
Children’s wellbeing in the media age 

Elizabeth Handsley introduces this new book 
and discusses the impetus to publish it. 

The book is the result of a multidisciplinary 
conversation held in in early 2010 with the 
aid of a Harvard- Australia grant.  My co-
convenor, US “mediatrician” Michael Rich, 
and I gathered some 18 scholars from 10 
disciplines and professions, and asked 
them to describe how their discipline ap-
proaches the question of the relationship 
between media use and children’s well-
being. As part of the background, and to 
grease the wheels of the conversation, we 
also asked contributors to explain the gen-
eral issues and questions with which their 
discipline or profession is preoccupied and 
the methods that it uses.

Both of us were interested in moving to-
wards a more constructive engagement 
between people from different intellectual 
backgrounds.

One matter on which Michael and I shared 
a particular concern was the tensions that 
often appear to arise in interchanges be-
tween behavioural disciplines (such as 
psychology) and humanities-based disci-
plines (such as media studies and cultural 
studies). These manifest themselves most 
pointedly in the debate over media vio-
lence, as scholars who claim to have dem-
onstrated an influence on thoughts, atti-
tudes and behaviour are dismissed as ‘men 
in white coats’. I hoped that, if people from 
different backgrounds had an opportunity 
to explain why they do what they do, and 

in particular to confess to what they saw as 
the limitations of their discipline or profes-
sion, there could be a more soundly-based 
and constructive dialogue. We both saw 
the event as an opportunity to open up 
dialogue between people from different 
walks of life as to how we can all work to-
gether to improve the media environment 
for children.

I drew up a list of issues for the scholars to 
discuss in their papers:

• The principal questions or issues 
with which their profession/discipline 
concerns itself
• The principal methods employed by 
their profession/discipline to generate 
knowledge and make decisions; what 
debates are there within the profession/
discipline as to methodology
• The major strengths and weaknesses 
of their profession/discipline
• What people outside their profession/
discipline needed to understand about 
it and its methods. Were there any com-
mon misconceptions about the profes-
sion/discipline
• The contributions their profession/
discipline had made to debates on me-
dia use and children’s well-being; the 
further contributions it could make in 
the future

Contributors met in Adelaide, with two 
contributors attending via videoconfer-
ence. A decision was taken at the confer-
ence to publish the papers. Unfortunately 
three contributors chose to publish else-
where.  What you see in this volume is the 
remaining 15 papers.

The omissions are a matter of some regret 
to me, especially because of the way they 
deplete the media studies voice in the book. 
This limits the ability of the book to open 
up dialogue between disciplines in the way 
that Michael and I hoped it would.

In section 1, three authors discuss the is-
sues from a broad theoretical perspective.  
Section 2 contains papers from disciplines 
other than psychology, including applied 
ethics, bioethics, paediatrics, librarianship, 
the law, and health science.   Section 3 of 
the book gathers together those contribu-
tors from the discipline of psychology. This 
seems fitting, considering the greatly var-

ied contributions that that discipline has 
made to understanding the influence that 
media use can have on children’s thoughts, 
attitudes, behaviour and general well-be-
ing. 

However I am aware that, to those who 
take the ‘white coat’ view, giving a whole 
section of the book to this one discipline 
may appear as an indication of bias. There-
fore it may be appropriate for me to de-
clare my position of having a high degree 
of trust in quantitative disciplines such as 
psychology, because of the rigour of their 
methods. 

I believe I speak for Michael and myself 
when I say that we are confident that read-
ers will find the book both stimulating 
and reassuring in that it shows just how 
much respect and willingness to listen can 
be demonstrated by people from different 
intellectual backgrounds. Each contributor 
has written for an audience outside his or 
her discipline, and we trust that you will 
find the chapters readable and accessi-
ble. We hope they pave the way for more 
constructive collaborations between disci-
plines to achieve the best outcomes for chil-
dren in a media-saturated world.

Children’s Wellbeing in the Media Age: Multi-
disciplinary Perspectives from the Harvard-
Australia Symposium.  Elizabeth Handsley, 
Colin MacDougall and Michael Rich (eds). 
NSW, Federation Press, 2015. 
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Screen Futures Summit  
& Youth Media Festival

1-3 July 2016, Melbourne

This three-day international summit will 
bring together media educators at all levels 
and media producers – both professional 
and amateur – from around the world to 
illuminate and discuss the future of the 
screen.

