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SA Premier calls for more
effective action on gambling
and betting promotion
The South Australian Minister for Consumer and Business Services, John Rau,
has called on his federal and interstate
counterparts to take decisive action to
prevent the massive harm caused by
online gambling.
This call came at the March 31 meeting of
State and Federal Ministers in Melbourne,
which is developing a National Consumer
Protection Framework for Online Wagering.
The Minister takes the view that what is
proposed is not sufficient, and that
•
•

•

•

•

Online gambling is a growing
social menace. Cosmetic change is
not enough.
Purveyors of online gambling are
about the “normalisation” of gambling. Children are a significant target of this grooming behaviour.
Most children now have access to
smartphones. Gambling websites
are just a click away, with almost no
controls to protect the young and the
vulnerable.
The predatory practice of using inducements and incentives to promote gambling is a cynical exploitation of children and the vulnerable.
If children were accessing alcohol or
tobacco there would be an outcry.
It’s time we got serious about online
gambling too.

The actions that the South Australian
Government calls on the Commonwealth
Government to take include:
•

•

The prohibition of advertising of
online gambling before, during and
after the broadcasting of sporting
events by television, radio, or on
any web enabled device;
The introduction of mandatory
warning/impact messaging on online gambling sites and sporting
events and immediately before, during and after the broadcast of such
sporting events by television, radio,
or on any web enabled device;
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The Minister’s media release says that
“Some estimate as many as a third of adult
problem gamblers who seek treatment
started gambling when they were 11-17
years old.”
www.premier.sa.gov.au/index.php/
john-rau-news-releases/7270-time-forthe-commonwealth-to-get-seriousabout-online-gambling
Federal Government Bill:
www.aph.gov.au/Parliamentary_Business/Bills_Legislation/bd/bd1617a/
17bd050

Tots and Tech:
Challenges for early
childhood in a digital age

giving supervision however this did not
stop them being subject to gambling promotions.”
The commercials were broadcast on 9GO!
by General Television Corporation Proprietary Limited (the licensee) on 30 September 2016 starting at 6.30pm, in Melbourne,
on a Friday night during the school holidays.
The decision is an important one, as it is
the first test of the revised Code on betting and gambling promotions (Nov 2015).
Para 6.5.1 of the Code states that a commercial relating to betting or gambling
must not be broadcast a) in any Program
classified G or lower between 6.00 am and
8.30 am; and 4.00 pm and 7.00 pm; and
b) during any Program that is broadcast
between 5.00 am and 8.30 pm and principally directed to children.
Nine argued that the program was directed
at families, not children.
The ACMA disagreed. The arguments for
and against are worth reading and so are
the ACMA’s concluding observations:

Friday 5th May, 2017, 9am-4:30pm
242 Telstra Conference Centre
242 Exhibition Street Melbourne

childrenandmedia.org.au/events/
accm-conference
NINE breaks Code on promotion of
sports betting to children
Following a complaint from a parent, the
Australian Media and Communications
Authority (ACMA) has found that Channel
Nine contravened the Free TV Code on the
placement of sports betting.
The complaint alleged that commercials
for CrownBet were commercials for betting or gambling and should not have been
broadcast during the film The Spiderwick
Chronicles, classified PG, because it was
a program that was “principally directed
to children”. They said “I did watch this
movie with my children, and was
EDITORIAL:
CAN MEDIA VIOLENCE HAVE A
NEGATIVE IMPACT OR NOT??

The ACMA does not accept the licensee’s
submission that it is not reasonable or pragmatic to require traffic staff to undertake
forensic analysis of titles to determine
whether they may be principally directed
to children. The ACMA considers that it is
incumbent on licensees to take additional
measures to update pre-existing assessments of their titles to take into account any
new rules.
The ACMA also does not accept the licensee’s submission that this decision adopts a
‘low threshold’ or that it displays an attempt
to ‘eradicate the broadcast of betting or gambling commercials to audiences that include
children no matter how small that proportion is’. Rather, it has applied the common
usage of the words in clause 6.5.1(b) within
the context of the provision’s purpose.
www.acma.gov.au/Industry/Broadcast/
Television/TV-content-regulation/ninebreaches-television-code-for-gamblingadvertisements
.........continued on P2

NINE BREAKS CODE ON
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Can media violence have a negative
impact or not??

