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ing, and for inappropriate ads”. She says,
“Some games offer online interaction and
connection to social networking that may
be age-inappropriate”.
Kathy notes that “Content of internetbased games can change overnight, and if
parents find something in an app that we
have reviewed that concerns them, they
should let us know”.

Good news! ACCM movie and app reviews
can now be accessed with a free app!
Download it now from Apple App Store
and Google Play, and check out our Know
Before You Go movie Reviews and our Know
Before You Load app reviews.
The Know Before You Go movie review
service provides descriptions of content of
movies, highlighting areas which may be
of concern to parents. Qualified child development professionals review all G and
PG movies as soon as possible after their
release in Australia. Selected M movies
which may appeal to younger audiences
are also reviewed. They are designed to
help parents and carers find age appropriate and enjoyable movies suitable for children of all ages.
Likewise, the Know Before You Load App
review service provides descriptions of an
app’s features and highlights areas which
may be of concern to parents, including
identifying simulated gambling content.
Both sets of reviews can be found on
ACCM’s website at
www.childrenandmedia.org.au

Now we are two!

Know Before You Load, ACCM’s app review
service turns two this month.
Funded by the Attorney General of South
Australia, the service was launched in April
2014. It aims to review apps that are the
most popular with children, and to signal
any content that is problematic. It incorporates a Children and Gambling watchlist.
It also includes some short videos and fact
sheets to help parents negotiate the traps
with apps.
Coordinator Kathy Frith says “Parents
need to watch out for in-app purchas-

APPY SCHOOL HOLIDAYS!
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She also encourages users to send in their
own reviews of apps that have engaged or
concerned their children.
childrenandmedia.org.au/app-reviews

Holiday movies

As the school holidays approach, parents
and carers are faced with choosing suitable
movies to which to take or send children.
There seem to be no G-rated movies at
present on offer for the holiday season, although the inspiring documentary about
an Australian children’s choir, Wide open
sky, will be released at the very end of most
state’s holidays.
Movies rated PG include Zootopia, Kung Fu
Panda 3 and The Jungle Book. Parental guidance is definitely recommended for these
films as they have content that could be
quite disturbing for children under seven
although they are likely to be enjoyed very
much by older children.
Parents should be particularly aware of M
rated films which are likely to appeal to
children and be marketed to them. They
include Batman v Superman, The Huntsman: Witches War, and The Divergent Series:
Allegiant. Batman v Superman has intense
scenes of violence which include branding
and disturbing themes. ACCM has yet to
review the other two films.
Meanwhile the movie Deadpool is still
showing in some places. Although this features a Marvel comics character, parents
are warned to take notice of the MA15+
rating and the Australian Classification
Board guidelines “Strong bloody violence
and sex scene.”
Reviews of the PG and M rated films mentioned above will be added to the ACCM
website as they are released.
childrenandmedia.org.au/movie-reviews

EDITORIAL:
THE PLAIN PARENTS’ GUIDE
TO THE NEW COMMERCIAL
TV INDUSTRY CODE

Violence in the Media
The stories and the science
EARLY BIRD REGISTRATION ENDS 28 APRIL

This Sydney conference will be presented
by ACCM in partnership with the Children
and Families Research Centre, Macquarie
University. It will be held at the Parliament
of New South Wales Theatrette on Monday
18 July 2016
The conference line-up features a range of
international scholars, listed here in order
of speaking, together with their topics:
Professor
Barbara
Krahé
(Germany)
Media violence use as a risk factor for
aggression and violence: Evidence
from experi-mental and longitudinal
studies
Amos N. Tversky Professor L.
Rowell Huesmann (USA)
Why it is hard for some to believe that
media violence causes aggression
Distinguished Professor Craig
Anderson (USA)
Media violence science, video game
industry lies, and responsible public
policy
Professor Douglas Gentile (USA)
Do the news agencies report or cause
the news?

