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Is adult desensitization causing
“ratings creep”?
Parents can become less sensitive to violence
and sex in movies after watching only a few
scenes with disturbing content, according
to a US study soon to be published in
the journal Pediatrics. Researchers at the
Annenberg Public Policy Center, University
of Pennsylvania found that parents who
watch multiple movie scenes of sex and
violence quickly become more permissive
about how old a child should be to watch
films with disturbing content.
A nationally representative sample of 1,000
parents was shown six different film clips
from movies rated R and PG-13 in the US,
such as “Terminator,” “8 Mile” and “Taken
2.” After each scene, which either showed
violent or sexual conduct, the parents were
asked at what age a child should be before
watching the movie.
Regardless of the order in which they
viewed the scenes, the parents started
off relatively conservatively, saying on
average that a child should be about 17
years old before he or she watched the
movie in question. However, with each
succeeding clip, the parents reduced this
age judgement. By the last clip, parents
set an average age of 13.9 for watching the
violent movies and 14 years for the movies
that included the sex scenes.
The researchers were surprised by how
dramatic these results were.
Researchers found that neither education
nor
income
influenced
parents’
desensitization to violent or sexual content.
However, those parents who were keen
movie watchers were more likely to be
permissive, while older parents were more
likely to maintain higher age judgements.
Interestingly, watching sexual scenes made
parents more permissive with violent
scenes, as well as the reverse.
The authors suggest that people who rate
movies for the Motion Picture Association
of America (MPAA) could be subject to the
same desensitization “and thus more likely
to be lenient when it comes to evaluating
the appropriateness of such content for
children.” They speculate that this effect
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could help to explain the “ratings creep”
that has allowed more violence into films
aimed at young viewers in recent years.
http://cdn.annenbergpublicpolicycenter.org/
wp-content/uploads/Parents-become-lesssensitive-to-movie-violence-10-20-14.pdf

Romer, D. et al (2014.) Parental
Desensitization to Violence and Sex in
Movies. Pediatrics peds.2014–1167.

Edwin (Scheff) Schefferle
15/9/25 – 22/10/14
Children of the 1950s
– 90s had their film
viewing lives greatly
enriched because of
Scheff. As founder and
Films Officer of The
Victorian (and later
Australian) Councils
for Children’s Films
and Television (the
fore-runner of YMA and ACCM) he sourced
the best possible films specifically made for
children (including the British Children’s
Film Foundation feature titles) as well as
short films from all over the world that
would entertain and stimulate their young
imaginations.
Saturday matinee screenings, children’s
film clubs, school holiday cinema venues,
Australia wide children’s film festivals – each
saw thousands of children participating in
the shared enjoyment of childhood movie
going. These screenings he saw as the
antidote to watching bland television at
home on your own.
Scheff was also a co-founder of The
Melbourne International Film Festival, the
Federation of Film Societies, the Australian
Teachers Of Media and life-long supporter
of emerging Australian film talent. We are
all the richer for his vision.

New book
Young People, Media and Health
Risks and Rights
Editors: Cecilia von Feilitzen
& Johanna Stenersen.
The International Clearinghouse on Children,
Youth and Media Yearbook for 2014 focuses
on children and young people in relation to
media and health issues. These issues are
seen as important debates in contemporary
society which pose major challenges for
researchers and practitioners in a number of
fields. The contributors to the book provide
different perspectives on the ways in which
media and health are interrelated.
A number of chapters deal with possible
risks to the health and well-being of children
and young people in relation to their use of
media – as viewers, listeners, readers and
internet participants – including research
on how media can influence both physical
and mental health.
Topics include:
• Cecilia von Feilitzen writing on Mediated
violence and related risk factors. Examples
and reflections.
• Dworak and Wiater on the Impact of
excessive media exposure on sleep and memory
in children and adolescents
• Susan Linn on Too many screens, too
much stuff. How media, marketing and
commercialization are harming children’s
health.
• Buijzen, Rosendaal, and de Droog on
Food marketing and child health.
Other chapters discuss young people’s
health and well-being in relation to their
rights to access information, express their
views and participate in the media (Articles
12, 13 and 17 in the UN Convention on
the Rights of the Child). They illustrate
how media can become a powerful tool
for participation and inclusion in groups
and society. These chapters look at what is
happening in a number of projects in Latin
America, Nicaragua, Nepal, South Africa
and China.
http://www.nordicom.gu.se/en/
publikationer/young-people-mediaand-health
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We need to be seriously concerned about the
invasion of children’s privacy by online marketers
of junk food - these days politely called “energy
dense, nutrient-poor (EDNP) food”.
Wherever children go on the internet and social
media, their movements are tracked, and their
trust exploited to promote ENDP foods. I gave
a paper on these issues at the World Summit on
Media for Children in Kula Lumpur. *

“Young Facebook users willingly
spread marketing messages on behalf
of food and beverage corporations
with seemingly little incentive or
reward required,” Dr Freeman says.
“Any activity that users engage
with on brand pages can appear in Barbara Biggins
OAM
the news feed of their friends, so Hon CEO
marketing messages quickly amplify
across social networks. This kind of consumer
involvement and engagement is unique to social
media communication.”

