
ACCM calls for the most violent 
MA15+ computer games to be 
moved to R18+   
 

In a media release dated 29 October 2012, 
Australian Council on Children and 
the Media (ACCM) called on Federal 
Minister for Home Affairs Jason Clare to 
move the most violent computer games 
currently classified MA15+ into the new 
R18+ category which comes into force on 
January 1, 2013.

ACCM President and Law Professor 
Elizabeth Handsley says that the Minister 
for Home Affairs needs to establish a review 
of the 50 MA15+ games most popular with 
young players to see if they meet the new 
guidelines.  An assurance was given on 
several occasions by his predecessor Brendan 
O’Connor, both before and after the in- 
principle decision to establish an R18+ 
category for games by the Standing 
Committee on Law and Justice in July 
last year, that such a review would 
be established. For example, Minister 
O’Connor said on ABC Insiders (24/7/11) 
that ‘the fifty most popular adult games that 
are currently played by 15 year olds here 
won’t be played by [children] once we’ve 
reclassified them’. Professor Handsley 
continued ‘Many in the community 
supported the introduction of a new R18+ 
classification for games thinking that this 
would mean that the many very violent 
games in MA15+ would automatically be 
moved up to R18+’. 

This reclassification can only happen 
if a Minister requests this after the 
commencement date of the new system 
on January 1. Professor Handsley stated 
‘this was not just a promise by the Federal 
Minister, but the Standing Committee on 
Law and Justice in July last year agreed 
it would be desirable for classifications of 
existing games to be reviewed in light of 
the new classification Guidelines’.

ACCM believes that, given the new games 
classification guidelines have now been 
released, such a review of MA15+ games 
should commence soon. Such titles would 
most likely include games such as Dead 
rising, Dead Space, Call of Duty, Grand 
Theft Auto, Splatterhouse, Resident Evil and 
Condemned.

Right to Childhood 2012 
NSW Parliament House Theatre was the 
venue for the 2012 Right to Childhood 
conference on October 19.   
 
Approximately 150 delegates drawn from 
the education and health professions, 
academics and parents were treated to a 
great lineup of speakers. 
 
These included ACCM Hon CEO Barbara 
Biggins, Dr  Emma Rush, Dr Mike Daube, 
Melinda Tankard Reist and Dr Wayne 
Warburton.

For an edited version of Barbara Biggins’ 
speech see Editorial p2.  

Video of many of the presentations can be 
seen at  
http://www.generationnext.com.au/
media/
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From left: Emma Rush, Barbara Biggins, and 
Mike Daube at the seminar.

ACCM President

At the ACCM 
Annual General 
meeting on 25 
October, Professor 
Elizabeth Handsley 
was reappointed as 
President of ACCM. 
Professor Handsley 
is Professor of Law at Flinders University 
in South Australia and a specialist in 
media law as it applies to children. Dr 
C Glenn Cupit was reappointed as vice-
president of the organisation.

Parents and overweight 
children 
Australian researchers have found 
that some parents are creating the 
environment for obesity in their children 
and that many are not aware that their 
children are overweight. The University 
of Sydney study of more than 500  
children in their first year of school was 
published in the international journal 
Preventive Medicine. 

The study found that: 
• almost 20 per cent of children are 
overweight or obese by the time they 
start kindergarten. 
• 30 per cent of the overweight children 
had a television in their bedrooms 
• more than 60 per cent of children 
were rewarded for good behaviour with 
sweets 
• more than one-fifth of overweight and 
obese children did not eat breakfast 
• 70 per cent of parents of overweight 
kindergarten children thought their 
child was the right weight and 30 per 
cent of the parents of obese children 
thought their child was the right 
weight. 

 

The researchers conclude that  “the 
foundations for many lifestyle behaviours 
are already established by the time 
children enter school”
 

Hardy, L et al (2012) Weight status and 
weight-related behaviors of children 
commencing school. Preventive Medicine, 
Volume 55, Issue 5, Pages 433–437

New grant for ACCM
ACCM has recently been awarded a 
Community Development Grant from the 
Community Business Bureau Inc (CBB). 