Professor Elizabeth Handsley
(Australia)
Australian media law and policy:
in search of an evidence-based
approach
Dr Wayne Warburton (Australia)
Media violence and domestic violence: Subtle and not so subtle links

More information and registration
http://childrenandmedia.org.au

VIOLENCE IN THE MEDIA: THE
STORIES AND THE SCIENCE
HOLIDAY MOVIES
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The plain parents’ guide to the new
Commercial TV Industry Code
We should have published this piece on 1
April: that would have been fitting because we
don’t think a simple guide in plain language is
possible.
Parents are finding it difficult to ascertain just
what they can expect at different times of the
day and in different types of programs, since
the new free-to-air-TV Code came into force on
1 December 2015.
In this editorial, we thought we’d try to provide
a simple story about alcohol and betting ads
so you can know when to expect, and perhaps
avoid them, in your family viewing.
Alcohol ads: these can be shown in any program
after 8.30pm. But they are permitted at any time
in sports programs and live sporting events
which are shown between 6pm on Fridays
through to midnight on Sundays, and also on
public holidays. We haven’t yet worked out
the logic of that, but perhaps it’s got to do with
the well known healthy relationship between
consumption of alcohol and sport? [what’s that
in my cheek?]

Betting ads: things get a bit more
complicated here. Betting ads can
be shown any time in news, current
affairs or sports programs; in PG
program at any time. The only time
they can’t be shown, is if they are in
Barbara Biggins
a G program (or C or P) between 6 OAM
and 8.30am or between 4 and 7pm. Hon CEO
They also can’t be shown between
5am and 8.30pm in a program “principally
directed to children”.
Now what does “principally directed to children”
mean? Well, this version of the Code, seems not
to contain a definition, nor even an Advisory
Note, though previous versions of the Code
have had sections to help decide whether ads
are directed to children. So seemingly it’s up to
the TV licensee to decide whether he’s directing
the program principally to children , or perhaps
to families. The range of programs “principally
directed to children” is unlikely to be large.
So there you have it- as simple as we could make
it. But we’re not sure it will help you avoid such
ads. You could try the ABC, or DVDs.
In later issues of small screen, we’ll tackle the
program promo and trailer provisions. Very
tricky!!

National Families Week 2016

National Families Week is Australia’s annual celebration of the importance of families. It is timed to
coincide with the UN International Day of Families (15 May). The 14th National Families Week will
be held between 15 and 21 May 2016. This year’s theme is ‘Stronger Families, Stronger Communities‘.
The aim of National Families Week 2016 is to celebrate the vital role that families play in community
wellbeing. One of ACCM’s contributions to this week is the running of two seminars:
Technology and children: must-knows from the experts
These will be held on 16th May 2016 at the Senior School Auditorium,
Tyndale Christian School, 50 Fern Grove Boulevard, Salisbury East SA.
Join us as we hear from the experts:
•
•

Dr Kate Highfield - Nationally recognised expert on how
technology can be used as a tool in learning and play
Ben Riley - Cognitive Behaviour Therapist; Researcher on
gambling-related digital media

4:00pm-5:30pm: Professional Development
•
•
•
•

How to use devices in an integrated way
How to think about a world that is becoming increasingly digital
How to let students share their expertise without teachers feeling threatened
Awareness of potential issues

7:00-8:30pm: Parents/Carer Session
•
•
•
•

Being a step ahead of our children
Understanding the links between games and gambling
Being clued in about devices
Encouraging children to be smart users
More information and registration: childrenandmedia.org.au events/accm-seminars
The same experts will also be speaking at the full-day Technology, Children and
Families symposium at Salvation Army, Ingle Farm, SA on Tuesday 17 May 2016.
More information about this symposium: salisburyc4c.org.au/currentconference.php
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Weekend Australian 19-20 March 2016
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The Weekend Australian Magazine 27-28 March 2016

The Australian 11 March 2016

The Age Green Guide 25 February 2016
The Australian 22 March 2016
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NEW PUBLICATIONS
ADVERTISING

MEDIA RESEARCH

Bugge, A.B., 2016.
Food advertising towards children and
young people in Norway.
Appetite 98, 12–18.

Valenza, J., Hobbs, R., 2016.
School librarians as stakeholders in
the children and media community: a
dialogue.
Journal of Children and Media 10, 147–155.