For several years, Australia’s Obesity Policy
Coalition has been active in trying to highlight
the methods used by digital marketers of ENDP
foods, and to seek redress via the provisions of
the Privacy Act or the Spam Act. In 2011, the OPC
was successful in gaining a decision from the
Australian Media and Communications Authority
(ACMA) under the Spam Act against McDonalds
Happy Meal: send to a friend (STF) web site. The
STF tab was on all games and activities pages, and
if the user consented, messages were sent to the
user’s friends. ACMA found the sending of the
emails to others without their consent constituted
Spam. Later attempts by OPC to persuade ACMA
to extend the provisions of the Spam Act to peer
to peer social media messaging has so far been
rejected.

“The Facebook pages in our study were not simply
low-budget fan pages, all were professionally
moderated and appeared to be administered by
either the company brand owner or an advertising
agency,”

World-first research recently published online
justifies an urgent call to action. This study
from the University of Sydney’s School of Public
Health, and lead author Dr Becky Freeman, is the
first to systematically assess the nature of food
and drink promotions on the globally popular
social media site Facebook. It reveals that junk
food brands are engaging with young Facebook
users to promote unhealthy foods which can
contribute to obesity and lifestyle diseases.

“Our study focused on Australian Facebook
users, however our findings have international
relevance given that many of the pages in our
study were for global brands,” Dr Freeman says.

Published in the American Journal of Public Health,
the new study sheds light on the digital marketing
strategies of energy dense, nutrient-poor food
(EDNP) brands, and “shows that unhealthy food
and beverage marketing is prolific and seamlessly
integrated within online social networks,” says
Dr Freeman.
The study used a sample of top-ranked Facebook
pages: 13 international pages and 14 Australianbased brand pages. Four brands (Subway, CocaCola, Slurpee, Maltesers) had both national
and international pages The resulting analysis
reviewed their marketing techniques, follower
engagement and marketing reach of messages
posted by the pages.
The pages widely used marketing features unique
to social media that increase consumer interaction
and engagement. Common techniques were
competitions based on user-generated content,
interactive games, and apps. Four pages included
apps that allowed followers to place an order
directly through Facebook. Adolescent and young
adult Facebook users appeared most receptive to
engaging with this content.

“In terms of health policy, much of the current
work to limit exposure to EDNP advertising is
focused on restricting advertisements during
children’s television programs and viewing
hours. Our study shows that this narrow focus is
likely to miss large amount of online advertising
aimed at adolescents.”
“As a minimal first step, increased monitoring of
how EDNP food and beverages are marketed on
social media is essential.”

Time to put the lid on the cookie jar??
..................
Freeman, B., et al (2014) “Digital Junk: Food and
Beverage Marketing on Facebook’ American J of
Public health . Published online Oct 16.
http://ajph.aphapublications.org/doi/
abs/10.2105/AJPH.2014.302167
For an overview of this research:
http://sydney.edu.au/news/84.html?news
categoryid=1&newsstoryid=14219&utm_
source=console&utm_medium=news
*For ACCM’s paper at World Summit on Media
for Children 2014: Want a cookie little girl? go to:
http://childrenandmedia.org.au/assets/files/
news/latest-news/wsmcsession9BBiggins.pdf
Fast facts:
• Social media use has reached near saturation
among young Australians, with more than 85
per cent of those aged 15 to 24 years accessing
the Internet for social networking or online
Gaming
• Australians are enthusiastic Facebook users,
with 9 million people, or nearly 40 per cent of
the entire population, visiting the site every
day
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NEW PUBLICATIONS
ADVERTISING

Cornwell, TB; Mcalister, AR; PolmearSwendris, N (2014)
Children’s knowledge of packaged fast
food brands and their BMI. Why the
relationship matters for policy makers.
Appetite, Vol. 81, Pp277-283
Dixon, H; Scully, M; et al (2014)
Can counter-advertising reduce preadolescent children’s suseptibility
to front-of-package promotion on
unhealthy foods? Experimental
research.
Social Science & Medicine, Vol. 116, No. 3,
Pp211-219
Osawa, E; Ishikawa, M; Sone, T (2014)
International trends in regulating the
marketing of foods and beverages high
in fat, sugar or salt to children.
Japanese Journal of Nutrition and Dietetics,
Vol. 72, No. 3, Pp147-155

