
SA Premier calls for more  
effective action on gambling  
and betting promotion

The South Australian Minister for Con-
sumer and Business Services, John Rau,  
has called on his federal and interstate 
counterparts to take decisive action to  
prevent the massive harm caused by  
online gambling. 

This call came at the March 31 meeting of 
State and Federal Ministers in Melbourne, 
which is developing a National Consumer 
Protection Framework for Online Wager-
ing. 

The Minister takes the view that what is 
proposed is not sufficient, and that 

Online gambling is a growing  
social menace. Cosmetic change is 
not enough.
Purveyors of online gambling are 
about the “normalisation” of gam-
bling. Children are a significant tar-
get of this grooming behaviour.
Most children now have access to 
smartphones. Gambling websites 
are just a click away, with almost no 
controls to protect the young and the 
vulnerable.
The predatory practice of using in-
ducements and incentives to pro-
mote gambling is a cynical exploita-
tion of children and the vulnerable.
If children were accessing alcohol or 
tobacco there would be an outcry. 
It’s time we got serious about online 
gambling too.

The actions that the South Australian  
Government calls on the Commonwealth 
Government to take include: 

The prohibition of  advertising of 
online gambling before, during and 
after the broadcasting of sporting 
events by television, radio, or on 
any web enabled device;
The introduction of mandatory 
warning/impact messaging on on-
line gambling sites and sporting 
events and immediately before, dur-
ing and after the broadcast of such 
sporting events by television, radio, 
or on any web enabled device;

•

•

•

•

•

•

•

The Minister’s media release says that 
“Some estimate as many as a third of adult 
problem gamblers who seek treatment 
started gambling when they were 11-17 
years old.”

www.premier.sa.gov.au/index.php/
john-rau-news-releases/7270-time-for-
the-commonwealth-to-get-serious-
about-online-gambling

Federal Government Bill:
www.aph.gov.au/Parliamentary_Busi-
ness/Bills_Legislation/bd/bd1617a/
17bd050

NINE breaks Code on promotion of 
sports betting to children

Following a complaint from a parent, the 
Australian Media and Communications 
Authority (ACMA) has found that Channel 
Nine contravened the Free TV Code on the 
placement of sports betting. 

The complaint alleged that commercials 
for CrownBet were commercials for bet-
ting or gambling and should not have been 
broadcast during the film The Spiderwick 
Chronicles, classified PG,  because it was 
a program that was “principally directed 
to children”. They said “I did watch this  
movie with my children, and was  

giving supervision however this did not  
stop them being subject to gambling pro-
motions.” 

The commercials were broadcast on 9GO! 
by General Television Corporation Propri-
etary Limited (the licensee) on 30 Septem-
ber 2016 starting at 6.30pm, in Melbourne, 
on a Friday night during the school holi-
days. 

The decision is an important one, as it is 
the first test of the revised Code on bet-
ting and gambling promotions (Nov 2015).  

Para 6.5.1 of the Code states that a com-
mercial relating to betting or gambling 
must not be broadcast a)  in any Program 
classified G or lower between 6.00 am and 
8.30 am; and 4.00 pm and 7.00 pm; and  
b) during any Program that is broadcast 
between 5.00 am and 8.30 pm and princi-
pally directed to children. 

Nine argued that the program was directed 
at families, not children. 

The ACMA disagreed.  The arguments for 
and against are worth reading and so are 
the ACMA’s concluding observations:   

The ACMA does not accept the licensee’s 
submission that it is not reasonable or prag-
matic to require traffic staff to undertake  
forensic analysis of titles to determine 
whether they may be principally directed 
to children. The ACMA considers that it is 
incumbent on licensees to take additional 
measures to update pre-existing assess-
ments of their titles to take into account any 
new rules. 

The ACMA also does not accept the licen-
see’s submission that this decision adopts a 
‘low threshold’ or that it displays an attempt 
to ‘eradicate the broadcast of betting or gam-
bling commercials to audiences that include 
children no matter how small that propor-
tion is’. Rather, it has applied the common 
usage of the words in clause 6.5.1(b) within 
the context of the provision’s purpose.

www.acma.gov.au/Industry/Broadcast/
Television/TV-content-regulation/nine-
breaches-television-code-for-gambling-
advertisements
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Can media violence have a negative 
impact or not?? 
I thought that question had been settled in the 
affirmative years back, and that research questions 
had moved on to a more detailed examination of 
the nature of the risks,- who is most vulnerable,  
mediation strategies and more. 

