
Australian and Children’s Screen 
Content Review
     

The Federal Department of Communica-
tions (in partnership with the Australian 
Communications and Media Authority) 
is conducting a review of Australian and 
Children’s Content, and has invited re-
sponses to a discussion paper which was 
recently released.

The preamble to the paper acknowledg-
es that “Australian content developed for 
our children is especially important in 
reflecting the world around them”, that 
“Australian content projects Australia to 
the world. It showcases Australian tal-
ent, attracts tourism and returns revenue 
to the economy through our cultural ex-
ports” and that “Australia needs a strong 
domestic screen production sector to 
produce high quality, culturally valuable 
content.” 

The paper articulates the policy objec-
tives and design principles that underpin 
the Review and asks whether they are ap-
propriate and cover all the issues.

It invites comment on the types of Aus-
tralian screen content that should be 
supported by Australian Government in-
centives and/or regulation, and asks for 
feedback on the strengths and weakness-
es of the current system. Mechanisms to 
support Australian drama, documentary 
and children’s content and the Austral-
ian Screen Production Incentive will be 
reviewed.

Responses to the content review discus-
sion paper are due by Wednesday 20 Sep-
tember.

w w w . c o m m u n i c a t i o n s . g o v . a u /
have-your-say/australian-and-chil-
drens-screen-content-review 

The review report is due to be presented 
to Government by the end of November 
2017. ACCM has been consulted as part 
of the Taskforce review process.

Meanwhile, the Parliamentary Joint  
Committee on Communications and the 
Arts has, since Feb 2017,  been inquiring 
into Factors contributing to the growth 

and sustainability of the Australian film 
and television industry. 

www.aph.gov.au/Parliamentary_
Business/Committees/House/Commu-
nications/AustralianfilmandTV   

The most recent public hearings were 
held on August16. 

There are many issues in common in 
these 2 inquiries. An excellent summary 
of the issues at stake can be found at:

www.lexology.com/library/detail.
aspx?g=d8e7bb12-99cd-4195-ae7d-
86d16c387a73

The review of Children’s Screen Content 
is critical for the future investment, by 
Government and industry into quality 
Australian children’s screen content, and 
for children’s access to valuable cultural-
ly appropriate, and life enhancing stories.  

Make sure you have your say. 

New ACMA report

Recently released research from the Aus-
tralian Communications and Media Au-
thority (ACMA), Children’s television view-
ing and multi-screen behaviour examines 
the viewing habits of Australian children 
in the context of a multi-screen environ-
ment. 

The ACMA research findings confirm 
that children are watching screen content 
on television as well as on-demand on a 
range of devices and platforms. Children 
are watching over 10 hours of screen 
content per week, with 6.7 hours per 
week dedicated to watching children’s 
television programs, movies, videos and 
DVDs.

A TV set is the most frequently used de-
vice to view children’s programs for those 
aged 0–14. YouTube, Netflix and free-to-
air television catch-up services make up 
three of the four top online services that 
they used most frequently.

Children aged 0–14 were found to have 
watched an average of 92 minutes of  

scheduled broadcasts on television per 
day in 2016, compared to 122 minutes in 
2005. However, while children are spend-
ing less time watching live broadcast tel-
evision, they are still watching programs 
specifically made for them.

www.acma.gov.au/theACMA/News-
room/Newsroom/Media-releases/aus-
sie-kids-and-tv-tuning-in-across-mul-
tiple-platforms
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LITTLE BIG SHOTS

For the second year, ACCM is presenting 
Australia’s largest annual touring 
children’s film festival in South Australia. 
Featuring the best and latest children’s 
short films and documentaries from 
across the globe, this event is not to be 
missed. 

Films will be showing for two days, on 
Friday 13th and Saturday 14th October, 
2017 at GU Film House (Adelaide City). 
Session are being held at 10am, 12 noon, 
2pm & 4pm each day. Adelaide youth 
circus, Cirkidz, will be performing before 
and after film sessions, and there will 
once again be a “vote for your favourite 
film” prize draw.

On the 1st and 2nd November the festival 
will go on tour to Blyth (approximately 
two hours north of Adelaide) where 
around 600 school children will be able to 
watch the ‘Best of the Fest’ session at their 
local cinema. The Wakefield Regional 
Council is supporting this event, which 
will also include performances by Cirkidz 
and a healthy BBQ organised by the local 
Youth Advisory Council. 

