
Screen time: what’s happening in 
our homes? 
The latest Child Health Poll from the Roy-
al Children’s Hospital team in Melbourne,  
provides really significant findings about 
the place of screens in our children’s lives. 
It provides a much needed deeper level of 
information, following its December 2015 
survey that identified excessive screen time 
by children as the top health concern for 
Australian parents.   

Key findings
Almost all Australian teenagers, two- 
thirds of primary school-aged children 
and one-third of preschoolers now own 
their own tablet or smartphone. As well 
as owning their own device, three in four 
teenagers, and one in six primary school-
aged children, have their own social media 
accounts. The minimum age restriction on 
most social media platforms is 13.

The Director of the Australian Child Health 
Poll, paediatrician Dr Anthea Rhodes said 
one of the most significant findings, that 
directly affected children’s health, was the 
impact of screen use at bedtime on sleep.

“Almost half of children regularly use screen-
based devices at bedtime, with one in four chil-
dren reporting associated sleep problems. Teen-
agers using screens routinely at bedtime were 
also more likely to report experiencing online 
bullying. It’s best to have no screen-time an 
hour before bed and keep screens out of the bed-
room, to ensure a better quality of sleep,” she 
said.

The poll also reveals that 50 per cent of tod-
dlers and preschoolers are using a screen-
based device without supervision.

“The demands of the modern lifestyle mean a 
lot of parents are busy, so they use screen use 
as a digital babysitter. We found that 85 per 
cent of parents of young children say they use 
screens to occupy their kids so they can get 
things done.” Dr Rhodes said.

“There is little evidence to support the idea 
that screen use benefits the development of in-
fants and toddlers, but physical playtime and 
face-to-face contact is proven to be critical to a 
child’s development. If you do offer screen time 
to your young child, it’s better if you watch it 
with them, so you can talk together about what 
they are seeing and help children to learn from 
the experience.”

Dr Rhodes added that the poll identified a 
link between parents’ screen use and their 
children’s use of screens. 

“A strong relationship was seen between par-
ents’ screen use and that of their children. Basi-
cally, a parent who has high levels of screen use 
is more likely to have a child with high levels of 
use. Three quarters of parents of children un-
der six also said they do not put time limits on 
screen use. However, most parents told us that 
they do try to limit their children’s screen use 
but are not sure how to do this effectively,” she 
said.

References
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www.childhealthpoll.org.au/polls/
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Australian Child Health Poll 2015 
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Editor comment 
With this evidence, why is there no fund-
ing for programs that support parents of 
young children with information and strat-
egies so they can Start ScreenSmart, before 
dependence on screens for entertainment 
becomes a way of life?

Social media and children’s mental 
health
In a new report, the UK Education Policy 
Institute (EPI) has examined the evidence 
of the impact of using social media on 
young people’s mental health and emo-
tional wellbeing - the benefits and the risks.

There is evidence of a beneficial impact 
of moderate use of social media on young 
people’s emotional wellbeing. This is be-
cause young people can connect with oth-
ers to improve their social skills online, 
develop their character and resilience, and 
collaborate on school projects. Important-
ly, those with mental health problems are 
also able to seek support on the internet.

The report, however, highlights several 
risks linked with social media use – includ-
ing cyber-bullying, concerns about exces-
sive internet use, sharing of private infor-
mation and harmful content. The evidence 
points towards a correlation between ex-

treme use of social media and harmful ef-
fects on young people’s wellbeing. Those 
classed as ‘extreme internet users’ were 
more likely to report being bullied (17.8 
per cent) than moderate internet users (6.7 
per cent). The report finds a link between 
social media use and a rise in mental health 
problems.

Over a third (37.3 per cent) of UK 15 year 
olds can be classed as ‘extreme internet us-
ers’ (6+ hours a day) – a figure markedly 
higher than the average in OECD coun-
tries. Young people in the UK are also ex-
tensive users of social media sites – 94.8 per 
cent of 15 year olds in the UK used social 
media before or after school.

The author of the report suggests that 
equipping young people with sufficient 
digital skills and resilience to help them 
navigate the internet and new technologies 
safely is therefore vital. 

https://epi.org.uk/report/social-
media-and-childrens-mental-health-a-
review-of-the-evidence/

Disney and marketing Marvel toys 
The Clips and Cuts pages in this issue 
carry a piece from the business pages of 
The Australian (3-7-17) .  