The $2,000 grant is to help with completion 
of ACCM’s new website which is due for 
launch before Christmas.

CBB is a social enterprise which special- 
ises in providing salary packaging and 
consulting services to the not-for-profit 
sector of Australia.

For more information on CBB see 
www. cbb.com.au
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Improving the quality of Children’s 
Media
An extract from a presentation given by Barbara 
Biggins at the Right 2 Childhood Seminar,  Fri 19 
October, NSW Parliament House, Sydney

In the initial part of this presentation I discussed 
the concepts of “children’s media” and what is 
“quality” for children, and briefly summarise that 
section here. 

In one sense children’s media are those media 
products made specifically for children, and 
even better, for children at particular stages of 
development. But in another sense , “children’s 
media” has to be considered as the content that 
large numbers of children are engaged with. 
Once children hit primary school many are 
engaged with media content that is commercially 
motivated , and aimed at a mass audience or for 
adults, and herein lie some big problems. 

The issue of ‘quality” was thoroughly explored 
by ACCM as a research project for the Australian 
Research Alliance Children and Youth or ARACY.  
Our report was published late last year and called 
Television and young children. Quality, choice 
and the role of parents: what the experts and 
parents have to say. 

In summary, quality media are life-enhancing, 
age appropriate and engaging, but also protect 
children from harm by excluding images and 
themes which are  violent, provoke fear or anxiety, 
or are inappropriately sexual.

Australian children have had access to quality 
quotas of programs on commercial TV since 1978, 
only because of the pressures exerted at strategic 
public inquiries, by community groups and 
individuals convinced that children had a right to 
such access. The outcomes of these quotas, and the 
future of quality programming for children in the 
light of the worldwide trend to product-related 
programming for children, with its associated 
decline in diversity of story were then discussed. 

Dealing with harms from the media that children 
are engaged with is an issue complicated by how 
much understanding and acceptance of this harm 
exists to support research and fund effective 
action. 

Potential harms from internet and social media 
based experiences; from online predators and 
cyber bullying are well recognized.  Indeed, the 
federal government has put massive amounts of 
money into programs for parents to help them 
support their children’s safe internet experiences. 

But what about the harms to children from 
using many of the traditional media? These are 
not accepted by industry or well recognized by 
government. 

This Government is yet to act effectively about 
the impacts of media violence, of food ads on 
children’s eating preferences, and from sexualised 

media and marketing. It has yet to 
concede harm from children’s too 
early exposure to,  and dependence 
on screens; with associated impacts 
on healthy development.  The 
Government is loath to be seen to 
be telling parents what to do when 
it comes to their children’s media 
consumption.
 
Some of those millions spent on internet safety 
could and should be diverted to dealing with 
some of these wider and more often encountered 
areas of harm.  

The government needs to be challenged to meet 
its obligations as a signatory to the International 
Convention on the Rights of the Child. Article 17 
requires both the provision of positive media for 
children and “the development of appropriate 
guidelines for the protection of the child from 
information and material injurious to his or her 
well-being. 

One current area where ACCM considers real 
progress could be made in preventing harm to 
children is the National Classification Scheme. It 
needs a radical overhaul. It’s based on the age of 15 
yrs which bears no relation to child development 
stages. The Scheme is not evidence based, ie it 
does not take into account what the latest research 
tells us about the influence certain content has on 
children at different ages.

There are such systems elsewhere in the world 
for eg the Netherlands Kijkwijzer. This was 
developed by a scientific committee, as were 
the processes to be used in classification. The 
Committee evaluates the usefulness to parents on 
a regular basis . It allows for the categories of 6, 
9, 12, 16 and utilises symbols for violence, fear, 
horror, sex, discrimination, drug or alcohol abuse, 
language.  
See http://www.kijkwijzer.nl/index.php?id=75

The Government is presently considering the 
recommendations of the Australian Law Reform 
Commission’s 2011-2 review of the NCS.  

ACCM urges all who want greater care for 
children in our classification system to lobby the 
Minister for Home Affairs directly, as well as State 
and Territory AGs. 

It’s time the government again heard the message 
that sounded out back in 1977. It’s time for 
today’s decision makers to be confronted with 
concerns about children’s media that shine out 
like a beacon light.   

