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Parents struggle with limits to
screen time
A team of researchers from the University
of Western Australia’s School of Population Health and School of Sport Science,
Exercise and Health has found that despite
growing concern about the adverse physical and mental health outcomes associated
with excessive screen-based media use,
parents were finding it difficult to get their
children to limit the time they spend with
their screen devices.
The research, just published, assessed the
amount of time Australian children and adolescents spend on all types of screens and
specific screen-based activities. Data was
collected from 2,620 eight to 16 year-olds
from 25 government and non-government
schools around Perth and Western Australia. Children were asked to report how
many hours they spent on different screen
types and activities - from when they woke
up until they went to bed, including before,
during and after school.
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that further papers will provide information about mental health aspects and measures of problem screen use.
The study is a very useful addition to the
statistics of children’s current screen use,
and indicates that particularly for younger
children, television is still a major component of children’s screen time.
For example, at the Grade 3 level, 11.4% of
boys and 15.6% of girls spend more than 2
hours per week day on social networking
but 38.8% of boys and 38.1% of girls exceed
this time with television and DVDs.

Co-author Associate Professor Michael
Rosenberg, of UWA’s School of Sport
Science, Exercise and Health, said that although the study’s results might feel discouraging for parents who were trying
to impose screen limits, they should not
despair or give up.
This study is part of an accelerated longitudinal study over three years, and children
will be assessed twice a year. It is expected
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BMC Public Health 15, 5.
http://www.biomedcentral.com/14712458/15/5
See our Editorial P2 for further comment

Guidelines for Good Gaming

It was found an average of 63 per cent of
respondents exceeded the present recommended guidelines of less than two hours.
The most popular type of screen use was
TV, with 90 per cent reporting use in the
past week, followed by laptop (59 per cent),
tablet (58 per cent), and mobile phone (57
per cent).
The amount of screen use varied with age
groups, with 45 per cent of eight-year-olds
exceeding the guidelines compared to 80
per cent of 14 to 15-year-olds. Boys were
more likely to exceed the recommendation
when playing computer games, while girls
were more likely to do so through social
networking, web use and TV, DVD, and
movies.

At Grade 7 level, 25.3% of boys and 32.3%
of girls exceed 2 hours per week day on
social networking compared with 37.5% of
boys and 51% of girls who view more than
2 hours of television and DVDs.

Physical and psychological effects
of video and computer gaming
7.30pm, 19 March 2015
Mercedes College
Springfield, South Australia
Speakers:
Professor Leon Straker, from Curtin University, WA
co-author of Evidence-based guidelines for wise use of electronic
games by children
Dr Wayne Warburton, from Macquarie University, NSW
co-editor of Growing up fast and furious: Reviewing the impacts
of violent and sexualised media on children
Booking: www.trybooking.com/GVCW
Tickets: $25.00

ACCM members: $22.00

(Members email events@childrenandmedia.org.au for Promotion code)

http://childrenandmedia.org.au/events/accm-seminars
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Is cyber bullying the greatest screen
risk for children?
The research from the University of Western
Australia highlights the struggle parents are
having with screen media limits.
It also shows that, especially in the younger years,
television use remains higher than social media
use. Children are still watching television every
day and for several hours, making continual
exposure to age-inappropriate content as great
a risk (though of a different kind) as infrequent
exposure to internet hazards.
It’s a real shame then that the Federal
Government’s intended role for the E-Safety
Commissioner is significantly narrower than
that outlined in the Liberal Party’s pre-election
policy. That policy included provision for
“advice to parents about the appropriateness of
television programmes, films, computer games
and websites”. The E-Safety Commissioner’s
role now is focussed almost exclusively on
cyberbullying.
Help for parents in starting early in managing all
screen use is needed just as much. We teach road
safety and water safety to kids. Screens are as
much a part of their natural environment as cars
and water and equally, we should be teaching
screen safety. Just as the government supports
other safety campaigns and affirms parental
responsibility, they should also provide similar
support to parents, especially from an early age,
and in regard to all media, old and new.
E-safety should encompass all screens.
ACCM expanded on these issues in its recent
submission to the Senate Inquiry into the
enhancing Online Safety for Children Bill. Here’s
an extract :

