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Challenges in children’s media:
community seminars in May

Teachers, parents and community workers
benefitted from seminars held in Adelaide’s
northern suburbs on May 16 and 17.
ACCM cooperated with Tyndale Christian
School in a presentation for 150 local teachers, and in an evening presentation for parents. The Council worked with Salisbury
Communities for Children in its seminar
for community workers and members,
Technology: the good, the bad and the ugly on
May 17.
Dr Kate Highfield of Macquarie University
challenged the teachers to examine technology that they might use in their classrooms to ensure that it was fit for purpose:
that it engaged, extended, enriched, and
enabled children to do something that they
couldn’t do usually. She urged them to use
pedagogy before “padagogy”, and use it to
guide their choice of apps, stressing that
children learn best when they are actively
involved, not distracted, when it is meaningful, and when there is social interaction.
Apps that incorporate these elements and
encourage children to be involved in creative play, rather than rote learning can provide real benefits.
Dr Highfield and Ben Riley (Senior cognitive behavioural therapist, SA Statewide
Gambling Therapy Services) spoke at the
Tyndale parents’ seminar. Ben discussed
the high level of concern that the simulated
gambling behaviour in some apps was a
risk factor for children taking up gambling
in real life. He suggested that a check list
for risky apps might include whether the
game had chance-based outcomes tied
to advancement. Intermittent reinforcement was the most powerful motivator for
continuing to play. He mentioned Crossy
Roads, Castle Clash and Clash of clans as offering such random reinforcement.
The Communities for Children seminar on
May 17 featured Dr Highfield, Ben Riley
and Dr Lesley Ey and others. Speakers
included Senator Nick Xenophon on election issues including predatory gambling.
Sports betting came under fire as did the
relationship between the AFL and CrownBet.
salisburyc4c.org.au/
currentconference.php
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ACCM reviews app launch

ACCM’s app which improves access by
parents and carers to ACCM’s movie and
app reviews, and to web-based information about media and children, was officially launched by Dr Kate Highfield at
the seminars hosted by Tyndale Christian
School, Salisbury on Monday May 16.
The app and ACCM’s reviews were commended by Dr Highfield as very useful
tools for those choosing and using movies
and apps with children.
Ben Riley, Senior cognitive behavioural therapist, SA’s Statewide Gambling
Therapy Service, said that the Children
and Gambling Watchlist (part of the Know
Before You Load app review service) was
particularly helpful for those wanting to
help children avoid apps with content
that engaged them in simulated gambling
behaviour (not always apparent initially).
The development of the app was funded
by the SA Attorney General as part of his
support of the Know Before You Go movie
review service.
childrenandmedia.org.au/
resources/accm-reviews-app

Superhero classification appeals

X-Men:Apocalypse was reclassified from
MA15+ (with consumer advice Strong
science fiction themes and violence) to M
(Frequent moderate violence and coarse
language) by the Classification Review
Board (CRB) in a decision announced on
May 18. Information about this, with the
CRB decision and reasoning can be found
at
childrenandmedia.org.au/
news/latest-news
As small screen goes to press, we are advised
that the CRB is shortly to review the M
classification given by the Classification
Board to Teenage Mutant Ninja Turtles – out
of the shadows (“Action violence”). The film
is due for release on June 9.
For more discussion of this issue, see the
Editorial on P2
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Conferences on Aggression
Sydney - July 18-23, 2016

For those working in the field, or with
an interest or concern about the issue of
aggression in our society, Sydney is the
place to be between July 18th and 23rd,
2016
Event 1: Monday July 18
Violence in the media: the stories and the
science
Parliament of NSW Theatrette - a one
day conference with a focus on the social
impacts of media violence and of media
reporting of violence
childrenandmedia.org.au/
events/accm-conference
Event 2: Tuesday July 19
Perspectives on aggression.
A free one day pre-conference symposium
at Macquarie University prior to the 22nd
World Meeting of the International Society
for Research on Aggression - features six
international scholars from diverse fields.
iec.mq.edu.au/research/cfrc/isra_2016/
isra_preconference_symposium
Event 3: Wed 20 - Fri 23 July
World Meeting of the International
Society for Research on Aggression
At University of NSW. This will be the
first time this meeting has been held in the
Southern Hemisphere.
This three day event will appeal to any
psychologist with an interest in aspects
of aggressive and pro-social behaviour,
including aggressive personality; domestic
violence, child abuse and other forms of
interpersonal aggression; societal violence;
angry/aggressive
behaviours;
media
violence; criminal violence; managing
aggressive and violent behaviour; and
factors that promote helping and pro-social
behaviour.
iec.mq.edu.au/research/cfrc/isra_2016
Come for the whole week - or to a specific
event. Please note that each event requires
separate registration.

