
Now we are 60: New Logo 

In the lead up to our 60th, we worked on the 
production of this new logo.  The colours 
reflect our review services’ traffic lights (red 
for not recommended, yellow for caution 
and green for Ok for this age group.). The 
greater length of green reflects our belief 
that age-appropriate media experiences 
can be positive for children. The circle 
represents a button and replaces the 
previous (TV shaped) screen, reflecting the 
broader range of platforms for media.

Sixty years old! People are telling us that 
that’s a real achievement for an NGO.  

Way back in 1957, Lady Alice Paton and 
other Melbourne men and women, long 
concerned about the lack of quality films for 
children and the small amount of Australian 
content on TV,  drew together interested 
parties from WA, SA, Tas, NSW and Vic. 
They agreed to form the Australian Council 
for Children’s Films and TV (ACCFT) on 
30th March that year.    

The ACCFT immediately involved itself 
in issues related to Australian content on 
television, and the classification system. But 
importantly for the times, it also imported 
and supported the screening of films made 
specifically for children across Australia, 
using its network of State Councils.  In 
1962 it even commissioned the production 
of the children’s film They Found a Cave. 
(in which Larry Adler recorded harmonica 

for the music score while touring Australia, 
and the main theme was Peter Sculthorpe’s 
Left Bank Waltz).  

In 1977, along with the Australian Children’s 
Television Action Committee (known as 
ACTAC), it led the charge against self 
regulation of children’s programs, and 
sought the introduction of quality quotas of 
programs specifically made for children (C 
programs) on Australian Commercial TV. 
These quotas have endured till the present 
day despite repeated attempts by the 
industry to do away with them. And those 
attempts are on again (see box this page).  

In the early 80s, the ACCFT, as it was still 
known, was instrumental in persuading 
the Attorneys General to classify home 
videos like films, not  (as was proposed) 
like publications.  In more recent years, 
the ACCT has involved itself in other 
classification issues, such as reviews 
of films and DVDs where the distributor 
wanted to lower the classification. Between 
2011 and 2013, the ACCFT was heavily 
involved in fighting the propaganda that 
claimed that the introduction of an R18+ 
category for computer games would really 
benefit children. 

The name of the organisation has changed 
over the years from ACCFT to Young 
Media Australia (in the 90s) , and then to 
the Australian Council on Children and the 
Media (in the 2000s).

And the organisation’s activities have 
changed too, adapting to changing media 
and public expectations. But its focus has 
always been on promoting the provision of 
quality age-appropriate media for children, 
and healthy use of screens, especially in 
the early years.  

In 2002, ACCM began its much appreciated 
Know Before You Go movie review service. 
This was in recognition of the gaps in the 
National Classification Scheme which didn’t 
give parents enough information about the 
suitability of films for their children under 
15 years of age. That’s still the case and 

ACCM has been fighting for the introduction 
of an age-based classification system for 
the past several years. Elsewhere in this 
issue you can read the extent of Australian 
parents’ support for that proposition.  
Know Before You Go and its much younger 
brother Know Before You Load app review 
service are widely appreciated and have 
attracted a number of awards including 
last year’s NAPCAN and Children’s Week 
awards.    

Though greatly valued by many,  ACCM’s 
advocacy, information, research collation,  
and its media reviews have always been 
underfunded.  And it’s always been a 
struggle for existence. To have survived 
for 60 years is a monument to the tenacity 
of those who, through the years, believed 
that children’s media experiences have 
the potential for harm, but also to expand 
their horizons in wonderful ways.   Under 
the leadership of Prof Elizabeth Handsley, 
we continue to work for the provision of 
media that enhances children’s lives, and 
supports their rights.
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ACCM President Elizabeth Handsley

Securing the future of Australian 
and children’s screen content

The terms of refrence for this review 
can be found at 

w w w. c o m m u n i c a t i o n s . g o v. a u /
contentreview

The industry has already stated its 
opposition to the childrens TV quality 
quotas. For background information 
see www.childrenandmedia.org.au/
taking-action/current-campaigns/
keep-the-quality-quotas-for-c-and-p-

tv-programs
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Quid pro quo for removal (partial) of s

Quid pro quo for removal (partial) 
of sports betting ads

Well! It literally is “quids” (in the old money)  
that have been given up by this government 
in exchange for removing betting ads in 
sports programs that screen before 8.30pm.  