The summit program will be structured 
around three related themes: Education, 
Innovation and Industry. It will offer 
lectures, screenings and presentations by 
leaders in the fields.

http://screenfutures.com/
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The child consumer: What rights?
While the role of business in the area of human 
rights has received growing international 
attention over recent decades, thinking about 
the protection of child’s rights in this context has 
historically focused on children as workers – but 
what about children as consumers?

Children’s consumption and marketing to 
children are now big business. Children have 
their own money to spend, and they have 
some influence over family spending; for 
example in June 2013, AdWeek reported that 
‘fully one-third of parents report their kids are 
“extremely influential” on household purchases 
big and small’. And with new methods such as 
‘advergaming’, it is becoming harder for carers 
to moderate the impact of marketing to children.
It is timely to put a child-rights lens over these 
developments, and the Convention on the Rights 
of the Child contains many relevant  articles. 
[www.ohchr.org/en/professionalinterest/pages/
crc.aspx].

In presenting the conference - Rights of the Child 
Consumer - in Sydney on November 20 (at the 
Telstra Customer Insight Centre), the Australian 
Human Rights Commission and the Australian 
Council on Children and the Media will provide 
a forum for the exploration of issues relating 
to children as consumers. They aim to start a 
national conversation and reflection on questions 
such as:

• Do existing consumer laws and codes of 
practice adequately protect children?
• How can we help to ensure children are 
informed and empowered as consumers?
• What are some examples of business good 
practice in addressing the needs of the child 
consumer?
• What are the benefits to business of 
becoming champions of children’s rights?
• What barriers need to be overcome to get 
more businesses on board?

• What additional protections 
might be needed in areas such 
as mobile phone contracts, 
entertainment and media, food 
advertising and dangerous 
products?
• What is the role of the Guiding 
Principles on Business and 
Human Rights  in supporting 
the child consumer?
[www.ohchr.org/Documents/Publications/
GuidingPrinciplesBusinessHR_EN.pdf] 

The conference will combine presentations from 
high-profile speakers from business, academia 
and the law, along with children themselves, with 
ample opportunities for interactive discussion 
on the way forward. National Children’s 
Commissioner Megan Mitchell, Professor of Law, 
Elizabeth Handsley and Australian Competition 
and Consumer Commissioner Sarah Court will 
present key papers. 

SYDNEY NOVEMBER 2015

More information and conference updates: 

childrenandmedia.org.au/events/accm-conference

EDITORIAL

Barbara Biggins  
OAM
Hon CEO
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Marketing to children:  
Resisting the pressure

7.30pm, 19 August 2015 
Highgate School 
4 Hampstead Ave 

Highgate, SA 

      Speakers  
          Professor Elizabeth Handsley
          Dr Julie Robinson
       

Chaired by Pam Simmons, SA Guardian for Children & Young People

childrenandmedia.org.au/events/accm-seminars

http://www.childrenandmedia.org.au/events/accm-conference
http://www.childrenandmedia.org.au/events/accm-seminars
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ADVERTISING
Boyland, EJ; et al (2015)
Exposure to ‘healthy’ fast food meal 
bundles in television advertisements 
promotes liking for fast food but not 
healthier choices in children.
British Journal of Nutrition, Vol. 113, No. 6, 
Pp1012-1018

Chambers, Stephanie et al (2015) 
Reducing the volume, exposure and 
negative impacts of advertising for 
foods high in fat, sugar and salt to 
children: A systematic review of the 
evidence from statutory and self-
regulatory actions and educational 
measures 
Preventive Medicine  Volume: 75   Pages: 
32-43   

Kraak, V. I.; Story, M  (2015) 
An accountability evaluation for the 
industry’s responsible use of brand 
mascots and licensed media characters 
to market a healthy diet to American 
children 
Obesity Reviews  Volume: 16   Issue: 6   
Pages: 433-453 

Macniven, R; Kelly, B; King, L (2015)
Unhealthy product sponsorship of 
Australian national and state sports 
organisations.
Health Promotion Journal of Australia, Vol. 
26, No. 1, Pp42-56

COMPUTER & INTERNET
Khurana, A; Bleakly, A; et al (2015)
The protective effects of parental 
monitoring and Internet restriction on 
adolescents’ risk of online harassment.
Jnl. of Youth and Adolescence, Vol. 44, No. 5, 
Pp139-147

