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Senate passes amendments to
the Classification Act.

On August 28, Minister for Justice Michael
Keenan announced that Federal Parliament
had passed a bill to amend the Classification Act to allow the use of ‘online tools’
which enable “faster, more reliable and cost
effective classification of content such as mobile
and online games”.
The Minister said that “the reforms deliver
on the Coalition Government’s commitment to
have a modern National Classification Scheme
to better handle ever-changing content in a dynamic media environment.” These ‘reforms’
are a consequence of recommendations
from the Australian Law Reform Commission’s review of the National Classification Scheme, and the Minister says
“represent the first step towards a scheme
that it is better equipped to meet the needs of
industry and consumers in the digital age.”
As ACCM understands it, the ability to use
online tools for classification was sought
in an effort to provide more information
about much of the online content that is
presently unable to be classified (online
games and apps). ACCM also understands
that the use of these tools is sought in order
to conduct a pilot study of the use of the
newly developed International Age Rating Coalition (IARC) online classification
tools.
www.globalratings.com
In its submission to the Senate’s review of
the proposed legislation, ACCM addressed
a number of issues of concern:
1) The Bill appears to allow the use of
such tools with any type of medium, including media currently classified by the
Classification Board, and by those other
than the Board. This has the potential to
reduce existing protections.
2) If a pilot of the IARC system is conducted as a result of this Bill, then there
should be a public review of the outcome
of such pilot, along with an opportunity
for public input before any expansion of
the scheme, particularly towards a self
regulated system.
3) Implicit in the recommendations of
the ALRC review, and reflected in the
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explanatory memo to this Bill, to some
extent, is the suggestion that the materials that are important to be classified by
the Board are those that would be M and
up.
ACCM holds strongly to the view that
for the everyday protection of the child
audience, it is vital that content is accurately classified at the G, PG and M levels.
Such accurate classification is dependent
on knowledge of child development and
current research. This knowledge is not
generally available at the general industry level.
ACCM is opposed to any scheme that
puts the classification of materials at the
lower levels into a self-regulated system,
without full and public scrutiny of such
a scheme.
4) There need to be more safeguards and
review mechanisms for any automated
system than appear to be provided.
5) ACCM believes there should be a requirement for the Minister, when approving classification tools, to be presented
with evidence that the tool is sciencebased and effective in signalling content
harmful to children.
ACCM urged the Committee to review the
automated system developed in the Netherlands - Kijkwijzer (Watch wiser) - which
is used for Films, DVDs and TV, and forms
the roots of the European PEGI system for
games. This was developed, and is overseen, by a scientific committee. The assessment criteria are based on the best evidence about what can adversely impact on
children at different ages. The assessors are
well trained and performances reviewed.
The parent population is regularly reviewed to assess their satisfaction with the
system, and this is well evident.
For an overview of the system see:
http://www.kijkwijzer.nl/upload/zi
jbalk2/50_NICAMkijkwijzerGB_02_
Overview.pdf
and for the assessment form used:

Appointment of three new members
of the Classification Board

Minister for Justice Michael Keenan has announced the appointment of Alison Bickerstaff, Ron Delezio and Jarrah Rushton as
new members of the Classification Board
for a three-year term. The new members replace members whose terms have expired.
Ms Bickerstaff from Port Stephens New
South Wales is a hairdresser and is actively
involved in the local community through
her children’s school and sporting commitments.
Mr Delezio from Sydney is a noted public
speaker and founder of the charity Day of
Difference Foundation, which raises funds
to assist children’s hospitals across Australia. He was awarded the 2006 Australian
Father of the Year and New South Wales
Citizen of the Year.
Mr Rushton from Perth is a Sales and Team
Manager for a distribution company in
Western Australia. He is also an active participant in community organisations promoting the sport of skateboarding, and the
installation of skating facilities as a community resource.
http://www.ministerjustice.gov.au/Mediareleases/Pages/default.aspx

