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Food advertising and marketing to
children: a step forward?
A national seminar on food advertising and marketing to children co-hosted by ANPHA and the South Australian Department of Health was held in
Adelaide on Wednesday 9 May 2012.
Participants attending the conference included representatives from Commonwealth, State and Territory governments,
the food and beverage industry, the advertising industry, public health advocates
(including ACCM) and academics.
The seminar saw some interesting presentations including one from Dr Corinna
Hawkes (pictured below), an expert in
international food policy and marketing
unhealthy food to children, who presented
on the various regulations and policies that
have been implemented internationally.
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other countries in attempting to implement
policies to reduce children’s exposure
to food advertising. She stressed the
importance of having a clear and agreed
measure and definitions of children’s exposure to advertising and marketing, and
to which foods restrictions might apply,
along with effective monitoring of such
exposure. Key industry groups should be
engaged in the process.
Dr Geoffrey Annison, Acting CEO of the
Food and Grocery Council provided an
overview of current regulations, and stated
AFGC’s commitment to further dialogue.
However, it was evident from his address
that AFGC was supporting such moves because of public concern, and not because
they believed that there was reliable evidence that food advertising was impacting
on children’s overweight and obesity.
The concluding panel discussion was
revealing. The big issue and stumbling
block will be the definition of exposure. Will
it include only advertisements directed to
children, or also advertisements that
children see because they watch in large
numbers during early evening prime
time?

Following the seminar a group of representatives discussed what actions could be
undertaken to reduce children’s exposure
to marketing of unhealthy food and beverages. It was agreed that a working group
be formed to progress work with an aim to
measure and reduce children’s exposure.
ACCM’s attendee at the conference, Barbara Biggins, writes:
“SA Health Minister John Hill opened the
proceedings outlining the rising prevalence of preventable chronic disease in
Australia and the links between poor diet
overweight and obesity and the fact that
food consumption patterns often start in
infancy and childhood.
Dr Corinna Hawkes provided some important key learnings from the experiences of

From the views expressed by the four industry representatives on the panel, it
seems that there will be strong resistance
to including ads other than those shown
within children’s programs. Panellist Louise Sylvan of the Australian National Preventive Health Agency (ANPHA) made it
clear that her agency had been tasked by
the federal government to monitor exposure and if agreement was not reached,
ANPHA would set the definition itself.
Jane Martin of the Obesity Coalition did
a sterling job of defending the right of
children to be effectively protected from
widespread advertising and marketing of
unhealthy foods, and the validity of the research that underpins this.”
For a full report of the seminar see:
http://anpha.gov.au/internet/anpha/publishing.nsf/Content/news-20120524

Facing up to Facebook: What kids
are doing online and how to keep
them safe
This is the subject of a seminar to be held
in Adelaide by ACCM in partnership
with Concordia College. It is to be held on
Thursday 23 August 2012 at 7.30pm at
Concordia College Chapel, corner of Balmoral and Cheltenham Streets, Highgate.
The speaker will be well-known psychologist and author Dr Michael Carr-Gregg. He
will discuss what the latest research says
kids are doing online and how to keep
them safe. The seminar includes everything
parents need to know about facebook and
other social networking sites, cyberbullying, internet addiction, filtering software
and online games.
The MC for the seminar will be Sonya Feldhoff, the presenter of Afternoons 891 ABC
Adelaide.
Tickets are $27.50 with bookings online at
http://www.trybooking.com/27195
For further information:
Email: admin@youngmedia.org.au
Phone 08 8376 2111
http://www.childrenandmedia.org.au/

Too Much Too Soon:
Guiding your child through a
sexualised world
Thursday 21 June 2012
7.30 pm, Immanuel College
32 Morphett Road, Novar Gardens SA
•
•
•

Melinda Tankard Reist, author
& director of Collective Shout,
Dr Wayne Warburton child
psychologist & researcher,
Macquarie University
Lesley-Anne Ey, researcher
on sexualisation, University
of South Australia
Tickets $22.00
Bookings can be made online at
www.trybooking.com/BKFM
www.childrenandmedia.org.au
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The Australian Council on Children and the
Media (ACCM) is dismayed by the Classification
Review Board decision of June 4 to lower
the classification of the new release movie
Prometheus. On 24 May the Classification Board
had determined that the film contained themes
and violence with strong impact and should be
classified MA15+.
Prof. Elizabeth Handsley, President of ACCM,
has cautioned parents about the movie saying
‘the Classification Review Board’s decision to
lower the classification from MA15+ to M is
questionable in light of the child developmentbased advice from our reviewer.’
The ACCM movie reviewer describes the film
as including ‘some extended scenes of brutal
violence, as well as medical procedures of robot
doctors performing a Caesarian section on a
woman impregnated with an alien. This movie is
not suitable for children under the age of 15, with
older children still possibly finding the intensity
of the movie overwhelming’.
Professor Handsley comments, ‘Parents should
be questioning whether such scenes are really
only of “moderate” impact, the maximum
allowed under the M classification, and whether
the “science fiction” or “medical” context would
actually lessen the impact the scenes would have
on their children.’

