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Stop ambushing parents
For as many years as ACCM can remember, the unwelcome intrusion of trailers
for forthcoming programs and movies into
programs chosen for family or children’s
viewing has been a major cause of concern
to parents. (In a recent ACCM survey 78%
of respondents named program trailers
as a concern). Successive reviews of the
FreeTV Code of Practice have not improved the situation.
The present Code allows trailers for M
and MA15+ programs and movies into
some G, and many PG, programs and has
resulted in such trailers being regularly
screened between 4pm and 7pm. Based on
recent observations we estimate the average screenings to be 1-2 trailers per half
hour in non-news programs. However,
the current Code contains some protections during G and PG classified programs
broadcast at certain times.
Under the proposed changes, these protections will be lost and the only limitations
on program trailers will refer to the classification zone, and not to the classification
of the program. Trailers for M and MA15+
programs will be allowed in any program
(except C and P but including any G
program), so long as their content matches
the time zone classification requirements.
Therefore, for example, if a G program
is scheduled during a PG time zone and
runs into an M time zone, it can then carry
M-rated trailers for MA15+ programs.
The objections to trailers for higher-classified material are three-fold: some are
disturbing or scary to a child audience
and therefore may be harmful to children, many (modified to fit the time zone)
mislead as to the suitability of the promoted program for a young audience; and
overall, the practice undermines parents’
choices of suitably classified programming.
The proposed Code will make matters
worse. The loss of the protections mentioned above will be exacerbated by the

proposal to remove G time zones, and to
move M and MA15+ time zones forward,
because these changes will mean that
there will be no time when parents can
avoid trailers above G.
In its April 2015 submission to FreeTV
Australia, ACCM opposed the changes
to time zones and to program promotions. ACCM has raised this matter with
the ACMA now, because it believes that
the community (including parents) has
not had sufficient information about the
implications of the FreeTV proposals, and
therefore has not been given an adequate
opportunity to comment on them.
In the explanatory notes that accompanied
the Draft Code, Free TV (p4) explained the
changes thus:
The complex and onerous platform-specific
rules regarding placement of program promotions have been removed and replaced with a
simple rule that requires all material to comply
with the applicable classification zone in which
it is shown.
What parents were not told was that their
choices of G or PG programming (even if

in late afternoon or early evening) could
include promotions for programs of any
classification, whose content would be
governed only by the time zone, and not
by the classification of the program they
have chosen. The current limited protections will be much reduced.
The existing and proposed Code provisions defeat parents’ choices of programs
suitably classified for their families. Free
TV emphasises the importance of choice
based on classification in its Parental
Lock document http://www.freetv.com.
au/content_common/pg-parentallock.seo,
yet undermines parents who do this.
The proposed provisions stand in stark
contrast to the existing policy for the display of trailers in cinemas. This upholds
parents’ choices by not permitting the
screening of trailers for movies of a classification higher than the feature.
The Australian Law Reform Commission
in its review of the National Classification
Scheme endorsed (at 8.93) the principle of
a rule based on ‘the classification of the
advertised content’ rather than the
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Quality Play and Media
in Childhood Education and Care: New from ACCM
Dr Kate Highfield, Professor Margaret Sims,
Dr C. Glenn Cupit
Other contributors:
Dr Lesley-Anne Ey
Dr Victoria Whitington
David Badenoch
Karl Brettig

$14.99

What impact is using digital technology having on how children are developing? Is
it harming them or is it helping them? What role do parents and caregivers have in
all this? These are some of the questions this e-book sets out to answer. Some of our
best minds contribute important ideas on what parents, educators and caregivers need
to know about the impact of electronic media on our children’s development. More
importantly they offer us guidance on what we can do to avoid the pitfalls and make
use of the ways it can enhance children’s learning.
http://childrenandmedia.org.au/resources/ebook-quality-play-and-media-in-childhood-educationand-care
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content of the advertisement itself. The ALRC
commented further:
This is consistent with the principle that adult content should not be advertised to minors, and content
that may be suitable for a person in their late teens
should not be advertised to young children.
http://www.alrc.gov.au/publications/8-markings-modifications-time-zones-and-advertising/
advertisements-films-television-pro
Recent examples of trailers for M-rated programs in a G classified programs that parents
found troubling include “Catching Milat”
promotion in Better Homes and Gardens (7pm on
SevenTwo on May 15), and the trailers for Transformers: Dark Side of the Moon (M) in the movie
Rio (G) on Ten on May 30.
Given feedback from concerned parents, ACCM
has determined that what is needed is a prohibition on trailers for programs and movies of a
higher classification than that of the program
during which they are screened.