Parents Jury Healthy Checkouts
Survey

The results from the Parents Jury Healthy
Checkouts Survey indicate that many
parents would like to see changes in what
is displayed at supermarket checkouts.
In brief:
• 77% of respondents said they would
prefer to shop in a store where all checkouts are junk food free
• 64% said they would switch to a similar
retail outlet nearby if it provided healthy
checkouts
The results of the survey will be presented
to retailers and responses from retailers will
be published on the parents jury website in
September. For more information see:

http://www.kijkwijzer.nl/upload/zijbalk1/50_NICAMkijkwijzerGB_03_
Questionnaire.pdf

http://www.parentsjury.org.au/campaigns-for-change/healthy-checkouts
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In 1989 I had been, for 15 years, a volunteer
community-based advocate for quality ageappropriate media for children and the healthy
use of screens, a campaigner against glamorised
media violence and the exploitation of children
via some marketing practices.
I developed policy on these issues for the SA and
Australian Councils for Children’s Films and
TV; was then Convenor of the ABC’s National
Advisory Council, and also a member of the
Children‘s Program Committee of the Australian
Broadcasting Tribunal- assessing programs for
the children’s quality quotas.
I took the opportunity to apply for a Churchill
Fellowship to better inform myself in all these
roles.
I chose the US and Canada for my three month
study tour, because Canada had a broadcasting
system not unlike Australia, with a mix of both
government funded and commercial broadcasters,
whereas the US had a commercially dominated
and largely deregulated system. Both these
countries, like Australia, did not have a strong
tradition of support for children’s TV, and were
seen as a useful field of study.
I visited 14 centres and interviewed 68 people
in USA and Canada, discussing the survival of
children’s TV production, the role of research
in formulating TV policy in relation to children,
especially with regard to media violence, the
importance placed on regulation in supporting
children’s TV production, and the role that
community agencies played in advocacy for the
provision of quality children’s programs.
The many and varied highlights included:
• Attending the biennial meeting of the
Society for Research in Child Development,
and meeting the big names in research on
children and media – the Kid Vid people.
This provided an opportunity to set up a
research network that has provided a steady
flow of the latest research and commentary
to ACCM
• Having lunch with Neil Postman in New
York. Sadly now dead, he wrote Amusing
ourselves to death [with TV News]; Technopoly:
The Surrender of Culture to Technology, and
Building a bridge to the 18th century: how the
past can improve our future.
• Attending the 25th Banff TV Festival
• Being flown out over Vancouver Bay in a
seaplane to spend several hours on a pontoon
watching the TV serial Gibson’s Landing being
shot.
In my 130 page report to the Churchill Foundation,
I reviewed the many useful things I learned and
made recommendations for changes here.

Eighteen months after I came back I
became President of the Australian
Council for Children’s Films and
TV, and ensured that its developing
role included support for parents
and children’s professionals with
research-based information for
healthy screen use.

Barbara Biggins
OAM
Hon CEO

A key push was for recognition of the importance
of children having access to quality ageappropriate media, and of being protected from
exploitation via marketing practices and exposure
to glamorised media violence.
I found that even in the biggest market place in the
world- the US - market forces will never provide
quality programming for children. Industry in the
US fought tooth and nail against regulation and
observes it with indifference. Australia’s highly
regarded quality quotas for children’s programs
needed to be jealously guarded to prevent them
being undermined. And that fight is on again in
Australia now.
It was clear that children would increasingly
become targets for marketing through their
programs and movies. As one speaker at the Banff
Festival said “we have to ask ourselves what kind of
society we are becoming when we can’t provide quality
programs for children without trying to sell them
something at the same time.”
In regard to media violence, the consensus from
22 researchers was that the evidence was clear that
media violence hurts children and the research
questions had moved on from “does it?” to “who
is most vulnerable and why?”
A salutary lesson for Australia and its ABC
was seen in what happened to the Canadian
Broadcasting Corporation after the Canadian
Government “allowed” it to take advertising in
some types of programming. The government
found the CBC so good at raising income from
ads, that it decreased funding, and the CBC
ended up more dependent on advertising as the
years went by. And it’s now far from being the
innovative, diverse, broadcaster that it once was.
When networks take ads, they have to maximise
audiences, and that will always influence the type
of programs that get made.
The Churchill Fellowship provided the
opportunity to build an enduring and expanding
research network, on which ACCM has built
many services to parents including research
based reviews of movies and apps to make ageappropriate choices easier.
The Churchill fellowship has contributed greatly
to it all.
Note: For information about the Churchill
Fellowships see
http://www.churchilltrust.com.au/
application-process/how-to-apply/
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NEW PUBLICATIONS
ADVERTISING