The Minister for Communications, Mitch Fifield 
announced this deal to cancel licence fees 
($130m pa) along with a package of media 
reforms, on May 5. (For more on this,  see below).

Why, we ask ourselves, are the commercial 
networks being compensated for lost betting 
ad revenue.? They were doing something 
that was not in the public interest, and which 
the public was clearly very concerned about.  

Watching their favourite teams play on TV 
may be one of the few activities in which many 
families regularly engage together, in a world 
where parents and children often consume 
separate content on their separate devices. 
But it’s one that increasingly has been marred 
by the intrusion of ads for sports betting.

The proposal accepted by 
government and suggested by 
sporting bodies, of an 8.30pm 
watershed, does not provide 
sufficient protection. Teenagers 
habitually stay up late, and 
many parents allow younger 
children to watch later, especially 
at weekends, to watch their team 
play. The research on gambling 
advertising and on family co-viewing justified 
stronger government action on betting ads in 
sports broadcasts and programs, up to and 
including an outright ban.

As Mark Day (The Australian, Media 24/4) pointed 
out, the industry argued “financial hardship” when 
cigarette ad bans were proposed, but survived 
and will again, but as it finds new sources of 
revenue it should not be one that has “as many 
negatives for social wellbeing as gambling”. 

NOTE: Link to package of media reforms 
www.minister.communications.gov.au/
mitch_fifield/transcripts/announcement_
of_media_reform_package_media_room#.
WQ_T41WGNUQ. This package includes 
an intention to hold an inquiry into Children’s 
content standards (see box on front page).

EDITORIAL
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Barbara Biggins
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Tots and tech conference a great 
success 

The Tots and tech : challenges for early childhood 
in a digital age  conference in Melbourne  on May 
5  provided attendees with a strong  and satisfying 
range of presentations from a cross-disciplinary 
lineup of speakers. The conference aimed to 
provide the latest evidence and discussion about 
the impacts of screen use in early childhood.

Keynote speaker Professor Susy Edwards 
provided a fascinating overview of the 
development of modern media and technology 
and the factors influencing children’s  
development today. Susy drew attention to 
the work of Alan Kay in influencing Steve 
Jobs to develop the iPad as an ideal tool for 
children’s learning. Children now use digital 
technology to access any content: mastering 
the technology transforms children’s thinking. 
We need to decide how technology will be 
best used to support children’s development.  

Dr Diana Warren provided facts and  figures 
about the place of media in children’s lives from 
the Longitudinal  Study of Australian Children. 
Prof Leon Straker drew attention to concerns 
about children’s sustained postures when using 
technology, about the displacement of gross 
motor activity,  lower bone density , wrist flexion, 
compared to free play. 

Prof Sarah Blunden provided evidence for 
the impacts on sleep quality of exposure to 
blue light from screens in the hour before 
bedtime, and discussed the displacement of 

sleep by the use of TV, and phones in the 
bedroom, and the impacts of some content. 

Dr Helen  Dixon discussed the impacts of 
food ads on children’s eating preferences,  
in the context of some 25% of Australian 
children being overweight or obese.  

Dr Justin Coulson drew attention to the basic 
need for human interaction and its importance for 
children. Screen time can reduce this opportunity 
for social and emotional development, The 
quality of content is important as it informs and 
influences behaviours. Pro social content can 
help. Starting early with screens can set up 
patterns of dependence that are hard to shift later. 

In the session on play and learning from 
screens, Jordy Kaufman discussed the 
promise of  real educational benefits of 
touchscreen apps aimed at preschool children 
, but pointed out that few incorporate design 
decisions reflecting the science of learning.  
Clare Mc Hugh (filling in for Kate Highfield) 
gave the pros and cons of young children’s 
media use in relation to education and play. 

continued on page  12



Photos from Tots and Tech Conference and 60th B’day 
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Conference 

ACCM’s 60th B’day Party 



Between early March and late April 2017, ACCM encouraged the 
posting of a link to its online survey on a number of national child- 
and parent- focussed websites. 

