small screen

News Digest of Australian Council on Children and the Media (incorporating Young Media Australia) ISSN: 0817-8224
No. 316 February 2015
parents don’t want changes that make
it harder for them to ensure healthy
viewing for their children on the main
commercial TV channels. Submissions
can be as simple as a letter about
the issues that concern you.

Proposed changes to Code make
Free TV unfriendly to children
Free TV (the association of commercial TV
stations of Australia) is reviewing its Code
of Practice. This proposed revised Code
has been released for public comment by
April 3. It can be found on the Free TV
website at

Submissions
can
be
sent
by email: Code2015@freetv.com.au
or by mail: FreeTV Australia,
44 Avenue Rd, Mosman, NSW 2088

http://www.freetv.com.au/content_
common/pg-code-of-practice.seo
After consultation, Free TV has to present
the (perhaps) revised Code to the Australian
Communications and Media Authority
(ACMA) for approval.
There are a number of proposals that are
likely to make the commercial TV viewing
environment less child-friendly.
The proposed changes include:
•
•

•
•
•
•

G time will disappear. (presently 68am and 4-7pm weekdays and 6-10am
at weekends)
PG programs can be telecast at any
time (presently 5-6am, 8.30-12noon,
3-4pm and 7-8.30pm on school
days, with reduced times for school
holidays; 5-6am and 10am-8.30pm at
weekends)
M programs can be shown from
7.30pm (presently 12noon to 3pm and
from 8.30pm)
MA15+ programs can be shown from
8.30pm to 5am (9pm to 5am)
Alcohol ads can be shown from 7.30pm
(previously 8.30pm)
Betting ads will not be permitted in
any G programs between 6 and 8.30am
and 4 to 7pm, but can be in any PG
program anytime.

The revised Code would permit program
promotions for M and MA15+ programs
to be shown at any time of the day (except
within C and P programs ) provided that
the content of the promotion itself does not
exceed that of the classification zone. So G
programs, say at 5pm, could contain such
MA15+ promotions.
What you can do if you are concerned
about these changes.
•

Make a submission. Tell Free TV that
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TO FREE TV CODE
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TIME FOR TEENS

•

•

Tell others about this issue and enlist
local groups or school parents to
participate in the review. Survey their
views about time zones and other
issues.
Participate
in
ACCM’s
short
Family television viewing survey at
https://www.surveymonkey.com/
s/9XVWQ6N

Videogame classification: two
years on
Revised guidelines for the classification
of computer games were introduced in
Jan 2013. They allowed higher impact
games to become available in a previously
unavailable R18+category. It was expected
that the numbers of these would be low.
The new guidelines were also supposed to
lower the numbers of very violent games
placed in the MA15+ category.
ACCM has followed the implementation
of these guidelines to see what eventuated.
It’s not quite what the community would
have expected.
The numbers of games classified R18+
stands at 49. The predominant reason
for this is “high impact violence”, and
to a lesser extent, themes. The number
modified in order to gain an R18+ is 11.
The numbers of games classified MA15+ is
122, again most often for “strong violence”.
Of considerable interest to ACCM is the
fact that 48, or 39%, of these games judged
in Australia to be OK for those 15 and over
(or younger if their parents consent) have
been assessed as adult level fare in both
the US and Europe (incl UK). The reason
given most often for placement at adult
level overseas was “extreme violence”.
The difference seems to lie in a judgement
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of what’s “strong” and what’s “extreme”.
In contrast, only 7 or 14% of games judged
in Australia to warrant an R18+, were given
a lower classification in either the US or
Europe: a much closer match .
So why the significant difference in
judgement of age suitability for very
violent games between Australia and
overseas? This needs investigation.

