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Media violence hurts: how many
more times do we have to say it?
A special Commission set up by the
International Society for Research on Aggression has found that ‘every viewer or player
is affected in some way’ and that ‘exposure
to media violence is one risk factor for increased aggression in both the short and
long term’. The Commission’s findings are
published in the Sep/ Oct issue of the journal Aggressive Behavior. The full report can
be found at http://www.israsociety.com
Australian academic Dr Wayne Warburton,
one of the Commission’s 12 international
authors, says ‘the members took a fair and
balanced look at the existing research. They
found that exposure to a range of violent
media can act as triggers for aggressive
thoughts and feelings already stored in the
memory. If these aggressive thoughts and
feelings are activated over and over again
through repeated exposure to media violence they can become chronically accessible and therefore are more likely to influence behaviour. Other well demonstrated
effects include desensitisation to violence,
and changes to the way people view the
world. Interestingly, the best designed
studies found these effects most strongly.
The Commission noted that such effects
should not be seen as surprising – most
people believe that advertising can change
our thoughts, feelings and behaviour, and
the same sorts of processes are implicated
in the influence of media violence’.
Prof Elizabeth Handsley, President of the
Australian Council on Children and the
Media said,
‘The Commission’s findings are just the
kind of evidence on which Australia’s classification system should be based’. She
continued, ‘The present system is based
on concepts like offence and confusion that
have no basis in science. The research tells
us which kinds of violence raise the risk of
an adverse influence on children at different ages, for example glamorised violence.
The criteria should be revised to reflect this
knowledge. This would enhance the standing of the classification system as a provider of accurate information about content
and impact’.
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Professor Handsley said, ‘Parents are finding it harder and harder to monitor their
children’s media use. The Government
needs to act to ensure that parents are well
informed about the risks from violent and
fear-provoking content, and have easy access to information about content in films
and games and the likely influence on
thoughts, attitudes and behaviour at different age levels’.
ACCM Vice President and child psychologist Dr C Glenn Cupit said that the
Commission’s broad findings were not new
but deserved prominence as they came
from an international group of scholars,
all with a track record of research into aggression. Further it was time that the longperpetuated myth that ‘the jury was still
out on the impacts of media violence’ was
debunked. He said ‘as long ago as 2000, the
Australian Psychological Society reported
that media violence increased the risks of
the use of aggression to solve conflict and
of desensitisation to the use of violence.
Action is well overdue’.

Children’s sleep and violent media
content
A recent study shows that children
who are exposed to violent television
programmes are more likely to have
trouble sleeping.
“This study demonstrates that a healthy
media use intervention can improve
child sleep outcomes and adds evidence
that the relationship between media
and sleep in preschool-aged children is
indeed causal in nature,” said Dr. Dimitri
Christakis of Seattle Children’s Research
Institute.
The study of 565 families with children
aged three to five was published in the
journal Pediatrics. It was different from
previous studies in that it focused on
content choices rather than viewing
time.
http://pediatrics.aappublications.org/
content/early/2012/08/01/peds.2011-3153.
abstract?sid=0f2cdbec-5fdf-44ee-a8f3bfe4aee99128

Video games: The good, the bad and the gory
Parents often say that their instinct is that too much exposure to violent games
has an effect on their children, but then they hear that “the jury is still out” on
whether this is true. This is your chance to:
•
•
•

Find out what the scientific evidence really shows us about
the influence of games.
Learn how to help children to benefit from video games while
escaping the negative impacts.
Explore the idea of a self-regulated healthy media diet for children,
based on the rule that, as with food, “you are what you eat”