ACCM REVIEWS APP LAUNCH
CONFERENCES ON
AGGRESSION - SYDNEY
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It’s not uncommon lately for M superhero films to
be classified with less than a week to go to release
date. But, in many instances, the advertising (on
billboards, on TV and in cinemas) has been out
for months, as has associated merchandise.
This leaves parents in an information vacuum
about the likely impact of the film, while being
pestered by their children (under the age of 15
yrs) who’ve been convinced they need to see it.
This problem was very evident when Starwars:
the force awakens was released at the end of 2015.
The classification was determined 6 days in
advance of release. (see small screen # 326 DecJan2016)
The trend is becoming marked, and ACCM is not
the only one to have noticed it.
The most recent example is X-Men: Apocalypse.
This film was classified on 11 May. Not happy
with its MA15+ classification, the distributor
(Twentieth Century Fox) appealed to the
Classification Review Board, resulting in an
urgent review on May 16. The classification was
lowered and made public on May 18, the day
before cinema release on 19th. The cinemas all
knew of the reclassification and were showing
the M classification early on 17th.
The system worked for the distributor but
hardly helped parents. For many under 15 year
olds, who’ve been engaged and enticed by the
marketing, seeing it on release date or very soon
after, becomes important. Parents were left with
just two days to absorb the new information,
make a decision about whether their children
could go, and either prepare them for the film
or work out ways of explaining why they would
not be seeing it.

ACCM
checked
with
the
Classification Board about the
application process for films. The
law provides for two types of
classification applications.
1) Standard, for which the CB Barbara Biggins
must classify the film within 20 OAM
Hon CEO
days.
2) Priority (for a higher fee)
where the CB must classify within 5 days.
It appears that the majority of applications are
for standard rate, and it’s the distributor’s choice
when to apply (usually taking into account
release date and marketing plans). A distributor
can book for a specific classification date. He
takes his chances on getting it done then, but is
usually successful if he’s booked in advance.
Booking dates may be made before the lodging
of a formal classification application (and are
sometimes changed) but once that application is
lodged the 20 day countdown applies.
So those whose films are being classified 6-8
days in advance, have probably booked the date
in advance, have lodged an application for a
standard classification, and would be most likely
to have then got their required date.
ACCM has reviewed the last 2 years of
classification data for M rated superhero and
action movies and found that of 25 titles, 12
were classified within 9 days of the movies’
release, with 7 of these within 5 days or less. The
distributors involved were Twentieth Century
Fox, Universal, Walt Disney, and Paramount.
It’s time that film distributors in Australia
played the classification game so that it benefits
and protects children, rather than an industry
marketing plan.

ACCM is concerned about the practice of cutting
it fine with classifying M films, while promoting
the film heavily in advance as CTC (Check The
Classification).

How about some fair play?

Australian productions successful
in Europe

New self-regulatory code for
betting advertising

Two Australian children’s television programs
have found favour in Europe.

www.gocreate.com.au

Australian Children’s Television Foundation’s
production Little Lunch has won a prize at the
Prix Jeunesse International Festival for children’s
film. The comedy program won the Category 7
award for fiction for seven to 10 year olds. The
awards in the biennial festival were announced
at a ceremony held in Munich, Germany on May
25.

ACCM acknowledges
support from the
Romeo Family

Meanwhile, the award winning Australian liveaction children’s drama series Ready for this has
been sold to ZDF Germany and will air later this
year on KiKA, the public broadcaster’s free to air
kids channel.

