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Aussie Teens and Kids Online

This research snapshot produced jointly by
the Australian Communications and Media Authority (the ACMA) and the Office of
the Children’s eSafety Commissioner provides
an update to Aussie teens online, a report released by the ACMA in July 2014.
The update highlights what teens do on the
internet, how the situation has changed in
recent years, and how teens’ behaviour online compares to that of adult Australians.
Understanding the levels of online engagement by young people is seen as the first
step in exploring issues such as trust and
online safety that will be developed in future research.
In the 2015 survey, over 935,000 teens or
82% of those surveyed reported being online in the previous four weeks, up from 74
per cent four years earlier. Teenage girls are
more likely to have been online than boys,
while those living in cities were more likely
to have accessed the internet than their regional counterparts.
The vast majority of Australians aged 14–
54 are frequent internet users. Eighty-three
per cent of teens go online three or more
times daily, compared to 90% of the next
age group (18–24 year-olds), but equal to
or higher than all other adult groups. The
proportion of teens who are frequent internet users has increased substantially from
2011, when 64 per cent of teens went online
more than once a day.
Australia’s teenagers are using a range of
devices to access the internet, in proportions almost identical to the adult population.
Rather than sticking to one technology or
exchanging one device for a new one, most
teens go online using a suite of devices,
changing according to where or when they
connect.
Half of teen internet users are accessing the
internet with two different devices, while
30 % are using three.
Teens are more likely to use a tablet to go
online than most other age groups, and are
leading the use of other wireless devices
such as games consoles and smart TVs.
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Tablets have increased in popularity relatively recently, being used by 27 per cent
of online teens in June 2014 and rising to 39
per cent just 12 months later.
However, the single biggest factor in teens
spending increased hours online is likely
to be the growing use of mobile phones. In
June 2011, smartphones were used by less
than a quarter of teens. Four years later,
80 per cent of all Australian teens used a
smartphone. Australian teens are in step
with their overseas counterparts in terms
of use of internet via mobile phones and
take-up of smartphones

Violence in the Media: the stories
and the science

This Sydney conference will be presented
by ACCM in partnership with the Children
and Families Research Centre, Macquarie
University. It will be held at the Parliament
of New South Wales Theatrette on Monday
18 July 2016
The conference will look at the social impacts of the ways that violence is presented
and reported in the media and what can be
done about these.
Professor. L Rowell
Huesmann

Most teens access the internet in their
homes—98 per cent in the three months to
June 2015. This has remained unchanged
from 2011.
Outside the home teens are increasingly
accessing the internet from a number of
places, with:
• 64% accessing the internet at an educational institution in the three months
to June 2015, up from 59 per cent in the
three months to June 2011—reflecting
the emphasis on digital learning
• 57% accessing the internet from a
friend’s place at June 2015, up from 42
per cent at June 2011.
The use of wireless hotspots has seen
the most dramatic growth in popularity
among teens, more than doubling between
2011 and 2015.
This snapshot is part of the ACMA’s research program, which has five broad areas of interest:
• market developments
• media content and culture
• digital society
• citizen and consumer safeguards
• regulatory best practice and development.
For more details see:
http://acma.gov.au/theACMA/engageblogs/engage-blogs/Research-snapshots

EDITORIAL:
WHY DO PARENTS THINK
DEADPOOL IS OK FOR KIDS?

Professor Barbara
Krahé

The conference line-up features a range of
international scholars:
• Distinguished Professor Craig
Anderson (USA)
• Amos N. Tversky Professor L. Rowell
Huesmann (USA)
• Professor Barbara Krahé (Germany)
• Professor Douglas Gentile (USA)
• Dr Wayne Warburton (Australia)
• Professor Elizabeth Handsley
(Australia)
The conference will be of specific interest
to those whose work or interests fall in several key areas: those working with children
(educators, counsellors, psychologists, paediatricians, GPs, community workers etc.);
those working with victims of violence or
domestic violence, or with an interest in
the status of women; policy makers, and
journalists.
For more information and registration, go
to:
http://childrenandmedia.org.au

