
Launch of new app review service

Australian Council on Children and the 
Media was proud to launch its Know  
 Before You Load App Review service (KBYL) 
on Monday April 7th 2014 at Colonel Light 
Gardens Primary School. Adelaide busi-
ness woman, journalist and mother of 
twin boys, Lainie Anderson performed 
the launch, noting the need for this new 
service and her appreciation of its range.  

KBYL will provide reviews of the content 
of apps most popular with children across 
the Facebook, iTunes and Google Play 
platforms, and will additionally create a 
Watchlist of apps that contain simulated 
or elements of gambling content.  The new 
service has been initiated and funded by 
the South Australian Attorney General. 
  
A number of speakers contributed to the 
interesting and engaging launch. 

ACCM president Professor Elizabeth 

Handsley described the background for 
the creation of Know Before You Load for the 
audience , which included The Hon Steph 
Key, member for Ashford, representing the 
Minister for Education and Child Develop-
ment, government officers and community 
and parent representatives.  Prof Handsley 
noted that the Australian Council on Chil-
dren and the Media’s past work in identi-
fying and building public awareness of the 
need for age appropriate media for chil-
dren had been recognised in gaining fund-
ing to provide this service. 

Prof Handsley said that there was growing 
concern about gambling content in apps 
that are freely and widely available to chil-
dren. This had led to the Premier of SA, the 
Hon Jay Weatherill setting up the Children, 
Technology, and Gambling Expert Forum 
in August 2013.  The Forum’s view was 
that the evidence of correlation between 
problem gambling, and exposure to gam-
bling-like games and simulated gambling 
by children indicated a risk of developing 
problem gambling behaviours.  

Prof Malcolm Battersby, Professor of Psy-
chiatry and Director of the Flinders Centre 
for Gambling Research presented some as-
pects of the Forum’s and the Flinders Cen-
tre’s work. 

Dr Kate Highfield from Macquarie Uni-
versity’s Institute of Early Childhood, was 
the principal consultant to the ACCM apps 
review project. She spoke about the great 
learning opportunities that technology pro-
vides.  But she also highlighted that there 
are aspects of the digital world that par-
ents and carers need to be aware of. These  

include in-app purchasing, advertising and 
product placement, gender stereo types, 
sexual references and simulated gambling.

Kate illustrated these problems by sharing 
her experience of a review that she com-
pleted for a Facebook game called Fashion 
Designer.  She explained how this game tar-
geted young girls, although Facebook users 
are supposed to be 13+.  Within the game, 
a player can risk virtual coins (purchased 
with real money) on a simulated roulette 
wheel and simulated poker machines in 
order to earn more points. Another way 
in which a player could earn more points 
was to watch advertisements. One of the 
ads featured was for a men’s sexual health 
product.  This game also encouraged pur-
chasing of tools and points through in-app 
purchasing, to speed the game’s progress.  

Lainie Anderson spoke of her delight that 
the new service had been created and her 
amazement that Children and Gambling 
Watch List had been developed so quickly 
from the time she had chaired the Children, 
Technology and Gambling Forum in early 
February to the launch in April.

Public discussion and contribution of re-
views are encouraged. For more informa-
tion, go to the ACCM website:

Know before You Load Reviews

childrenandmedia.org.au/app-reviews

Children and Gambling Watchlist

childrenandmedia.org.au/app-reviews/
watchlist
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SPA speaks out on support for children’s 
stories 

Following is an edited extract from a speech given 
by Matthew Deaner, Executive Director, Screen 
Producers Australia at the Kidscreen Summit in New 
York, earlier this year. 

A number of challenges face children’s producers 
in Australia. These include financing pressures 
amid unfavourable economic conditions and 
domestic commissioning levels that are largely, 
if not entirely, predicated on content obligations 
by commercial free-to-air broadcasters, the very 
occasional expenditure by subscription television 
drama channel providers and public investment 
through the ABC and screen agencies.

Recent announcements regarding deregulation 
and efficiency audits, has led SPA to work with the 
Australian Government to ensure that our elected 
officials understand that any negative effect from 
these reviews will threaten small business, a 
large number of jobs and our industry’s growing 
export potential. This risks damaging our 
economy, and more importantly, short-changing 
the Australian public, particularly Australian 
children. It has the potential to undermine what 
is arguably our most culturally important yet 
financially vulnerable type of television content.

