
SRCD special meeting - ‘a game 
changer’

The US Society for Research on Child Devel-
opment held its first ever special topic meeting 
on children and media at the UCLA Irvine 
campus from Oct 27 to 30. The event was a 
great success with over 400 researchers and 
others attending from across the US and many 
overseas countries. ACCM CEO Barbara Big-
gins travelled to the event and provided this 
preliminary report.

Rebekah Richert (co-organiser), Michael 
Robb ( Commonsensemedia), Ellen Wartella.

The list of attendees at the  Technology and 
media in children’s development conference  
read like a Who’s Who of research in this 
field.  The breadth of topics  and the num-
bers contributing to discussions were an 
indicator of the keen interest that the issues 
aroused.

Invited papers were delivered by Kathy 
Hirsh-Pasek, Roberta Golinkoff, Justine 
Cassell, Sonia Livingstone, Patrica Green-
field, and Ellen Wartella.  

Stephanie  Reich (Co-organiser) and Kentoki 
Ford (White House)

Significant contributions were also provid-
ed by Dan Anderson, Sandra Calvert, and 
Stephanie Reich.  

Sandra Calvert

The closing session received a message 
from the White House. Staffer Kentoki Ford 
stressed the importance of technology and 
media to the US Administration and the 
need to leverage media for social good and 
supported by evidence. She thanked the 
organisers for their work in this regard. 

Ellen Wartella said in her closing address- 
the conference was the largest special 
theme meeting ever held by the SRCD, and 
was a game changer.  She said that the field 
needed a multi disciplinary aproach and 
the SRCD was the natural home for it and 
that the topic needed to be studied in the 
context of child development.

Australian content conversation

16 and 17 May 2017

International Convention Centre, Sydney

How should governments and regulators 
to respond effectively to an ever-changing 
media environment marked by an abun-
dance of content, constant innovation and 
rapidly evolving audience consumption 
patterns?

This event is a chance to join the conver-
sation as the Australian Communications 
and Media Authority (ACMA)  in conjunc-
tion with the Department of Communica-
tions and the Arts and Screen Australia, ex-
plores themes including the importance of  

Australian content, the diversity of local 
voices and the regulatory challenges and 
opportunities in a world where citizens ex-
pect access to the content they want, when 
and where they want it.

 www.acma.gov.au
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ACCM wins Children’s Week 
Award

ACCM has received an award from 
the Children’s Week Association of South 
Australia for “outstanding and consistent 
contributions to the needs, interests and 
welfare of children.” The award was 
presented at an award ceremony at the 
City of Campbelltown Function Centre 
on 24 October.

ACCM President Professor Elizabeth 
Handsley receives the award from Peter 
Sanderson, CEO Anglicare SA

Children’s Week is a national celebration 
of children’s rights, talents and 
citizenship. It is celebrated around 
Universal Children’s Day which is held 
on the fourth Wednesday of October in 
Australia.  This year it ran from 22 to 30 
October 2016. The Children’s Week theme 
for 2016 was the UNCRC Article 17 which 
deals with the rights of children to have 
access to information from the media. 

www.childrensweek.org.au

http://www.acma.gov.au/
http://www.childrensweek.org.au/
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Unifying themes for action on children’s 
media use

ACCM President, Professor Elizabeth Handsley 
reflects on recent conversations on children and the 
media.

ACCM engages with a range of people and 
organisations on a range of issues and just in the 
last few months my work for the organisation 
has brought me into contact with a diversity of 
players. 

Government regulators in e-safety are trying 
to get the richest information they can about 
young people’s digital participation. A parenting 
section in the mainstream media is wanting to 
support parents in choosing the best content for 
their children. Public servants in Canberra are 
looking into pornography use and its links to 
poor outcomes for families. One NGO is writing 
a digital policy for early childhood professionals, 
and another is interested in developing a digital 
TV guide for parents. A university is running 
a workshop on children’s rights and poverty, 
including the fact that the burden of childhood 
obesity is disproportionately carried by children 
of low socioeconomic status.

Being involved in such a range of conversations 
is exciting and stimulating, of course, but it can 
also be daunting. The issues seem so diverse that 
you start to wonder how we can ever get on top 
of them. The answer has to lie, at least partly, 
in drawing out some themes and common 
principles on which to proceed.