Join us for this inspiring, meaningful and 
fun film festival perfect for families.

childrenandmedia.org.au/events/
little-big-shots-film-festival

Little Big 
Shots 

International 
Film Festival 

for Kids

www.communications.gov.au/have-your-say/australian-and-childrens-screen-content-review
https://www.lexology.com/library/detail.aspx?g=d8e7bb12-99cd-4195-ae7d-86d16c387a73
http://www.aph.gov.au/Parliamentary_Business/Committees/House/Communications/AustralianfilmandTV
https://www.acma.gov.au/theACMA/Newsroom/Newsroom/Media-releases/aussie-kids-and-tv-tuning-in-across-multiple-platforms
https://childrenandmedia.org.au/events/little-big-shots-film-festival
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Getting good info about what’s in movies

ACCM’s  survey in March and April this year 
with nearly 1000 respondents, found that 82% 
of them agreed that Australia’s classification 
Scheme did not give them enough information 
about movies that their children wanted to see, 
and 89% of them would prefer an age-based 
system.  

ACCM has been pushing hard over several 
years, for such a system. But achieving that 
may take some considerable time given that it’s 
a cooperative scheme which has to be agreed 
to by all States and territories and the Federal 
Government.    

In the meantime, Australian parents do have 
some resources to draw on if they want to find 
out more about what’s in a movie.

Some 15 years ago, ACCM developed its Know 
Before You Go  (KBYG) movie review service: 

childrenandmedia.org.au/movie-reviews

ACCM had recognised the big gap between 
the National Classification Scheme (NCS) - a 
system that only provided recommendations 
about suitabiltity under or over the age of 15 
years) and the parents’ need to know more about 
suitability for under 5s, or under 8s, or under 13s 
for example.  

ACCM sends reviewers with child development 
expertise to every new G,  PG and those M movies 
promoted, or likely to appeal, to children. They 
provide detailed information about the content 
of each movie, which includes an indication of 
the likely impact of scary, violent, sexualised 
and thematic material on children of different 
ages.  These reviews are very popular and attract 
around 35,000 visits per month.  But they deserve 
to be more widely used.  

Some parents say they use IMDb  the US based 
review service:

www.imdb.com

On this site, a search for a 
particular  title may provide one 
or several parents’ views about 
the content of that movie.

Others find the  US Commonsense 
Media site more reliable. This 
has a comprehensive range of 
reviews of movies, apps and 
games, “based on important, 
fundamental child development 
principles “…  and advises on what is  
“developmentally appropriate”:

www.commonsensemedia.org 

Both of these US based services principally use 
US classification ratings such as PG13, which are 
not the same as the Australian system. 

ACCM believes that Australian parents get more 
appropriate information from Know Before You 
Go.   KBYG reviews provide the official Australian 
classifications and consumer advice. 

KBYG reviews can, and do sometimes, provide a 
different cultural view (say between the US and 
Australia) in areas such as portrayals of violence, 
sexual activity, and language.  Further, KBYG 
often reviews films from the UK or European 
sources earlier than US services as they’ve 
screened earlier here.

What we’d like to see in Australia (while we are 
waiting for age-based National Classification 
Scheme) is wider support and promotion of 
Know Before You Go  in all States and territories.  

The SA Attorney General has seen the value of 
KBYG and provided funding support for the 
past 10 years. 

If more Attorneys followed suit, more  Australian 
parents could access more information about 
what’s in movies.  
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ACCM’s Website 
is designed and  

supported by

www.gocreate.com.au

ACCM’s movie and app 
review services are  
supported by grants 

from the 
South Australian 

Government

ACCM acknowledges  
support from the 
Romeo Family

Barbara Biggins
OAM 
Hon CEO

Little Lunch App Competition

In Term 3 this year, the Australian Children’s Television Foundation will again be running 
a Little Lunch App competition for primary students who have created their own stories 
using the app. 

The Little Lunch App supports teachers and student in creating and sharing their own Little 
Lunch-inspired episode. It is designed to promote literacy learning while also developing 
digital technology skills.

The 2017 Judge will be Heidi Arena who plays Mrs. Gonsha in the popular series. Entries 
can be submitted to the Little Lunch Competition Vimeo site from 4 September to 27 
October 2017. 

More details:

http://actf.com.au/education-calendar/tag/ 
Student+Webinars/event/little-lunch-app-comp-17

https://childrenandmedia.org.au/movie-reviews/
www.commonsensemedia.org
www.imdb.com
http://actf.com.au/education-calendar/tag/Student+Webinars/event/little-lunch-app-comp-17
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ADVERTISING

Cathaoir, K. (2016)
Child rights as a basis for the regulation 
of food marketing: The role of the UN 
Convention on the Rights of the Child.
in United Nations Convention on the Rights 
of the Child. Brill, 2016.