ACCM has asked the ACMA
to use its powers under s123
of the Broadcasting Services
Act in relation to the current review of the Commercial Television Industry Code of Practice,
to influence the content of the
Code so that it supports careful
choices by parents.

Barbara Biggins
OAM
Hon CEO

Parents can support the ACCM Stop ambushing parents campaign in several ways:
• Send us examples of programs that 		
bother you
• Donate to our campaign
• Write to ACMA
For more information go to Current campaigns
http://childrenandmedia.org.au/taking-action/
current-campaigns/stop-ambushing-parentswith-unsuitable-trailers

The National Children’s Commissioner, Flinders University and the
Australian Council on Children and the Media
present

The Rights of the Child Consumer: Sydney Nov 20
The Convention on the Rights of the Child contains many articles relevant to children’s
rights as consumers. This one day conference aims to start a national conversation on
issues relating to children as consumers and reflect on questions such as:
•
Do existing consumer laws and codes of practice adequately
protect children?
•
How can we help to ensure children are informed and empowered
as consumers?

More information soon at www.childrenandmedia.org.au
New teen drama for ABC3
Australian broadcaster ABC3 is working with
with Sydney-based Ambience Entertainment on
Tomorrow, When the War Began, a new miniseries
adapted from the bestselling novels by Aussie
writer John Marsden.
The series of six one-hour episodes will tell the
story of a group of teenagers who are separated
from their families following an invasion of their
country.
The book, one of seven in John Marsden’s The
Tomorrow Series, was first published in 1993 and
more than three million copies have been sold
to date. A feature film based on the book was
released in 2010.
http://kidscreen.com/2015/05/13/abc3-andambience-to-produce-teen-mini-series/

Youth Short Film Competition
The Tassie Eco Film Festival is holding a Youth Eco
Narrative Film Competition, A cash prize is on
offer. Submissions are now open.
Requirements:
• Filmmakers must be 13-18 years of age
• Films must be five minutes or less
• Films must be fiction
• Films must have an environmental theme
Entry Deadline: 17 July 2015
To enter visit:
https://filmfreeway.com/
For more information about Tassie Eco Film
Festival visit:
http://www.tassieff.com/
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NEW PUBLICATIONS
ADVERTISING
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Patterns of energy drink advertising
over US television networks.
Journal of Nutrition Education and Behavior,
Vol. 57, No. 2, Pp120-126
Kraak, VI; Story, M (2015)
Influence of food companies’ brand
mascots and entertainment companies’
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diet and health: a systematic review and
research needs.
Obesity Reviews, Vol. 16, No. 2, Pp107-126

Livingstone, Sonia (2015)
What differences does ‘the digital’ make
to children’s experiences of risk?
Int. Journal of Public Health, Vol. 60, No. 2,
Pp127-128

MEDIA EFFECTS - HEALTH

Cheng, JK; Koziol, RL; Taveras, EM
(2015)
Parental guidance advised: Associations
between parental television limits and
health behaviors among obese children.
Academic Pediatrics, Vol. 15, No. 2, Pp204209

Harris, JL; LoDolce, ME; et al (2015)
Encouraging big food to do the right
thing for children’s health: a case study
on using research to improve marketing
of sugary cereals.
Critical Public Health, Vol. 25, No. 3, Sp. Iss.
SI, Pp320-332

Brindova, D; Veselska, ZD; et al (2015)
Is the association between screen-based
behavior and health complaints among
adolescents moderated by physical
activity?
Int. Journal of Pubic Health, Vol. 60, No. 2,
Pp139-145