MEDIA EFFECTS - HEALTH
Borghese, Michael M.;  et al. (2015)
Mediating role of television time, diet 
patterns, physical activity and sleep 
duration in the association between 
television in the bedroom and adiposity 
in 10 year-old children 
International Journal of Behavioral Nutrition 
and Physical Activity  Volume: 12     Article 
Number: 60 

Byeon, H., Hong, S., 2015  
Relationship between television 
viewing and language delay in toddlers: 
Evidence from a Korea National Cross-
Sectional Survey.  
PLoS ONE 10, e0120663

Hale, Lauren; Guan, Stanford (2015) 
Screen time and sleep among school-
aged children and adolescents: A 
systematic literature review 
Sleep Medicine Reviews  Volume: 21   Pages: 
50-58

Maras, D; Flament, MF; et al (2015)
Screen time is associated with 
depression and anxiety in Canadian 
youth.
Preventive Medicine, Vol. 73, Pp133-138

Ross, Craig S.; et al. (2015) 
The relationship between population-
level exposure to alcohol advertising 
on television and brand-specific 
consumption among underage youth in 
the us 
Alcohol and Alcoholism  Volume: 50   Issue: 
3   Pages: 358-364  

Sijtsma, Anna; et al. (2015)
Television, sleep, outdoor play and BMI 
in young children: the GECKO Drenthe 
cohort 
European Journal of Pediatrics  Volume: 174   
Issue: 5   Pages: 631-639   

Takeuchi, Hikaru; et al. (2015)  
The impact of television viewing on 
brain structures: cross-sectional and 
longitudinal analyses  
Cerebral Cortex  Volume: 25   Issue: 5   
Pages: 1188-1197 

Waylen, Andrea; et al. (2015) 
Alcohol use in films and adolescent 
alcohol use 
Pediatrics  Volume: 135   Issue: 5   Pages: 
851-858   

MEDIA EFFECTS - SOCIAL
Blankson, A. et al. (2015)
Do hours spent viewing television at 
ages 3 and 4 predict vocabulary and 
executive functioning at age 5? 
Journal of Developmental Psychology  
Volume: 61   Issue: 2   Pages: 264-289 

Bus, AG; Takacs, ZK; et al (2015)
Affordances and limitations of 
electronic storybooks for young 
children’s emergent literacy.
Developmental Review, Vol. 35, Pp79=97

Hnatiuk, Jill A.; et al. (2015)
Tracking of maternal self-efficacy for 
limiting young children’s television 
viewing and associations with 
children’s television viewing time: a 
longitudinal analysis over 15-months 
BMC PUBLIC HEALTH  Volume: 15   
Pages: 517-517   

Jago, R; Wood, L; et al (2015)
Parental control, nurturance, self-
efficacy, and screen viewing among 5- to 
6-year-old children: A cross-sectional 
mediation analysis to inform potential 
behavior change strategies.
Childhood Obesity, Vol. 11, No. 2, Pp39-50

Lillard, Angeline S.; et al (2015)  
Further examination of the immediate 
impact of television on children’s 
executive function 
Developmental Psychology  Volume: 51   
Issue: 6   Pages: 792-805    

VIDEO & COMPUTER GAMES
Adams, Jesse; et al (2015) 
Managing media: Reflections on media 
and video game use from a therapeutic 
perspective 
Journal of the American Academy of Child 
and Adolescent Psychiatry  Volume: 54   
Issue: 5   Pages: 341-342   

Smith, Lisa J.; et al (2015) 
Parental influences on adolescent video 
game play: A study of accessibility, 
rules, limit setting, monitoring, and 
cybersafety 
Cyberpsychology Behavior and Social 
Networking  Volume: 18   Issue: 5   Pages: 
273-279   

VIOLENCE
Matthews, Nicholas L.(2015)  
Too good to care: The effect of skill 
on hostility and aggression following 
violent video game play 
Computers in Human Behavior  Volume: 48   
Pages: 219-225

Mrug, S; Madan, A; et al (2015)
Emotional and physiological 
desensitization to real-life and movie 
violence.
Jnl. of Youth and Adolescence, Vol. 44, No. 5, 
Pp1092-1108

Rights of the Child Consumer
Presented by the Australian Human 

Rights Commission  
in partnership with ACCM

20 November 2015

Telstra Centre
400 George St. Sydney

Principal speakers

Megan Mitchell
National Children’s Commissioner

Professor Elizabeth Handsley 
Professor of Law Flinders University 

and President, ACCM

Sarah Court 
Commissioner, ACCC

http://childrenandmedia.org.au/
events/accm-conference

http://www.childrenandmedia.org.au/events/accm-conference
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Thomas turns 70
Popular multimedia children’s character 
Thomas the Tank Engine turns 70 years 
old this year, and Mattel is marking the 
occasion with a new documentary film, 
Seventy Years of Friendship.