According to this, Sony Pictures will reap 
the profits from the screening of the latest 
Marvel movie Spider-Man: Homecoming, 
while Disney controls all of the merchan-
dising rights. 

The writer says:

“[Disney] is betting that a hit movie will 
have millions more Spider-Man toys and 
bed sheets flying off the shelves”. He contin-
ues “[Disney] was hoping that Homecom-
ing audiences would be younger than prior 
Spider-Man or Marvel films and provide a 
further jolt to toy sales”.  

Most Spider-Man and Marvel movies are 
classified M (not recommended under 
15 years) in Australia.  The sale of linked 
merchandise to young children, often 
well in advance of the movie’s release 
date,  serves as an unwelcome promo-
tion to children for whom the movie is 
age-inappropriate.  
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“Commensurate audiences” and trailers 

The battle by parents not to be ambushed by 
unwelcome trailers both on TV and in cinemas 
has been an ongoing one. 

And it’s not been helped at all, by the 
recommendations of the Australian Law Reform 
Commission’s review of Australia’s National 
Classification System (NCS) published in 2012.  

www.alrc.gov.au/publications/8-
markings-modifications-time-zones-and-
advertising/advertisements-films-
television-pro

The battle with TV trailers got worse from the 
beginning of last year, with the introduction of 
the revised FreeTV Code of Practice.  

Now trailers for programs that are classified 
MA15+ or M can be shown in most G or PG 
programs ( there’s a few exclusions) so long as 
networks judge that the content of the trailer itself 
would not be higher classified than the program 
being watched.  Sounds good perhaps, but in 
practice, how many such trailers (constructed 
with rapid shots to excite interest)  really have 
the same impact as the programs they’re shown 
in?   Are these trailers really being shown to a 
“commensurate audience”?    

ACCM has long opposed this practice, arguing 
that parents have a right, if they have chosen  G 
or PG programs with content that they judge 

will be age-appropriate  for 
their children,  not to have their 
children exposed unexpectedly 
to ads for programs or movies 
that will be totally unsuitable, 
even if they are toned down 
so they look OK.   For a start 
that’s misleading advertising.  
And further, the impact of such 
trailers on children is not low- a 
succession of very brief images 
may be shrugged off by an adult, but not by a 
child who can be really frightened by scary 
images seen only for a few seconds.  

For some years now, Australian cinemas have 
operated under different and more sensible 
rules than has TV:  forthcoming films may only 
be advertised with a feature with the same 
classification or higher.   

But the cinema operators  have long wanted the 
same sort of freedoms that TV has.  The push is 
on in earnest, and ACCM is continuing to fight 
against it. 

The present rules can be found at:
www.classification.gov.au/Industry/
Journey/Documents/Resources/
Cinema-managers.pdf

If you think the present rules for cinemas should 
stay , let the Minister for Communications,  Mitch 
Fifield, Parliament House,  Canberra  know - and 
soon.  
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Why are we still seeing sports betting 
ads?  

Don’t hold your breath waiting for the promised 
removal of ads for betting services from live 
sports broadcasts!  

Contrary to expectations, the TV industry is not 
going to change its Code of Practice until the 
media reform package of legislation passes the 
Senate.  This will not be before August when 
Federal Parliament resumes.   And presumably 
could be later if the legislation is delayed. 

In the meantime, the Government has lowered 
the TV licence fees significantly.  ACCM has been 
told that this was not all as compensation for the 
loss of revenue from sports betting ads, but is 
part of the whole package.

What’s to be done? Let FreeTV know that they 
ought to change the Code now, and not make 
that dependent on the passing of a raft of 
broadcasting reforms that are unrelated.   Your 
local federal member might like to know your 
concerns about this too. 

Read Minister Fifield’ s news releases :  
www.minister.communications.gov.au/ 

mitch_fifield 

Contact FreeTV:  www.freetv.com.au  

Another twist in promoting gambling to 
children

ACCM reviewers are noticing increasing 
numbers of ads for betting and gambling 
sites appearing when playing some apps, 
particularly those featuring problem solving 
or mathematics. A recent example was the app, 
Total Twist.

This educational app is a mathematical puzzle 
where the player has to rotate the wheel of 
numbers until the required number appears 
in each circle. Players must use their skills of 
addition and problem solving to ensure the 
correct number appears in each circle with 
only a certain number of moves. Once this goal 
is achieved the player moves on to the next 
puzzle.

At the time of review the app contained pop up 
advertising for other games including casino 
simulation games and products requiring 
payment. There was an option to access the 
Google Play Store and remove advertising and 
the game can also be played offline.