Cybersafety Summit
ACCM’s services are
supported by a grant
from the
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Government
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The Minister for Broadband, Communications
and the Digital Economy, Senator Stephen
Conroy, opened the 2012 Cybersafety Summit
for students, parents and teachers in Canberra
on 12 June.
Media personality and DJ Ruby Rose was
invited to attend the Summit and to share her
personal experiences to help promote and
encourage safe online behaviour. “Bullying is
something we all need to be aware of. There is
no place for this in our lives, especially in our
schools. Given my personal experiences, any
way I can help put a stop to bullying and cyberbullying I will” she said.
Members of the government’s Consultative
Working Group on Cybersafety, including
Facebook, the Australian Federal Police,
the Australian Communications and Media
Authority and the Alannah and Madeline
Foundation, were at the Summit to provide
expert advice to participants.
A separate Cybersafety Summit for primary
students aged 8-12 will be held later in the
year.
For information on how to protect yourself
online visit www.staysmartonline.gov.au

Professor Handsley says ‘an M
rating gives unrestricted access to
the viewing of this film in cinemas,
with some anecdotal evidence
suggesting that children as young
as 11 years old will attend this
movie with their peers, without Barbara Biggins
OAM
an adult accompanying them. Hon CEO
Because an M rating allows their
children to do this, it is not sending
a strong enough message to parents about the
need many children will have for adult support
and supervision. The classification system, in this
case, is letting our kids and parents down’.
Dr Cupit, ACCM Vice-President and Senior
Lecturer in child development at the University
of South Australia, says ‘while not all under 15’s
will be disturbed by the imagery, many will and
while the immediate imagery and possible bad
dreams will likely pass the longer term increased
anxiety or, perhaps worse, fascination is a matter
of considerable concern’.
A full review of the movie is available via the
ACCM Know Before You Go service,
http://www.childrenandmedia.org.au/
mediachildren/07_04_choose_films.htm
where over 660 movie reviews can be found to
help parents choose appropriate and enjoyable
movies for their children.

KNOW WHO YOU ARE

Small child speaking to Prime Minister “ I’m human - I’m not on TV”.
Heard on ABC 7.30pm news, 11 May.
Vale
Elizabeth McDowall
We regret to note the
death of Mrs. Elizabeth
McDowall. She was the
Distribution and Promotions Officer for the
then Australian Council for Children’s Films
and Television (now
Australian Council on
Children and the Media) for over 20 years and was
based in Melbourne.
One of the most successful activities Elizabeth
was involved with in the late 1970s was the International Film Carnival. Films from several different countries were screened to about 100,000
children over all states.
A Memorial Service to celebrate the Life of
Mrs. McDowall was held in Melbourne on
20 April, 2012.
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NEW PUBLICATIONS
ADVERTISING

MEDIA EFFECTS - SOCIAL

Isaksen, KJ; Roper, S (2012)
The commodification of self-esteem:
Branding and British teenagers.
Psychology & Marketing, Vol. 29, No. 3,
Pp117-135

Martins, N; Harrison, K (2012)
Racial and gender differences in
the relationship between children’s
television use and self-esteem: A
longitudinal panel study.
Communications Research, Vol. 19, No. 3,
Pp338-357

Boyland, EJ; Harrold, JA; et al (2012)
Persuasive techniques used in television
advertisements to market foods to UK
children.
Appetite, Vol. 58, No. 2, Pp658-664

Ferguson, CJ; Munoz, ME; et al (2012)
Advertising influences on young
children’s food choices and parental
influence.
Journal of Pediatrics, Vol. 160, No. 3, Pp452455

D’Lessio, M; Laghi, F; et al (2012)
Children’s preference for television
programs: Long-tail evidence.
Journal of Applied Social Psychology, Vol.
42, No. 4, Pp822-833

Gill, Rosalind (2012)
Media, empowerment and the
‘sexualization of culture’ debates.
Sex Roles, Vol. 66, No. 11-12, Pp725-735