CONFERENCE:
VIOLENCE IN THE MEDIA: THE
STORIES & THE SCIENCE
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Why do some parents think it’s OK to
take their kids to Deadpool?
Now! Parents have a legal right to take their
children to an MA15+ movie like Deadpool. The
classification means that, although the content
has been assessed as unsuitable for those under
15 years and has strong impact, children can
attend if their parents are with them.
And in the case of Deadpool, many parents,
decided to take quite young children. Some
justified this as their right- it was their children!
Some said their children were fine with that
sort of content. Some may not have paid much
attention to the classification- after all, the film
was about Marvel comic characters.
Among other adults in the audience, some were
annoyed because their enjoyment of the film was
disrupted by parents taking distressed children
out. Others were prepared to congratulate young
ones who toughed it out.
This phenomenon was repeated in overseas
countries, despite similar ratings being given. The
US gave Deadpool an R (not recommended under
17 unless with parent); the Netherlands gave it
16 (with legal force for violence and language);
the UK gave it a 15 (those under 15 prohibited
(for strong bloody violence, strong language and
sex scenes.
Some writers online spoke out against parents

Technology and children: must-knows
from the experts
Two seminars
May 2016 at
Salisbury East.

will be held on 16th
Tyndale Christian School,

Join us as we hear from experts:
•
•

Dr Kate Highfield - Nationally recognised
expert on how technology can be used as a
tool in learning and play
Ben Riley - Cognitive Behaviour Therapist;
Researcher on gambling-related digital
media

4:00pm-5:30pm: Professional Development
• How to use devices in an integrated way
• How to think about a world that is
becoming increasingly digital
• How to let students share their expertise
without teachers feeling threatened
• Awareness of potential issues
7:00-8:30pm: Parents/Carer Session
• Being a step ahead of our children
• Understanding the links between games
and gambling
• Being clued in about devices
• Encouraging children to be smart users
More information soon
http://childrenandmedia.org.au

taking their children. ( eg http://
moviepilot.com/posts/3781217)
while others asked what business it
was of anyone else if parents made
that choice.
ACCM believes there is cause for
concern in such exposure.

Barbara Biggins
OAM
Hon CEO

•

Firstly the evidence is that exposure to
strong and glamorised violence increases
the risks that children will choose to use
aggression to solve conflict; that viewers will
become desensitised to the use of violence,
or develop unnecessary fears and anxieties.

•

Secondly, changes to children’s attitudes
and beliefs and the development of fears
may not be immediately obvious. Even if
parents don’t see harm, it may have occurred.

•

Thirdly, children who see adult movies
rarely keep it to themselves. In the
playground, they discuss what they’ve
seen and play it out. Don’t children whose
parents have chosen not to expose them to
strong bloody violence, language and sex
scenes have rights too?

Read the ACCM news item about Deadpool which
includes the Classification Board report at:
http://childrenandmedia.org.au/news/newsitems/2016/warning-deadpool-is-not-amovie-for-children

Open air cinemas: open to all?

As we move into autumn, and the sun sinks
slowly into the sea, open-air cinemas pop up all
over Australia. Taking the family to see movies
under the stars can be fun, especially if the movies
are age-appropriate.
Being exposed to movies that aren’t ageappropriate if you are just walking past open air
cinemas, however, is not.
The potential for such exposure is evident at some
locations. The screens are clearly visible (not to
mention the sound) from close by. And when
films on the schedule include R18+ movies like
The Hateful Eight that’s a cause for some concern.
You might like to check out the locations and
programs for the open-air movies in your area,
and avoid them on nights that could be hazardous
for your family.
http://openaircinemas.com.au/

Children and Gambling Watch List
This list of apps which contain elements of
gambling is a part of the Know Before You Load
app review project funded by the Attorney
General’s Department of South Australia.
http://childrenandmedia.org.au/
app-reviews/watchlist
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NEW PUBLICATIONS
ADVERTISING

Sonntag, D., et al 2015.
Beyond food promotion: a systematic
review on the influence of the food
industry on obesity-related dietary
behaviour among children.
Nutrients 7, 8565–8576.
Longacre, M.R., et al 2016.
A toy story: Association between
young children’s knowledge of fast
food toy premiums and their fast food
consumption.
Appetite 96, 473–480.
Kim, K.K., Williams, J.D., Wilcox, G.B.,
2016.
“Kid tested, mother approved”: the
relationship between advertising
expenditures and “most-loved” brands.
International Journal of Advertising 35,
42–60.

