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New rating system for online
games
Michael Keenan, the Minister for Justice,
has announced that Australia will officially
begin trialing a new global rating system
for online games. The International Age
Ratings Coalition (IARC) is a globally unified age ratings classification system. 36
countries are now part of the IARC and
Australia is the latest to join.
Under the IARC system, developers obtain
ratings by answering a short questionnaire
about the content of their video game. The
system then outputs a rating based on the
rating system for a particular country. In
Australia’s case, the rating will be based
on guidelines developed and used by the
Australian Classification Board.
Digital and mobile games can now be classified using this system. The huge number
of new games not covered by the current
Classification system, particularly with
the proliferation of new platforms and the
cross-over between online games and apps
make this new approach an important
step. Interactive Games and Entertainment
Association CEO Ron Curry informed
ACCM that over 70,000 games in the digital space were not being captured by the
existing system and his association sees the
new system as helping to ensure that parents are better informed when determining
what their children play on their devices.
A 12 month trial period will begin this
month, and will initially be overseen by the
Classification Board. As part of the trial, the
Classification Board will audit a number
of classifications made by the IARC tool
to ensure they reflect the Australian community’s expectations and standards. The
Board also has the power to revoke classifications made by the IARC tool if it decides
it would have given the game a different
classification.
The government took steps towards this
ultimate goal in 2014, when it amended the
Classification Act in 2014 to allow questionnaires to be used in the classification
process.
http://www.igea.net/2015/03/igea-supports-iarc-tool-enable-developers-classify-games/
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Will online privacy for children
improve?

Mumbrella* has reported that the Association of Data Driven Marketing and Advertising (ADMA) predicted authorities will
take a harder line after spending the first 12
months bedding down, and helping companies comply with, new rules on privacy
that were established a year ago.
Changes to the Privacy Act came into force
last March with the creation of 13 Australian Privacy Principles** (APPs) outlining
how personal information can be collected,
handled, processed and used for marketing purposes. The Privacy Commissioner
Timothy Pilgrim is able to investigate companies regardless of whether a complaint
has been made, with each privacy breach
subject to fines of up to $1.7m. Earlier this
year, he revealed the Office of the Privacy
Commissioner was soon to “conduct an assessment” on 21 companies to determine
whether their privacy policies were “clearly expressed and up-to-date”.
The new Director- Legal & Regulatory Affairs for ADMA, Jeannette Scott, is quoted
by Mumbrella as saying that the major
changes included greater transparency,
with brands required to explicitly tell people they have their data and the purposes
its intended for. Clearer opt-out statements
are also required
The Privacy Principles are viewed by
ACCM as not adequate to protect children
from online marketing that collects children’s personal details via competitions,
clubs, special deals and other inducements.
Food marketing has a poor record in this
regard. ACCM is also concerned about
toys*** that interact with children in ways
that can result in the collection of personal
data.
* http://mumbrella.com.au/
**http://www.oaic.gov.au/privacy/privacy-resources/privacy-fact-sheets/other/privacy-fact-sheet-17-australian-privacy-principles
*** http://kidscreen.com/2015/04/20/talkof-the-town-internet-connected-toysmake-their-mark/
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ACMA cyberbullying resources
win prize
The Australian Communications and
Media Authority’s Cybersmart program
has been awarded two silver medals for
education resources at the New York Festival’s Film and Television Awards. Be
Deadly Online was awarded silver in the
Instruction and Education category, while
#GameOn was awarded silver for Online
Educational Programs.
http://theacma.cmail2.com/t/ViewEmail/d/13BB0FEDFCC339E9/B60DD4A
6CF93B1B19A8E73400EDACAB4

Australian films on the rebound
Don Groves writing for Inside Film reports
that Australian films are experiencing a resurgence in cinemas this year, bringing in
$21.7 million up to April 20. Of particular
interest is the $9.6 million earned by Rob
Connolly’s Paper Planes which has had
well-deserved success with both children
and adults.
http://if.com.au/2015/04/23/article/Australian-films-on-the-rebound/HAIZMIVWMC