Anschutz, DJ; Engels, RCME; et al (2012)
Increased body satisfaction after
exposure to thin ideal children’s
television in young girls showing thin
ideal internalisation.
Psychology & Health, Vol. 27, No. 5, Pp603617

Graff, K; Murnen, SK; Smolak, L (2012)
Too sexualized to be taken seriously?
Perceptions of a girl in childlike vs.
sexualized clothing.
Sex Roles, Vol. 66, No. 11-12, Pp764-775

Rozendaal, E; Buijzen, M; et al (2012)
Think-aloud process superior to
thought-listing in increasing children’s
critical processing of advertising.
Human Communications Research, Vol. 38,
No. 2, Pp199-221

Markov, MS (2012)
Cellular phone hazard for children.
Environmentalist, Vol. 32, No. 2, Sp. Iss. SI,
Pp201-209

Adams, J; Tyrrell, R; et al (2012)
Effect of restrictions on television food
advertising to children on exposure to
advertisements for ‘less healthy’ foods:
Repeat cross-sectional study.
PLoS ONE, Vol. 7, No. 2, Art. No. e31578
Jones, SC; Gregory, P; Kervin, L (2012)
Branded food references in children’s
magazines: ‘advertisements’ are the tip
of the iceberg.
Pediatric Obesity, Vol. 7, No. 3, Pp220-229

COMPUTERS & INTERNET

Hohman, KH; Price, SN; et al (2012)
Can the Internet be used to reach
parents for family-based childhood
obesity interventions?
Clinical Pediatrics, Vol. 51, No. 4, Pp314320

MEDIA EFFECTS - EDUCATION
Diergarten, AK; Nieding, G (2012)
Effects of watching television on
language acquisition.
Sprache-Stimme-Gehor, Vol. 36, No. 1,
Pp25-29

MEDIA EFFECTS - HEALTH

Custers, K; Van den Bulck, J (2012)
Clinical practice fear effects by the
media.
European Journal of Pediatrics, Vol. 171, No.
4, Pp613-616

TECHNOLOGY

Morgan, LL; Herberman, RB; et al (2012)
Re: mobile phone use and brain
tumors in children and adolescents: A
multicenter case-control study.
Pp635-637
Aydin, D; Feychting, M; et al (2012)
Re: mobile phone use and brain
tumors in children and adolescents: A
multicenter case-control study response.
Pp635-635
Milham, Samuel (2012)
Re: mobile phone use and brain tumors
in children and adolescents response.
Pp635-635
Aydin, D; Feychting, M; et al (2012)
Re: mobile phone use and brain tumors
in children and adolescents response.
Pp637-638
Journal of the National Cancer Institute, Vol.
104, No. 8

VIDEO & COMPUTER GAMES

Fraser, AM; Coyne, SM; et al (2012)
Associations between violent video
gaming, empathetic concern, and
prosocial behavior toward strangers,
friends, and family members.
Journal of Youth & Adolescence, Vol. 41, No.
5, Pp636-649

Burkova, VN; Butovskaya, ML (2012)
Violent computer games and the
problem of aggressive behavior in
children and adolescents.
Voprosy Psikhologh, Vol. 1, Pp132-+
Chambers, Deborah (2012)
‘Wii play as a family’: the rise in familycentered video gaming.
Leisure Studies, Vol. 38, No. 1, Pp69-82
Greitemeyer, T; Agthe, M; et al (2012)
Acting prosocially reduces retaliation:
Effects of prosocial video gmes on
aggressive behavior.
European Journal of Social Psychology, Vol.
42, No. 2, Pp235-242
Kulovitz, Kimberly L (2012)
Extra lives: Why video games matter.
Journal of Popular Culture, Vol. 45, No. 1,
Pp233-234
Wu Sijing; Cheng, Cho Kin; et al (2012)
Playing a first-person shooter video
game induces neuroplastic change.
Journal of Cognitive Neuroscience Vol. 24,
No. 6, Pp1286-1293

VIOLENCE

Janssen, I; Boyce, WF; Pickett, W (2012)
Screen time and physical violence in 10
to 16-year-old Canadian youth.
International Journal of Public Health, Vol.
57, No. 2, Pp325-331
Fitzpatrick, C; Barnett, T; Pagini, LS
(2012)
Early exposure to media violence and
later child adjustment.
Journal of Developmental and Behavioral
Pediatrics, Vol. 33, No. 4, Pp291-297
Ferguson, CL; Dyck, D (2012)
Paradigm change in aggression research:
The time has come to retire the general
aggression model.
Aggression and Violent Behavior, Vol. 17,
No. 3, Pp220-228