COMPUTERS & INTERNET

Talwar, V; Gomez-Garibello, C; Shariff,
S (2014)
Adolescents’ moral evaluations and
ratings of cyberbullying: The effect of
veracity and intentionality behind the
event.
Computers in Human Behavior, Vol. 36,
Pp122-128
Tinwell, A; Sloan, RJS (2014)
Children’s perceptions of uncanny
human-like virtual characters.
Computers in Human Behavior, Vol.
36,Pp286-296
Carpenter, LM; Hubbard, GB (2014)
Cyberbullying: Implications for the
psychiatric nurse practitioner.
Jnl of Child and Adolescent Psychiatric
Nursing, Vol. 27, No. 3, Pp142-148
Baroncelli, A; Ciucci, E (2014)
Unique effects of different components
of trait emotional intelligence in
traditional bullying and cyberbullying.
Journal of Adolescence, Vol. 37, No. 6,
Pp807-815
Barnes, SJ; Pressey, AD (2014)
Caught in the Web? Addictive behavior
in cyberspace and the role of goalorientation.
Technological Forecasting and Social Change,
Vol. 86, Pp93-109
Waterhouse-Watson, Deb (2014)
‘You posted what on Facebook?’ Sport,
sex and the St. Kilda schoolgirl.
Media International Australia, No. 151.
Pp37-46

Venkataswamy, Sudha (2014)
Children in the online world: Risk,
regulation, rights.
Media International Australia, No. 151,
Pp211-211

MEDIA EFFECTS - EDUCATION
Blackwell, CK; Lauricella, AR; Wartella,
E (2014)
Factors influencing digital technology
use in early childhood education.
Computers & Education, Vol. 77, Pp82-90
Durkin, K; Conti-Ramsden, G (2014)
Turn off or tune in? What advice can
SLTs, educational psychologists and
teachers provide about uses of new
media and children with language
impairments.
Child Language Teaching & Therapy, Vol.
30, No. 2, Pp187-205

MEDIA EFFECTS - HEALTH

Hanewinkel, R; Sargent, JD; et al (2014)
Portrayal of alcohol consumption in
movies and drinking initiation in lowrisk adolescents.
Pediatrics, Vol. 133, No. 6, Pp973-982
Decelis, A; Jago, R; Fox, KR (2014)
Physical activity, screen time
and obesity status in a nationally
representative sample of Maltese youth
with intenational comparisons.
BMC Public Health, Vol. 14, Art. No. 664
Vik, FN; Bjornara, HB; et al (2014)
Associations between eating meals,
watching TV while eating meals and
weight status among children ages 10-12
years in eight European countries: the
ENERGY cross-sectional study.
Int Jnl Behavioral Nutrition and Physical
Activity, Vol. 10, Art. No. 58

MEDIA EFFECTS - SOCIAL

Nathanson, AI; Alade, F, Sharp, M; et al
(2014)
The relation between television
exposure and executive function among
preschoolers.
Developmental Psychology, Vol. 50 No. 5,
Pp1497-1506
Sussman, S; Moran, MB (2014)
Hidden addiction: Television.
Jnl Behavioral Addictions, Vol. 2, No. 3,
Pp125-132
Linebarger, DL Barr, R; et al (2014)
Associations between parenting, media
use, cumulative risk, and children’s
executive functioning.
Jnl Development and Behavioral Pediatrics,
Vol. 35, No. 6, Pp367-377

PRODUCTION

Rutherford, L (2014)
The ABC, the Australian Children’s
Television Foundation and the
emergence of digital children’s
television in Australia.
Media International Australia, No. 151,
Pp5-15

TECHNOLOGY

Chitakunye, P; Takhar, A (2014)
Consuming family quality time: the role
of technogical devices at mealtimes.
British Food Journal, Vol. 116, No. 7,
Pp1162-1179

VIDEO & COMPUTER GAMES

Hull, DC; Williams, GA, Griffiths, MD
(2014)
Video game characteristics, happiness
and flow as predictors of addiction
among video game players: A pilot
study.
Jnl Behavioral Addictions, Vol. 2, No. 3,
Pp145-152