Connell, PM; Brucks, M; Nielsen, JH
(2014)
How childhood advertising exposure
can create biased product evaluations
that persist into adulthood.
Journal of Consumer Research, Vol. 41, No.
1, Pp119-134
Bernhardt, AM; Wilking, C; et al (2014)
Children’s reaction to depictions of
healthy foods in fast-food television
advertisements.
JAMA Pedatrics, Vol. 168, No. 5, Pp422-426
Kumar, G; Zytnick, D; et al (2014)
Caregiver and adolescent responses to
food and beverage marketing exposures
through an online survey.
Childhood Obesity, Vol. 10, No. 1, Pp64-71
Bruce, AS; Bruce, JM; et al (2014)
Branding and a child’s brain: an fMRI
study of neural responses to logos.
Social Cognitive and Affective Neuroscience,
Vol. 9, No. 1, Pp118-122
Elliott, C; Cook, B (2014)
Not so grrreat: Ten important myths
about food advertising targeted to
children in Canada.
Childhood Obesity, Vol. 9, No. 4, Pp286-291

COMPUTER & INTERNET

May-Chahal, C; Mason, C; et al (2014)
Safeguarding cyborg childhoods:
Incorporating the on/offline behavior of
children into everyday work practices.
British Journal of Social Work, Vol. 44, No.
3, Pp596-614
Green, L; Brady, D (2014)
Do Australian children trust their
parents more than peers when seeking
support for online activities?
Continuum-Journal of Media & Cultural
Studies, Vol. 28, No. 1, Pp112-122
Landstedt, E; Persson, S (2014)
Bullying, cyberbullying, and mental
health in young people.
Scandinavian Journal of Public Health, Vol.
42, No. 4, Pp393-399
Brown, CF; Demaray, MK; Secord, SM
(2014)
Cyber victimization in middle school
and relations to social emotional
outcomes.
Computers in Human Behavior, Vol. 35,
Pp12-21
Lopez-Fernandez, O; et al (2014)
Problematic Internet use in British
adolescents: An exploration of the
addictive symptomatogy.
Computers in Human Behavior, Vol. 35,
Pp224-233

Livingstone, S; Kirwil, L; et al (2014)
In their own words: What bothers
children online?
European Journal of Communication, Vol.
29, No. 3, Pp271-288
Lealand, Geoff (2014)
Children in the online world: Risk,
regulation, rights.
European Journal of Communication, Vol.
29, No. 2, Pp374-375
Livingstone, S; Smith, PK (2014)
Annual research review: Harms
experienced by child users of online
and mobile technologies: the nature,
prevalence and management of sexual
and aggressive risks in the digital age.
Journal of Child Psychology and Psychiatry,
Vol. 55, No. 6, Pp635-654
Blackwell, CK; Lauricella, AR; et al (2014)
Children and the Internet:
Developmental implications of Web
site preferences among 8-to 12-year-old
children.
Journal of Broadcasting & Electronic Media,
Vol. 58, No. 1, Pp1-20

MEDIA EFFECTS - HEALTH

Larson, N; DeWolf, J; et al (2014)
Adolescent consumption of sports
and energy drinks: Linkages to higher
physical activity, unhealthy beverage
patterns, cigarette smoking, and screen
media use.
Journal of Nutrition Education and Behavior,
Vol. 46, No. 3, Pp181-187
Hendrix, KS; Carroll, AE; Downs, SM
(2014)
Screen exposure and body mass index
status in 2-to 11-year-old children.
Clinical Pediatrics, Vol. 53, No. 6, Pp593600
Lwin, MO; Malik, S (2014)
Can exergames impart health messages?
Games play, framing, and drivers of
physical activity among children.
Journal. of Health Communication, Vol. 19,
No. 2, Pp136-151
Tiberio, SS; Kerr, DCR; et al (2014)
Parental monitoring of children’s media
consumption: The long-term influences
on body mass index in children.
JAMA Pediatrics, Vol. 168, No. 5, Pp414421
Kremer, P; Elshaug, C; et al (2014)
Physical activity, leisure-time screen
use and depression among children and
young adolescents.
Journal of Science and Medicine in Sport,
Vol. 17, No. 2, Pp183-187

Rosen, LD; Lim, AF; et al (2014)
Media and technology use predicts
ill-being among children, preteens and
teenagers independent of the negative
health impacts of exercise and eating
habits.
Computers in Human Behavior, Vol. 35, ,
Pp364-375

MEDIA EFFECTS - SOCIAL

Jago, R; Thompson, JL; et al (2014)
Cross-sectional associations between
the screen-time of parents and young
children: Differences by parent and
child gender and day of the week.
International. Journal of Behavioral
Nutrition and Physical Activity, Vol. 11, No.
54