Moreover, more and more
children are starting to access the
internet before they start school.
This underlines once again the
importance of parents and the
home environment in shaping the Barbara Biggins
OAM
experience children have online, Hon CEO
and keeping them safe. (It also, of
course, suggests a need for programs in early
childhood settings.)
ACCM also detects something of an ‘elephant
in the room’ in this discussion, namely
the number of young children who have
unsupervised access to internet-enabled
devices. The legislation as currently drawn
appears to see this as unproblematic from a
policy point of view, or at least something that
need not be addressed. We disagree. There is
a role for government in setting up at least
a conversation about how old a child should
be before he or she is provided with a smart
phone or similar device.
Closer attention to the role of parents would
be consistent with the UN Convention on
the Rights of the Child (UNCROC - see
esp articles 3(2), 5, 18(2) and 29(1)(c)) and
with the Coalition’s election promises (The
Coalition’s Policy to Enhance Online Safety
for Children, pp 6-7).
http://childrenandmedia.org.au/assets/files/
news/submissions/2015/accm_submission_
senate-online-safety-jan15.pdf
http://www.liberal.org.au/latestnews/2013/09/05/coalitions-policy-enhanceonline-safety-children

US advocate for quality children’s TV dies
Peggy Charren died on 22 January 2015, aged 86.
As the mother of two daughters in the 1960s, Charren was not happy with
what was on offer on television particularly the commercial content and the
lack of educational programming.
With a group of interested friends she formed the organisation Action for
Children’s Television to push for reforms but it was not until 1990 — after
years of lobbying — that ACT saw passage of the Children’s Television Act,
which limits the amount of advertising time in shows aimed at kids and
requires stations to prove the educational component of their programming. After the passage of this
legislation, Charren disbanded her organisation, noting that many of its goals had been achieved. In
1995 Charren was awarded, the Presidential Medal of Freedom for her work.
FCC Chairman Tom Wheeler called Charren a “national treasure”, saying:
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“Parents across America owe a debt of gratitude to Peggy, who singlehandedly turned the vast
wasteland that was children’s television programming in the 1960s and 1970s into the plethora of
educational, informational and entertaining programming families enjoy today.”
https://variety.com/2015/tv/news/peggy-charren-childrens-television-advocate-dies-at-861201412344/
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NEW PUBLICATIONS
ADVERTISING

Kelly, B; Bauman, AE; Baur, LA (2014)
Population estimates of Australian
children’s exposure to food and
beverage sponsorship of sports clubs.
Jnl of Science and Medicine in Sport, Vol. 17,
No. 4, Pp394-398
De Bruin, Boudewijn (2014)
Alcohol in the media and young people:
What do we need for liberal policymaking?
Public Health Ethics, Vol. 7, No. 1, Pp35-46
Kemps, E; Tiggemann, M; Hollitt, S (2014)
Exposure to television food advertising
primes food-related cognitions and
triggers motivation to eat.
Psychology & Health, Vol. 29, No. 10,
Pp1192-1205
Beaudoin, Christopher E (2014)
The mass media and adolescent
socialization: A prospective study in the
context of unhealthy food advertising.
Journalism & Mass Communication
Quarterly, Vol. 391, No. 3, Pp544-561
Dixon, H; Scully, M; et al (2014)
Can counter-advertising reduce preadolescent children’s susceptibility
to front-of-package promotions
on unhealthy foods? Experimental
research.