VIOLENCE

Rassmussen, Eric E (2014)
Proactive vs. retroactive mediation:
Effects of mediation’s timing on
children’s reactions to popular cartoon
violence.
Human Communication Reserch, Vol. 40,
No. 3, Pp396-413
Yang, GS; Gibson, B; et al (2014)
Effects of Avatar Race in violent
video games on racial attitudes and
aggression.
Social, Psychological and Personality Science,
Vol. 5, No. 6, Pp698-704
Hasinoff, AA (2014)
‘Myspace led girl to Mideast’: Race,
the online predator myth, and the
pathologization of violence.
Sexualities, Vol. 17, No. 4, Pp484-500

CONFERENCES
Honoring the Child, Honoring Equity 14:

Embracing diverse identities
21 - 22 November 2014
University of Melbourne
Melbourne, Australia
http://web.education.unimelb.edu.au/yrc/
honoring_child_equity_conference_2014/
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WORLD NEWS
Australian kids TV nominated for
Emmys
Three Australian programs, all screened
on the ABC, have been nominated for
the International Emmy® Kids Awards.
Matchbox Pictures’ Nowhere Boys and
Werner Film Productions’ Dance Academy 3
will compete for best kids series and 1440
Productions’ Heart & Soul is in the running
for Kids: Factual series.

seemed to be connected to the fact that,
compared to 2-D players, they were more
likely to feel they were “immersed in the
game”. The participants were 194 college
students, about two-thirds of whom were
women. All of the students played the
video game Grand Theft Auto IV for 15
minutes. Half were instructed to play
violently (kill as many people as possible
in the game) and half played nonviolently
(they went bowling).

concludes that Australian classifications
are inconsistent with New Zealand ones
largely because of the differing principles
the systems are based on. The Australian
system emphasizes parental choice at
the MA15+ level while these films are
likely to be given the R16 age restriction
in New Zealand. Research shows that
parental accompaniment classifications
have relatively low support from the New
Zealand public.

The awards are presented by the
International Academy of Television Arts
& Sciences. This organisation represents
500 companies from more than 50 countries
from all sectors of the TV industry including
internet, mobile and technology.

“3-D gaming increases anger because the
players felt more immersed in the violence
when they played violent games,” said
Bushman. “As the technology in video
games improves, it has the ability to have
stronger effects on players.”

Overall, game classifications in NZ are
less restrictive than those of the United
Kingdom and Ontario, and more restrictive
than those of Singapore, Australia, and the
USA.

This year’s nominations come from 17
countries: Argentina, Australia, Brazil,
Canada, Chile, Colombia, France, Germany,
Japan, Spain, Sweden, South Korea, the
Netherlands, New Zealand, Norway,
Pakistan and the United Kingdom.

The study has been accepted for future
publication in the journal Psychology of
Popular Media Culture.

The report concludes that game
classifications in NZ and Australia became
significantly more consistent following the
2013 introduction of the R18+ restriction
in Australia. However, in 2013 the most
common Australian classification in the
sample was MA15+, a partial restriction,
and so overall the NZ system was more
restrictive in both 2012 and 2013.

The winners will receive their Emmys at the
third International Emmy® Kids Awards
on February 20 2015 in New York.
http://www.iemmys.tv/awards_kids.aspx

Playing violent games in 3-D leads
to higher anger levels
Playing violent video games in 3-D may
have greater consequences for players, a
new study reveals. Researchers from Ohio
State University found that people who
played violent video games in 3-D showed
more evidence of anger afterward than did
people who played using traditional 2-D
systems.
According to co-author of the study, Brad
Bushman, the higher anger in 3-D players

http://news.osu.edu/news/2014/10/19/
%E2%80%8Bimmersed-in-violence-how3-d-gaming-affects-video-game-players/

Comparing Classifications
The Comparing Classifications Report
was undertaken by the Office of Film &
Literature Classification in New Zealand.
The report looked 260 feature films and
112 video games across 2012 and 2013,
comparing their New Zealand classification
rating to Australia, the United Kingdom,
the United States, Ontario and Singapore.
From this, a total of 102 films and 77 games
were classified in all of the jurisdictions
compared.
Overall, film classifications in NZ are less
restrictive than those of Singapore and the
UK, and more restrictive than those of the
USA, Ontario, and Australia. The report

All games classified R18 in NZ in the 2012
sample were classified MA15+ in Australia.
After the introduction of the R18+
classification in Australia in 2013, 31% of
games classified R18 in NZ were given the
less restrictive MA15+ in Australia. In 2013,
games were more likely to be classified
R18+ in Australia (22 titles) than R18 in
NZ(13 titles). This means that Australia was
more restrictive at the higher end despite
being less restrictive overall.
http://www.classificationoffice.
govt.nz/PDFs/research-comparingclassifications-2012&2013.pdf