The aim of this survey was to sample the satisfaction or otherwise 
of Australian parents and carers with Australia’s National 
Classification Scheme. Over a period of 8 weeks, 940 persons 
responded, from all states of Australia.  

The main findings included: 
• 82% of Australian parents and carers thought that Australia’s 
National Classification Scheme (NCS) did not give them enough 
information. 
• 89% thought that an age-based system would suit their needs 
better.  
• 86% of respondents thought that too many young children are 
exposed to M films and 79% that legal force at age 12 could help 
the situation

ACCM President, Prof Elizabeth Handsley said “Close to 1000 
parents and carers have responded and most emphatically told 
us that the NCS does not give them sufficient information to judge 
whether cinema films and computer games are suitable especially 
for their young children.  They complained about being ambushed 
by movies classified PG that were too frightening or violent for 
their young children. They resented having to take children out of 
such movies and wasting money”.  

She said “The system only provides information as to whether 
movies are suitable for children under 15 years. 

She says, “A further problem arises with the M classification. Many 
M movies (especially superhero ones) are promoted to young 
audiences via linked toys and other goods.  

Please see graphics detailing the main findings from this study on 
the following page.

ACCM has been pushing for some years, for the introduction of an 
evidence and age based classification scheme using categories 
such as G, 5+ 9+, 12+, 16+ and 18+, and where all categories 
from 12+ up have legal force. 

Here’s some of the comments from survey participants: 

Here’s some of the comments from survey participants

The need for more age based information 
I was recently trying to decide if I can take my 8 year old daughter to 
the new Beauty and the Beast and am finding conflicting information. 
Current PG rating states “some material may be inappropriate for 
children”... how do I know before I see it whether it is appropriate?!! ‘
 
‘I’ve had to leave PG-rated films with my 2 kids in the past, because 
the film was completely  unsuitable for my young kids. It cost me 
$40 for 10 mins. My own stupid fault for not researching the film 
beforehand, but  still should be clearer as to appropriate ages’.  
 
‘I am often surprised by content of PG rated shows that I would 
not have thought suitable for younger viewers but have had very 
little or no warning to the point that many of them we don’t see 
as it is too difficult to judge if they are suitable for our family  ‘

‘Age based classifications would provide very valuable information 
regarding content suitability. Then parents could assess the 
appropriateness of a film/game. For example I might decide to 
take my four and five year old to a 5+ film if I deemed it suitable’.

About M films and young children 
I hate my kids coming home and telling me about horrible 
things their friends saw in M rated films. We don’t take our 
kids to anything other than PG films and then only after 
research about why they are PG so I really hate the fact they 
are exposed to M rated stuff through their friends whose 
parents take children as young as 5 to see M rated films. 
Something must be done to decrease access to M films and 
games with strong violence and adult themes. Not all parents 
are responsible when it comes to what their kids see and play’. 
 
‘My ex took my child to an M film. My child is 5 years. He said 
he was scared and didn’t like it but my husband doesn’t have 
enough awareness/empathy to a) not take him, b) leave if 
it doesn’t suit... I would rather age classifications to protect 
kids who have non protective guardians... from a young age’.