VIDEO & COMPUTER GAMES

Straker, L; Abbott, R; et al (2014)
Evidence-based guidelines for wise use
of electronic games by children.
Ergonomics, Vol. 57, No. 4, Pp471-489
Greitmeyer, Tobias (2014)
I am right, you are wrong: How biased
assimilation increases the perceived
gap between believers and skeptics of
violent video game effects.
PLOS ONE, Vol. 9, No. 4, Art. No. e93440
Yousafzai, S; Hussain, Z; Griffiths, M
(2014)
Social responsibility in online
videogaming: What should the
videogame industry do?
Addiction Research & Theory, Vol. 22, No. 3,
Pp181-185

VIOLENCE

Quian, Z; Zhang, D-J (2014)
The effects of viewing violent movies
via computer on aggressiveness among
college students.
Computers in Human Behavior, Vol. 35,
Pp320-325

CONFERENCES

7th World Summit on
Media for Children
8-10 September 2014
Kuala Lumpur, Malaysia
www.wsmc2014.org
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WORLD NEWS
Award for media research

Media researcher Brad Bushman is a 2014
recipient of the Distinguished Lifetime
Contribution Award in Media Psychology
and Technology (Division 46 of the
American Psychological Association).
Brad J. Bushman is a professor of
communication and psychology at Ohio
State University and is also a professor
of communication science at the VU
University Amsterdam, the Netherlands.
He studies the causes, consequences,
and solutions to the problem of, human
aggression and violence. He also studies the
impact of the media on prosocial behavior.
Brad Bushman’s research has challenged
several myths, including those that violent
media have a trivial effect on aggression,
that venting anger reduces aggression, that
violent people suffer from low self-esteem,
that violence and sex on TV sell products
and that warning labels reduce audience
size.

Children, adolescents, and media:
What are the next steps to take?

Writing in the Journal of Child & Adolescent
Behavior, researcher Victor C Strasburger
from the Department of Pediatrics,
University of New Mexico School of
Medicine, New Mexico asked this question
in relation to the USA, but many of his
conclusions are relevant to Australia.
Most U.S. medical and public health
organizations now agree that :
(a) children and teens spend too much
time with a variety of different media
(more than 7 hours a day)
(b) media can have significant effects
on a variety of different health issues

like aggressive behavior, obesity, sexual
activity, substance use, and sleep
(c) very little is being done to counteract
negative media effects and maximize
positive media effects.
Among suggestions that Strasburger
suggests for dealing with these problems
are:
1. More funded research, particularly on
new technologies.
2. Updating schools on media effects.
3. Improved education for parents
4. Improved education for doctors
5. Limiting of screen time
Strasburger
VC
(2014)
Children,
Adolescents, and Media in the U.S.: What
are the Next Steps to Take? J Child Adolesc
Behav 2: 143.

Music videos to get online age
rating in UK pilot scheme

According to Nicholas Watt and Samuel
Gibbs, writing in The Guardian, UK Prime
Minister David Cameron has announced
a scheme which he says will ‘help parents
protect their children from graphic
content’.
As part of a voluntary pilot scheme by
YouTube, music video service Vevo and
the British Board of Film Classification
(BBFC), online music videos will carry an
age classification. The pilot, to run initially
for three months from October, will also
involve the three biggest music labels in the
UK – Sony, Universal and Warner Music.
Music videos sold or distributed on disc
or other physical form deemed to include
12-rated-plus material will also have to go
through the same age-classification process
starting in October under amendments

to the Video Recording Act. The music
labels will submit music videos that they
consider could contain content that should
be classified as for age 12 or over, using
BBFC guidelines.
http://www.theguardian.com/
media/2014/aug/18/music-videosonline-age-rating

Young children exposed to
inappropriate video games

Writing for the Daily Mail, Martin Robinson
reports that UK children as young as six are
regularly being exposed to inappropriate
content such as violence and prostitution
in video games because more than half of
parents ignore age ratings. This was shown
by a new survey conducted YouGov for 5
News revealed today.
The survey of British parents found 52 per
cent with children aged six to 17 say that
their child has played play video games for
which they are below the age limit.
Some parents seemed to be concerned
about video game play. One in four parents
noticed a negative change in behaviour
after their children played the games.
One in three felt their children spent too
much time playing games and that it was
stopping them being involved in more
physical activities.
However, 57 per cent of parents surveyed
said they believe that their children can
handle the content in age restricted games,
even if though they are underage.
http://www.dailymail.co.uk/news/article2723841/Children-young-SIX-exposedvideo-games-scenes-involving-violenceprostitution-parents-ignore-age-limits.
html#ixzz3BNRpYg00