The strength of a community can be defined by 
how its young are engaged within the fabric of 
the society. Crucial to this are local stories and 
reflection of self in accents and idiosyncrasies in 
the most powerful storytelling medium around.

So how then are we tracking?

The ABC in Australia makes the largest 
investment and broadcasts the largest quantity 
of content having added many hours to their 
children’s production slate following additional 
funds that coincided with the launch of ABC3 in 
2009 and the rebadging and allocation of funding 
to ABC4Kids. The ABC made the single largest 
contribution in children’s drama in 2012/13. 
Yet, this is not to say they are in a position to 
make up for any programming shortfall should 
commercial broadcasters produce less hours. 
On the contrary, in the search for operational 
efficiencies the programming budgets for drama 
and children’s must be ring-fenced and openly 

and proudly defined so as not to see plummeting 
levels of production reminiscent of the mid-
2000s.

The ABC needs to publicly loudly and proudly 
re-assure the production community and the 
Australian public that there has not been and will 
not be a reduction in the level of investment it 
makes in children’s content. In particular, 2012/13 
budget levels must be maintained in order for 
ABC to successful deliver on its two children’s 
channels, as was the intention of Government.

The commercial sector is equally important. 
Its modest yet vital contribution ensures 
competition that improves the quality of our 
children’s content. Less than 1 per cent of the 
commercial broadcasters hours are devoted to 
kids programming. The research suggests that 
there would be no children’s programming at 
all on these platforms without some form of 
requirement.

Expenditure by commercial free-to-air 
broadcasters on children’s programming over 
the last five years has been cyclical but ultimately 
static, declines in expenditure on high cost 
children’s drama (around $550,000 per hour) have 
been offset by an increase in cheaper high volume 
factual and light entertainment (just $38,000 
per hour).  These content obligations cannot be 
thought of as onerous. It is sobering to note that 
just 1.6% total programming expenditure across 
the combined networks is spent on children’s 
programming on average each year.

Media reforms in March 2013 allow commercial 
networks to schedule children’s programs on any 
channel. Prior to introduction of multi-channels, 
these had to be screened on their primary or 
original channel. Broadcasters could now more 
effectively program blocks of children’s content, 
building children’s engagement and interest. 

Will they seize the opportunity ?
 
It is crucial that all platforms, free or subscriptions 
(and increasingly over the top online services) 
are motivated to play a part in contributing 
towards our children’s storytelling; as part of 
our community, where these businesses operate 
in very privileged positions.
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ACCM’s Website 
is designed and  

supported by
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ACCM acknowledges  
support from the 
Romeo Family

Coming ACCM Conference

Quality Play and Media 2014
Care and education in childhood

July 8th  2014, 8:30am to 4:30pm

Venue: Salvation Army Ingle Farm, cnr Bridge Rd and Maxwell Rd Ingle Farm.

Keynote speakers: Dr Kate Highfield, Prof Margaret Sims, Dr C Glenn Cupit

This event is being held in conjunction with Communities for Children

Further details to follow shortly.

mailto:info@childrenandmedia.org.au
http://www.childrenandmedia.org.au
http://www.gocreate.com.au
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ADVERTISING
Hye-Jin Pack; Quilliam, ET; et al (2014)
Characteristics of food advergames that 
reach children and the nutrient quality 
of the foods they advertise.
Internet Research, Vol. 24, No. 1, Pp63-81

Powell, LM; Schermbeck, RM; et al (2013)
Nutritional content of food and 
beverage products in television 
advertisements seen on children’s 
programming.
Childhood Obesty, Vol. 9, No. 6, Pp524-531

Sahin, Volkan (2013)
A content analysis of the nutritional 
portrait of the breakfast cereal 
television advertisements.
University Journal of Education, Vol. 28, No. 
2, Pp408-428

Ghimire, N; Rao, A (2013)
Comparative evaluation of the influence 
of television advertisements on children 
and caries prevalence.
Global Health Action, Vol. 6, Pp1-8

Reisch, LA; Gwozdz; et al (2013)
Experimental evidence on the impact 
of food advertising on children’s 
knowledge about and preferences for 
healthful food.
Journal of Obesity, Vol. 2013, 
doi:10.1155/2013/408582

Stanton, JV; Guion, DT (2014)
Taking advantage of a vulnerable 
group? Emotional cues in ads targeting 
parents.
Journal of Consumer Affairs, Vol. 47, No. 3, 
Pp485-517