By 2000, the weight of accumulated evidence 
that exposure to violent media is causally 
linked to small but significant increases in in 
the likelihood of aggressive behaviour was such 
that at a US Congressional public health summit, 
the American Academy of Pediatrics (AAP) was 
joined by the American Medical Association, the 
American Academy of Child and Adolescent 
Psychiatry,and the American Psychological 
Association in issuing an unprecedented joint 
statement on the impact of entertainment 
violence on children.

In 2012, the International Society for Research on 
Aggression issued a similar finding in its Special 
Commission’s statement on media violence, 
including video games, as did the Society for the 
Psychological Study of Social Issues in its 2014 
SPSSI Research Summary on Media Violence. 

Recently, the American Psychological Association 
published its Taskforce’s review of research on 
violent videogames.  (Am Psychol. 2017 Feb-
Mar; 72,2:126-143)

In recent years it seems that every time that such 
reviews are published, the same few critics are 
out in the popular media crying foul / faulty 
research methods / bias etc etc., and their cries 
get headlines such as “Violent media won’t make 
your children violent”. 
 
Further, when single studies are published, 
which find that violent media don’t have adverse 
effects, the same critics are out there in support, 
again finding the headlines.  A case in point is 
Szycik et al 2017 “Lack of evidence that neural 
empathic responses are blunted in excessive users 
of violent video games: an fmri study” Frontiers in 
Psychology March 2017 . 

This study was widely report with headlines like 
“Violent video games found not to affect empathy”  
and “Worried that violent video games might affect 
your brain? Don’t be too concerned”. 

What’s not appreciated nor reported are two 
issues. First, there are now many neuroimaging 
studies that do find evidence for desensitisation 
to violence, and this paper runs against the 
trends in this area of research. Second is the issue 
of how valid such fMRI studies are in drawing 
firm conclusions when they have a ‘null finding’ 
(i.e., don’t find an expected effect).  Researchers 
working in this field acknowledge that “most 
fMRI studies have insufficient sample sizes to 
detect meaningful effects. This means they … 
have little chance of detecting true positives”. 

A recent paper (Eklund, Nichols & Knutsson, 
2016) has also drawn into question the way brain 
imaging software averages the images in fMRI 

studies, calling into question many 
findings where these problems are 
not controlled.

Tom Hummer (Indiana University) 
who is a neuroscientific researcher 
into violent video games provided 
this comment on the Szycik study:   
 

The question of the potential 
long-term effects of violent media content on 
desensitization is a important one. Although such 
questions are difficult to address with neuroimaging, 
this research provides some evidence that long-
term violent video game players do not have a 
different neural response to emotional content 
compared to individuals with little experience 
with violent games. Unfortunately, these papers 
do not distinguish between aggressive/violent and 
other negative (e.g., sad) content ‹an important 
distinction given that prior research has found 
desensitization to be specific to violent clips). I 
think this emphasizes the need for our models and 
research of desensitization to clarify when we expect 
a diminished physiological and neural response, 
including a comparison of potential short- and 
long-term effects and the specific emotional and 
social contexts in which desensitization is expected 
to occur.

And as this goes to press, the usual critics have 
been publicly strongly critical (in advance of 
publication) of an important seven nation study 
of media violence and other risk factors for  
aggression. 

 

http://journals.sagepub.com/doi/abs/10.1177/
0146167217703064

And so it goes on, the loud voice of a few 
obscuring the wider picture in a field where 
the overall evidence is substantial – hundreds 
of studies involving hundreds of thousands of 
participants. It is hoped that this doesn’t have a 
detrimental impact on policy-making that might 
provide more effective protection for children. 
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small screen August 2013 p2

ACCM’s Website 
is designed and  

supported by
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ACCM’s movie and app 
review services are  
supported by grants 

from the 
South Australian 

Government

ACCM acknowledges  
support from the 
Romeo Family

Barbara Biggins
OAM 
Hon CEO

Footnotes: 