Social Science & Medicine, Vol. 116, Pp211-219

Freeman, D; Shapiro, S (2014)
Teens’ knowledge of marketing tactics
skeptical beyond their years.
Jnl of Advertising Research, Vol. 54, No. 1,
Pp44-55
Juke, JC; Lee, YO; et al (2014)
Exposure to electronic cigarette
advertisements among youth and young
adults.
Pediatrics, Vol. 134, No. 1, PpE29-E36
Vaala, SE; Lapierre, MA (2014)
Marketing genius: The impact of
educational claims and cues on parents’
reactions to infant/toddler DVDs.
Jnl of Consumer Affairs, Vol. 48, No. 2,
Pp323-350

COMPUTER & INTERNET

Eden, S; Heiman, T; Olenik-Shemesh, D
(2014)
Teachers’ perceptions, beliefs and
concerns about cyberbullying.
British Journal of Educational Technology,
Vol. 44, No. 6, Sp. Iss. SI. Pp1036-1052
Gini, G; Espelage, DL (2014)
Compton, L et al (2014)
Teacher, parent and student perceptions
of the motives of cyberbullies.
Social Psychology of Education, Vol. 17, No.
3, Pp383-400

Mueller, AR; Roeder, M; Fingerle, M
(2014)
Child sexual abuse prevention goes
online: Introducing “Cool and Safe”
and its effects.
Computers & Education, Vol. 78, Pp60-65
Gini, G; Espelage, DL (2014)
Peer victimization, cyberbullying, and
suicide risk in children and adolescents.
Jnl of the American Medical Assoc, Vol. 312,
No. 5, Pp545-546
Wells, M; Mitchell, KJ (2014)
Patterns of Internet use and risk of
online victimization for youth with and
without disabilities.
Jnl of Special Education, Vol. 48, No. 3,
Pp204-213
O’Neill, Brian (2014)
Who cares? Practical ethics and the
problem of underage users on social
networking sites.
Ehtics and Information Technology, Vol. 15,
No. 4, Pp253-262
Rafla, M; Carson, NJ; DeJong, SM (2014)
Adolescents and the Internet: What
mental health clinicians need to know.
Current Psychiatry Reports, Vol. 16, No. 9,
Art. No. 472
Brown, CF; Demaray, MK; Secord, SM
(2014)
Cyber victimization in middle school
and relations to social outcomes.
Computers in Human Behavior, Vol. 35,
Pp12-21

MEDIA EFFECTS – HEALTH

Owens, Judith (2014)
Insufficient sleep in adolescents and
young adults: An update on causes and
consequences.
Pediatrics, Vol. 134, No. 3, PpE921-E032
Falbe, J; Willett, WC; et al (2014)
Longitudinal relations of television,
electronic games, and digital
versatile discs with changes in diet in
adolescents.
American Journal of Clinical Nutrition, Vol.
100, No. 4, Pp1173-1181
Borghese, MM; Tremblay, MS; et al (2014)
Independent and combined associations
of total sedentary time and television
viewing time with food intake patterns
of 9-to 11-year-old Canadian children.
Applied Physiology Nutrition and
Metabolism, Vol. 39, No. 8, Pp937-943
Kent, MP; Martin, CL; Kent, EA (2014)
Changes in the volume, power and
nutritional quality of foods marketed to
children on television in Canada.
Obesity, Vol. 22, No. 9, Pp2053-2060

Langer, SL; Crain, AL; et al (2014)
Predicting child physical activity
and screen time: Parental support for
physical activity and general parenting
styles.
Jnl of Pediatric Psychology, Vol. 39, No. 6,
Pp633-642
Cespedes, EM; Gillman, MW; et al (2014)
Televidion viewing, bedroom
television, and sleep duration from
infancy to mid-childhood.
Pediatrics, Vol. 133, No. 5, Pp E1163-E1171

VIDEO & COMPUTER GAMES

Fifth, Jim (2014)
Pondering effects of video games on
children.
IEEE Technology and Society Magazine, Vol.
33, No. 2, Pp8
Tortlero, SR; Peskin, MF; et al (2014)
Daily violent video game playing and
depression in preadolescent youth.
Cyberpsychology Behavior and Social
Networking,, Vol. 17, No. 9, Pp609-615
Lemos, IL; de Abreu, CN; Sougey, EB;
(2014)
Internet and video game addictions: a
cognitive behavioral approawch.
Revista de Psiquiatria Clinica,, Vol. 41, No.
3, Pp82-88