Emond, J.A., et al 2016.
Commercial television exposure, fast
food toy collecting, and family visits to
fast food restaurants among families
living in rural communities.
Journal of Pediatrics 168, 158–163.e1.
Folkvord, F., Anschütz, D.J., Buijzen, M.,
2016.
The association between BMI
development among young children
and (un)healthy food choices in
response to food advertisements: a
longitudinal study.
International Journal of Behavioral Nutrition
and Physical Activity 13, 16.
Kelly, B., et al 2016.
Children’s exposure to food advertising
on free-to-air television: an Asia-Pacific
perspective.
Health Promot. Int. 31,1 ,144 -152
McClure, A.C., et al 2016.
Internet alcohol marketing and
underage alcohol use.
Pediatrics peds.2015–2149.
Scully, P., et al, 2016.
Food and beverage cues in children’s
television programmes: the influence of
programme genre.
Public Health Nutrition 19, 616–624.

HEALTH
Edelson, L.R., et al 2016.
Screen-based sedentary behavior and
associations with functional strength
in 6–15 year-old children in the United
States.
BMC Public Health 16, 116.

MEDIA EDUCATION
Peek, H.S., Beresin, E., 2015.
Reality check: how reality television can
affect youth and how a media literacy
curriculum can help.
Acad Psychiatry 40, 177–181
Tarabashkina, L., Quester, P., Crouch, R.,
2016.
Exploring the moderating effect of
children’s nutritional knowledge on
the relationship between product
evaluations and food choice.
Social Science & Medicine 149, 145–152.

Ansari, A., Crosnoe, R., 2016.
Children’s hyperactivity, television
viewing, and the potential for child
effects.
Children and Youth Services Review 61,
135–140.
Curti, G.H., Aitken, S.C., Bosco, F.J., 2016.
A doubly articulated cartography
of children and media as affective
networks-at-play.
Children’s Geographies 14, 175–189.
Huber, B., et al 2016.
Young children’s transfer of learning
from a touchscreen device.
Computers in Human Behavior 56, 56–64.
Husarova, D., et al 2016.
Screen-based behaviour in school-aged
children with long-term illness.
BMC Public Health 16, 130.
Kirkorian, H.L et al 2016.
Video deficit in toddlers’ object
retrieval: what eye movements reveal
about online cognition.
Infancy 21, 37–64.
Padilla-Walker, L.M., Coyne, S.M.,
Collier, K.M., 2016.
Longitudinal relations between parental
media monitoring and adolescent
aggression, prosocial behavior, and
externalizing problems.
Journal of Adolescence 46, 86–97.
Radesky JS, et al 2016.
Use of mobile technology to calm upset
children: Associations with socialemotional development.
JAMA Pediatr. Research letter Feb 29
Warren, R., 2016.
“Someday you’ll have children just
like you”: what tomorrow’s parents
can teach us about parental mediation
research.
Journal of Children and Media 10, 173–180.

VIDEO GAMES
Gentile, D.A., et al 2016.
Differential neural recruitment during
violent video game play in violent- and
nonviolent-game players.
Psychology of Popular Media Culture 5,
39–51.

Milani, L., et al 2015.
Violent video games and children’s
aggressive behaviors.
SAGE Open 5, 2158244015599428.
Nielsen, R.K.L., 2015.
Turning data into people: player
perspectives on game addiction.
in: 2015 International Conference on
Interactive Technologies and Games.
Presented at the 2015 International
Conference on Interactive Technologies and
Games, pp. 76–83.

VIOLENCE
Merritt, A., et al 2015.
Media managing mood: a look at the
possible effects of violent media on
affect.
Child Youth Care Forum 45, 241–258.
Milani, L., et al 2015.
Violent video games and children’s
aggressive behaviors.
SAGE Open 5, 2158244015599428.