*ACCM put out a media release on Fri March 
31, highlighting these issues, and calling for sup-
port for the  South Australian Government’s pro-
posed actions:
 

childrenandmedia.org.au/assets/f i les/
n e w s / m e d i a - r e l e a s e s / 2 0 1 7 / 0 3 - 1 7 - 
gambling-ads.pdf

*Readers can also find ACCM’s Children 
and Gambling Watch List which contains  
titles of apps used by children, which promote 
simulated gambling behaviours, or which make 
it easy for children to link to gambling sites.   
These app reviews are supported by the South 
Australian Govt. 

childrenandmedia.org.au/ 
app-reviews/watchlist

Continued from P1
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Hurwitz, L.B., Montague, H., Wartella, 
E., 2017. 
Food marketing to children online: 
a content analysis of food company 
websites. 
Health Communication 32, 366–371. 

Lapierre, M.A., 2016. 
Emotion regulation and young 
children’s consumer behavior. 
Young Consumers 17, 168–182. 

Ogle, A.D., et al 2017. 
Influence of cartoon media characters on 
children’s attention to and preference 
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Journal of the Academy of Nutrition and 
Dietetics 117, 265–270.e2

Robertson, K.J., et al 2016.  
Correlates of parental mediation of pre-
schooler’s advertising exposure. 
Young Consumers 17, 337–349

van Reijmersdal, E.A., et al,  2017. 
This is advertising! Effects of disclosing 
television brand placement on 
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J Youth Adolescence 46, 328–342. 

EDUCATION

Manches, A., Plowman, L., 2017. 
Computing education in children’s 
early years: A call for debate. 
Br J Educ Technol 48, 191–201. 

HEALTH

Carson, V., Kuzik, N., 2017. 
Demographic correlates of screen time 
and objectively measured sedentary 
time and physical activity among 
toddlers: a cross-sectional study. 
BMC Public Health 17, 187
 
Gebremariam, M.K., et al, 2017. 
Screen-based sedentary time: 
Association with soft drink 
consumption and the moderating effect 
of parental education in European 
children: The ENERGY study. 
PLOS ONE 12, e0171537

MEDIA LITERACY

Diergarten, A.K., et al 2017. 
The impact of media literacy on 
children’s learning from films and 
hypermedia. 
Journal of Applied Developmental Psychology 
48, 33–41

Duursma, E., Meijer, A., Bot, K. de, 2017. 
The impact of home literacy and family 
factors on screen media use among 

Dutch preteens. 
J Child Fam Stud 26, 612–622

Gordon, C.S., et al,  2017. 
Qualitative process evaluation of an 
Australian alcohol media literacy 
study: recommendations for designing 
culturally responsive school-based 
programs. 
BMC Public Health 17, 155 

MOBILE PHONES

Weir, K (2017)
(Dis)Connected [WWW Document] URL 
http://www.apa.org/monitor/2017/03/
cover-disconnected.aspx 

SOCIAL 

Alter, A 2017
Irresistible: Why we can’t stop checking, 
scrolling, clicking and watching
Bodley Head

Arnott, L., Grogan, D., Duncan, P., 2016. 
Lessons from using iPads to 
understand young children’s creativity. 
Contemporary Issues in Early Childhood 17, 
157–173

Litterbach, E.V., Campbell, K.J., Spence, 
A.C., 2017. 
Family meals with young children: 
an online study of family mealtime 
characteristics, among Australian 
families with children aged six months 
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BMC Public Health 17, 111

Strouse, G.A., Ganea, P.A., 2017. 
Toddlers’ word learning and transfer 
from electronic and print books. 
Journal of Experimental Child Psychology 
156, 129–142. 

Taneri, P.O., Akgunduz, M.M., Nayir, 
K.F., 2016. 
To recall to play in the street: A critical 
review of the transformation of the 
game concept, importance and place of 
game in children’s world, 
in: Games and Learning Alliance. Presented 
at the International Conference on Games 
and Learning Alliance, Springer, Cham, pp. 
365–373. 