Elliott, C (2015)
‘Big Food’ and ‘gamified’ products:
promotion, packaging, and the promise
of fun.
Critical Public health, Vol. 25, Sp. Iss. SI,
Pp348-360

Engelen, L; Bundy, AC; et al(2015)
Young children’s after-school activitiesthere’s more to it than screen time: A
cross-sectional study of young primary
school children.
Jnl. of Physical Activity & Health, Vol. 12,
No. 1, Pp8-12

Bernhardt, AM; Wilking, C; et al (2015)
Children’s recall of fast food television
advertising - testing the adequacy of
food marketing regulation.
PLOS ONE Vol. 10, No. 3, Art. No. e0119300

Grimes, SM (2015)
Playing by the market rules:
promotional priorities and
commercialization in children’s virtual
wolds.
Jnl. of Consumer Culture, Vol. 15, No. 1,
Pp110-134
Tanski, SE; McClure, AC; et al (2015)
Cued recall of alcohol advertising
on television and underage drinking
behavior.
JAMA Pediatrics, Vol. 169, No. 3, Pp264271

COMPUTER & INTERNET

Lapidot-Lefler, N; Dolev-Cohen, M
(2015)
Comparing cyberbullying and school
bullying among school students:
prevalence, gender, and grade level
differences.
Social Psychology of Education, Vol. 18, No.
1, Pp1-16
Correa, T; Straubhaar, JD; et al (2015)
Brokering new technologies: The role
of children in their parents’ use of the
Internet.
New Media & Society, Vol. 17, No. 4, Pp483500

Boyland, EJ; Kavanagh-Safran, M;
Halford, JCG (2015)
Exposure to ‘healthy’ fast food meal
bundles in television advertisements
promotes liking for fast food but not
healthier choices in children.
The British Journal of Nutrition, Vol. 113,
No. 6, Pp1012-1018
Fernancez-Alvira, JM; te Velde, SJ; et al
(2015)
Parental modeling, education and
children’s sports and TV time: The
ENERGY-project.
Preventive Medicine, Vol. 70, Pp96-102
Yilmaz, G; Demirli Caylan, N; et al (2015)
An intervention to preschool children
for reducing screen time: a randomized
controlled trial.
Child: Care, Health and Development, Vol.
41, No. 3, Pp443-449
Jago, R; Wood, L; et al (2015)
Parental control, nurtuance, selfefficacy, and screen viewing among 5-to
6-year-old children: A cross-sectional
mediation analysis to inform potential
behavior change strategies.
Childhood Obesity, Vol. 11, No. 2, Pp139147
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activity?
Int. Journal of Public Health, Vol. 60, No. 2,
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Lauricella, AR; Wartella, E; et al (2015)
Young children’s screen time: The
complex role of parent and child factors.
Jnl. of Applied Developmental Psychology,
Vol. 36, Pp11-17
Lin, L-Y; Cherng, R-J; et al (2015)
Effects of television exposure on
developmental skills among young
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Infant Behavior & Development, Vol. 38,
Pp20-26

VIDEO & COMPUTER GAMES

Kowert, R; Vogelgesang, J; et al (2015)
Psychological causes and consequences
of online video game play.
Computers in Human Behavior, Vol. 45,
Pp51-58

VIOLENCE

Mrug, S; Madan, A; et al (2015)
Emotional and physiological
desensitization to real-life and movie
violence.
Jnl. of Youth and Adolescence, Vol. 44, No. 5,
Pp1092-1108
Markey, PM; French, JE; et al (2015)
Violent movies and severe acts of
violence: Sensationalism versus science.
Human Communication Research, Vol. 41,
No. 2, Pp155-173
Bushman, BJ; Romer, D; et al (2015)
Distinguishing hypotheses from
hyperbole in studies of media violence:
a comment on Markey et al.
Human Communication Research, Vol. 41,
No. 2, Pp174-183
Krahe, B; Busching, R (2015)
Breaking the vicious cycle of media
violence use and aggression: a test of
intervention effects over 30 months.