CONFERENCES
Student Well-being and Prevention
of Violence Research Centre
(SWAPv) Inaugural Conference
Enhancing child & adolescent wellbeing and preventing violence in
school & early childhood settings
July 13-15, 2016
Flinders University
Adelaide, South Australia
https://www.flinders.edu.au/ehl/
swapv/swapv-conference-2016/
..................
4th National No 2 Bullying
Conference
18 – 19 April 2016
Mantra on View Hotel
Gold Coast, Queensland
no2bullying.org.au
.............
22nd World Meeting of the
International Society for Research
on Aggression (ISRA)
19-23 July 2016
University of NSW, Sydney
iec.mq.edu.au/research/cfrc/isra_2016
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WORLD NEWS
Oddball heads for International
Festival

Australian family film Oddball, starring
Shane Jacobson, is set to open the 2016
TIFF (Toronto International Film Festival)
Kids Festival. Oddball is a comedy based
on a true story about a chicken farmer, his
granddaughter and their mischievous dog
saving fairy penguins from extinction in an
Australian seaside town.
Australian feature film Blinky Bill: The
Movie will also be premiering at the festival, which is now in its 19th year. The festival features a total of 139 films, comprising 28 feature films and 111 shorts from
35 countries, including Australia, Canada,
Germany, the Netherlands, Philippines,
France, India and South Korea.
The TIFF Kids Festival takes place as part
of the Toronto International Film Festival
from April 8 to 24, 2016.
http://tiff.net/festivals/tiffkids16

Youth prefer digital content to TV

The Mashable website reports that according to a new survey from US digital entertainment company Defy Media, young
US consumers are continuing to turn away
from TV and consider digital video “their
daily lifeline”. The survey involved 14-day
journals and interviews completed by 54
individuals, and an online survey of 1,300
youth, aged 13-24, who were representative of the U.S. population.
The Youth Media Diet report shows that
65% of 13-to-24-year-olds watch content
on Platforms such as YouTube and netflix
from the start of their day (before school or
work) through to the evening hours.
The young people surveyed said that

digital video acted as a mood lifter and
stress reliever, helped them to stay up to
date with trends or to to learn how to do
something, or lulled them to sleep.
http://mashable.com/2016/03/29/gen-zmedia-diet/#tYsR8lmRZuqK

...but what TV are they watching?

Meanwhile, a year-long study at the University of Pennsyvania is looking at 2,000
American teenagers to see not only what
the teens are watching on TV, but how the
content shapes the teens’ behavior. Researchers are collecting and analyzing survey data to look at exposure to risky health
behavior (i.e., violence and sex), diversity
in media choices, and how the media affects some groups differently from others.
https://www.asc.upenn.edu/news-events/
news/how-are-adolescents-affected-whatthey-watch-tv

Growing up digital in Canada

A decade-long study into how digital technology affects today’s students has begun
in Canada.
The Alberta Teacher’s Association, along
with researchers from the University of Alberta, Harvard Medical School and Boston
Children’s Hospital, created the project to
answer questions about how technology is
affecting malleable young minds.
As a starting point, the Growing Up Digital Alberta researchers surveyed more than
2,200 teachers and principals across the
province in December 2015.
The next phase of the work is to recruit
3,000 students and parents from nine
school districts — rural, urban and suburban — who will allow researchers to look-

into their digital environment for a week
each year. The hope is to gather 1,000 prekindergartners, 1,000 elementary students
and 1,000 teenagers to follow. They’ll receive a random prompt on their phones to
answer questions, and take a video of their
surroundings.
The environmental data will be combined
with health observations such as weight,
blood pressure, how long they slept, how
well they slept, what they’re eating when
they’re using technology, and their mood.
http://edmontonjournal.com/news/local-news/decade-long-study-to-followalberta-students-tech-habits-and-theirconsequences

Leigh Hobbs is the new Children’s
Laureate

Best-selling author Leigh Hobbs is the Australian Children’s Laureate for 2016–2017.
Hobbs is the author of a number of popular children’s books, including Old Tom
and Horrible Harriet. He is now looking
forward to undertaking a role that has
focused on promoting the importance of
reading, creativity and story in the lives
of young Australians. The Australian Children’s Laureate is an initiative developed
by the Australian Children’s Literature Alliance (ACLA), a not-for-profit organisation founded in 2008.
The theme for Hobbs’s two-year term as
Australian Children’s Laureate will be ‘to
champion creative opportunities for children, and to highlight the essential role
libraries play in nurturing our creative
lives’.
http://www.childrenslaureate.org.
au/2016/02/leigh-hobbs-is-the-new-australian-childrens-laureate/