Increase in teenagers’ screen use
a new threat to long-term health
New research released by Cancer Council
Australia and the National Heart Foundation of Australia shows Australian teenagers are spending increasing time in front of
electronic devices such as computers, laptops, tablets, video games and TV.
The updated National Secondary Students’
Diet and Activity Survey found 77 per cent
of Australian teenagers spent more than
two hours using electronic devices for
entertainment on school days, compared
with 71 per cent in 2010. The proportion of
teenagers exceeding the recommended two
hours of screen time per day on weekends
also increased, from 83 to 89 per cent.
Chair of Cancer Council Australia’s Public
Health Committee, Craig Sinclair, said the
increase in screen use threatened to undermine any modest benefit from a marginal
improvement in physical activity levels,
which remained critically low.
Ms Mary Barry, Heart Foundation National
CEO, said the research reiterated the need
for a national physical activity strategy.
“Overweight and obesity among young
people is a significant public health issue
in Australia, with overweight adolescents
being at increased risk of becoming overweight adults and experiencing chronic
diseases such as heart disease,” Ms Barry
said.
Also of concern were the figures for screens
in bedrooms with 40% of secondary school
students now having television and 67%
having computers in their rooms.
http://www.cancer.org.au/news/mediareleases/increase-in-teenagers-screenuse-a-new-threat-to-long-term-health.
html

VIDEO GAME CLASSIFICATION :
TWO YEARS ON
SEMINAR: GUIDELINES
FOR GOOD GAMING
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One of the longest standing issues of concern
with commercial TV reported to ACCM by
parents has been the intrusion of unsuitable
advertisements and program promotions into
programs chosen for child or family viewing.
The actual content of the advertisements or
promotions have been seen as unsuitable for the
timeslots, or the promotions were for programs
or movies that were not appropriate for families.
Revisions of the Free TV Code of Practice in
recent years have not improved the situation,
with the 2010 revision permitting promotions for
M and MA15+ in some programs before 7.30pm,
provided the content of the promotion was itself
suitable for the time slot or program within
which it was shown.
So we’ve seen promotional trailers for cinema
films such as “50 Shades of Grey” broadcast in
G classified programs like “Better Homes and
Gardens” close to 5pm on a Saturday afternoon
(PG time), and promotions for M-classified
programs such as “How to get away with
Murder” in the late afternoon weekdays.

However
there
have
been
restrictions on such promotions in
G periods at certain times of the
day.
The situation for parents trying
to choose family viewing without Barbara Biggins
being ambushed by unfriendly ads OAM
Hon CEO
is about to get much worse. The
proposed revisions will do away
with any concept of G times. PG programs will be
permitted at any time of the day. Program
promotions for programs including M and
MA15+ can be shown at any time of the day
provided the content of the promo is suitable
for the program. But does that mislead viewers
about the true nature of the program?
There remain some restrictions on the promotion
of M and MA15+ movies – while legislative
restrictions continue to exist (but there may be a
push to remove these).
So pity help any parent looking for safe viewing
on Free TV if these proposals are approved.

Guidelines for Good Gaming
Physical and psychological effects
of video and computer gaming

No part of this publication
may be reproduced without
permission of the Editor.
Contributions are welcome.

ACCM’s movie and app
review services are
supported by grants
from the
South Australian
Government
ACCM’s Website
is designed and
supported by

7.30pm, 19 March 2015
Mercedes College
Springfield, South Australia
Professor Leon Straker, from Curtin University, WA
co-author of Evidence-based guidelines for wise use of
electronic games by children
Dr Wayne Warburton, from Macquarie University, NSW
co-editor of Growing up fast and furious: Reviewing the
impacts of violent and sexualised media on children
Booking: www.trybooking.com/GVCW

www.gocreate.com.au

Tickets: $25.00

ACCM members: $22.00

(Members email events@childrenandmedia.org.au for Promotion code)

ACCM acknowledges
support from the
Romeo Family

http://childrenandmedia.org.au/events/accm-seminars

Clips ‘n’ Cuts
small screen no. 316 February 2015

The Age, 19 February 2915

small screen February 2015 p4

small screen February 2015 p5

small screen February 2015 p6

cont ...