VIOLENCE

Ybarra, ML et al 2014)
Sexual media exposure, sexual behavior,
and sexual violence victimization in
adolescence.
Clinical pediatrics, Vol. 53, No. 13, Pp12391247
Patton, DU; Hong, JS; et al (2014)
Social media as a vector for youth
violence: A review of the literature.
Computers in Human Behavior, Vol. 35,
Pp548-553

CONFERENCES
Australian Early Development Census
National Conference

Bridging the Divide:
Linking data to action in
schools, communities, and
governments across Australia
18-20 February 2015
Glenelg, South Australia
http://www.aomevents.com/
AEDC2015
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WORLD NEWS
Report - Children, teens, media,
and body image

This is a new review by US organization
Common Sense Media of research on the
links between body image and media. It
examines the role of both traditional media (movies, TV, magazines, ads) as well as
newer forms of interactive, online, digital
and social media.
Research shows that body image begins
to develop at a very young age and that
multiple factors -- especially parents, some
media, and peers -- are influential. Bodyimage issues are widely prevalent, and
societal norms around appearance and
weight depicted in children’s media are
gendered, stereotypical, and unrealistic.
Children’s consumption of mainstream
media puts them at risk of developing unhealthy approaches to their bodies.
Research on social media and body image is in its infancy but suggests these
new media can present both positive and
negative environments for self- and body
esteem. The report uncovers large gaps in
research on body image and media. Some
groups are not well-studied, longitudinal
and ethnographic methods are rare, and
research on online, digital media has yet to
keep pace with the explosion in their use
by children and teens.
https://www.commonsensemedia.org/
research/children-teens-media-andbody-image

Changing UK media environment

The 2015 CHILDWISE Monitor Report
which surveyed more than 2,000 kids in
the UK aged five to 16 reflects a changing
landscape in digital media consumption by
this age group.

More children now own a tablet than a laptop and tablet ownership among younger
children doubled this year. One-third of
five to seven year olds now own their own
tablet.

phone, tablet, iPod Touch) has increased
57% since 2012. On average, gamers are
spending more than two hours a day playing, a significant increase on one hour and
20 minutes in 2012.

The researchers suggested that parents like
tablets because they are more controllable
and can be taken away more easily than
a TV or computer. Also with the growing
use of tablets in primary schools, parents
see educational advantages in children being familiar with tablets.

Children are playing a large role in driving up these numbers. The study found
the average number of minutes per session
was greatest in the tween years, decreasing
through the teen and early adult years.

Among older children the tablet has been
slower to displace laptops or smartphones,
especially among teens. In the older age
group, mobile phones are increasingly being used to access the internet and as the
primary way to listen to music.
According to the annual report, Minecraft
topped the list as the number one game
for boys and girls of all ages, and YouTube
ranked as the favourite website. In the 11
to 16 group, the video-sharing site has displaced previous leader Facebook among all
but older girls. Social sites like Instagram
and Snapchat are also gaining in popularity as the place to keep in touch and share
with friends.
More information and the full report are
available at
www.childwise.co.uk

Children and mobile gaming

In its new Mobile Gaming 2014 report, US
market researcher NPD Group shows how
popular mobile gaming has become in the
US.
The report found that on average, time
spent playing games on a device (smart-

Children aged two to 12 are spending the
greatest proportion of their device time on
gaming as opposed to other activities. This
age group is also playing more games (an
average of five), as well as more games that
were paid for (an average of three).
The report also pointed to the growth of
the tablet market, as well as continued improvement of tablet technology, which has
seen these devices increasingly used for
mobile gaming.
https://www.npd.com/wps/portal/npd/
us/news/press-releases/2015/averagetime-spent-playing-games-on-mobiledevices-has-increased-57-percent-since2012/

Safer Internet Day 2015

Safer Internet Day 2015 will be celebrated
on Tuesday 10 February, with the theme,
once again, of “Let’s create a better internet
together” Safer Internet Day (SID) is organised by Insafe in February of each year to
promote safer and more responsible use of
online technology and mobile phones, especially among children and young people
across the world
http://www.saferinternetday.org/web/
guest/home

