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This Sydney conference on 20 November
was attended by a varied audience of education, health, law and business professionals with an interest in children’s rights,
children as consumers and the process of
marketing to children.
The conference was organised by ACCM,
the Australian Human Rights Commission
(AHRC) and Flinders University, with
sponsorship from Telstra, the Australian
Children’s Television Foundation(ACTF) and
King and Wood Mallesons.
The MC for the conference was Norman
Gillespie, Chief Executive of UNICEF Australia. The principal speakers in the morning were:
• Elizabeth Handsley, Professor of Law,
Flinders University and President of
ACCM
• Megan Mitchell, National Children’s
Commissioner, AHRC
• Sarah Court, Commissioner, ACCC
Elizabeth Handsley spoke on the UN Convention on the Rights of the Child and the
role that international standards could play
in shaping law and practice in Australia to
protect the child consumer.
In her presentation, Megan Mitchell shared
insights from her recent project exploring the relationship between children’s
rights and business. She looked at tensions
arising between the rights of children to
participate in, and develop through engagement with, the economic market,
and society’s responsibilities to safeguard
children’s best interests in commercial contexts.
Sarah Court outlined the issues relating to
child consumers that are currently being
looked at by the ACCC. She discussed the
range of protections currently offered to
child consumers by Australian consumer
law and provided some recent case studies.
In the afternoon, Jenny Buckland from the
ACTF focussed on the work of the ACTF
as a model for taking the needs of children
seriously. She talked about children’s right
to see their own culture reflected in mass
media and showed part of the very
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Free TV Australia’s familyunfriendly Code started 1 Dec.

Free TV Australia (the association of commercial TV stations of Australia) reviewed
its Code of Practice in 2015. This revised
Code has been registered by the Australian Communications and Media Authority
(ACMA) and commences on Dec 1 2015.
The Code can be found at:
From left: Norman Gillespie, Sarah Court, Elizabeth
Handsley, and Megan Mitchell at the conference.

Australian program Little Lunch as an
entertaining example.
Panel sessions during the day focussed
on a number of aspects of children as consumers, and included specific examples of
projects and services that were working
well.
Panel topics included:
• the relationship between children’s
rights and businesses
• the persistent consumer issues for
children
• the opportunities and risks for children as consumers in the digital age
• how we can better support children as
consumers
A panel of young people talked with Megan Mitchell about their experiences as
consumers. Their conversation included
experiences of successful and not so successful online shopping, resentment at being asked to give personal details in order
to get access to some sites and products,
the problems of understanding and wading through “the fine print”in order to understand warranties and refund rights, and
the problems that young people have with
being ignored or not taken seriously.
In her closing remarks for the day, Megan
Mitchell said that she was struck by the
range of issues raised and remarked that it
was important to continue looking at these
issues, testing the legal environment and
asserting our collective “pester power” to
ensure that governments and businesses
do what is good for children.
http://childrenandmedia.org.au/events/
accm-conference

Season’s Greetings
from all at ACCM

http://www.freetv.com.au/content_
common/pg-code-of-practice.seo
What you need to watch out for:
• All G time zones have been replaced by PG time zones
• The M time zone now starts at
7.30pm.
• The MA15+ and AV time zones
have been moved forward to
8.30pm
• Alcohol ads can be shown in
live sporting programs whenever
shown. And also in “sports programs” on weekends and on weekdays from 7.30pm.
• Betting ads can be shown in any
PG classified program (and that includes sport), and in any program
shown after 7pm.
• Program promotions and trailers
for higher classified programs and
movies than you have chosen to
watch will continue.
For a discussion about the changes, see our editorial on page 2. For
more information on how to take
action about these changes:
http://childrenandmedia.org.au/taking-action/current-campaigns

Keep this conference date
Monday 18 July 2016
Violence in the media:
The stories and the science
Parliament of NSW Theatrette
For more information
contact ACCM

ARTICLE & EDITORIAL:
CHANGES TO THE
FREE TV CODE

small screen November 2015 p2

EDITORIAL
Free TV Code of Practice: the process
no. 325 November 2015

small screen

Editor: Barbara Biggins OAM
Compiler: Caroline Donald
Editorial Board: Barbara
Biggins, Jane Roberts, Judy
Bundy, Elizabeth Handsley.
small screen is published
at the beginning of each
month and reports on the
events of the previous
month 11 issues per year
(Dec/Jan double issue)
Published by
Australian Council on
Children and the Media
(ACCM)
PO Box 447
Glenelg 5045
South Australia

info@childrenandmedia.org.au
www.childrenandmedia.org.au

Tel: +61 8 8376 2111
Fax: +61 8 8376 2122
Helpline: 1800 700 357

ACCM is a national,
non-profit community
organisation. Its mission is
to promote a quality media
environment for Australian
children.
No part of this publication
may be reproduced without
permission of the Editor.
Contributions are welcome.