Psychology of Violence, Vol. 5, No. 2, Pp217-226

CONFERENCES
Coming together for
Australia’s children
24-26th June 2015
Hobart, Tasmania
www.togetherforchildren.net.au
.......................

Children’s Media Conference
1-3rd July 2015
Sheffield, UK
www.thechildrensmediaconference.
com/events/cmc2015/
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WORLD NEWS
Endangered Indigenous traditions
preserved with digital storytelling
tools
Learning traditional songlines and stories
is an important part of initiation into an
Aboriginal clan, but the education process
is very different from western-style schooling. In a new project using digital technology, the Sharing Stories Foundation is trying to bridge that gap and preserve tales
from endangered Indigenous languages.
The foundation was set up by Dr Liz
Thompson, a documentary maker, author
and passionate activist for the preservation
of Indigenous culture.
Dr Thompson, Mark Nakarrma Guyula, a
Yolnu man from north-east Arnhem Land,
and elders from a number of Indigenous
communities, are recording stories and
songlines from languages that have almost
disappeared so that they can be passed on
through generations.
http://www.abc.net.au/radionational/
programs/spiritofthings/saving-storiesand-teaching-songs/6265578

Young children missing
communication time

A new survey of US parents commissioned
by the American Speech-Language-Hearing Association shows that 68% of 2-yearolds use tablets, 59% use smartphones and
44% use video game consoles. The report
warns that this usage is occurring at the
developmental stage when human interaction is the key to developing strong communication skills.
The survey found that:
•

24% of 2-year olds use technology at
the dinner table — an important time

•

•

•
•

for interaction that fosters strong
communication development. By
the time children are 8, that percentage has increased to 45%
By the age of six, 44% of children
would rather play a game on a technology device than read a book or be
read to.
A majority of 8 year olds would prefer that technology is present when
spending time with a family member or friend.
More than half of parents surveyed
used technology to keep children
aged 0 - 3 entertained
Almost half of parents of 8 year olds
reported that they often rely on technology to prevent behavior problems and tantrums.

Despite (or perhaps because of) these figures, many parents reported that they are
concerned that misuse of technology could
harm their child’s ability to communicate.
http://wtop.com/health/2015/05/studymost-very-young-children-using-technology-communication-skills-couldsuffer/

Teenage boys more vulnerable
to junk food ads

New research released by Cancer Council
Australia and the National Heart Foundation shows that Australian teenage boys
consume more fast food and snacks high in
salt compared with their female peers and
are more susceptible to junk food marketing.
The 2012-13 data from the National Secondary Students’ Diet and Activity Survey, being presented at the Behavioural Research
in Cancer Control Conference, showed that
teenage boys were more likely to be regular consumers of fast food (46% compared

with 34%) and sugary drinks (28% compared with 14%) than girls.
The survey shows boys also consumed
salty snacks, fried potato products and ice
blocks more often and were more likely to
be influenced by multimedia marketing
techniques that involved giveaways, competitions or links with movies or sports
personalities.
Kathy Chapman, Chair of Cancer Council
Australia’s Nutrition and Physical Activity
Committee, said teenage boys were more
likely to be obese or overweight compared
with girls, despite being more physically
active.
http://www.cancer.org.au/news/media-releases/teenage-boys-more-vulnerable-to-junk-food-ads.html

Children’s film events in Belgium

Two events involving children’s film are
occurring in Belgium this year.
The Children’s Film First Conference is a European’s Children Film Association project. It
will cover: ways to engage children in film;
uses of digital technology in film literacy;
practical sessions focussing on good practice in film literacy; as well as case studies,
looking at using new techniques. The conference will take place on 23-24 September
2015, at the Brussels City Theatre.
http://www.childrensfilmfirst.com/
The International Children’s Film Festival
will take place on 1-8 November 2015 and
is organised by the not-for-profit Belgian
organization Filem’On.
Filem’On is actively involved in training
related to the different types of films that
children see. For more information :
http://filemon.be/en/home-2/