Speakers include Dr Wayne Warburton, Macquarie University NSW, whose topic is
Grand theft brainspace: What science tells us about
the impact of violent media on children
Thursday 1 November 2012
7.15pm for 7.30 pm start
Century Theatre, Immanuel College
32 Morphett Road, Novar Gardens SA
Tickets $22.00
Bookings online at http://www.trybooking.com/BWFF
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The increasing emphasis on computers
in schools?
ACCM is aware of growing concern among some
parents about the increasing emphasis placed on
primary school aged children’s use of computers
at school. Parents have been asking how this use
for some hours each day in the classroom, fits
with the government’s Physical Activity Guidelines of no more than 2 hrs screen time per day.
“If our children then want to relax with some
screen entertainment after school”, they ask, “do
we have to say ‘No, because you’ve already had
more than 2 hrs screen time today?”
So what’s the answer?
I’m no luddite, having started in computer
programming with the advent of computers in
Australia. But it does seem that we might need
to think carefully about the importance being
placed on screens in education.
Most of us want the children of the 21st century
to grow up to have strong and satisfying relationships, to live fulfilled lives, supporting a just
society, and actively concerned for the environment.
They’re unlikely to develop the ability to attain
these things through using computers.
What children of the 21st century will need to
survive in the increasingly changing work environment will be flexibility, initiative, creativity,
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Research has indicated that the Australian
Communications and Media Authority’s ‘gamebased’ program Cybersmart Detectives, has
proved to be effective in educating kids about
cyber-safety.
The program which has been played online by
over 28,000 Australian students was evaluated
by the Child Health Promotion Research
Centre (CHPRC) at Edith Cowan University.
The evaluation measured the students’ level of
understanding before and after taking part in the
game.
Cybersmart Detectives is part of Cybersmart
Challenge, a suite of online activities that
encourages upper primary students to learn
about internet safety by practising social problem
solving skills in a similar environment to live
online situations.
The scenarios in the game help to educate
and empower students online so they can
make informed decisions when faced with
cyberbullying and social networking in real-life
situations. After playing the game students said
that they would change their personal online
behaviour and that they now understood how
easily others can conceal their true identity
online
‘This research shows the value of teaching

and intelligent and moral decisionmaking- especially about our technological future.
An education focussed on training
children to use machines (that will
probably be outmoded in a few
years) is unlikely to prepare them
for that.

Barbara Biggins
OAM
Hon CEO

What do we know about the outcomes of technology use on how children think and act?
Parents, educators policymakers in Australia
might benefit from a study of the US-based
Alliance for Childhood report Tech Tonic:
towards a new literacy of techology. Their recommendations include “making human relationships and a commitment to strong communities a
top priority at home and school”; “coloring children green” to focus on children’s relationships
with the living world; fostering creativity every
day through the arts and play; putting community-based research and action at the heart of
science and technology curriculum; ending marketing aimed at children, and shifting spending
from unproven high-tech products in the classroom to children’s unmet basic needs”.
As the Alliance concludes “a healthy active childhood is the tonic they need to grow into compassionate, thoughtful, courageous and resourceful adults- willing and able participants in the
daunting choices that lie ahead.”

Cybersmart Detectives to students in a safe,
school-based environment, particularly for
vulnerable youth who are most at risk,’ said
ACMA Deputy Chairman, Richard Bean.
http://www.acma.gov.au
http://www.cybersmart.gov.au

Nine good reasons to ensure your child
is media literate.
1. We live in a media-saturated world.
2. Children today spend an average of 28-32
hours per week in front of a screen (and that’s
just at home).
3. Media use can affect physical and mental
health.
4. Advertising targets children, and is selfregulated.
5. Diversity of opinion in the media is lacking.
6. Turning off the computer or television does
not solve the problem- media influence is
everywhere.
7. Children need media literacy skills to be
successful in any career in a digital world.
8. Literacy in a digital world requires more than
reading and writing skills.
9. It is about maximizing the benefits and
minimizing the potential harm.
Adapted from an article by Jennifer Ladner,
Co-founder of Screen Savvy Kids, published on
Massmoms.com
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NEW PUBLICATIONS
ADVERTISING

Jones, SC; Gregory, P; Kervin, L (2012)
Branded food references in children’s
magazines: ‘advertisements’ are the tip
of the iceberg.
Pediatric Obesity, Vol. 7, No. 3, Pp220-229

COMPUTERS & INTERNET

Ktoridou, D; Eteokleous, N; Zahariadou,
A (2012)
Exploring parents’ and children’s
awareness on Internet threats in relation
to Internet safety.
Campus-Wide Information Systems, Vol. 29,
No. 3, Pp133-143
Facer, Keri (2012)
After the moral panic? Reframing the
debate about child safety online.

Discourse-Studies in the Cultural Politics of
Education, Vol. 33, No. 3, Sp. Iss. SI, Pp479-485

Kierkegaard, S (2012)
To block or not to block - European
child porno law in question.
Computer Law and Security Report, Vol. 27,
No. 6, Pp573-584

MEDIA EFFECTS - GENERAL

Harle, B & Desmurget, M (2012)
Effects on children’s cognitive development of chronic exposure to screens.