ACCM’s movie and app
review services are
supported by grants
from the
South Australian
Government
ACCM’s Website
is designed and
supported by

www.gocreate.com.au
ACCM acknowledges
support from the
Romeo Family

The revised Commercial TV Industry Code of
Practice formally commenced on Dec 1.
The new provisions that make commercial free
to air TV a more hazardous viewing venue for
families took many by surprise. Few, including
quite a few federal politicians, were aware that G
time zones were to disappear; that M programs
could be shown an hour earlier, MA15+ a half
hour earlier, and AV (intense, frequent violence)
an hour earlier, and there’s more leeway for
alcohol ads in live sport.
ACCM spokespeople have undertaken numerous
interviews about the impact of these changes,
with interviewers mostly wondering why they
are happening.
The changes are the outcome of the present
process for reviewing industry self-regulatory
codes. The industry decided (Feb 20) to call for
public comment on its proposed changes. The
public were not asked to comment on what it
thought was working or not working. The time
for public comment expired on April 3, and then
there was a long silence. Attempts by ACCM and
others to find out what other groups had thought
of the changes were denied. The ACMA does not
comment during the review. There was a long
wait until the ACMA announced (Nov 10) that it
had registered the new Code. And it was to be
implemented just 3 weeks later on Dec1.
The ACMA must register a Code where it is
satisfied that the industry approves it, the public
has been given adequate opportunity to comment
and appropriate community safeguards have
been put in place.
We at ACCM made representations about what
we saw as a deficient process in our submission.

In the last review of the CTICP,
FreeTV released a marked- up version
of the Code showing the changes. This
time, while it has released “Detailed
explanatory notes on the Code”, in
many areas these still require members
Barbara Biggins
of the public to go through clause by OAM
clause and determine what changes are Hon CEO
proposed unless they are willing to rely
on FreeTV’s own assessment of what the important
things are that we need to know (and for which they
are willing to provide a justification). In ACCM’s
view this places an undue burden on members of
the public, and detracts from the adequacy of the
opportunity to comment, especially in the 6-week
window provided.
So what’s to be done now it’s seemingly all done
and dusted?
• It’s high time that the Minister for
Communications revised the Code review
provisions in the Broadcasting Services (1992)
Act at s.123, to accommodate the points
above.
• The industry should fund an independent
monitoring program and report publicly on
networks’ practices over the next year, and
public responses.
• Certainly parents will need to be more
vigilant if their children are watching TV in the
early evening hours. Before 8.30pm, the content
could be classified G, PG or M, (or unclassified
news or current affairs); the age-old problem of
promos for higher rated programs continues,
and there could be alcohol or betting ads.
The fact that children can go off to watch
children’s programs on the ABC, is not THE
solution. Children enjoy, and benefit from,
watching TV with their parents.

http://childrenandmedia.org.au/assets/files/
taking-action/accm_submission_FREETV_
CTCP_apr15.pdf
We said:
An adequate opportunity to comment would include
the following:
1. Seeking feedback on current practice (based on
provided documentation and/or the provision of
resources for independent monitoring to produce
such documentation)
2. Identifying (and justifying) areas and options for
change
3. Setting out clearly the precise changes that are
proposed
Ideally there would be a delay between 2 and 3, so
that the precise proposals are informed by feedback
on the first two.
However the crucial point is enabling members of
the public easily to see how the proposed Code differs
from the current one.

New resources from
Network for Internet Investigation
and Research Australia
Dr. Philip Tam has recently developed, as
part of his researcher-in-residence work at Knox
Grammar School, a pioneering “healthy digital
diet” series of monthly Podcasts. Each episode
focuses on a different area within the broad
domain of problem internet/video game use (eg.
the types of games young people play, effects
of violent video games, tips to assist parents in
moderating childrens’ screen time etc.)
They can be accessed free by searching in iTunes
for the Podcast titled ‘Healthy Digital Diet’.
www.niira.org.au

Clips ‘n’ Cuts
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The Weekend Australian 21-22/11/2015

The Weekend Australian 9/11/2015
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The Australian 13/11/2015