One theme is parental 
responsibility. The   Con- 
vention on the Rights of 
the Child confirms that 
parents have the primary 
responsibility for protecting 
their children. But it doesn’t 
stop there. Parents need 
and deserve the support of 
the rest of the community 
in fulfilling their responsibilities, and again the 
Convention confirms this where it says in Article 
18: 

‘For the purpose of guaranteeing and promoting the 
rights set forth in the present Convention, States 
Parties shall render appropriate assistance to 
parents and legal guardians in the performance 
of their child-rearing responsibilities and shall 
ensure the development of institutions, facilities 
and services for the care of children.’ (emphasis 
added) 

This principle of supporting parents and 
caregivers is central to ACCM’s work, not just 
because it’s needed, but because it’s the most 
effective way to ensure children’s rights and 
interests are respected, in media use as in other 
fields.

The other theme is evidence. Interventions to 
support children’s healthy media use should be 
informed by rigorous objective research, not by 
morality or ideology. This is the other important 
theme on which ACCM operates: we gather the 
research and we aim to build it into our practice 
and that of others.

EDITORIAL
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Prof. Elizabeth Handsley

Adelaide seminars with Steve Biddulph

On November 1st & 2nd 2016 ACCM held 
two parenting seminars with popular family 
psychologist and parent educator, Steve 
Biddulph. 

Steve presented Raising Girls and Raising Boys,  
based on his best-selling books, to sell-out crowds 
at Concordia College in Adelaide.  

With over 1100 parents and educators attending 
over the two evenings the response was 
overwhelmingly positive, with many audience 
members staying on long after the seminars had 
finished to discuss what they had learned. 

After attending Raising Boys, the mother of three 
boys who is also a pre-school educator said:

‘It was the most wonderful presentation I have 
attended. I learnt a lot about the history of the 
father’s role in the children’s lives, and how 
spending time with our kids is the best thing we 
can do for them. As a parent of 3 boys aged 7,6 
and 3 years, as well as a Preschool teacher, I learnt 
that I am doing so many great things for my own 
children and the children in my care. I thank Steve 
for making me realise this’.

After attending Raising Girls,  the mother of two 
girls wrote

‘Thank you for the enlightening evening which I 
most thoroughly enjoyed! Good talk for parents of 
girls, thinking ahead to the impact of media and 
family on girls’ personal values’.

We would like to thank Steve for coming to 
Adelaide and for his generous support of the 
work we do at ACCM. 

Thanks also to Concordia College for hosting the 
two seminars.
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International Journal of Consumer Studies 
40:5, 601-609.

Huang, C. et al. (2016)
Pester power and its consequences: do 
European children’s food purchasing 
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Award nominations for Australian 
children’s TV

Inside Film reports that three Australian TV 
productions – Doodles, Ready for This and 
Wild but True – are in the running for 2016 
International Emmy Kids Awards.

The ABC comedy Doodles is nominated in 
the Kids: Digital category. 

The  Indigenous teen drama, Ready for This 
is nominated in the Kids: Series category. 

Wild but True is co-hosted by Robert Irwin, 
son of the late Steve Irwin, and has been 
nominated in the Kids: Factual category. 

The 28 nominations across seven catego-
ries span 13 countries: Argentina, Austral-
ia, Brazil, Canada, Chile, Denmark, France, 
Germany, Japan, Singapore, South Korea, 
the Netherlands and the United Kingdom.
Winners will be announced at MIPTV in 
Cannes April next year. 
 
Meanwhile, for the second year running, 
Matchbox Pictures’ Nowhere Boys has 
scored a nomination for the British Acad-
emy Children’s Awards, presented by the 
British Academy of Film and Television 
Arts. The second season of the ABC teen 
drama, created by Tony Ayres and pro-
duced by Beth Frey, is up for the interna-
tional award against Nick Jr’s Peter Rabbit, 
Nickelodeon’s SpongeBob Squarepants 
and the Cartoon Network’s We Bare Bears.
Winners will be announced November 20. 

http://if.com.au/2016/10/20/article/Aus-
sie-productions-score-International-
Emmy-Kids-and-BAFTA-Childrens-
noms/JJIQPCBYOE.html

UK research confirms effects of 
screens on sleep 
 

According to a new meta-analysis from 
King’s College, London, the increasing use 
of smartphones and tablets is reducing the 
amount of sleep children get and the quali-
ty of their sleep with a resulting increase in 
daytime sleepiness. The analysis looked at 
screen use among more than 125,000 kids.