Reference
Australian Council on Children and the Media 
(2011) Television and young children. Quality, choice 
and the role of parents: what the experts and parents 
have to say. Canberra. ARACY, 2011.
 
http://www.aracy.org.au/cmsdocuments/TV%20
and%20young%20children%2000%20ALL.pdf

Barbara Biggins  
OAM
Hon CEO
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ADVERTISING
Potvin Kent, M; Dubois, L; Wanless, A 
(2012)
A nutrional comparison of foods and 
beverages marketed to children in 
two advertising policy environments.
Obesity (Silver Spring, Md.), Vol. 20, No. 9, 
Pp1829-1837

Opree, SJ; Buijzen, M; Valkenburg, PM  
(2012)
Lower life satisfaction related to 
materialism in children frequently 
exposed to advertising.
Pediatrics, Vol. 130, No. 3, Pp e486-e491

Pomeranz, Jennifer L (2012)
The wheels on the bus go “buy buy 
buy”: school bus advertising laws.
American Journal of Public Health, Vol. 102, 
No. 9, Pp1638-1643

Schafer, Daniel M (2012)
Causes of state hostility and enjoyment 
in player versus player and player 
versus environment video games.
Journal of Communication, Vol. 62, No. 4, 
Pp719-737

Yu, Jay Hyunjae (2012)
Mothers’ perceptions of the negative 
impact on TV food ads on children’s 
food choices.
Appetite, Vol. 59, No. 2, Pp372-376

Bezbaruah, N; Brunt, A (2012)
The influence of character advertising 
on fruit and vegetable preferences of 
9-to11-year-old children.
Journal of Nutrition Education and 
Behavior, Vol. 44, No. 5, Pp438-441

Adamczyk, Amy (2012)
The commercial sexual exploitation of 
children.
Journal of Youth and Adolescence, Vol. 41, 
No. 9, Pp1253-1255

Kent, MP; Dubois, L; Wanless, A (2012)
A nutritional comparison of foods and 
beverages marketed to children in two 
advertising policy environments.
Obesity, Vol. 20, No. 9, Pp1829-1837

Pettigrew, S; Roberts, M; et al (2012)
The extent and nature of alcohol 
advertising on Australian television.
Drug and Alcohol Review, Vol. 31, No. 6, 
Pp797-802

COMPUTERS & INTERNET
Md Noor, R; Noor Sahila Syed Jamal, SS 
(2012)
Parental mobile control system for 
children’s Internet use.
www.ieeexplore.ieee.org  Pp511-513

Olweus, Dan (2012)
Cyberbullying: An overrated 
phenomenon.
European Journal of Developmental 
Psychology, Vol. 9, No. 5, Pp520-538

Shaw, T; Cross, D (2012)
The clustering of bullying and 
cyberbullying behaviour within 
Australian schools.
Australian Journal of Education, Vol. 56, 
No. 2, Pp142-162

MEDIA EFFECTS - HEALTH
Garrison, MM; Christakis, DA (2012)
The impact of a healthy media use 
intervention on sleep in preschool 
children.
Pediatrics, Vol. 130, No. 3, Pp492-499
 
Boulos, R; Vikre, EK; et al (2012)
ObesiTV: How television is 
influencing the obesity epidemic.
Physiology & Behavior, Vol. 107, No. 1, 
Pp146-153

Garbutt, JM; Leege, E; et al (2012)
What are parents worried about? 
Health problems and health concerns 
for children.
Clinical Pediatrics, Vol. 51, No. 9, Pp840-
847

MEDIA EFFECTS - SOCIAL
Lally, P; Cooke, L; et al (2012)
Parents’ misperceptions of social 
norms for pre-school children’s 
snacking behaviour.
Public Health Nutrition, Vol. 15, No. 9, 
Pp1678-1682

Carson, V; Janssen, I (2012)
Associations between factors within 
the home setting and screen time 
among children aged 0-5 years: a cross-
sectional study.
BMC Public Health, Vol. 12, Art. No. 539