HEALTH

Richards, D., Caldwell, P.H., Go, H.,
2015.
Impact of social media on the health of
children and young people.
J Paediatr Child Health 51, 1152–1157.
Harris, C., et al. 2015.
Children, computer exposure and
musculoskeletal outcomes: the
development of pathway models for
school and home computer-related
musculoskeletal outcomes.
Ergonomics 58, 1611–1623.
Allen, M.S., Vella, S.A., 2015.
Screen-based sedentary behaviour and
psychosocial well-being in childhood:
Cross-sectional and longitudinal
associations.
Mental Health and Physical Activity 9,
41–47.

adolescence and depression symptoms
in young adulthood.
Preventive Medicine 81, 108–113.

MEDIA RESEARCH

Lishner, D.A., Groves, C.L., Chrobak,
Q.M., 2015.
Are violent video game-aggression
researchers biased?
Aggression and Violent Behavior 25, Part A,
75–78.
Valkenburg, P.M., Peter, J., Walther, J.B.,
2016.
Media Effects: Theory and Research.
Annual Review of Psychology 67, 315–338.

Diaz, R.L., et al. 2016.
Violent video game players and
non-players differ on facial emotion
recognition.
Aggressive Behaviour. 42, 16–28.
Hulteen, R.M., et al 2015.
Children’s movement skills when
playing active video games.
Perceptual and Motor Skills 121, 767–790.

VIOLENCE

MOBILE PHONES

Anderson, C.A., et al. 2015.
SPSSI Research Summary on Media
Violence.
Analyses of Social Issues and Public Policy
15, 4–19.

MEDIA EFFECTS - SOCIAL

Wiedeman, A.M., et al 2015.
Factors influencing the impact of
aggressive and violent media on
children and adolescents.
Aggression and Violent Behavior 25, Part A,
191–198.

Hwang, Y., Jeong, S.-H., 2015.
Predictors of parental mediation
regarding children’s smartphone use
Cyberpsychology, Behavior, and Social
Networking 18, 737–743.
Montgomery, K.C., 2015.
Youth and surveillance in the Facebook
era: Policy interventions and social
implications.
Telecommunications Policy, SPECIAL
ISSUE ON THE GOVERNANCE OF
SOCIAL MEDIA 39, 771–786.
Vries, D.A. de, et al. 2015.
Adolescents’ social network site use,
peer appearance-related feedback,
and body dissatisfaction: testing a
mediation model.
J Youth Adolescence 45, 211–224.
Streib, J., Ayala, M., Wixted, C., 2016.
Benign inequality: frames of poverty
and social class inequality in children’s
movies.
Journal of Poverty 0, 1–19.

Ferrari, G.L. de M., et al. 2015.
Association between electronic
equipment in the bedroom and
sedentary lifestyle, physical activity,
and body mass index of children.
Jornal de Pediatria 91, 574–582.

De Decker, E., et al. 2015.
Parental influences on preschoolers’ tv
viewing time: mediation analyses on
Australian and Belgian data.
Journal of Physical Activity and Health 12,
1272–1279.

Fobian, A.D., Avis, K., Schwebel, D.C.,
2016.
Impact of media use on adolescent sleep
efficiency
Journal of Developmental & Behavioral
Pediatrics 37, 9–14.

COMPUTERS AND INTERNET

Bruni, O., et al. 2015.
Technology use and sleep quality in
preadolescence and adolescence.
Journal of Clinical Sleep Medicine 11,
1433–1441.

Schilder, J.D., Brusselaers, M.B.J.,
Bogaerts, S., 2015.
The effectiveness of an intervention to
promote awareness and reduce online
risk behavior in early adolescence.
J Youth Adolescence 45, 286–300.

Grøntved, A., et al. 2015.
A prospective study of screen time in

VIDEO GAMES

Vandoninck, S., d’Haenens, L., 2015.
Children’s online coping strategies:
Rethinking coping typologies in a riskspecific approach.
Journal of Adolescence 45, 225–236.