The Advertiser, 29 January 2015

small screen February 2015 p7

NEW PUBLICATIONS
ADVERTISING

Danovitch, JH; Mills, CM (2014)
How familiar characters influence
children’s judgements about
information and products.
Jnl of Experimental Child Psychology, Vol.
128, Pp1-20
Ustjanauskas, AE; Harris, JL; Schwartz,
MB (2014)
Food and beverage advertising on
children’s web sites.
Pediatric Obesity, Vol. 9, No. 5, Pp362-372
Soni, P; Vohra, J(2014)
Targeting the young food consumer.
Marketing Intelligence & Planning, Vol. 32,
No. 5, Pp630-645
Pauli, Celia (2014)
The commercial sexual exploitation of
children.
Journal of Youth and Adolescence, Vol. 43,
No. 11, Pp1949-1951

COMPUTER & INTERNET
Communications, Vol. 39, No. 3
Special issue:

Green, L; Smahel, D; et al (2014)
Contextualizing children’s problematic
situations online.
Pp225-231
Smahel, D; Wright, MF; et al (2014)
Classification of online problematic
situations in the context of youths’
development.
Pp233-260
Vandoninck, S; d’Haenens, L (2014)
Ways to avoid problematic situations
and negative experiences: Children’s
preventive measures online.
Pp261-282
Livingstone, S (2014)
Developing social media literacy:
How children learn to interpret risky
opportunities on social network sites.
Pp283-303
Barbovschi, M (2014)
Dealing with misuse of personal
information online - coping measures
of children in the EU Kids Online III
project.
Pp305-326
Mostmans, L; Bauwens, J; et al (2014)
“I would never post that”: Children,
moral sensitivity and online disclosure.
Pp347-367
....................
Fang, L; Mishna, F; et al (2014)
Social media and social work education:

Understanding and dealing with the
new digital world.
Social Work in Health Care, Vol. 53, No. 9,
Sp. Iss. SI, Pp800-814
Torres, SD; Weber, I; Hiemstra, D (2014)
Analysis of search and browsing
behaviour of young users on the Web.
ACM Transactions on the Web, Vol. 8, No. 2,
Art. No. 7
Mathiesen, Kay (2014)
The Internet, children, and privacy: the
case against parental monitoring.
Ethics and Information Technology, Vol. 15,
No. 4, Pp263-274
Eynon, R; Helsper, E (2015)
Family dynamics and Internet use in
Britain: What role do children play in
adults’ engagement with the Internet?
Information Communication & Society, Vol.
18, No. 2, Pp156-171
Quayle, E; Allegro, S; et al (2014)
Rapid skill acquisition and online
sexual grooming of children.
Computers in Human Behavior, Vol. 39,
Pp368-375

MEDIA EFFECTS - HEALTH

Biggs, BK; Lebow, J; et al (2014)
Adolescents’ preferences for social
support for healthful eating and
physical activity.
Jnl of Developmental and Behavioral
Pediatrics, Vol. 35, No. 8, Pp494-509
Boles, M; Adams, A; et al (2014)
Ability of a mass media campaign to
influence knowledge, attitudes, and
behaviors about sugary drinks and
obesity.
Preventive Medicine, Vol. 67, Supl. 1,
PpS40-S45
Kapil, U; Bhadoria, AS (2014)
Television viewing and overweight and
obesity amongst children.
Biomedical Journal, Vol. 37, No. 5, Pp337338
Watson, WL; Johnston, A; et al (2014)
Determining the ‘healthiness’ of foods
marketed to children on television
using the Food Standards Australia New
Zealand nutrient profiling criteria.
Nutrition & Dietetics, Vol. 71, No. 3, Pp178183
Lane, A; Harison, M; Murphy, N (2014)
Screen time increases risk of overweight
and obesity in active and inactive 9year-old Irish children: A cross sectional
analysis.
Journal of Physical Activity & Health, Vol.
11, No. 5, Pp985-991

VIDEO & COMPUTER GAMES

Duernberger, Christian (2014)
Computer games for a better world?
(Environmental) ethical questions in
video games.
GAIA-Ecological Perspectives for Science and
Society, Vol. 23, No. 3, Pp231-235
Ilgar, S; Topac, N (2014)
Opinions of families with pre-school
period children toward computer
games.
European Journal of Special Sciences, Vol.
43, No. 2, Pp129-136
Jordan, NA (2014)
Video games: support for the evolving
family therapist.
Journal of Family Therapy, Vol. 36, No. 4,
Pp359-370