CONFERENCES
The Children’s Media
Conference
Ahead of the Game
Sheffield, United Kingdom
4-6 July 2012
Delegates from all parts of children’s
media industry explore the creative,
business, policy and strategic issues
concerning making and distributing
content for children
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Screen Australia is pleased to announce its
involvement in the inaugural Asian Animation Summit (AAS), an initiative to promote the co-production and co-financing
of animation for children’s television and
film within the Asian region.
Screen Australia will join ABC Television
as a member of the Supervisory Board of
the AAS .
The AAS will provide a platform for animation producers to present two types of
projects to potential co-producers, broadcasters and distributors – partially-financed
projects seeking production finance, and
projects in development seeking market
feedback and financing interest.
http://asiananimationsummit.com/

Committee on children and young
people

We note the New South Wales
Parliamentary Committee on Children
and Young People reviewed the annual
reports of the Commission for Children
and Young People in May.
At this meeting, Ms Megan Mitchell,
the Commissioner, said that while she
was aware of various reports on the
sexualisation of children and young
people, it had not been a main focus of
the Commission’s work.
Ms Mitchell said “We have limited
resources. It may be that other people are
better placed to take that up. Obviously
people are very active in that space. “
“However, we can reprioritise our work
if there is a will of the Commission to do
so”.
www.parliament.nsw.gov.au/children
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ATOM Awards

Entries are now open for the 2012 ATOM
Awards for films produced by primary
and secondary students.
Sections include Best Primary Animation, Best Senior Secondary Documentary
and Best Middle School Film Production.
Entries close on Monday, 25 June 2012
For further information visit the web site at
http://www.atomawards.org

E-books - for or against?

The validity of e-books and their advantages over print have been widely debated but
there has not been much research to support the use of one medium over another.
Now the US based Joan Ganz Cooney
Center at Sesame Workshop has released a
“quick study” comparing the effectiveness
of three types of publications—print, basic
e-books, and enhanced e-books—for comprehension and engagement.
The study suggests that some features of enhanced e-books (those that
can support highly-interactive, multimedia experiences) can be distracting.
Parents and children tend to point to
pictures more often while reading these
and to talk more about the features of the
medium than about the story itself. These
distractions may be one reason why readers were slightly less able to recall narrative
elements and details. However, the study
maintains that the reading appeal that ebooks are delivering, is an “essential building block for early literacy development.”
and might encourage “less motivated”
young readers who would otherwise want
to avoid text altogether.
http://www.joanganzcooneycenter.org/Reports-35.html

KIDS’ TV
A selection of children’s programs
screened on TV during the period
ABC 1 (afternoon programs only)
Play School; Peppa Pig; LazyTown;
Blinky Bill; This is Emily Young; Grandpa
in my Pocket.
ABC 2
Franklin and Friends; Octonauts;
Thomas and Friends; Sesame Street;
Little Princess; Pingu; Play School; Zoo
Mix; The Magic Roundabout;Fifi and the
Flowertots; Bookaboo; Mike the Knight;
Canimals;64 Zoo Lane; The Hive; Small
Potatoes!; Mr Moon.
ABC 3
The Twisted Whiskers Show; Kid vs
Kat; Potatoes and Dragons; The Jungle
Book; Pat and Stan; Gawayn; Sumo
Mouse; Michaela’s Wild Challenge; Rush
TV; Escape from Scorpion Island; Move
it Mobstyle; Backyard Science; What do
you Know?; My almost Famous Family;
Dead Gorgeous.
SEVEN
Toybox; Lab Rats; Handy Manny; The
Woodies; Castaway; Erky Perky.
NINE
Team Umizoomi; Dora; GASP!; The
Saddle Club; Magical Tales.
TEN
The Elephant Princess; Pearlie; Totally
Wild; Scope; H2O.
NICKELODEON
Tickety Toc; The Fresh Beat band; The
Backyardigans; Roary the Racing Car;
Olive the Ostrich; Poppy Cat; Harry and
his Bucket full of D; Dino Dan; Shaun
the Sheep; Wayside; House of Anubis;
Victorious; Matt Hatter.
DISNEY CHANNEL
Scardy Squirrel; Shake it Up; Wizards
of Waverly Place; Zeke and Luther;
Phineas and Ferb; Pair of Kings; Fish
Hooks; Prankstars; A.N.T. Farm.