Holmberg, N; Sandberg, H; et al (2014)
Adverts saliency distracts children’s 
visual attention during task-oriented 
Internet use.
Frontiers in Psychology, Vol. 5, Art. No. 51 

COMPUTERS & INTERNET
Byrne, S et al (2014)
Peers, predators, and porn: Predicting 
parental underestimation of children’s 
risky online experiences.
Journal Computer-Mediated Communication, 
Vol. 19, No. 2, Pp215-231

Ehrenreich, SE et al (2014)
Adolescents’ text message 
communication and growth in antisocial 
behavior across the first year of high 
school.
Journal of Abnormal Child Psychology, Vol. 
42, No. 2, Pp251-264

Tone, HJ; Zhao, HR; Yan, WS (2014)
The attraction of online games: An 
important factor for Internet addiction.
Computers in Human Behavior, Vol. 30, 
Pp321-327

Yau, YH; Pilver, CE; et al (2014)
Relationships between problematic 
Internet use and problem-gaming 
severity: Findings from a high-school 
survey.
Addictive Behaviors, Vol. 39, No. 1, Pp13-21

Daine, K; Hawton, K; et al (2013)
The power of the Web: A systematic 
review of studies of the influence of the 
Internet on self-harm and suicide in 
young people.
PLOS ONE, Vol. 8, No. 10, Art. No. e77555

MEDIA EFFECTS-GENERAL
Li, K et al (2013)
Social support may buffer the effect 
of intrafamilial stressors on preschool 
children’s television viewing time in 
low-income families.
Childhood Obesty, Vol. 9, No. 6, Pp484-491

Gingold, JA et al (2013)
Excess screen time in US children: 
Association with family rules and 
alternative activities.
Clinical Pediatrics, Vol. 53, No. 1, Pp41-50

Carson, V; Rosu, A; Janssen, I (2014)
A cross-sectional study of the 
environment, physical activity, and 
screen time among young children and 
their parents.
BMC Public Health, Vol. 14, No. 6, Pp61

MEDIA EFFECTS-HEALTH
Engelhardt, CR et al (2013)
Media use and sleep among boys with 
Autism spectrum disorder, ADHD, or 
typical development.
Pediatrics, Vol. 132, No. 6, Pp1081-1089

Marsh, S et al (2013)
The non-advertising effects of 
screen-based sedentary activities on 
acute eating behaviours in children, 
adoescents, and young adults: A 
systematic review.
Appetite, Vol. 71, Pp259-273

Falbe, J; Rosner, B; et al (2013)
Adiposity and different types of screen 
time.
Pediatrics, Vol. 132, No. 6, PpE1497-E1505

Tatlow-Golden, M et al (2013)
‘Big, strong and healthy’. Young 
children’s identification of food and 
drink that contribute to healthy growth.
Appetite, Vol. 71, Pp163-170

King, DL et al (2014)
Sleep interference effects of 
pathological electronic media use 
during adolescence.
Int. Journal of Mental Health and Addiction, 
Vol. 12, No. 1, Pp21-35

Magee, C; Caputi, P; Iverson, D; (2014)
Lack of sleep could increase obesity in 
children and too much television could 
be partly to blame.
ACTA Peadiatrica, Vol. 103, No. 1, PpE27-
E31

VIDEO & COMPUTER GAMES
Greitemeyer, Tobias (2014)
Intense acts of violence during video 
game play make daily life aggression 
appear innocuous: A new mechanism 
why violent video games increase 
aggression.
Journal of Experimental Social Psychology, 
Vol. 50, Pp52-56

Ferguson, Christopher J (2014)
Action game experimental evidence for 
effects on aggression and visuospatial 
cognition: similarities, differences, and 
one rather foolish question.
Frontiers in Psychology, 5:88. doi: 10.3389/
fpsyg.2014.00088

Sun, Haichun  (2013)
Impact of exergames on physical 
activity and motivation in elementary 
school students: A follow-up study.
Journal of Sport and Health Science, Vol. 2, 
No. 3, Pp138-145

Lyons, EJ et al (2014)
Engagement, enjoyment, and energy 
expenditure during active video game 
play.
Health Psychology, Vol. 33, No. 2, Pp174-
181