The documentary which can be seen on 
YouTube includes interviews with  fans in 
many different countries. There is also an 
interview with Christopher Awdry, the son 
of Rev. Wilbert Awdry, the Anglican vicar 
and creator of Thomas the Tank Engine. 
Christopher shares personal memories 
associated with the stories, and reads from 
the books, including his father’s favorite, 
Thomas Comes to Breakfast. The first book in 
the Thomas series, Thomas the Tank Engine, 
was published in 1946.

http: / /kidscreen.com/2015/07/15/
youtube-doc-celebrates-thomas-the-
tank-engine/#ixzz3h97jBEUa

Media Education Summit 
The 8th Media Education Summit will 
bring together a global network of me-
dia educators, scholars and researchers to 
share research, pedagogy and innovation 
on all aspects of media education and me-
dia in education.

The Summit is convened annually by the 
Centre for Excellence in Media Practice 
CEMP and is  hosted this year by Emerson 
College, Boston, USA. 

Presenters will be invited to submit their 
work to a special editions of the Media 
Education Research Journal (MERJ) and 
the Journal of Media Literacy Education 
(JMLE).

http://www.cemp.ac.uk/summit/2015/

Social networking and mental 
health
Canadian research has shown that frequent 
use of social networking sites (SNS) is asso-
ciated with poor psychological functioning 
among children and adolescents.

Data for the study were based on 753 stu-
dents (55% female) in grades 7–12 derived 
from the 2013 Ontario Student Drug Use and 
Health Survey. Overall, 25.2% of students 
reported using SNSs for more than 2 hours 
every day, 54.3% reported using SNSs for 2 
hours or less every day, and 20.5% report-
ed infrequent or no use of SNSs.

Students who reported an unmet need for 
mental health support were more likely to 
report using SNSs for more than 2 hours 
every day than those with no identified un-
met need for mental health support. Daily 
SNS use of more than 2 hours was also 
independently associated with poor self-
rating of mental health and experiences of 
high levels of psychological distress and 
suicidal thoughts.

Researchers point out that more research is 
needed to understand the relationship be-
tween the use of SNSs and mental health 
among children and adolescents, the direc-
tion of the association and the factors that 
might change this relationship.

Sampasa-Kanyinga, H., Lewis, R.F., 2015. 
Frequent use of social networking sites is 
associated with poor psychological func-
tioning among children and adolescents. 
Cyberpsychology, Behavior, and Social Net-
working 18, 380–385.

http://online.l iebertpub.com/doi/
full/10.1089/cyber.2015.0055

New Zealanders support junk-food 
ad controls 
Research shows that New Zealanders want 
greater government controls on junk-food 
promotions to children, with 72 per cent 
calling for stronger restrictions.

A June survey of 1620 adults found 40.5 
per cent were strongly in favour of greater 
restrictions to reduce the advertising of 
unhealthy food and drink to children, and 
31.5 per cent were somewhat in favour. 

Forty-three per cent of those surveyed-
wanted a ban imposed on website games 
and competitions that carry branding of 
unhealthy foods and drinks.

The survey was commissioned by research-
ers at Auckland University investigating 
ways of dealing with New Zealand’s obes-
ity epidemic. Eleven per cent of NZ chil-
dren are obese. 

http://m.nzherald.co.nz/lifestyle/news/
article.cfm?c_id=6&objectid=11483657

UK ministers back iRights  
campaign 
UK government ministers have backed a 
campaign calling for under-18s to have the 
right to delete embarrassing and damaging 
material they have posted on social media 
that could later harm their job or education 
prospects. A report published by iRights 
on Tuesday said: “Personal experimenta-
tion is an essential part of childhood devel-
opment, yet the internet never forgets and 
never corrects”

http://www.theguardian.com/me-
dia/2015/jul/28/ministers-back-cam-
paign-under-18s-right-delete-social-me-
dia-posts
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