CONFERENCES
Student Well-being and Prevention
of Violence Research Centre
(SWAPv) Inaugural Conference
Enhancing child & adolescent wellbeing and preventing violence in
school & early childhood settings
July 13-15, 2016
Flinders University
Adelaide, South Australia
https://www.flinders.edu.au/ehl/
swapv/swapv-conference-2016/
..................
4th National No 2 Bullying
Conference
18 – 19 April 2016
Mantra on View Hotel
Gold Coast, Queensland
no2bullying.org.au
.............
22nd World Meeting of the
International Society for Research
on Aggression (ISRA)
19-23 July 2016
University of NSW, Sydney
iec.mq.edu.au/research/cfrc/isra_2016
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WORLD NEWS
Carbonating the world

In this new report, the US-based Center for
Science in the Public Interest says that, in
spite of promises not to market to children,
the world’s largest soft drink companies
are setting their sights on young people in
low- and middle-income countries to make
up for falling sales elsewhere. They report
that Coca-Cola, PepsiCo and other multinational and local producers of soft drinks
are “spending several billion dollars a year
in such countries as Brazil, China, India,
and Mexico to build bottling plants, create
distribution networks, and advertise their
products to maximize sales”.
The companies are using cartoon characters, social media messages and product
placement on television shows to market
their products.
As part of their report, the authors suggest
actions that that the governments in these
countries, the World Health Organisation
and the beverage companies themselves
need to take in order to change this situation.
For more information and to read the full
report, go to:
http://www.cspinet.org/
carbonatingreport.pdf

The digital reading habits
of children

This new report from the Book Trust organisation indicates that UK parents of
children under eight have real concerns
about their children reading books on tablets and prefer to read print books with
their children.
The survey of 1,500 British parents of under-eights about their attitudes to children’s use of technology and digital books

at home found that only 8% have no concerns about their children using tablets to
read. Only 16% of parents had no concerns
about children using digital media in general.
The survey had a particular focus on children reading for pleasure and shared reading with their parents at home. It investigated parental reports of practices and the
associated perceptions of these practices by
parents of 0-8 year old children.
In total 1511 parents (886 mothers and 625
fathers) of children aged between 0-8 years
(825 boys and 685 girls) completed the
survey. The survey was conducted online
and over the telephone and comprised 38
closed questions and 5 open ended questions.
http://www.booktrust.org.uk/usr/library/documents/main/final-digital_
reading_survey-wed-pdf.pdf

National Day of Action against
Bullying and Violence

The sixth Australian National Day of Action against Bullying and Violence will be
held on Friday 18 March. The Office of the
eSafety Commissioner is hoping that this
key anti-bullying event for schools and
communities will help to deliver a powerful message that violence and bullying will
not be tolerated.
To support the day, the Office will host free
virtual classrooms in all Australian states
The topics will include:
•
being a good bystander
•
the internet and the law
•
cyberbullying
https://www.esafety.gov.au

Changes to Australia’s media laws

The
Australian Government has announced what they call “the most significant reforms to Australia’s media laws in a
generation” which are designed to support
“the viability of our local organisations as
they face increasing global competition in a
rapidly changing digital landscape”.
Under the reforms, the Government will
repeal two media control and ownership
rules in the Broadcasting Services Act 1992
that currently prevent a person from controlling:
1. commercial television licences that
collectively reach in excess of 75% of the
Australian population
2. more than two of the three regulated
forms of media (commercial radio, commercial TV and associated newspapers)
in a single commercial radio licence area
To address concerns that changes to media
ownership rules could reduce the amount
of local content, the reforms will increase
the required amount of local content. The
changes will also introduce obligations
on commercial television broadcasters in
smaller markets such as Darwin and Broken Hill which are not currently subject to
local content obligations. There will also be
incentives for the provision of local news.
The Government will introduce legislation
in March 2016 and, subject to the passage
of amending legislation, the new measures
could commence in 2016. Licensees will be
given time to prepare for the changes.
https://www.communications.gov.au/
what-we-do/television/media/updating-australias-media-laws