Neyens, E., Smits, T., Boyland, E., 2017. 
Transferring game attitudes to the brand: 
persuasion from age 6 to 14. 
International Journal of Advertising 36, 
724–742.

CHILDREN’S TELEVISION

Potter, A., Goldsmith, B., 2017. 
Reality’s children: young people and 
factual entertainment television. 
Media International Australia 164, 44–55. 

COMPUTERS AND INTERNET

Bener, A., 2017. 
Lifestyle factors and internet addiction 
among school children.
European Psychiatry 41, S431. 

HEALTH

Dube, N., et al,  2017. 
The use of entertainment and 
communication technologies before sleep 
could affect sleep and weight status: a 
population-based study among children. 
International Journal of Behavioral Nutrition 
and Physical Activity 14, 97. 

Exelmans, L., Van den Bulck, J., 2017.
Binge viewing, sleep, and the role of pre-
sleep arousal. 
J Clin Sleep Med 13, 1001–1008. 

Jackson, S.L., Cunningham, S.A., 2017. 
The stability of children’s weight status 
over time, and the role of television, 
physical activity, and diet. 
Preventive Medicine 100, 229–234. 

Kerner, C., Goodyear, V.A., 2017. 
The motivational impact of wearable 
healthy lifestyle technologies: A self-
determination perspective on Fitbits with 
adolescents. 
American Journal of Health Education 48, 
287–297. 

Schoeppe, S.,et al, 2017. 
Apps to improve diet, physical activity 
and sedentary behaviour in hildren and 
adolescents: a review of quality, features 
and behaviour change techniques.
International Journal of Behavioral Nutrition 
and Physical Activity 14, 83.

MEDIA USAGE

Barber, S.E., et al, 2017. 
Prevalence, trajectories, and 
determinants of television viewing time 

in an ethnically diverse sample of young 
children from the UK. 
International Journal of Behavioral Nutrition 
and Physical Activity 14, 88.

SOCIAL & EMOTIONAL 
DEVELOPMENT

Getting Smart (2017) 
How Minecraft supports social and 
emotional learning in K–12 education 
http://www.gettingsmart.com/wp-content/
uploads/2017/04/How-Minecraft-Supports-
SEL.pdf

Jennings, N., 2017. 
Media and families: Looking ahead. 
Journal of Family Communication 17, 
203–207. 

Larsen, N.E., Lee, K., Ganea, P.A., n.d. 
Do storybooks with anthropomorphized 
animal characters promote prosocial 
behaviors in young children? 
Developmental Science, e1–9. e12590

Mundy, L.K., et al, 2017. 
The association between electronic 
media and emotional and behavioral 
problems in late childhood. 
Academic Pediatrics 17, 620–624. 

Rasmussen, E.E.,et al 2016. 
Explaining parental coviewing: The 
role of social facilitation and arousal. 
Communication Monographs 0, 1–20. 

Šramová, B., Pavelka, J., 2017.  
The perception of media messages by 
preschool children. 
Young Consumers 18, 121–140. 

VIDEO GAMES

DeCamp, W., 2017. 
Who plays violent video games? An 
exploratory analysis of predictors of 
playing violent games. 
Personality and Individual Differences 117, 
260–266. 

Ferguson, C.J., Colwell, J., 2017. 
Understanding why scholars hold 
different views on the influences of video 
games on public health.
J Commun 67, 305–327. 

Mack, I., et al, 2017. 
Chances and limitations of video games 
in the fight against childhood obesity—a 
systematic review. 
Eur. Eat. Disorders rev. 25, 

Sinker, R., et al 2017. 
Playing in the dark with online games 
for girls. 
Contemporary Issues in Early Childhood 18, 
162–178. 

 4-7 December, 2017
Manchester UK

cgms17.com/

***************

Children’s Media Symposium: 
From Print to Screen

 

24–26 November, 2017

University of the Sunshine Coast, 
Queensland, Australia

childrensmediasymposium.net

****************

AJEC Research Symposium: 

Politics, power and agency in 
early childhood education

16–17 February 2018

Queensland University of 
Technology (QUT), 
Brisbane, Australia

earlychildhoodaustralia.org.au/
events/ajecsymposium/

Live Wires Forum

24-25 November 2017

Moonee Valley Racing Club, 
Melbourne

A two-day professional development 
event connecting the latest 
thinking in early childhood theory, 
practice and pedagogy in digital 
technologies, with hands-on 
practical sessions. An opportunity 
to connect with other educators 
and experts. The forum will cover 
areas of challenges and concerns, 
current and future directions.

earlychildhoodaustralia.org.au/
events/live-wires-forum/

*****************

EVENTS

http://www.earlychildhoodaustralia.org.au/events/live-wires-forum/
https://www.childrensmediasymposium.net/
http://cgms17.com/
http://www.earlychildhoodaustralia.org.au/events/ajecsymposium/


Do animal characters promote 
prosocial behaviors?