National survey: does the National Classification Scheme meet Australian parents’ needs? 
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KNOW BEFORE YOU GO

A child-friendly movie review service from the 
Australian Council on Children and the Media

www.childrenandmedia.org.au

Support ACCM’s push for age based 
classification

We encourage you to write to your State Attorney General, 
to the Minister for Communications, Mitch Fifield, Parliament 
House, Canberra, and to your local federal member. 
For more information about the background to age-based 
classification visit: www.childrenandmedia.org.au/taking-
action/current-campaigns/classification
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For the full questionaire please visit www.surveymonkey.com/r/WQP7ZZV

Agree, 
26.9%

Neutral, 
19.2%

Disagree, 
53.8%

"This System Suits My Needs"

Agree, 
79.0%

Neutral, 
13.3%

Disagree, 
7.7%

"This System Does Not Provide Enough 
Information About Suitability For 

Families With Children Aged 9-12 Years "

Agree, 
71.4%

Neutral, 
19.6%

Disagree, 
9.0%

"This System Does Not Provide Enough 
Information About Suitability For 

Families With Children Aged 13-16 
Years "

Agree, 
89.1%

Neutral, 
5.1%

Disagree, 
5.8%

"An Age -Based System Would Be More 
Useful To Me and My Family Than the 

Present One "

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Agree, 
82.3%

Neutral, 
7.8%

Disagree, 
9.9%

"This System Does Not Give Me 
Enough Information "

Agree, 
81.1%

Neutral, 
8.2%

Disagree, 
10.7%

"This System Does Not Provide Enough 
Information About Suitability For 

Families With Children Under 8 Years "
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Agree, 
89.2%

Neutral, 
5.4%

Disagree, 
5.5%

"An Age -Based System Would Provide 
Better Protection for Children Generally 

Than the Present One "

Agree, 
82.3%

Neutral, 
12.1%

Disagree, 
5.7%

"I Would Really Like to See The Present 
System Replaced by an Age-Based One "

Agree, 
10.4%

Neutral, 
22.5%

Disagree, 
67.2%

"The Present Symbols Are Well 
Recognised and We Don't Need to 

Change "

Agree, 
17.0%

Neutral, 
11.1%

Disagree, 
72.0%

"The Present Non-Legal Force of the M 
Classification is OK by Me"

Agree, 
86.1%

Neutral, 
9.8%

Disagree, 
4.2%

"Too Many Young Children are Seeing M 
Films "

Agree, 
79.0%

Neutral, 
10.6%

Disagree, 
10.4%

"Setting Legal Force From a Lower Age 
(say 12+) Would Provide Better 
Protection for Young Children"

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Agree, 
41.6%

Neutral, 
12.9%

Disagree, 
45.5%

"Parents Should Decide if M Films are 
Going to be OK for Their Children"
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THE ADVERTISER, Saturday 22 April, 2017
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THE AUSTRALIAN, Friday May 5, 2017

THE AUSTRALIAN, Thursday May 4, 2017
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THE Advertiser, Saturday May 6, 2017

THE AUSTRALIAN, Tuesday May 2, 2017
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THE Advertiser, Saturday 22, 2017

THE WEEKEND AUSTRALIAN, 29-30, 2017



NEW PUBLICATIONS

EVENTS
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ADVERTISING

Lobstein, T., et al 2017. 
The commercial use of digital media 
to market alcohol products: a narrative 
review. 
Addiction 112, 21–27. 

Neyens, E., Smits, T., 2017. 
Empty pledges: a content analysis of 
Belgian and Dutch child-targeting food 
websites. 
International Journal of Health Promotion 
and Education 55, 42–52. 

Noel, J.K., Babor, T.F., Robaina, K., 2017. 
Industry self-regulation of alcohol 
marketing: a systematic review of 
content and exposure research. 
Addiction 112, 28–50.

Reijmersdal, E.A. van, et al, 2017. 
Processes and effects of targeted online 
advertising among children. 
International Journal of Advertising 36, 
396–414. 

Vanwesenbeeck, I., Ponnet, K., Walrave, 
M., 2017. 
Young adolescents’ advertising literacy 
and purchase intention in social 
network games: Influence of perspective 
taking and need for cognition. 
J. Consumer Behav. 16, 23–33. 

HEALTH

Kenney, E.L., Gortmaker, S.L., 2017. 
United States adolescents’ television, 
computer, videogame, smartphone, and 
tablet use: associations with sugary 
drinks, sleep, physical activity, and 
obesity. 
The Journal of Pediatrics 182, 144–149. 