Hodge, CJ; Zabriskie, RB; et al (2012)
The relationship between media in 
the home and family functioning in 
context of leisure.
Journal of of Leisure Research, Vol. 44, No. 
3, Pp285-307 

VIDEO & COMPUTER GAMES
Homer, BD; Hayward, EO; et al (2012)
Gender and player characteristics in 
video game play of preadolescents.
Computers in Human Behavior, Vol. 28, No. 
5, Pp1782-1789

Schafer, Daniel M (2012)
Causes of state hostility and enjoyment 
in player versus player and player 
versus environment video games.
Journal of Communication, Vol. 62, No. 4, 
Pp719-737

Weinstein, A; Weizman, A (2012)
Emerging Association between 
addictive gaming and attention-deficit/
hyperacticity disorder.
Current Psychiatry Reports, Vol. 14, No. 5, 
Pp590-597

Homer, BD; Hayward, EO; et al (2012)
Gender and player characteristics in 
video game play of preadolescents.
Computers in Human Behavior, Vol. 28, No. 
5, Pp1782-1789

Jeong, EJ; Biocca, FA; et al (2012)
Sensory realism and mediated 
aggression in video games.
Computers in Human Behavior, Vol. 28, No. 
5, Pp1840-1848

Gonzalez-Gonzalez, C Blanco-Izquierdo, 
F (2012)
Designing social videogames for 
educational uses.
Computers & Education, Vol. 58, No. 1, 
Pp250-262

Best, JR (2012)
Exergaming immediately enhances 
children’s executive function.
Developmental Psychology, Vol. 48, No. 5, 
Pp1501-1510

Floros, G; Siomos, K (2012)
Patterns of choices on video game 
genres and Internet addiction.
Cyberpsychology Behavior and Social 
Networking, Vol. 15, No. 8, Pp417-424

van Rooij, AJ; Schoenmakers, TM; et al 
(2012)
Video game addiction test: Validity and 
psychometric characteristics.
Cyberpsychology Behavior and Social 
Networking, Vol. 15, No. 9, Pp507-511

VIOLENCE
Krahe, Barbara (2012)
Report of the Media Violence 
Committee.
Aggressive Behavior, Vol. 38, No. 5, Pp335-
341

Children, Communities, 
Connections  

2012 Conference

November 15-16
The Hawke Centre

UniSA City West Campus,  
50 North Terrace, Adelaide

www.salisburyc4c.org.au



Name: ___________________________________

Organisation: ___________________________________

Address: ___________________________________

___________________________________

___________________________________

___________________Postcode:________

Fax: ___________________________________

Email: ___________________________________

AUSTRALIAN COUNCIL ON CHILDREN AND THE MEDIA
Membership/Subscription Application

Tax Invoice

Donations to ACCM of $2 or more are tax deductible

Tel: 61.8.8376.2111       Fax: 61.8.8376 2122       Helpline: 1800 700 357

Email: info@youngmedia.org.au     http://www.childrenandmedia.org.au

Membership rates (renewable on July 1st each year)
Organisational

$Aus (inc GST)

          National
           State
 Individual

$210.00
$75.00
$55.00

small screen subscription (for non-members)

         In Australia
       Outside Australia

$66.00
$66.00

New membership

Renewal

small screen subscription

Donation (tax deductible $2 & over)

Total

Payment by:
     cheque
     credit card: Bankcard / Visa / Mastercard            Expiry date: _____

Name on card: _______________________________________

Card no: l__l__l__l__l__l__l__l__l__l__l__l__l__l__l__l__l

Signature: ______________________________

New research on digital media 
and teens
A new study from the University of 
Washington indicates that digital media, 
including Facebook and Twitter help 
teens reach developmental milestones, 
such as fostering a sense of belonging 
and sharing personal problems. But the 
study also raised questions about whether 
digital connectedness might hinder the 
development of an autonomous sense of 
self. 