For centuries adults have told children 
stories, not just to entertain them but also 
to teach important moral lessons and 
promote prosocial behaviors. Many such 
stories for children feature anthropomor-
phized animals.  It has been believed that 
children learn from anthropomorphic sto-
ries as effectively, if not better than, from 
stories with human characters, and will be 
encouraged  to act according to the moral 
lessons of the stories. 

A recent Canadian study experimentally 
tested this belief by reading 4- to 6-year-old 
children a story about sharing with either 
human characters or anthropomorphized 
animal characters. Reading the human 
story significantly increased preschool-
ers’ altruistic giving (sharing stickers with 
others) but reading the anthropomorphic  
story or a control story decreased it. 

Young children appeared to apply the les-
son from the story to their own behavior 
only when the story featured humans, 
probably because the leap from a fiction-
al human to a real one is smaller than the 
leap from an anthropomorphic animal to a 
human.

h t t p : / / o n l i n e l i b r a r y . w i l e y . c o m /
doi/10.1111/desc.12590/full

Wearing a Fitbit not good for teens

Fitbits, the wearable activity tracker, may 
be encouraging adults to count their steps 
every day, but a new study suggests that-
they are actually discouraging secondary 
pupils from exercising.

The study by researchers at Brunel Univer-
sity found that wearing a Fitbit for eight 
weeks actually discouraged teenagers 
from exercising, rather than encouraging 
them to do more. The academics examined 
the effects of wearing a Fitbit on 84 Year 9 
pupils from schools in the South-East and 
North-West of England. 

A short-term novelty effect meant that 
some Fitbit wearers were more active for 
the first few weeks of the study but quick-
ly became bored. After a month, levels of 
physical activity declined.

www.tandfonline.com/doi/abs/10.108
0/19325037.2017.1343161

New screen production arm  
for children’s film

Following on from the success of the film 
Girl Asleep, Adelaide’s Windmill Thea-
tre Company has launched a permanent 
screen production arm.

To be known as Windmill Pictures, it will 
be focused on developing screen projects 
based on the company’s stage plays. 

The company has recently secured Screen 
Australia story development funding for 
School Dance. The play, which has won two 
Helpmann Awards, as a well as a Sydney 
Theatre Award for Best Production for 
Young People and the Ruby Award for Best 
Show, follows the friendship of three awk-
ward teenage boys. Playwright Matthew 
Whittet (Girl Asleep) will adapt the screen-
play, with pre-production currently sched-
uled for late 2018 and shooting in 2019.

http: / / i f .com.au/windmil l - thea-
tre-co- launches-screen-produc-
tion-arm/

UK children exposed to huge rise in 
gambling adverts

Children in the UK are viewing a record 
number of gambling advertisements as 
betting websites embark on a huge push 
to attract new customers. Figures show 
that the industry has spent £1.4 billion on 
advertising since 2012, with online casinos 
doubling their marketing budgets over the 
past five years.

Britain’s biggest charity to help addicts is 
so concerned about the increasing volume 
of advertising that it is urging ministers 
to introduce stricter rules. Writing in The 
Times, Kate Lampard, the chairwoman of 
GambleAware, pointed out the increasing 
numbers of young children being exposed 
to such advertising on television. Ms Lam-
pard said: “As a society, we should be con-
cerned about the rising risk of harm from 
wider access and more regular participa-
tion in gambling on future generations, re-
sulting in a possible public health crisis in 
gambling addiction.”

Experts say that children and young peo-
ple are particularly susceptible to gam-
bling adverts and research by the Gam-
bling Commission shows that problem 
gambling is twice as prevalent among 
people aged between 16 and 24 than in the 
population as a whole. The National Prob-
lem Gambling Clinic has already noted a 
significant increase in the number of young 
people seeking help for addiction.

https : / /about .gambleaware.org/ 
media/1547/2017-07-27-action-is-need-
ed-to-prevent-a-gambling-addiction-
crisis-kate-lampard.pdf
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