
Excessive screen time seen as  
biggest problem for Australian  
children’s health
In a survey conducted in October 2015, by 
the Online Research Unit for The Royal 
Children’s Hospital, Melbourne, Austral-
ian adults were asked to rate how much 
of a problem they considered 29 child and 
adolescent health issues to be for Austral-
ian children. The survey was administered 
from October 2 to November 1, 2015, to a 
randomly selected group of 1993 adults 
aged 18 and older. Over half of the sample 
were parents of children aged less than 18 
years.

The list of health issues reflected current 
child health concerns and was formulated 
using existing child health research, along 
with input from the Australian public via a 
test survey. The participants rated issues as 
‘not a problem’, ‘somewhat of a problem’ 
or a ‘big problem’. In addition, parents of 
children aged 17 years or younger were 
asked to rate the same 29 health issues for 
their own children. 

Excessive screen time was the most fre-
quently identified big problem (58%), fol-
lowed by obesity (55%), not enough physi-
cal activity (54%) and unhealthy diet (54%). 
Other issues ranking in the top ten included 
mental health concerns: bullying (53%) and 
suicide (41%); and issues relating to child 
safety – family violence (49%), internet 
safety (45%), child abuse (45%), and illegal 
drug use (50%).

Other issues commonly identified as a big 
problem for Australian children included 
alcohol abuse (40%), smoking (38%), de-
pression (38%) and stress and/or anxiety 
(34%).

Dr Anthea Rhodes, Director of the Austral-
ian Child Health Poll, said the results show 
that excessive screen time was perceived as 
a big health problem across all sections of 
the community and one in five rated it as a 
big problem in their own home.

 “It’s identified as a big problem by parents 
of very young children and the number of 
parents who see it as a big problem increas-
es as their children grow up,” Dr Rhodes 
said.  “The challenge in this data for us as 
healthcare providers is: Excessive screen 

time is not a traditional health problem, as 
such, so how do we provide care to chil-
dren and their families struggling with 
what they have told us is a significant is-
sue?” 

In other key findings, the poll has revealed 
major differences between what parents 
perceive as big problems for their own chil-
dren, compared to all children.

While 48% of parents rated obesity as a big 
problem for all children, only 8% rated it as 
a big problem for their own children.  “The 
implications of this are significant when 
one in four Australian children are over-
weight.” 

www.childhealthpoll.org.au/polls/ 
top-10-child-health-problems/

Important inquiries
The beginning of 2016 is proving a busy 
time for submission writing. A number of 
current parliamentary inquiries have im-
portant implications for Australian chil-
dren. ACCM will be making submissions 
to all of them. In order of due dates for sub-
mission these are:

February 1 - Senate Econom-
ics References Committee  Per-
sonal choice and community 
impacts: classification  of publica-
tions, films and computer games 
 

www.aph.gov.au/Parliamentary_
Business/Committees/Senate/Eco-
nomics/Personal_choice

           
February 5  -  NSW Parliament. Joint 
Committee on Children and Young 
People Inquiry into the s*xualisation 
of children and young people.   
 

www.parliament.nsw.gov.au/
prod/parlment/committee.nsf/0/D3
4428CD35DB8E0ECA257EE5007E0
FBF?open&refnavid=CO3_1

February 5 - House of Representa-
tives Communications and the Arts 
Committee Inquiry into broadcast-
ing, online content and live produc-
tion to rural and regional Australia     
       

www.aph.gov.au/communications

•

•

•
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VALE MARION SULLIVAN

CONFERENCE: VIOLENCE  
IN THE MEDIA

Keep this conference date

Monday 18 July 2016

Violence in the media:  
The stories and the science

Parliament of NSW  Theatrette

Speakers include  eminent overseas 
and Australian scholars. They will 
address topics such as:

What does science tell us about 
the impacts of media violence? 
How is that science reported in 
the media? 
How does media coverage of 
real life violence (including 
domestic violence) impact on 
society? 
Can we improve our 
storytelling? 