I thought that question had been settled in the
affirmative years back, and that research questions
had moved on to a more detailed examination of
the nature of the risks,- who is most vulnerable,
mediation strategies and more.
By 2000, the weight of accumulated evidence
that exposure to violent media is causally
linked to small but significant increases in in
the likelihood of aggressive behaviour was such
that at a US Congressional public health summit,
the American Academy of Pediatrics (AAP) was
joined by the American Medical Association, the
American Academy of Child and Adolescent
Psychiatry,and the American Psychological
Association in issuing an unprecedented joint
statement on the impact of entertainment
violence on children.
In 2012, the International Society for Research on
Aggression issued a similar finding in its Special
Commission’s statement on media violence,
including video games, as did the Society for the
Psychological Study of Social Issues in its 2014
SPSSI Research Summary on Media Violence.
Recently, the American Psychological Association
published its Taskforce’s review of research on
violent videogames. (Am Psychol. 2017 FebMar; 72,2:126-143)
In recent years it seems that every time that such
reviews are published, the same few critics are
out in the popular media crying foul / faulty
research methods / bias etc etc., and their cries
get headlines such as “Violent media won’t make
your children violent”.
Further, when single studies are published,
which find that violent media don’t have adverse
effects, the same critics are out there in support,
again finding the headlines. A case in point is
Szycik et al 2017 “Lack of evidence that neural
empathic responses are blunted in excessive users
of violent video games: an fmri study” Frontiers in
Psychology March 2017 .
This study was widely report with headlines like
“Violent video games found not to affect empathy”
and “Worried that violent video games might affect
your brain? Don’t be too concerned”.
What’s not appreciated nor reported are two
issues. First, there are now many neuroimaging
studies that do find evidence for desensitisation
to violence, and this paper runs against the
trends in this area of research. Second is the issue
of how valid such fMRI studies are in drawing
firm conclusions when they have a ‘null finding’
(i.e., don’t find an expected effect). Researchers
working in this field acknowledge that “most
fMRI studies have insufficient sample sizes to
detect meaningful effects. This means they …
have little chance of detecting true positives”.
A recent paper (Eklund, Nichols & Knutsson,
2016) has also drawn into question the way brain
imaging software averages the images in fMRI

studies, calling into question many
findings where these problems are
not controlled.
Tom Hummer (Indiana University)
who is a neuroscientific researcher
into violent video games provided
this comment on the Szycik study:

Barbara Biggins
OAM
Hon CEO

The question of the potential
long-term effects of violent media content on
desensitization is a important one. Although such
questions are difficult to address with neuroimaging,
this research provides some evidence that longterm violent video game players do not have a
different neural response to emotional content
compared to individuals with little experience
with violent games. Unfortunately, these papers
do not distinguish between aggressive/violent and
other negative (e.g., sad) content ‹an important
distinction given that prior research has found
desensitization to be specific to violent clips). I
think this emphasizes the need for our models and
research of desensitization to clarify when we expect
a diminished physiological and neural response,
including a comparison of potential short- and
long-term effects and the specific emotional and
social contexts in which desensitization is expected
to occur.
And as this goes to press, the usual critics have
been publicly strongly critical (in advance of
publication) of an important seven nation study
of media violence and other risk factors for
aggression.
http://journals.sagepub.com/doi/abs/10.1177/
0146167217703064
And so it goes on, the loud voice of a few
obscuring the wider picture in a field where
the overall evidence is substantial – hundreds
of studies involving hundreds of thousands of
participants. It is hoped that this doesn’t have a
detrimental impact on policy-making that might
provide more effective protection for children.
Continued from P1