Davis, K (2012) Friendship 2.0: Adolescents’ 
experiences of belonging and self-
disclosure online.  Journal of Adolescence, 
Volume 35, Issue 6, December 2012, Pages 
1527–1536

Branding and healthy food
208 children aged 8-11 were observed over 
5 school lunchtimes in Upstate New York 
in order to determine whether they would 
choose an apple, a cookie, or both to go 
with their lunch. The researchers changed 
the branding of the food items each day to 
see how an Elmo sticker might change the 
rate of consumption of an item and how an 
unknown character brand might change it. 
The findings suggested that healthier foods 
may enjoy a boost in consumption when 
branded with a recognizable character 
but unhealthy foods would not. The 
unrecognizable character brand had no 
effect on consumption of healthier items.

Wansink, B.et al (2012) Can branding 
improve school lunches? Archives of 
Pediatrics & Adolescent Medicine 166 (10) 
967-968

Scary memories longlasting
A US study to uncover possible 
mechanisms through which children 
experience the emotion of fear has shown 

the lasting results of childhood exposure 
to disturbing televised news reports.   

In an online survey, university students 
were questioned about their long-term 
memories for a disturbing news report 
seen during childhood. 50% of participants 
could remember a specific news event 
that frightened them during childhood. 
Participants were most likely to remember 
news stories about terrorist attacks, 
murders, and kidnappings. They reported 
being more frightened when news events 
were rated as personally relevant, when 
they continued to think about the news 
event after it had ended, and when the 
news events elicited feelings of shock and 
surprise. 

Riddle, K (2012) Young Adults’ 
Autobiographical Memories of Frightening 
News Stories Seen During Childhood. 
Communication Research, Vol 39, no. 6, 738-
756

WA acts to protect children
According to Daniel Emerson, writing in 
The West Australian, a major investigation 
into the sexualisation of young children 
is underway in Western Australia.  The 
Commissioner for Children and Young 
People, Michelle Scott, has been asked 
to recommend changes to WA law by 
January. She has been asked to find ways to 
better protect children and laws governing 
billboards, the use of minors in advertising 
and the marketing of “sexualised products” 
will be scrutinised.

Miss Scott will focus on the Criminal 
Code relating to child exploitation and the 
Classification Enforcement Act governing 
publications, computer games and films.

http://au.news.yahoo.com/thewest/a/-/
breaking/15231108/watchdog-to-toughen-
protection-for-kids/

WORLD NEWS KIDS’ TV

A selection of children’s programs 
screened on TV during the period

ABC 1 (afternoons only)
Play School; Angelina Ballerina; Wow 
Wow Wubbzy; Gawayn; Corneil And 
Bernie; Naturally Sadie.
ABC 2
Blanche; Dibo the Gift Dragon; Fireman 
Sam; Sesame Street; Play School; 
Zigby; Tinga Tinga Tales; Little Prince; 
Mama Mirabelle’s Home Movies; Kioka; 
Pingu; The Magic Roundabout; Olivia.
ABC 3
Kaeloo; Fleabag Monkeyface; Stoked; 
Timmy Time; I Got a Rocket; Potatoes 
and Dragons; Backyard Science; CJ the 
DJ; Postman Pat; Erky Perky; Move it 
Mob Style; What do you Know? Rush TV
SEVEN
Dive, Olly Dive!; Sea Princesses; Ghosts 
of Time; Toybox; It’s Academic; The 
Woodlies.
NINE
Bubble Guppies; Kids’ WB; Ben 10; 
Dogstar; Wakkaville; Flea-Bitten; Magical 
Tales.
TEN
Wurrawhy; Scope; Totally Wild.
NICK JNR
Blue’s Clues; The Backyardigans; Ni Hao 
Kai-Lan; Oswald; Maurice Sendak’s Little 
Bear; Little Bill; Miss Spider’s Sunny 
Patch Friends; Jack’s Big Music Show; 
Franklin; Toot & Puddle; The Fresh Beat 
Band; Peppa Pig; Yo Gabba Gabba; 
Pocoyo; Max and Ruby; Tickety Tock; 
Dino Dan; Mike the Knight.
DISNEY CHANNEL
Zeke and Luther; Phineas and Ferb; 
Jessie; Pair of Kings; Good Luck Charlie; 
So Random; A.N.T. Farm; Austin & Sally; 
Shake it Up; Wizards of Waverly Place; 
Fish Hooks; Kickin’ It; My Babysitter’s a 
Vampire.