CFCA Resource sheet - Images of
children and young people online
A new Child Family Community Australia
Resource Sheet from the Australian
Institute of Family Studies (AIFS) provides
information about safety and good practice
when images of children and young people
are displayed online.
It outlines the legal obligations for Internet
users who post images of children and
young people on the Internet, including
consent, privacy, classification of online
images and child protection legislation. The
sheet also discusses some of the emerging
issues associated with the displaying of
online images by children and young
people, such as sexting and cyberbullying,
and provides best practice guidelines.
https://www3.aifs.gov.au/cfca/
publications/images-children-andyoung-people-online
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We’d like to have given you an update on
progress in the Free TV Code of Practice review
since submissions closed on April 3.
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However, when we asked Free TV for information
for small screen, we were given very little. We
asked about how many, and from whom,
submissions had been received, the concerns
raised and when Free TV was likely to complete
their review and forward the revised Code to
ACMA for approval.
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The response was:
Thank you for your enquiry about the Commercial
Television Industry Code of Practice public
consultation process.
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Australian Council on
Children and the Media
(ACCM)
PO Box 447
Glenelg 5045
South Australia

In line with previous practice Free TV will now
review the submissions and provide them to the
ACMA as part of the registration process. The
process is still underway and we will not be making
further comments. We are hopeful that discussions
with the regulator will be concluded in time for a
new Code to be registered in the second half of the
year.
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Fax: +61 8 8376 2122
Helpline: 1800 700 357

This response is par for the course. The
Broadcasting Act only requires the Commercial
TV industry to satisfy ACMA that it has given
the public an adequate opportunity (see more on
this later) to have commented on its proposed
changes, and that appropriate community
safeguards are included.
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That’s far from a satisfactory process. No report
on the review is ever published, and the public
never gets to find out what concerns were aired,
and with what strength.

Last time around, back in 200910, there was a long silence after
the deadline for receipt of public
submissions (apart from Free
TV discussing with ACCM the
contradiction
we’d
identified,
Barbara Biggins
relating to program promotions, OAM
which they promised to fix, but Hon CEO
didn’t, and ACMA ignored too),
until the new Code emerged, all done and
dusted.
ACCM commented at some length on the Free
TV process in our Code review submission, see:
http://childrenandmedia.org.au/assets/files/
taking-action/accm_submission_FREETV_
CTCP_apr15.pdf
We said that :
An adequate opportunity to comment would include
the following:
1. Seeking feedback on current practice (based on
provided documentation and/or the provision of
resources for independent monitoring to produce
such documentation)
2. Identifying (and justifying) areas and options for
change
3. Setting out clearly the precise changes that are
proposed
Ideally there would be a delay between 2 and
3, so that the precise proposals are informed by
feedback on the first two. However the crucial
point is enabling members of the public easily
to see how the proposed Code differs from the
current one.
We may only be able to give you that update
when the new Code emerges - all cut and dried.

New eBook from ACCM
Quality Play and Media in Childhood Education and Care

ACCM’s movie and app
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ACCM acknowledges
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Romeo Family

Dr Kate Highfield, Professor Margaret Sims, Dr C. Glenn Cupit
Other contributors:
Dr Lesley-Anne Ey
Dr Victoria Whitington
David Badenoch
Karl Brettig

What impact is using digital technology having on how children are developing? Is it harming them
or is it helping them? What role do parents and caregivers have in all this? These are some of the
questions this e-book sets out to answer. Some of our best minds contribute important ideas on what
parents, educators and caregivers need to know about the impact of electronic media on our children’s
development. More importantly they offer us guidance on what we can do to avoid the pitfalls and
make use of the ways it can enhance children’s learning.
http://childrenandmedia.org.au/resources/ebook-quality-play-and-media-in-childhood-education-and-care
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Bost, KK; Wiley, AR; et al (2014)
Associations between adult attachment
style, emotion regulation, and preschool
children’s food consumption.
Jnl of Developmental and Behavioral
Pediatrics, Vol. 35, No. 1, Pp50-60

Lillard, AS; Li, H; Boguszewaki, K (2015)
Television and children’s executive
function.
Advances in Child Development and
Behavior, Vol. 48, Pp219-248
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Digital junk: Food and beverage
marketing on Facebook.
American Journal of Public Health, Vol. 104,
No. 12, PpE56-E64

Yang, F; Salmon, CT; et al (2015)
Media exposure and smoking intention
in adolescents: A moderated analysis
from a cultivation perspective.
Jnl of Health Psychology, Vol. 20, No. 2,
Pp188-197

Bernhardt, AM; Wilking, C; et al (2015)
Children’s recall of fast food television
advertising - testing the adequacy of
food marketing regulation.
PLOS ONE, Vol. 10, No. 3, Art. No.
e0119300