Footnotes:
*ACCM put out a media release on Fri March
31, highlighting these issues, and calling for support for the South Australian Government’s proposed actions:
childrenandmedia.org.au/assets/files/
news/media-releases/2017/03-17gambling-ads.pdf
*Readers can also find ACCM’s Children
and Gambling Watch List which contains
titles of apps used by children, which promote
simulated gambling behaviours, or which make
it easy for children to link to gambling sites.
These app reviews are supported by the South
Australian Govt.
childrenandmedia.org.au/
app-reviews/watchlist
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EVENTS
Generation Next Mental Health and Wellbeing of Young
People Seminar Series
• Brisbane - Friday 26 May, 2017 •
• Perth - Friday 2 June 2017
• Canberra - Friday 9 June, 2017 •
• Melbourne - Friday 16 June, 2017
• Adelaide - Friday 28 July, 2017 •
• Sydney - Friday 4 August, 2017 •
• Sydney Leadership Program
Friday 4 August, 2017
www.generationnext.com.au
*******************
Australian content conversation
Australian Communications
and Media Authority
16-17 May 2017
International Convention Centre, Sydney
www.acma.gov.au
******************
Parent Engagement Conference
6-8 June 2017
Melbourne, Victoria, Australia
pecaustralia.com/
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WORLD NEWS
New books
Irresistible: Why we can’t stop checking,
scrolling, clicking and watching

Plugged In: How media attract and affect
youth

Australian show wins international
award

Patti Valkenburg & Jessica Piotrowski

The International Emmy Kids Awards
were recently handed out in Cannes as part
of the MIPTV market. The Emmy for ‘best
digital program’ went to Doodles, an Australian show from Ludo Studio in which
animators bring children’s drawings to
life.

Adam Alter

Adam Alter, an Associate Professor at the
Stern Business School says that there is
growing evidence that more of us are becoming addicted to technology.
He says that in recent years, media and
technology have perfected the art of gaining and holding the attention of users. This
has changed the behaviour of billions of
people, and especially the young. Alter
says that by current medical standards, we
are experiencing an unprecedented, global
pandemic of addiction. But what exactly is
an addiction? And what, if anything, might
we do about it?
Irresistible blends fascinating stories with
science to explain how and why we all got
hooked. Revealing the surprising causes
and sometimes bizarre nature of addiction,
this book is designed to equip you with the
tools and understanding you need to navigate our irresistible new world.
www.booktopia.com.au/irresistibleadam-alter/prod9781847924599.html

Now, as never before, young people are
surrounded by media—thanks to the sophistication and portability of the technology that puts it literally in the palms of
their hands. The authors, two well-kown
researchers in this field, examine the role
of media in the lives of children from birth
through adolescence, addressing the complex issues of how media affect the young
and what adults can do to encourage responsible use in an age of selfies, Twitter,
Facebook, and Instagram.
This important study looks at both the
sunny and the dark side of media use by
today’s youth, including why and how
their preferences change throughout childhood, whether digital gaming is harmful
or helpful, the effects of placing tablets
and smartphones in the hands of toddlers,
the susceptibility of young people to online advertising, the legitimacy of parental
concerns about media multitasking, and
more.
www.amazon.com/Plugged-Media-Attract-Affect-Youth/dp/0300218877

British shows took four of the seven honors, with Shaun the Sheep winning for best
animation, Hey Duggee taking best preschool series honors, sketch comedy show
Horrible Histories winning for best factual
program and Peter & Wendy, a retelling of
the Peter Pan story, taking the prize for
best TV movie or miniseries.
The top honor for ‘best kids series’ went to
a Dutch program — Casper and the Christmas Angels.
www.hollywoodreporter.com/news/
brits-dominate-international-emmykids-awards-991185

ACCM SURVEY
Does Australia’s classification
system suit the needs of your
family?
Our short survey is designed to
find out how helpful, or not, the
present system is for your family,
and whether it could be improved.
www.surveymonkey.com/r/WQP7ZZV