For more information 
 contact  ACCM 

•

•

•

•

March 10 - Senate Stand-
ing  Committee on  Environ-
ment and Communications In-
quiry into harm being done to 
Australian  children  through   
access to porn on the internet. 
 

www.aph.gov.au/Parliamentary_
Business/Committees/Senate/En-
vironment_and_Communications/
Online_access_to_porn?utm_
c o n t e n t = b u f f e r e 6 3 2 5 & u t m _
m e d i u m = s o c i a l & u t m _
s o u r c e = t w i t t e r .
om&utm_campaign=buffer

March 31 - Senate Standing Com-
mittee on Finance and public 
administration Inquiry into Do-
mestic violence and gender in-
equality: includes an examina-
tion of the messages conveyed to 
children and young people in the 
marketing of toys and other prod-
ucts; education, and entertainment 
 

www.aph.gov.au/Parliamenta-
ry_Business/Committees/Senate/
Finance_and_Public_Administra-
tion/DV_and_Gender_Inequality 

•

•

AUSTRALIANS SEE EXCESSIVE 
SCREENTIME AS PROBLEM

IMPORTANT INQUIRIES

EDITORIAL:
THE SILENCE OF  
THE STAR WARS
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The Silence of the Star Wars 

The release of Star Wars VII: the force awakens 
was characterised by enforced silence about the 
content.  An officially sanctioned trailer was 
released, but no one was allowed to reveal the 
plot and no advance previews were provided. 
 
When screening started, people were paranoid 
about spoilers.  Revealing anything about the 
plot to somebody who hadn’t seen it was treated 
as practically sacrilege.
 
No doubt this was all good fun for some, and 
a great many filmgoers have really enjoyed the 
movie. 

But what about all the hype and merchandising 
associated with the movie, that meant many 
young children were encouraged to want to see 
the M rated movie, and did so in its first days of 
release?    

Everything from Lego, action figures, and 
costumes,  to fluffy toys, Play-Doh, sticker books, 
rain boots, slippers, drinking cups, water bottles, 
swimming trunks, beach towels, beanies, or 
scooters, flash drives, and PG-rated videogames 
has been linked to the movie, and marketed to 
children for months in advance The spoils from 
product sales have been enormous (est $5bn over 
12 months), and will continue. 

This very marketing campaign that teased and 
tormented adults with its silence about plots 

and characters resulted in a lack of 
useful knowledge about content for 
parents.  Where were parents who 
wanted that information before 
responding to the urging of their 
children to get it from? 

With no previews, reliable review 
sources such as Know Before You Go 
(Australia) or the US Commonsense Media  could 
not provide them until a day or so after release.   
With no spoilers or word of mouth, even the local 
grapevine was no use.

The classification system offered some guidance 
with its M classification and consumer advice 
lines of “Moderate science fiction themes and 
violence”. But this was only available less than 
a week in advance, and long after most children 
would have decided they wanted to see it. 

Star Wars VII  surprised and delighted many. But 
parents don’t need silence and surprises about 
content, and what you might call a spoiler, a 
parent might call helpful information. The spoils 
from Star Wars VII will be monumental.  But 
parents need more support and less undermining 
by a marketing force too big to be resisted

The ACCM review of the latest Star Wars film 
can be found on our website at :

http://childrenandmedia.org.au/movie-reviews/
movies/star-wars-episode-vii-the-force-awakens

EDITORIAL

Barbara Biggins  
OAM
Hon CEO
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It is with great sorrow that we mark the death 
of ACCM pioneer, ongoing worker,  and great 
woman ,  Marion Sullivan, on 7th  January. 

For many years, Marion fought valiantly against 
chronic lymphocytic leukemia, but became in-
creasingly unwell in the recent past.  She died 
peacefully in the Daw Park (SA) Hospice.  

Marion was an amazing person who maintained 
her passion to work for the cause of better film 
and TV for children for over 40 years. She joined 
the SA Council for Children’s Film and Television (a 
forerunner of the Australian Council on Children 
and the Media) back in 1973, as a representative 
of her local school, and has  served the organisa-
tion in a range of administrative capacities since 
that time. 

Marion ran the film and video lending service 
for many years, helped run numerous children’s 
weekend  film screenings,  co-organised many bi-
ennial international children’s film festivals film 
festivals, and  monitored the Council’s finances.  
What’s more, if there was something that needed 
doing that wasn’t being done,  she’d do it.  

Marion was awarded a National Volunteer 
Award in 2012.

 
When she first knew of her illness, Marion just 
braced herself, and got on with life. She did that 
for around 20 years. She never complained de-
spite increasing visits to hospital for intravenous 
infusions, and the growing menace of infection.  
She was a true stoic , but with an enormous sense 
of humour. 

So many good memories, such a sad time. 

Marion is survived by her husband Ron, daugh-
ter Kerry and grandchildren Amy and Joshua.