Our reviewer therefore found the game “not 
suitable for children under 9, and parental 
guidance for children aged 9 – 12”

childrenandmedia.org.au/ 
app-reviews/apps/total-twist

http://www.alrc.gov.au/publications/8-markings-modifications-time-zones-and-advertising/advertisements-films-television-pro
http://www.classification.gov.au/Industry/Journey/Documents/Resources/Cinema-managers.pdf
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Fans prepare for a Spider-man event in Singapore ahead of the 
release of the latest movie in the franchise
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Manchester UK, December 4-7 2017

For the first time since it began in 1995, 
this important conference will be held 
in the UK. Celebrating the best content, 
entertainment and innovation,and tackling 
the importance of education, freedom and 
empowerment, the event promises to be 
crucial for anyone involved in children’s 
media.

cgms17.com/

http://cgms17.com/


KURT LEWIN AWARD

Craig Anderson and colleague, Brad Bush-
man, have received the 2017 Kurt Lewin 
Award for their work on aggression and 
media violence. 

The award, presented by The Society for 
the Psychological Study of Social Issues, is 
named for the late Kurt Lewin, a pioneer in 
the science of group dynamics. Anderson 
and Bushman were recognized at the soci-
ety’s conference in June. The award honors 
outstanding contributions to the develop-
ment and integration of psychological re-
search and social action.

BABIES LEARNING FROM ONLINE 
VIDEO CHAT

There has been considerable interest in 
how and what infants can learn from 
screens. There is much evidence that chil-
dren under 2 years old learn better in per-
son than from video. However, recent re-
search from the department of psychology 
of Lafayette College in the US has added 
to what is known. Researchers evaluated 
whether these findings applied to video 

chat by testing whether children aged 12–
25 months could form relationships with, 
and learn from on-screen partners. The 
researchers evaluated 1- to 2-year-old chil-
dren’s learning from video chat by manip-
ulating whether an on-screen partner was 
live or prerecorded. After one week, chil-
dren aged 17-25 months recognized and 
preferred someone they had previously 
only ‘met’ via video-chat, and learned new 
words and patterns from video chat, only 
when the partner had responded to them 
in real time. This work shows that video 
chat’s social contingency makes learning 
possible for children under 2 years old. 

You can see Lauren J. Myers, Assistant Pro-
fessor of Psychology at Lafayette College 
talking about her research on Youtube 

https://youtube/rTXaAYd5adA 

Myers, Lauren J., et al. Baby FaceTime: can 
toddlers learn from online video chat? 
Developmental Science 20.4 (2017).

TV AT MEALTIMES

Two recent studies have looked at the ex-
posure of young children to television at 
mealtimes.

One US study reported in the journal  
Clinical Pediatrics looked at whether meal-
time TV habits established in infancy 
would persist into early childhood. It was 
found that 84% of children were exposed 
to the same amount of TV at mealtimes 
at 48 months as they were in the first 24 
months of life, although children in high-
er income families, and those with college 
educated fathers tended to be exposed to 
less TV overall. 

The researchers suggested that clinicians 

should counsel families about mealtime TV 
use during the first 2 years of life, because 
the habit of TV watching at mealtimes de-
velops early and then persists.

Thimmig, L.M., et al, 2017. Television 
during meals in the first 4 years of life.  
Clin Pediatr (Phila) 56, 659–666.

Another study, published in Academic Pedi-
atrics looked at child and mother character-
istics which predicted mealtime TV expo-
sure.  The researchers found that children 
with greater negative emotionality were 
more likely to be exposed to TV at meal-
times while parenting characterised by 
over-reactivity and laxness also increased 
the likelihood of TV exposure.

Domoff, S.E., et al, 2017. Early childhood 
risk factors for mealtime TV exposure 
and engagement in low-income families.  
Academic Pediatrics 17, 411–415.

ANOTHER AWARD FOR LITTLE 
LUNCH

The Little Lunch episode, The Nightmare 
before Graduation, has won the ‘Best of the 
Festival’ in Entertainment at the 50th US 
International Film & Video Festival.

This award is of particular significance as it 
transcends the children’s category and saw 
Little Lunch c ompeting a gainst entertain-
ment shows of all genres and for all ages.

Earlier in the week, the episode had won 
the Gold Camera Award at the festival, 
which is the top honour presented in the 
Children’s Entertainment category.

http://actf.com.au/news
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