The Australian Association of National Advertisers (AANA) the peak body for advertising
and marketing communication, has recently
launched a new self-regulatory code specifically
covering advertising for the wagering sector.
The sections of this code that deal with advertising to children are 2.1, 2.2, and 2.3 which deal
with direction of advertising to minors, the presence of minors in advertising and the depiction
of minors in gambling activities.
http://aana.com.au/self-regulation/codes/
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The Weekend Australian. May 21-22, 2016 quote from Niall Ferguson
included in “our turbulent times” P22
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The Mental Health and
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•

Canberra: Friday 10 June

•
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•
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•

Sydney: Friday 19 August

9.00am – 5.00pm
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9.00am – 5.00pm

www.generationnext.com.au
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WORLD NEWS
Have LEGO products become more
violent?

Although television, computer games
and the Internet play an increasingly
important role in the lives of children,
they still play with physical toys, such as
dolls, cars and LEGO bricks. The LEGO
company has become the world’s largest
toy manufacturer.
A New Zealand study from the University
of Canterbury investigated if the LEGO
company’s products have become more
violent over time.
First, researchers analyzed the frequency of
weapon bricks in LEGO sets. They found
that the use of weapons has significantly
increased and nearly 30% of today’s LEGO
sets include at least one weapon brick
Second, the study investigated perceived
violence in the LEGO product catalogues
from the years 1978–2014. The results show
that the violence of the depicted products
has increased significantly over time. The
chances of observing violence in a LEGO
catalogue pages has increased steadily by
19% per year. Currently, around 40% of
all pages contain some type of violence.
In particular, scenarios involving shooting
and threatening behaviour have increased
over the years.

Now US researchers have found that using
multiple forms of media simultaneously
is associated with poor cognition in
adolescents.
In their study, the researchers administered
a questionnaire to 73 grade 8 students
asking them how many hours per week
they spent on a number of activities, as well
as how often they combined these activities.
The activities included watching television
or videos, listening to music, playing video
games, reading print or electronic media,
talking on the phone, texting, creating
crafts, and writing.
The students’ cognitive capabilities
(working memory, manual dexterity, and
vocabulary) and personality traits (grit,
conscientiousness, and impulsiveness)
were also tested. To measure the students’
academic abilities, the researchers collected
their scores on state maths and English
exams.
Based on all of the data collected, the
researchers discovered that students who
spent more time media multitasking were
the most likely to underperform in school.
Not only did these students score more
poorly in exams, but they also did less well
on cognitive exercises for working memory
and were more likely to be impulsive.

As the researchers themselves say, “The
LEGO Company’s products are not as
innocent as they used to be.”

http://link.springer.com/article/10.3758/
s13423-016-1036-3

http://journals.plos.org/plosone/
article?id=10.1371/journal.pone.0155401

How pediatricians have changed the
study of children and media

Teens and multitasking

Although media multitasking is especially
common among adolescents, its influence
on their school performance has not been
well researched.

Although the study of media and children has long been interdisciplinary, child
health researchers and pediatric journals
have more recently joined their social
science counterparts to investigate media
effects.

Research on how media use influences
child health and development has increased exponentially in pediatric journals
since the early 1990s. Communication and
psychology scholars have begun to publish
their media effects work in medical journals. Health researchers, who previously
used existing science on media effects in
policy statements and recommendations,
now conduct original research.
Researchers from the US Center on Media
and Child Health have recently reviewed
this transformation by documenting publication patterns in journals from different
disciplines and discussing possible explanations for the shift. In a recently published
article, they consider the benefits and challenges presented by this evolution in the
study of media and children, and discusshow it has shaped the future direction of
research and policy.
The researchers suggest that the study of
media and children should not be defined
by any specific discipline, theory, or research methodology, but by the people doing the work. They suggest that researchers from different disciplines have much to
learn from each other as they face the challenges of investigating how media use in
ever-changing forms influences developing children.
Bickham, D; Kavanaugh; J; Rich, M (2016)
Media effects as health research: how
pediatricians have changed the study of
media and child development
Journal of Children and Media, 10:2, 191-199
http://dx.doi.org/10.1080/
17482798.2015.1127842