Kim, Kyung Ho (2014)
Effects of middle school students’
perceived child abuse on mobile phone
addiction: Testing mediation effect of
depression.
Jnl of School Social Work, Vol. 29, Pp95-121

Soos, I; Biddle, SJ; et al (2014)
Physical activity, sedentary behaviour,
use of electronic media, and snacking
among youth: An international study.
Kinesiology, Vol. 46, No. 2, Pp155-163

Folkvord, F; Anschutz, DJ; et al (2015)
The role of attentional bias in the effect
of food advertising on actual food
intake among children.
Appetite, Vol. 84, Pp251-258

Harris, JL; LoDolce, ME; Schwartz, MB
(2015)
Encouraging big food to do the right
thing for children’s health: a case study
on using research to improve marketing
of sugary cereals.
Critical Pulic Health, Vol. 25, No. 3, Sp. Iss.
SI, Pp320-332
Elliott, Charlene (2015)
‘Big Food’ and ‘gamified’ products:
promotion, packaging, and the promise
of fun.
Critical Public Health, Vol. 25, No. 3, Sp. Iss.
SI, Pp348-360
Abrams, KM; Evans, C; Duff, BRL (2015)
Ignorance is bliss: How parents of
preschool children make sense of frontof-package visuals and claims on food.
Appetite, Vol. 87, Pp20-29

COMPUTER & INTERNET

Francisco, Valerie (2015)
‘The Internet is magic’: Technology,
intimacy and transnational families.
Critical Sociology, Vol. 41, No. 1, Pp173-190
Heiman, T; Olenik-Shemesh, D (2015)
Cyberbullying experience and gender
differences among adolescents in
different educational settings.
Jnl of Learning Disabilities, Vol. 48, No. 2,
Pp146-155
Gimenez Gualdo, AM; et al (2015)
The emotional impact of cyberbullying:
Differences in perceptions and
experiences as a function of role.
Computers & Education, Vol. 82, Pp228-235
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Suziedelyte, Agne (2015)
The effects of old and new media on
children’s weight.
Applied Economics, Vol. 47, No. 10, Pp10081018

Jo, Jun-Oh (2014)
Impact of ecological variables on the
Internet game addiction inclination of
preschoolers.
Early Childhood Education Research &
Review, Vol. 18, No. 3, Pp359-386
Fullerton, S; Taylor, AW; et al (2014)
Measuring physical inactivity: do
current measures provide an accurate
view of “sedentary” video game time?
Journal of Obesity, Vol. 2014, Art. ID
287013
Cheng, JK; Koziol, RL; Taveras, EM (2015)
Parental guidance advised: associations
between parental television limits and
health behaviors among obese children.
Academic Pediatrics, Vol. 15, No. 2, Pp204-209

Gamble, AL; D’Rozario, AL; et al (2015)
Adolescent sleep patterns and nighttime technology use: Results of the
Australian Broadcasting Corporation’s
Big Sleep survey.
PLOS ONE, Vol. 9, No. 11, Art. No.
e111700

MEDIA EFFECTS - SOCIAL

Houghton, S; Hunter, SC; et al (2015)
Virtually impossible: limiting
Australian children and adolescents
daily screen based media use.
BMC Public Health, Vol. 15, No. 5, (22
January 2015)
Holloway, D; Green, L; Love, C (2014)
‘It’s all about the apps’: Parental
mediation of pre-schoolers’ digital lives.
Media International Australia, Iss. No. 153,
Pp148-156
Tanti, Melissa (2015)
The labor of creativity in images of
networking children.
Television & New Media, Vol. 16, No. 3,
Pp295-308

MOBILE PHONES

Kim, Wanil (2014)
Mediating effect of covert narcissism in
the relationship between parent-child
communication and addiction to smart
phone.
Korea Journal of Counseling, Vol. 15, No. 6,
Pp2627-2644
Lemola, S; Perkinson-Gloor, N; et al (2015)
Adolescents’ electronic media use at
night, sleep disturbance, and depressive
symptoms in the smartphone age.
Journal of Youth and Adolescence, Vol. 44,
No. 2, Sp. Iss. SI, Pp405-418