Archives de Pediatrie, Vol. 19, No. 7, Pp772-776

Special Issue of Journal

Strasburger, Victor C, Ed. (2012)
Children, adolescents, and the media.
Pediatric Clinics of North America, Vol. 59,
No. 3, Pp533-738
Strasburger, VC; Jordan, AB;
Donnerstein, E
Children, adolescents, and the media:
Health effects.
Pp533-587
Moreno, MA & Kolb, J
Social networking sites and adolescent
health.
Pp601-612
Wartella, EA; Lauricella, AR
Should babies be watching television
and DVDs?
Pp613-621
Donnerstein, E
Internet bullying.
Pp623-633
Hogan, Marjorie J
Prosocial effects of media.
Pp635-645
Prot, S; McDonald, KA Anderson, CA;
et al
Video games: Good, bad, or other?.
Pp647-658
Montgomery, KC et al
The new threat of digital marketing.
Pp659-675

Hingle, M & Kunkel, D
Childhood obesity and the media.
Pp677-692
Benowitz-Fredericks, CA; Garcia, K; et al
Body image, eating disorders, and the
relationship to adolescent media use.
Pp693-704
Strasburger, VC
School daze: Why are teachers and
schools missing the boat on media?.
Pp705-715

MEDIA EFFECTS - HEALTH

Aydin, D; Feychting, M; et al (2012)
Childhood brain tumours and use of
mobile phones: comparison of a casecontrol study with incidence data.
Environmental Health, Vol. 11, Pp35
Calamaro, CJ; Yang, K; Ratcliffe, S; et al
(2012)
Wired at a young age: The effect of
caffeine and technology on sleep
duration and body mass index in
school-aged children.
Journal of Pediatric Health Care, Vol. 26, No.
4, Pp276-282
Schmidt, ME; Haines, J; et al (2012)
Systematic review of effective strategies
for reducing screen time among young
children.
Obesity, Vol. 20, No. 7, Pp1338-1354

MEDIA EFFECTS - SOCIAL

Bittman, M & Sipthorp, M (2011)
Turned on, tuned in or dropped out? Young
children’s use of television and transmission
of social advantage.
Melbourne, AIFS
http://www.aifs.gov.au/growingup/pubs/
asr/2011/asr2011e.html#a5.1
Tin, SPP; Ho, DSY; Mak KH; et al (2012)
Association between television viewing
and self-esteem in children.
Journal of Developmental and Behavioral
Pediatrics, Vol. 33, No. 6, Pp479-485
Jago, R; Stamatakis, E; et al (2012)
Parent and child screen-viewing time
and home media environment.
American Journal of Preventive Medicine,
Vol. 43, No. 2, Pp150-158
Timperio, A et al (2012)
Neighborhood characteristics and TV
viewing in youth: Nothing to do but
watch TV?
Journal of Science and Medicine in Sport,
Vol. 15, No. 2, Pp122-128
Tolsa, CJ; Bringue, SX (2012)
Leisure, interpersonal relationships,
learning and consumption: the four key
dimensions for the study of minors and
screens.
Communicacion Y Sociedad, Vol. 25, No. 1,
Pp253-287

VIDEO & COMPUTER GAMES

Kolks, J; Wright, T; Raudenbush, B
(2012)
Effects of video game console type
and snack type on snack consumption
during game play: Nintendo Wii vs.
Microsoft X-Box.
Journal of Sport & Exercise Psychology, Vol.
34, Suppl. S, PpS246-S246
Willoughby, T; Adachi, PJC; Good, M
(2012)
A longitudinal study of the association
between violent video game play and
aggression among adolescents.
Developmental Psychology, Vol. 48, No. 4,
Pp1044-1057
Demirok, M; Ozdamli, F; et al (2012)
The relationship of computer games
and reported anger in young people.
Australian Journal of Guidance and
Counselling, Vol. 22, No. 1, Pp33-43
Hannaford, Jeanette (2012)
Imaginative interaction with Internet
games.
Literacy, Vol. 46, No. 1, Pp25-32

VIOLENCE

Hemphill, SA; Kotevski, A; et al (2012)
Longitudinal predictors of cyber and
traditional bullying perpetration in
Australian secondary school students.
Journal of Adolescent Health, Vol. 51, No. 1,
Pp59-65
Brown, Adam (2012)
‘Killer Games’ versus ‘We will fund
violence’: The perception of digital
games and mass media in Germany and
Australia.
Media International Australia, Iss. 143,
Pp183-184
Media Violence Commission, Int Soc for
Research on Aggression (ISRA) (2012)
Report of the media violence
commission.