VIOLENCE

Romer, D; Jamieson, PE; et al (2014)
Parental desensitization to violence and
sex in movies.
Pediatrics, Vol. 134, No. 5, Pp877-884
Rajasakran, T; Wong, AKC; et al (2014)
Aggressor games: Of violent video
games and aggression among higherincome group schoolchildren in
Malaysia.
Science Technology and Society, Vol. 19, No.
3, Pp383-398
Yang, GS; Huesmann, LR; Bushman, BJ
(2014)
Effects of playing a violent video
game as male versus female avatar on
subsequent aggression in male and
female players.
Aggressive Behavior, Vol. 40, No. 6, Pp537541
Yaros, A; Lochman, JE; et al (2014)
Real-time hostile attribution
measurement and aggression in
children.
Aggressive Behavior, Vol. 40, No. 5, Pp409420

CONFERENCES
Protecting Children & Youth
Online: Implementing lasting
cybersafety at your school
29-30 April 2015
Mercure Sydney
818 – 820 George Street
Sydney NSW 2000
http://schoolonlinesafety.com/overview/
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WORLD NEWS
Canadian kids to learn about risks
of sexting in new curriculum

Child and adolescent obesity: part
of a bigger picture

According to the Canadian Press website,
Canadian school children will learn about
the benefits and potential dangers of online
activity in Grade 1 and about “sexting” in
Grade 4 under Ontario’s revised sex education curriculum.

Rising rates of childhood and adolescent
obesity around the world demand a
stronger and more multifaceted response
that specifically targets advertising to
children, according to authors of an article
in a special 6-part series published by the
journal The Lancet.

Students in Grades 1, 2 and 3 will learn initial searching skills and strategies for safe
Internet use, including how to get help if
they or others are harassed or abused in
person or online.
Primary school students will also learn the
difference between real and fictional violence, in the media or with online games,
and about communicating respectfully
with their fellow students.
Students in Grades 4 and up will learn
more about using technology to support
learning and improved communication,
and about the dangers of online bullying.
Grades 4, 5 and 6 students will learn more
specifically about the risks of sexting and
protecting their privacy online and about
the possible legal, social and emotional implications of sending sexually explicit digital images online.
The guide advises parents that blocking
Internet content is “typically ineffective”
for older children and youth, and says the
focus should be on helping kids develop
skills for thinking critically about what
they see online.
http://www.cp24.com/news/grade-4students-to-learn-about-risks-of-sexting-under-ontario-s-new-sex-ed-curriculum-1.2247522

In a news release announcing the series,
the editors criticize what they say is
unacceptably slow progress in combatting
obesity, with only one in four countries
implementing a policy on healthy eating
up to 2010. The authors said that in the
United States the weight of the average
child has risen by more than 5 kg in the
past 30 years, and one-third of all children
are overweight or obese.
They claim that promotion of energy-rich
and nutrient poor products encourages
rapid weight gain in early children and
exacerbates multiple risk factors for chronic
disease. A major section of the article
documents the connection between rising
body mass index (BMI) and stunted height,
which they show is occurring around the
globe.

End of an era at CCFC

After years of leading US organisation
Campaign for a Commercial Free Childhood
to a string of celebrated victories holding
corporations accountable for targeting children, Founding Director, Susan Linn, will
be stepping down at the end of June 2015.
Linn set up the organisation in 2000,
when she and a small group of colleagues
dreamed of building a movement to end
advertising to children and the commercialization of childhood. She says,
We knew from the start that this was going
to be a long, hard struggle. A huge amount of
money and power are invested in keeping children as targets for marketing. We may have
far to go - but we’re on our way! I’m proud
that we’ve faced down Disney, Hasbro, McDonald’s, and other multinational corporations harming children.

The authors call on public health officials
around the world to target marketing
campaigns that pitch unhealthy foods
to children, in much the same way the
promotion of the advertising of breast
milk substitutes was counteracted two
generations ago by efforts to promote
breastfeeding, with widespread success.

Josh Golin will become Executive Director
of CCFC on July 1st.

http://www.sciencedirect.com/science/
article/pii/S0140673614617463

http://www.commercialfreechildhood.
org/blog/changes-ahead-ccfc-me