Vale Marion Sullivan

http://childrenandmedia.org.au/movie-reviews/movies/star-wars-episode-vii-the-force-awakens
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NEW PUBLICATIONS

CONFERENCES

COMPUTERS AND INTERNET
Vink, J.M., et al 2015.  
Heritability of compulsive Internet use in 
adolescents. 
Addiction Biology n/a–n/a. doi:10.1111/
adb.12218

EDUCATION 
Mares, M.-L., Sivakumar, G., Stephenson, 
L., 2015. 
From meta to micro examining the 
effectiveness of educational TV.  
American Behavioral Scientist 59, 1822–
1846.

HEALTH
Cranwell, J., Opazo-Breton, M., Britton, 
J., 2016.
Adult and adolescent exposure 
to tobacco and alcohol content in 
contemporary YouTube music videos in 
Great Britain: a population estimate.  
J Epidemiol Community Health jech–2015–
206402. 

MEDIA RESEARCH 
Bulck, J.V. den, Custers, K., Nelissen, S., 
2016. 
The child-effect in the new media 
environment: challenges and 
opportunities for communication 
research. 
Journal of Children and Media 10, 30–38.

Rich, M., Bickham, D.S., Shrier, L.A., 
2015. 
Measuring youth media exposure a 
multimodal method for investigating the 
influence of media on digital natives. 
American Behavioral Scientist 59, 1736–
1754

Troseth, G.L., Russo, C.E., Strouse, G.A., 
2016. What’s next for research on young 
children’s interactive media? 
Journal of Children and Media 10, 54–62.

SOCIAL
Barbovschi M; Macháčková H.; Ólafsson 
K 2015
Underage use of social network sites: it’s 
about friends. 
Cyberpsychology, Behavior, and Social 
Networking. 18(6): 328-332.

Hawi, N.S., Rupert, M.S., 2015. 
Impact of e-Discipline on Children’s 
Screen Time. 
Cyberpsychology, Behavior, and Social 
Networking 18, 337–342.

Noorhidawati, A., Ghalebandi, S.G., Siti 
Hajar, R., 2015. 
How do young children engage with 
mobile apps? Cognitive, psychomotor, 
and affective perspective. 
Computers & Education 87, 385–395.

Richards, M.N., Calvert, S.L., 2015. 
Toddlers’ judgments of media character 
source credibility on touchscreens. 
American Behavioral Scientist 59, 1755–
1775. 

Ahearne et al. (2015)
Touch-screen technology usage in 
toddlers 
Archives of Disease in Childhood 101, 181-
183

Lim, S.S., 2016. 
Through the tablet glass: transcendent 
parenting in an era of mobile media and 
cloud computing. 
Journal of Children and Media 10, 21–29.

Wartella, E., et al 2016.  
What kind of adults will our children 
become? The impact of growing up in a 
media-saturated world. 
Journal of Children and Media 10, 13–20.

Livingstone, S., 2016. 
Reframing media effects in terms of 
children’s rights in the digital age. 
Journal of Children and Media 10, 4–12. 

Sosa AV, 2015. 
Association of the type of toy used 
during play with the quantity and 
quality of parent-infant communication. 
JAMA Pediatrics 1–6. doi:10.1001/
jamapediatrics.2015.3753

Drummond, M., Drummond, C., 2015. 
It’s all about the six-pack: Boys’ bodies in 
contemporary Western culture. 
J Child Health Care 19, 423–431. 

VIDEO GAMES
Hartmann, T., Möller, I., Krause, C., 2015. 
Factors underlying male and female use 
of violent video games. 
New Media Society 17, 1777–1794.
 
Kneer, J., Elson, M., Knapp, F., 2016. 
Fight fire with rainbows: The effects 
of displayed violence, difficulty, and 
performance in digital games on affect, 
aggression, and physiological arousal. 
Computers in Human Behavior 54, 142–148.

Osmanovic, S., Pecchioni, L., 2016. 
Beyond entertainment motivations and 
outcomes of video game playing by 
older adults and their younger family 
members. 
Games and Culture 11, 130–149.

Brooks, F.M.,et al 2016. 
Video gaming in adolescence: factors 
associated with leisure time use. 
Journal of Youth Studies 19, 36–54.

VIOLENCE
Hummer, T.A., 2015. Media violence: 
effects on brain development, what 
neuroimaging has revealed and what lies 
ahead. 
American Behavioral Scientist 59, 1790–
1806.