Przybylski, A.K., Weinstein, N., 2017. 
A large-scale test of the Goldilocks 
Hypothesis: Quantifying the relations 
between digital-screen use and the 
mental well-being of adolescents. 
Psychological Science 28, 204–215. 

Totosy de Zepetnek, J.O., et al 2017. 
Pre-meal screen-time activities increase 
subjective emotions, but not food intake 
in young girls. 
Appetite 111, 32–37. 

SOCIAL 

Betts, L.R., Spenser, K.A., 2017. 
“People think it’s a harmless joke”: 
young people’s understanding of 
the impact of technology, digital 
vulnerability and cyberbullying in the 
United Kingdom. 
Journal of Children and Media 11, 20–35. 

Custers, K., Van den Bulck, J., 2017.
The association between soap opera and 
music video viewing and fear of crime 
in adolescents: Exploring a mediated 
fear model. 
Communication Research 44, 96–116. 

Gozansky, Y., 2017. 
From pupils to consumers: the 
transformation of the concept of 
childhood in Israeli children’s 
television. 
Journal of Children and Media 11, 36–52. 

Grossaug, R., 2017. 
It’s not all about the money: media 
responsibility and commercial 
preschool television in Israel 
Journal of Children and Media 11, 53–68. 

Kubik, M.Y., 2017. 
Association between parent television-
viewing practices and setting rules 
to limit the television-viewing time 
of their 8- to 12-year-old children, 
Minnesota, 2011–2015. 
Prev. Chronic Dis. 14. 

Nielsen, L.B., Patel, N.A., Rosner, J., 2017. 
“Ahead of the Lawmen”: Law and 
morality in Disney animated films 
1960–1998. 
Law, Culture & the Humanities 13, 104–122. 

Pitt, H., et al 2017. 
Factors that influence children’s 
gambling attitudes and consumption 
intentions: lessons for gambling harm 
prevention research, policies and 
advocacy strategies. 
Harm Reduction Journal 14, 11. 

Tarasuik, J., Kaufman, J., 2017. 
When and why parents involve young 
children in video communication. 
Journal of Children and Media 11, 88–106. 

Thaichon, P., 2017. 
Consumer socialization process: 
The role of age in children’s online 
shopping behavior. 
Journal of Retailing and Consumer Services 
34, 38–47. 

Timperio, A., et al, 2017. 
Typologies of neighbourhood 
environments and children’s physical 
activity, sedentary time and television 
viewing. 
Health & Place 43, 121–127. 

COMPUTERS AND INTERNET
Livingstone, S., et al, 2017. 
Maximizing opportunities and 
minimizing risks for children online: 
the role of digital skills in emerging 
strategies of parental mediation. 
J Commun 67, 82–105. 

VIDEO GAMES
Stubblefield Sam, et al (2017) 
Problem video gaming among children 
enrolled in tertiary weight management 
programs. 
Cyberpsychology, Behavior, and Social 
Networking. 20(2): 109-116.

VIOLENCE
 

Barranco, R.E., Rader, N.E., Smith, A., 
2017. 
Violence at the box office: considering 
ratings, ticket sales, and content of 
movies. 
Communication Research 44, 77–95. 

Fikkers, K.M., Piotrowski, J.T., 
Valkenburg, P.M., 2017. 
Assessing the reliability and validity of 
television and game violence exposure 
measures. 
Communication Research 44, 117–143. 

Seger, J., Potts, R., 2017. 
Construct validity of adults’ 
retrospective memory for childhood tv 
viewing: self-reported early exposure 
to violent tv programs predicts current 
aggression. 
Communication Methods and Measures 11, 
31–48. 

Generation Next -  
Mental Health and Wellbeing of Young 

People Seminar Series  

• Brisbane - Friday 26 May, 2017 • 
• Perth - Friday 2 June 2017 
• Canberra - Friday 9 June, 2017 • 
• Melbourne - Friday 16 June, 2017 
• Adelaide - Friday 28 July, 2017 • 
• Sydney - Friday 4 August, 2017 • 
• Sydney Leadership Program 
    Friday 4 August, 2017  

www.generationnext.com.au

*******************

Parent Engagement Conference 

6-8 June 2017 
Melbourne, Victoria, Australia

pecaustralia.com/

*******************
Children’s Global 

Media Summit 2017 
Manchester UK, Dec 4-7

cgms17.com/



Water with that campaign

Australian parents want water to become 
the standard drink offered to their children 
when eating out.