Valkenburg, P; Piotrowski, J 2017
Plugged In: How media attract and affect 
youth
Yale University Press

VIDEO GAMES
Bassiouni, D.H., Hackley, C., 2016. 
Video games and young children’s 
evolving sense of identity: a qualitative 
study. 
Young Consumers 17, 127–142

VIOLENCE 

Calvert, S.L., et al, 2017. 
The American Psychological 
Association Task Force assessment of 
violent video games: Science in the 
service of public interest. 
American Psychologist 72, 126–143

DeCamp, W., Ferguson, C.J., 2017. 
The impact of degree of exposure 
to violent video games, family 
background, and other factors on youth 
violence. 
J Youth Adolescence 46, 388–400

Krantz, A., et al, 2017. 
Violent video games exposed: A blow 
by blow account of senseless violence 
in games. 
The Journal of Psychology 151, 76–87. 

Generation Next -  
Mental Health and Wellbeing of Young 

People Seminar Series  

• Brisbane - Friday 26 May, 2017 • 

• Perth - Friday 2 June 2017 

• Canberra - Friday 9 June, 2017 • 

• Melbourne - Friday 16 June, 2017 

• Adelaide - Friday 28 July, 2017 • 

• Sydney - Friday 4 August, 2017 • 

• Sydney Leadership Program 
    Friday 4 August, 2017  

www.generationnext.com.au

*******************

Australian content conversation

Australian Communications  
and Media Authority

16-17 May 2017
International Convention Centre, Sydney

www.acma.gov.au

******************

Parent Engagement Conference 

6-8 June 2017 
Melbourne, Victoria, Australia

pecaustralia.com/



New books 

Irresistible: Why we can’t stop checking, 
scrolling, clicking and watching

Adam Alter
 

Adam Alter, an Associate Professor at the 
Stern Business School says that there is 
growing evidence that more of us are be-
coming addicted to technology.

He says that in recent years, media and 
technology have perfected the art of gain-
ing and holding the attention of users. This 
has changed the behaviour of billions of 
people, and especially the young. Alter 
says that by current medical standards, we 
are experiencing an unprecedented, global 
pandemic of addiction. But what exactly is 
an addiction? And what, if anything, might 
we do about it? 

Irresistible blends fascinating stories with 
science to explain how and why we all got 
hooked. Revealing the surprising causes 
and sometimes bizarre nature of addiction, 
this book is designed to equip you with the 
tools and understanding you need to navi-
gate our irresistible new world.

www.booktopia.com.au/irresistible- 
adam-alter/prod9781847924599.html

Plugged In: How media attract and affect 
youth

Patti Valkenburg & Jessica Piotrowski

Now, as never before, young people are 
surrounded by media—thanks to the so-
phistication and portability of the technol-
ogy that puts it literally in the palms of 
their hands. The authors, two well-kown 
researchers in this field, examine the role 
of media in the lives of children from birth 
through adolescence, addressing the com-
plex issues of how media affect the young 
and what adults can do to encourage re-
sponsible use in an age of selfies, Twitter, 
Facebook, and Instagram.

This important study looks at both the 
sunny and the dark side of media use by 
today’s youth, including why and how 
their preferences change throughout child-
hood, whether digital gaming is harmful 
or helpful, the effects of placing tablets 
and smartphones in the hands of toddlers, 
the susceptibility of young people to on-
line advertising, the legitimacy of parental 
concerns about media multitasking, and 
more.

www.amazon.com/Plugged-Media-At-
tract-Affect-Youth/dp/0300218877

 Australian show wins international 
award

The International Emmy Kids Awards 
were recently handed out in Cannes as part 
of the MIPTV market. The Emmy for ‘best 
digital program’ went to Doodles, an Aus-
tralian show from Ludo Studio in which 
animators bring children’s drawings to 
life. 

British shows took four of the seven hon-
ors, with Shaun the Sheep winning for best 
animation, Hey Duggee taking best pre-
school series honors, sketch comedy show 
Horrible Histories winning for best factual 
program and Peter & Wendy, a retelling of 
the Peter Pan story, taking the prize for 
best TV movie or miniseries.

The top honor for ‘best kids series’ went to 
a Dutch program — Casper and the Christ-
mas Angels.

www.hollywoodreporter.com/news/
brits-dominate-international-emmy-

kids-awards-991185
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