The Australian 17/11/2015

The Age 26/11/2015
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The Australian 13/11/2015

The Australian 3/12/2015

The Advertiser 14/11/2015
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The Advertiser 31/10/2015

The Age 26/11/2015
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NEW PUBLICATIONS
ADVERTISING

Bestman, A., et al 2015
Children’s implicit recall of junk food,
alcohol and gambling sponsorship in
Australian sport.
BMC Public Health 15, 1022.
Castonguay, J. 2015
Portraying physical activity in food
advertising targeting children.
Health Education 115, 534–553.
Emond, J.A. et al 2015
Children’s food and beverage promotion
on television to parents.
Pediatrics peds.2015–2853.
Harris, J.L. et al 2015
Sweet promises: Candy advertising to
children and implications for industry
self-regulation.
Appetite 95, 585–592.
Heller, R. et al 2015
Fruit-related terms and images on food
packages and advertisements affect
children’s perceptions of foods’ fruit
content.
Public Health Nutrition 18, 2722–2728.
Wellard, L. et al 2015.
Investigating fruit and vegetable claims
on Australian food packages.
Public Health Nutrition 18, 2729–2735.

EDUCATION

Navsaria, D., Sanders, L.M., 2015.
Early literacy promotion in the digital
age. Pediatric Clinics of North America,
Pediatric Prevention 62, 1273–1295

HEALTH

Dutra, G.F. et al 2015
Television viewing habits and their
influence on physical activity and
childhood overweight.
Jornal de Pediatria 91, 346–351.
Forde, C., Hussey, J., 2015
How children use active videogames and
the association between screen time and
physical activity.
Games for Health Journal 4, 312–317.
Polos, P.G., et al 2015
The impact of Sleep Time-Related
Information and Communication
Technology (STRICT) on sleep patterns
and daytime functioning in American
adolescents.
Journal of Adolescence 44, 232–244.
Schwartz, M.B., 2015.
The relationship between parental
behaviors and children’s sugary drink
consumption is moderated by a television
in the child’s bedroom.
Childhood Obesity 11, 560–568.

INTERNET

Bannon, S., et al 2015
The positive role of Internet use for
young people with additional support
needs: Identity and connectedness.
Computers in Human Behavior 53, 504–514.
Koutamanis, M.,et al 2015.
Adolescents’ comments in social media:
Why do adolescents receive negative
feedback and who is most at risk?
Computers in Human Behavior 53, 486–494.
Wąsiński, A., Tomczyk, Ł. 2015.
Factors reducing the risk of internet
addiction in young people in their home
environment.
Children and Youth Services Review 57,
68–74.
Zhu, J., et al 2015
Early adolescent Internet game
addiction in context: How parents,
school, and peers impact youth.
Computers in Human Behavior 50, 159–168.

SOCIAL

Chonchaiya, W., et al 2015
Elevated background TV exposure over
time increases behavioural scores of 18month-old toddlers.
Acta Paediatr 104, 1039–1046.
Kabali, H.K., et al 2015. Exposure and
Use of Mobile Media Devices by Young
Children.
Pediatrics 136, 1044–1050.
Nikken, P., Schols, M., 2015.
How and why parents guide the media
use of young children.
J Child Fam Stud 24, 3423–3435.
Stamou, A.G. et al 2015.
Young children talk about their popular
cartoon and TV heroes’ speech styles:
media reception and language attitudes.
Language Awareness 24, 216–232.
Piotrowski, J.T.; Valkenburg, P.M. (2015)
Finding orchids in a field of dandelions:
Understanding children’s differential
susceptibility to media effects.
American Behavioral Scientist, 59, 17761789
Vares, T., Jackson, S., 2015
Preteen girls, magazines, and the
negotiation of young sexual femininity.
Gender and Education 27, 700–713.

VIDEO GAMES

Ferguson, C.J., et al 2015
Digital poison? Three studies
examining the influence of violent
video games on youth.
Computers in Human Behavior 50, 399–410.

Worth, N.C., Book, A.S., 2015.
Dimensions of video game behavior
and their relationships with personality.
Computers in Human Behavior 50, 132–140.
Zumbach, J., et al 2015
Impact of violent video game realism
on the self-concept of aggressiveness
assessed with explicit and implicit
measures.
Computers in Human Behavior 53, 278–288.