Interestingly, the results showed that even 
when these devices are in bedrooms but not 
used they appear to affect children’s ability 
to get the amount of sleep they need. 

Children who use devices within 90 min-
utes of going to bed are twice as likely to 
have problems getting enough sleep, and 
face an estimated 40% increase in poorer 
sleep quality. Those who have devices, 
but do not use them within that 90-minute 
time period, are still about 40% more likely 
to not get enough sleep (quantity) and 50% 
more likely not to sleep well (quality).

According to the study, published in the 
journal Pediatrics, 72% of all children and 
89% of adolescents have at least one dig-
ital device in their sleep environment, with 
most being used before bedtime. 

It is unclear exactly how the devices upset 
sleep patterns, but researchers suggest a 
number of possible reasons:  

• Children may stay awake or wake up 
more to use their phones, or devices
• The content they are consuming may 
stimulate them, making sleep harder
• The light from the screens affects cir-
cadian timing, physiological sleep and 
how awake the kids feel.

http:// jamanetwork.com/journals/
jamapediatrics/article-abstract/2571467

AAP sets new limits for childhood 
screen time

On October 21, the American Academy 
of Pediatrics released a policy statement  
Media and Young Minds, restating the  po-
sition that babies and toddlers need real-
world experiences with caring adults, in 
preference to screen-based activities, for 
healthy development. The new statement 
has clear, evidence-based, and practical 
recommendations for families and practi-
tioners.

The statement recommends no screen time 
for babies under 18 months, except for 
video chats with family. For children 2 to 5 
years old, the Academy suggests one hour 
or less of screen time per day, a reduction 
from 1-2 hours in previous recommenda-
tions. 

Parents are advised to actively share screen 
content with their children - co-viewing 
teaching and discussing content. The AAP 
also recommends no screens at meals, and 
that screens be removed from bedrooms at 
least one hour before bedtime. 

The statement also includes strong recom-
mendations for the media industry, ask-
ing app makers to stop making apps for 
children under 18 months old until there 
is demonstrated evidence of some benefit.
The AAP also says that advertising in apps 
for young children is unethical. 

The full statemant can be found at:
http://pediatrics.aappublications.org/
content/early/2016/10/19/peds.2016-
2591

http://www.commercialfreechildhood.
org/aap-makes-strong-stand-screen-
time-limits-young-children

Name: ___________________________________

Organisation: ___________________________________

Address: ___________________________________

___________________________________

___________________________________

___________________Postcode:________

Fax: ___________________________________

Email: ___________________________________

AUSTRALIAN COUNCIL ON CHILDREN AND THE MEDIA
Membership/Subscription Application

Tax Invoice

Donations to ACCM of $2 or more are tax deductible

Tel: 61.8.8376.2111       Fax: 61.8.8376 2122       Helpline: 1800 700 357

E: info@childrenandmedia.org.au     W: www.childrenandmedia.org.au

Membership rates(renewable on July 1st each year)
Organisational

$Aus (inc GST)

          National
           State
 Individual

$210.00
$75.00
$55.00

small screen subscription (for non-members)

         In Australia
       Outside Australia

$66.00
$66.00

New membership

Renewal

small screen subscription

Donation (tax deductible $2 & over)

Total

WORLD NEWS

Payment by:

cheque 

bank transfer - BSB: 06 5109   ACC: 10008669 

credit card online - www.trybooking.com/CXIM

http://jamanetwork.com/journals/jamapediatrics/article-abstract/2571467
http://pediatrics.aappublications.org/content/early/2016/10/19/peds.2016-2591
http://if.com.au/2016/10/20/article/Aussie-productions-score-International-Emmy-Kids-and-BAFTA-Childrens-noms/JJIQPCBYOE.html