VIOLENCE
Anderson, C et al (2014)
SPSSI Research Summary on Media 
Violence
http://www.spssi.org/index.
cfm?fuseaction=page.viewPage&pageID=
1899&nodeID=1

ACEC 2014
Australian Computers  

in Education Conference

Now it’s personal 
September 30 - October 3
Adelaide, South Australia

ACEC2014.com

http://www.spssi.org/index


Senate Classification Bill enquiry	
On 27 March 2014, the Australian Senate 
referred the Classification (Publications, 
Films and Computer Games) Amendment 
(Classification Tools and Other Measures) 
Bill 2014 to the Senate Legal and Consti-
tutional Affairs Legislation Committee for 
inquiry and report. The committee is invit-
ing individuals and organisations to send 
in their opinions and proposals in writing.

The closing date for submissions is 1 May 
2014 with a  reporting date of 19 June 
2014.

www.aph.gov.au/Parliamentary_Busi-
ness/Committees/Senate/Legal_and_
Constitutional_Affairs/Classification_
2014

New report on Cyberbullying
Canadian organisation, Media Smarts, has 
published a new report, Young Canadians 
in a Wired World, Phase III: Cyber bullying: 
Dealing with Online Meanness, Cruelty and 
Threats. The report is part of Media Smarts’ 
ongoing research project, Young Canadians 
in a Wired World

About one in four Canadian children sur-
veyed admitted they had been “mean or 
cruel” to someone online, while more than 
one in three said that they’d been a victim. 

The researchers found that boys and older 
students are more likely to make online 
threats. Students in younger grades are 
most likely to report that online threats 
are a serious problem for them, peaking in 
Grade 5. Girls are twice as likely as boys to
see online threats as a serious problem.

Parents were seen as having an important 
role in preventing cyberbullying. Students 

with no family rules about treating others 
with respect online are 59 percent more 
likely to be mean or cruel than students 
with rules at home, and twice as likely to 
make threats.  This indicated a need for 
better resources for the home so that par-
ents can help their children learn to treat 
others with respect and to handle online 
conflict.

http://mediasmarts.ca/sites/default/
files/pdfs/publication-report/full/YCW-
WIII_Cyberbullying_FullReport.pdf

Cross-country differences in how 
content influences movie ratings
A new study explores how different coun-
tries decide on movie ratings. Across all 
countries, the USA and Asian countries 
place the largest weight on sex, while Scan-
dinavian countries place the least weight 
on sex but the largest weight on violence. 
The US was found to place the most 
weight on profanity but the least weight on  
violence.

The authors suggest that the approach that 
the USA takes toward assigning ratings is 
puzzling since, of the three types of con-
tent, violence has the strongest body of 
evidence to document harm to children.  

http://www.tandfonline.com/doi/
full/10.1080/17482798.2014.880359#.
U09UYKLnCW-

PMI still marketing tobacco to 
youth
A report issued by the Campaign for  
Tobacco-Free Kids and other interna-
tional public health organizations exposes 
how Philip Morris International’s (PMI) 
‘Be Marlboro’ marketing campaign uses 
themes and images that appeal to youth 

across the globe. The campaign has ex-
panded to more than 50 countries despite 
being banned by a German court for tar-
geting teens and generating similar com-
plaints in other countries.

The report,  You’re the Target, calls on PMI 
to immediately end the ‘Be Marlboro’ cam-
paign. It also calls on governments to enact 
comprehensive bans on tobacco advertis-
ing, promotion and sponsorship in accord-
ance with the World Health Organisation 
Framework Convention on Tobacco Con-
trol. 

http://global.tobaccofreekids.org/con-
tent/what_we_do/industry_watch/
yourethetarget_report.pdf

New research summary on media 
violence
The US Society for the Psychological Study 
of Social Issues (SPSSI) has released a 
new summary of research into the effects 
of media violence. The authors, eminent 
researchers Craig A. Anderson, Brad J. 
Bushman, Edward Donnerstein, Tom. A. 
Hummer, & Wayne Warburton, conclude 
that:

What is supported by the vast body of 
research is the following: Media violence is 
an important causal risk factor for increased 
aggression and violence in both the short- and 
long-term. Moreover, media violence is one 
of the few known risk factors that parents, 
caregivers, and society in general can reduce 
at very little cost.

h t t p : / / w w w . s p s s i . o r g / i n d e x .
cfm?fuseaction=page.viewPage&pageI
D=1899&nodeID=1
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