VIOLENCE

Coyne, S.M., 2015.
Effects of viewing relational aggression
on television on aggressive behavior in
adolescents: a three-year longitudinal
study.
Developmental Psychology, Nov 23 , No
Pagination Specified.
http://dx.doi.org/10.1037/dev0000068

EVENTS
Screen Futures Summit and
Youth Media Festival
1-3 July 2016
Melbourne
screenfutures.com
...............
22nd World Meeting of the
International Society for Research
on Aggression (ISRA)
19-23 July 2016
University of NSW, Sydney
iec.mq.edu.au/research/cfrc/isra_2016
.................
PRIX JEUNESSE INTERNATIONAL
2016
What it means to be me:
Identity in children’s TV
20 – 25 May
Munich, Germany
prixjeunesse.de
.....................
4th National No 2 Bullying
Conference
18 – 19 April 2016
Mantra on View Hotel
Gold Coast, Queensland
no2bullying.org.au
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WORLD NEWS
What not to buy for Christmas 2015

US organisation, Campaign for a Commercial
Free Childhood, has announced this year’s
contenders for the TOADY (Toys Oppressive And Destructive to Young Children)
Award for the Worst Toy of the Year, saying,
From thousands of toys that promote precocious sexuality to children and push branded
and screen-based entertainment at the expense of children’s play, we have selected six
exceptional finalists.
They are:
•
•
•
•
•

•

A real flying drone with inbuilt camera which would enable children to
spy on their neighbours
A Bratz doll that comes with a
child-sized selfie stick that has a lipshaped phone holder.
A toy gun for girls complete with a
bracelet, charms and lipstick shaped
and styled bullets
A book called Brands We Know with
bright pictures of many leading
brands
A set of miniatures of “Tube heroes” – people who upload videos
of themselves playing video games
to YouTube
The Hello Barbie doll which has the
ability to record children’s private
conversations and transmit them to
cloud servers.
STOP PRESS: HELLO BARBIE
WON WITH 57% OF THE VOTE

For more information, and to read CCFC’s
very amusing comments about the finalists
go to :
http://www.commercialfreechildhood.
org/action/2015-toady-awards

Meanwhile, as parents shop for presents
this year, they should think twice about
buying toys that connect to the internet.
Public interest lawyer, Angela Campbell,
writing for the Guardian, warns that there
are real privacy risks with some “interconnected” toys (such as the Hello Barbie
described above) and that it is not easy to
understand privacy policies.

New report from Ofcom UK

Security experts have been warning about
the potential vulnerabilities of many technological toys that include features like
Wi-Fi, data collection and voice recognition. Adults may find that information
they used to register these kinds of interconnected toys, such as their email address
or answer to a secret question, is used by
hackers to access their bank accounts or
perpetrate fraud.

Ofcom’s Children and parents: Media and attitudes report reveals that children aged 815 are spending more than twice as much
time online as they did a decade ago, reaching over 15 hours each week in 2015.

There is potential for marketers to use information disclosed by children, location
data made available by a device and tracking cookies to target individualised advertising to children who are too young to
even understand what advertising is.
Recently a Hong Kong-based company
that sells tablets, educational toys and apps
designed for children, experienced one of
the largest ever hacks targeting children,
with almost 5 million parent accounts and
6.4 million children’s profiles believed to
have been compromised.
Angela Campbell suggests that until the
issues raised by this are satisfactorily addressed, the best option for parents is
to refuse to buy toys that may risk their
child’s privacy.
http://www.theguardian.com/commentisfree/2015/dec/03/we-shouldnt-let-hightech-toys-children-vulnerable-hackers

The United Kingdom’s Office of Communications (Ofcom) has published a report
this week based on interviews with thousands of children and parents in the UK. It
suggests children are increasingly playing
games on mobile devices, and their parents
are concerned about how those games pressure children to make in-game purchases.

On a positive note, it appears that the vast
majority of children do hear the advice
given about staying safe online. Some 97%
of children aged 8-15 recall advice they’ve
been given, particularly from parents.
http://media.ofcom.org.uk/news/

Awards for ABC children’s
programs

The Australian Academy of Cinema and
Television Arts (AACTA) has announced
its winners for 2015. The ABC has again
shown that it is Australia’s primary source
of quality children’s television, taking
its fifth consecutive win for the AACTA
Award for Best Children’s Television Series.
The Award went to a debut production
Ready for this (awarded to Darren Dale,
Miranda Dear and Joanna Werner), which
beat two past winners, The new adventures
of Figaro Pho and Nowhere Boys Series 2,
along with another newcomer Little lunch
(all these programs showed on ABC3).
http://www.aacta.org