A survey by the parenting advocacy group 
Parents’ Voice found that 89 per cent 
of Australian parents agreed that water 
should be the default option in kids’ meals. 
The findings were presented at the 15th 
World Congress on Public Health in Mel-
bourne to coincide with the launch of the 
#waterwiththat campaign.

Alice Pryor, Campaigns Manager for Par-
ents’ Voice, said: 

.....parents are sick of seeing advertise-
ments for fast food kids’ meals that don’t 
match the in-store reality……These 
companies have pledged not to market 
unhealthy food and drinks to children, 
yet their meals come with a sugary drink 
as standard.

The campaign is urging all signatories to 
the Quick Service Restaurant Initiative for 
Responsible Advertising and Marketing to 
Children (QSRI) to put water with their kids’ 
meals.

http://parentsvoice.org.au/campaigns/
water-with-that/

Screen-free restaurants
Parents at the Waldorf School of Atlanta 
(WSA) in the US were frustrated by how 
many restaurants surround visitors with 
prominently placed television screens that 
distracted from family conversations.

As part of their Media Lite Living Initia-
tive, the school community created a list 
of screen-free restaurants in the Atlanta 

area. Now families have plenty of options 
when they look for a place to eat togeth-
er in peace, and restaurants that offer this 
truly family-friendly environment reap the 
benefits.

http://www.screenfree.org/screen-free-
restaurants-are-a-win-win/

The changing face of Israeli kids TV

Two recent articles from Israel published 
in the Journal of Children and Media have 
explored the changes that have occurred in 
children’s television in recent years

One article divides the history of children’s 
television in Israel into three distinct eras: 
The Single Channel Era (1966–1989), The 
New Exclusivity Era (1989–2000), and The 
Age of Multichannel TV (2000–2010). 

Based on interviews with 20 producers who 
worked in Israel’s leading channels for chil-
dren, the article examines the significant 
changes that occurred from past broad-
casts of only public and educational nature 
on a single channel, to the current situation 
with a great number of private channels, 
some globally owned that are broadcasting 
mainly entertainment. The producers’ con-
cept of television is seen as changing from 
a national educational service for children, 
to looking at children as consumers in a 
media market.

Gozansky, Y., 2017. From pupils to con-
sumers: the transformation of the concept 
of childhood in Israeli children’s television. 
Journal of Children and Media 11, 36–52. 

Another article looks at the establishment 
of local television networks for preschool 
children since the 1990s as a response 

to the twin dynamics of commercialization 
and globalization. 

This paper examines this response through 
the case of the Israeli commercial pre-
school channel Hop! 

What researchers found revealed the con-
flict between the commercial imperative for 
a private channel to turn a profit, and the 
ethical responsibilities entailed in broad-
casting to children, as well as some of the 
advantages of local over global networks in 
the preschool context.

Grossaug, R., 2017. It’s not all about the 
money: media responsibility and commer-
cial preschool television in Israel. Journal 
of Children and Media 11, 53–68. 
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Tots and tech continued...

Jonathan Anstock said that according 
to Rudolf Steiner balance is  one of the 
four foundation inner senses of early 
childhood - touch, movement, joie de 
vivre and balance, and asked whether 
they are nourished in front of a screen.

The concluding panel brought together 
the cross disciplinary group of 
paediatrician Harriet Hiscock,  ACSSO 
Pres Phillip Spratt, MCRI researcher 
Lisa Mundy and  Australian Children’s 
Television Foundation Exec Jenny 
Buckland, together with ECA rep Clare 
Mc Hugh, and keynote speakers, Susy 
and Justin for a stimulating examination 
of the path forward to healthy use of 
screens for young children.   
For more updates on the conference see 
ACCM website.