VIDEO & COMPUTER GAMES

Tear, MJ; Nielson, M (2014)
Video games and prosocial behavior: A
study of non-violent, violent and ultraviolent gameplay.
Computers in Human Behavior, Vol. 41,
Pp304-312
Suziedelyte, Agne (2015)
Media and human capital: Can video
game playing make you smarter?
Economic Inquiry, Vol. 53, No. 2, Pp11401155
Bottino, RM; Ott, M; Tavella, M (2015)
Serious gaming at school: reflections on
students’ performance, engagement and
motivation.
Int. Jnl of Game-based Learning, Vol. 4, No.
1, Pp21-36

VIOLENCE

Ferguson, Christopher J(2015)
Does movie or video game violence
predict societal violence? It depends on
what you look at and when.
Jnl of Communication, Vol. 65, No. 1,
Pp193-212

CONFERENCES
International Youth Media Summit
27 July to 7 August 2015
Belgrade, Serbia
http://iyms.info/iyms/
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WORLD NEWS
Super heroes for girls

Some of the biggest names in children’s entertainment are coming together to launch
a new superheroes franchise for girls starring DC Comics female characters in their
teenage incarnations.
The franchise is aimed at girls aged six to
12 and characters include Wonder Woman,
Supergirl, Batgirl, Bumble Bee and Poison
Ivy during their formative years. Each character will have her own story, exploring
her progression from first discovering her
unique powers to becoming a superhero.
The initial launch aims to provide an immersive digital experience including TV
specials, direct-to-video releases and merchandise such as toys, clothing and books.
Global toy licensee Mattel is creating its
first-ever action figure line designed for
girls - dolls with strong, athletic bodies that
stand on their own in heroic poses. Lego is
planning a range of themed building sets.
Random House Books for Young Readers
will create a portfolio of books and DC
Entertainment will also publish a series
of original graphic novels to complement
Random House’s selection of products.
http://kidscreen.com/2015/04/23/dc-super-hero-girls-franchise-to-launch-thisfall/#ixzz3YTJf79vE

Children find advertising
hard to spot

A study conducted by researchers from the
departments of education and psychology
at the University of Jyväskylä in Finland
has found low levels of online literacy
among a sample of 160 grade six children.

Students were asked to read and evaluate a
press release from a company that produces
energy drinks. The text commented on
mostly positive health effects of the drink.
Only 21% of the children recognised the
site as unreliable because of a commercial
bias. Nearly half (48%) of the students
thought the site was a reliable source for
investigating health effects of energy
drinks. The rest were equally divided
between those who thought the site was
unreliable but couldn’t say why, and those
who identified it as unreliable but had a
reason other than commercial bias.
The authors point out that this type of
critical evaluation is obviously a difficult
task for sixth-graders, but that it will be
an increasingly important one as social
networks and online publishers place
subtle advertising into content.
http://qz.com/390789/four-out-of-fivechildren-dont-recognize-when-theyrebeing-advertised-to-a-study-finds/

Resilience may guard against
online risk

A team of researchers speaking at the
Computer Human Interaction conference
in Seoul say that resilience is the key to a
positive online experience for teenagers.
They say that building up teenagers’ ability
to cope with online risks. rather than trying
to stop them from using the Internet, may
be a more practical and effective strategy
for keeping them safe.
The researchers examined the responses of
46 girls and 29 boys aged between 13 and
17 to questions about how they used the
Internet and what problems, if any, they
encountered.

They found that more resilient teens were
less likely to suffer negative effects even if
they were frequently online. The key seems
to be learning how to cope with possible
stressful online experiences and knowing
how to reduce the chances of being exposed
to online risk.
h t t p : / / n e w s . p s u . e d u /
story/354373/2015/04/23/research/
resilience-not-abstinence-may-helpteens-battle-online-risk

Babies and mobile media

More than one-third of US babies are
playing on smartphones and tablets even
before they learn to walk or talk, and by 1
year of age, one in seven toddlers is using
devices for at least an hour a day, according
to a study presented at the Pediatric
Academic Societies (PAS) annual meeting
in San Diego.
Parents of children aged 6 months to 4 years
old were asked about what types of devices
they have in their household, children’s
age at initial exposure to mobile media,
frequency of use, types of activities and
whether their pediatrician had discussed
media use with them.
Children younger than 1 year of age were
exposed to screens in surprisingly large
numbers: 52% had watched TV, 36 % had
touched or scrolled a screen, 24% had
called someone, 15% used apps and 12%
played video games. By 2 years of age,
most children were using mobile devices.
Only 30 percent of parents said their child’s
pediatrician had discussed media use with
them.
http://www.sciencedaily.com/
releases/2015/04/150425215621.htm