Aggressive Behavior, Vol. 38, No. 5, Pp335-341

CONFERENCES

The Right to Childhood
Friday 19 October 2012
Wesley Conference Centre
220 Pitt St Sydney
www.right2childhood.com.au
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WORLD NEWS
Anti junk food group targets
games sponsorship
According to the Dentistry IQ website, a
coalition of doctors, dentists, children’s
charities and consumer groups has
urged the organisers of the Glasgow
2014 Commonwealth Games to ban all
sponsorship and advertising from fastfood and fizzy drink companies.
Groups behind the Children’s Food
Campaign have claimed that firms selling
burgers, fizzy drinks or chocolates should
not be  allowed to promote their products
at the 2014 Games while Scotland is in the
grip of an obesity epidemic.
This follows criticism of the organisers
of London’s Olympics after sponsors,
including McDonald’s, Coca-Cola and
Cadbury, monopolised food branding in
the Olympic park and athletes’ village.
Such sponsorship contributed £612 million
in revenue to the London Olympiad.
The Children’s Food Campaign, plans to
mount a two-year campaign to persuade
Glasgow 2014 organisers to pursue
healthier sponsorship deals instead.
http://www.dentistryiq.com/
news/2012/08/26/anti-junk-food-lobby-totarget-2014-commonwealth-games.html

Media literacy education helps
protect children
Researchers
who
conducted
a
comprehensive review of the existing
research on media literacy found that
media literacy education is effective in
reducing risky or antisocial behaviors
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among children and youth of all ages and
for all topics of focus, such as tobacco use,
violence and sex. The meta-analysis was
the first of its kind in this field.
The study was published in the April
issue of the Journal of Communication. The
researchers reviewed fifty-one published
studies of media literacy interventions that
were intended to enhance students’ critical
analysis by increasing knowledge of the
media, awareness of the influence of the
media, and the ability to assess the realism
of the media representation of reality.
Researchers said that one of the important
results of this investigation would be “to
create knowledge and awareness among
policymakers and educators that media
literacy is an effective tool, and to spur
more research on media literacy.”
Se-Hoon Jeong et al (2012) Media Literacy
Interventions: A Meta-Analytic Review
Journal of Communication, Volume 62, Issue
3, pages 454–472

“Your baby can read” false
advertising?
The US based Campaign for a Commercial
Free Childhood (CCFC) reports that the
Federal Trade Commission has filed false
advertising charges against the marketers
of “Your Baby Can Read,” a video series
which retailed for as much as $200.
In April 2011, CCFC filed an FTC complaint
against Your Baby Can, and its spokesperson
and founder, Dr. Robert Titzer. The Federal
Trade Commission action can be seen as a
direct result of CCFC’s efforts.
www.commercialfreechildhood.org

KIDS’ TV
A selection of children’s programs
screened on TV during the period
ABC 1
Double Trouble; Ace Day Jobs; This is
Emily Yeung; The Mr Men Show; Best
Ed; Naturally Sadie; Waybuloo.
ABC 2
Blinky Bill; Louie; Fluffy Gardens; Mouk;
Olivia; Mike the Knight; Kioka; Fireman
Sam; Peppa Pig; Sesame Street; Play
School; Zoo Mix; Arthur; Grandpa in my
Pocket; Bookaboo; Bananas in Pyjamas;
The Mole Sisters; Rastamouse;
Octonauts; Humf; Shaun the Sheep.
ABC 3
Pat and Stan; Yoohoo and Friends; Total
Drama Island; Detentionaire; Stoked;
Gasp!; Potatoes and Dragons; Animalia;
The Silver Brumby; BTN Extra; Backyard
Science; Stormworld; My Life as a Popat;
The Jungle Book; Horrible Histories; Stay
Tuned; Prank Patrol; Splattalot; Bugged.
SEVEN
Toybox; Match It; Stitch!; Handy Manny;
Master Raindrop; Legend of Enyo; Sea
Princesses.
NINE
Hi-5; Ben 10; Dogstar; Wakkaville; A
Gurls Wurld; Pyramid.
TEN
Wurrawhy; Lightening Point; Panorama
Punks; Totally Wild.
NICKELODEON
Ned’s Classified; Dora the Explorer;
SpongBob SquarePants; Team
Umizoomi; Bubble Guppies; The Fairly
Odd Parents; iCarly; Victorious; Figure it
Out; Brain Surge.
DISNEY CHANNEL
Phineas and Ferb; Good Luck Charlie;
Jessie; Pair of Kings; So Random; Fish
Hooks; Shake it up; The Suite Life on
Deck; Mr Young; Frenemies; Wizards of
Waverly Place; Zeke and Luther.