Bushman, B.J., Anderson, C.A., 2015. 
Understanding causality in the effects of 
media violence. 
American Behavioral Scientist 59, 1807–21.

Symposium: Pornography  
and harms to children  

and young people

Tuesday February 9, 2016 
8.30am – 5.00pm

University of NSW, Sydney

pornharmskids.org.au/

...................

4th National No 2 Bullying 
Conference 

18 – 19 April 2016 
Mantra on View Hotel 

Gold Coast, Queensland

no2bullying.org.au
...........

Prix Jeunesse International 2016 
 What it means to be me:  
Identity in children’s TV             

20 – 25 May
Munich, Germany

prixjeunesse.de

.....................

Screen Futures Summit and  
Youth Media Festival

1-3 July 2016
Melbourne

screenfutures.com

.................

22nd World Meeting of the 
International Society for Research 

on Aggression (ISRA)

19-23 July 2016
University of NSW, Sydney

iec.mq.edu.au/research/cfrc/isra_2016
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The problem with Disney princess 
movies 

Researchers presenting at the recent Annu-
al Meeting of the Linguistic Society of Amer-
ica (LSA) have used linguistic tools to help 
analyze how gender is presented in the 
Disney princess movies. They found that 
although the princesses may be the star of 
the stories, there are far more male char-
acters and they speak more than female 
characters. For example, in Aladdin, male 
characters speak eight times as much as 
female characters. This has not necessarily 
improved in the most recent Disney films. 
For example while in the 1959 film Sleeping 
Beauty, female characters spoke 71% of the 
lines, in the recent hit film Frozen, the per-
centage was only 41%

In addition, the researchers used discourse 
analysis to look at how male and female 
characters talked and how they are talked 
about, focusing particularly on compli-
ments. They found that, in general, while 
male characters are more likely to be com-
plimented on their skills or possessions,  
female characters are more likely to be com-
plimented on their appearance. However 
there have been some positive changes in 
this area. In the latest films, The Princess and 
the Frog, Tangled, Brave, and Frozen women 
are more likely to be praised for their skills 
or achievements than for their looks.

http://www.eurekalert.org/pub_releas-
es/2015-12/lsoa-nct121615.php

Junk food ads do influence  
children

British academics have confirmed that 
children will eat more if they are exposed 
to TV commercials for junk food. A team 
from the University of Liverpool carried 

out a review of 22 studies around the world 
which exposed children and/or adults to 
unhealthy food advertising on television 
or the  Internet.

They found  that children’s behaviour and 
eating habits changed after being exposed 
to advertisements on TV and through the 
internet, and concluded that:

Evidence to date shows that acute exposure 
to food advertising increases food intake in 
children but not in adults. 

The findings are likely to add weight to de-
mands in the UK for a ban on advertising 
all food and drink high in fat, sugar and 
salt before the 9pm.

http://ajcn.nutrition.org/content/ear-
ly/2016/01/20/ajcn.115.120022.abstract

Music videos, alcohol and smoking

University of Nottingham research has 
shown that online music videos are heavily 
exposing teenagers to positive depictions 
of smoking and drinking alcohol. 

YouTube videos of songs in the top 40 sin-
gles chart were examined and researchers 
asked 2,068 11- to 18-year-olds and 2,232 
over-19s whether they had seen the vid-
eos. 

Adolescents were found to be exposed 
much more than adults and girls between 
the ages of 13 and 15 were the most ex-
posed to cigarettes and alcohol in videos. 
The researchers say that music videos are 
a major global medium of exposure to such 
content.

http : / / jech .bmj .com/content /ear -
ly/2016/01/04/jech-2015-206402

New book

Never send a human to do a  
machine’s job: Correcting the top 5 
edtech mistakes

The US authors of this book ask why tech-
nology has  not met our expectations for 
transforming education. They say:

Cyclic amnesia best characterizes the history 
of technology in education. . .we have gone 
through many cycles of hope and disappoint-
ment: from film to radio, from radio to TV, 
from TV to computers, and from computers to 
the Internet.  Every cycle started with amaz-
ing euphoria and ended with disappointing 
outcomes.  Somehow, we managed to forget 
the failures.  We did not even stop to reflect 
what went wrong because new technology 
emerged, with more power and thus more 
hope…..Despite the powerful potential of 
technology for educational purposes, the im-
pact on education has been extremely limited.

http://www.amazon.com/Never-Send-
Human-Machines-Job/dp/1452282579
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