nz/business/indus-
tries/4804184/Broadcasters-to-restrict-chil-
drens-advertising

Study Finds “Moral Learning” is Dis-
rupted by Violent Games
A study conducted by US communications 
professor Edward T. Vieira of Simmons 
College says long-term exposure to violent 
videogames can reduce the development 
of empathy and sympathy in young chil-
dren.

•

•

•

Described as the first study to ever look at 
how violent videogames affect the devel-
opment of “moral learning” on children 
aged 7-15, the survey found that frequent 
exposure to game violence has an impact 
on a child’s perception that some kinds of 
violence are acceptable and that children 
who play a lot of violent games are more 
likely to find all types of violence accept-
able.

The study examined 166 children, 66 per-
cent boys and 34 percent girls, and also 
found that many of the children aged 7-12 
reported playing  games rated for gam-
ers 17 and older. 71 percent of the games 
reported in the study contained “at least 
some mild violence,” while 25 percent of 
the games contained “intense violence, 
blood and gore.” 

Vieira, E, Krcmar, M(2011) The influences 
of video gaming on US children’s moral 
reasoning about violence. Journal of Chil-
dren and the Media, Vol 5, No 2, 113-131. 

http://www.escapistmagazine.com/fo-
rums/read/7.275183-Study-Finds-Moral-
Learning-is-Disrupted-by-Violent-Games

Review of Australian Classification 
Scheme starts 
On 24 March, the Australian Government 
launched a comprehensive review of the 
National Classification Scheme to be con-
ducted by the Australian Law Reform 
Commission.   The ALRC has been asked 
to conduct widespread public consultation 
across the community and industry.

The ALRC has been asked to provide its 
final report by 30 January 2012. The terms 
of reference and further information are 
available at www.alrc.gov.au.

WORLD NEWS KIDS’ TV

A selection of children’s programs 
screened on TV during the period

ABC 1
Cyberchase; BTN; What I Wrote; Ace 
Day Jobs; Wagging School; Science 
Clips; Play School; Milly, Molly; Connie 
the Cow; Captain Mack; Lunar Jim.
ABC 2
Timmy Time; Bob the Builder; Pororo the 
Little Penguin; LazyTown; Mister Maker; 
SamSam; Olivia; Dibo the Gift Dragon; 
Mr Moon; Small Potatoes; Little Charley 
Bear.
ABC 3
Totally Wild; Escape from Scorpion 
Island; Letterbox; A World of Wonders; 
Sparkle Friends; Majority Rules; 
Weirdsister College; Bugged.
SEVEN
Larry the Lawn Mower; Kid Detectives; 
The Replacements; Mickey Mouse 
Clubhouse; Castaway; DaVincibles; The 
Zoo; The Fairies. 
NINE
Go, Diego! Go!; Dora the Explorer; 
Dennis & Gnasher; GASP!; The Saddle 
Club; G2G: Got to Go; Hi-5. 
TEN
Toasted TV; Totally Wild; Wurrawhy; Me 
and My Monsters; Scope; H2O-Just add 
Water.
NICKELODEON
Back at the Barnyard; iCarly; Drake & 
Josh; Ni Hao, Kai-Lan; Hi-5; Victorious; 
Zoey 101; That’s so Weird; The Amanda 
Show; The Mighty B!; Edgar & Ellen; 
Ruby Gloom; Domo Kun.
DISNEY CHANNEL
Sonny with a Chance; The Suite 
Life on Deck; That’s so Raven; The 
Replacements; As the Bell Rings; 
Wizards of Waverly Place; Zeke 
and Luther; Phineas and Ferb; Kick 
Buttowski-Suburban Daredevil.


