
Consultation ending: proposed 
new rules for online sports betting 
ads

May 10  2018 is the closing date for sub-
missions to the Australian Communica-
tions and Media Authority  (ACMA) re its 
proposed new rules to restrict gambling 
advertising during live-streamed sport on-
line. 

On 6 May 2017, the Australian Govern-
ment announced a package of reforms 
that included restrictions on gambling 
advertising during live sporting events 
across broadcast and online platforms. The 
ACMA registered new codes of practice for 
radio and television broadcasting sectors 
on 12 March 2018, effective from 30 March 
2018. (read more in small screen #350 March 
2018) 

Following the passage of relevant legisla-
tion in Federal Parliament in late March, 
the ACMA has released its proposed new 
rules for online services. The intention 
is for the draft online rules to be as con-
sistent as practicable with broadcasting 
rules. ACMA says that “the operating en-
vironments for broadcasting and online 
content provision and advertising are not 
equivalent … [and] so while the draft On-
line Rules are substantially similar to the 
broadcasting codes, there are areas where 
they are not expressed in identical terms.”

The ACMA welcomes comments from 
stakeholders on the draft Online Rules.  
Once finalised, the draft Online Rules will 
be a legislative instrument.  For more in-
formation see

www.acma.gov.au/theACMA/ 
online-content-service-provider-rules

What is Fortnite: Battle Royale? 

Fortnite: Battle Royale is a new online-gam-
ing phenomenon which is attracting chil-
dren from primary school age up. Since 
the game was released in September 2017, 
it has been downloaded 40 million-plus 
times globally.

It is a shooter game where players are 
dropped on to an island and then make 
their way around to find weapons and 

use them to battle other players and zom-
bie-like characters, as well as building shel-
ters to protect themselves against enemies 
and deadly storms. 

This version of the M-rated purchasable 
game Fortnite is free, easily accessible and 
downloadable. Players apply online for an 
invitation email to play before being able 
to download the game, but once they are 
invited and start playing, they are given 
weekly feature updates.

According to the Office of the eSafety Com-
missioner, one of the biggest dangers lies 
with the fact anyone playing Fortnite is di-
rectly connected to hundreds of strangers 
of all ages.  For more information from the 
eSafety site go to:

https://www.esafety.gov.au/esafety-in-
formation/games-apps-and-social-net-
working/fortnite

Another danger appears to be the addic-
tive nature of the game. This is something 
that has been remarked on by both par-
ents and teachers who have noticed how 
preoccupied kids have become with the 
game. Fortnite has many features used by 
game designers to ensure that gamers are 
“hooked”. It has brightly coloured graph-
ics, features humour and is fast moving. 
But it also has an element of luck which 
is likely to make players feel that success 
is always just around the corner so that 
they want to play ‘just one more game’. As 
well, fans are able to spend time watching 
streaming videos of highly-skilled players 
in action and highlights posted on You-
Tube. The game also has a strong social 
media presence.

An ACCM app reviewer has reviewed 
Fortnite: Battle Royale up to Level 8 and 
suggests that “Due to frequent violence, 
simulated substance/medication use, and 
online/social media connectivity this game 
is not recommended for children 12 years 
and under, and parental guidance is rec-
ommended for children 13 – 17 years. The 
full review can be read at 

c h i l d r e n a n d m e d i a . o r g . a u / 
app-reviews/apps/fortnite

Notable children’s digital media

The American Library Association Notable 
Children’s Digital Media Committee has an-
nounced its inaugural list of ‘great digital 
media for children’. 

The committee has concentrated on apps 
for this year’s selections but future lists will 
include a diverse array of digital media for 
children up to age 14. 

The committee has selected fifteen apps 
which they feel introduce rich topics and 
engaging activities and provide a platform 
for play and imagination:

• ABC Kids-Tracing and Phonics.
• Breathe, Think and Do with Sesame.
• Daniel Tiger for Parents.
• Dr. Panda Train (and all other Dr.

Panda apps).
• Martha Speaks Word Spinner.
• Moose Math.
• PBS Kids Games.
• PBS Parents Play & Learn.
• PBS Kids Scratch Jr.
• Sago Mini Forest Flyer.
• Stop, Breathe & Think Kids.
• Sushi Monster.
• Tales Untold.
• Todo Math.
• Toontastic 3D.

More information:

www.ala.org/alsc/awardsgrants/ 
notalists/ncdm
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Troubling trailers

ACCM and many parents have long been 
concerned about the too frequent intrusion of 
unsuitable trailers into TV programs chosen as 
OK for family viewing, and the occasional too 
scary trailer in cinemas.  

In September and October last year,  ACCM,  
armed with the huge response from parents to 
its online survey,  successfully fought against 
the proposed relaxation of the trailer rules in 
cinemas. ( see small screen Sep and Oct 2017). 

So we read with considerable interest, the story 
by West Australian journalist  David Allan-Petale
of the screening of a trailer for a horror movie  as 
an accompaniment to the school holiday movie 
Peter Rabbit.  

www.watoday.com.au/national/western-
australia/cover-your-eyes-kids-perth-families-
shown-horror-flick-trailer-20180426-p4zbtn.
html   

This was a genuine mistake,  and,  we hope, 
unlikely to happen again.  

What concerns us more is the ongoing issue 
of program and movie trailers on TV, and in 
particular, trailers for cinema films (M or MA15+) 
which are judged as meeting PG classification 

guidelines by the Commercials 
Acceptance Division (CAD) 
of  FreeTV Australia.    Such 
trailers can be shown almost 
everywhere on TV, barring a few 
exceptions.  Further, complaints 
lodged against such trailers are 
usually sent to the Advertising 
Standards Board, whose level 
of upholding such complaints is 
very low.  
 
ACCM has, in a recent meeting with the 
Australian Communications Authority, put 
the view that the PG classification guidelines 
for programs should be being applied more 
rigorously (with less excusing of scary content 
on basis of “context” or “brevity”), or should 
be replaced with a classification tool that would 
better protect children from brief but frightening 
or upsetting shots.  
 
ACCM also queried why the ASB was handling 
complaints that were really issues about trailer 
placement, which the FreeTV Code 7.3.3. says 
should be directed to the station being watched.  

We’ll keep you updated on any progress, but 
in the meantime let us know about any trailers 
you see (with date time and program) that you 
consider are unsuitably placed.  
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Are the ABC and SBS competing unfairly 
with the commercial networks or ….? 
The Department of Communications has 
announced an Inquiry to explore the practices 
of the national broadcasters, the ABC and the 
SBS, and advise the Government on whether 
they are operating in a manner consistent with 
the general principles of competitive neutrality. 
ie how they operate within the markets of which 
they are part and the basis on which they are 
competing with the private sector.  

The panel will also make observations on the role 
of national broadcasters in the modern media 
environment.

The terms of reference can be found at:

https: / /www.communications.gov.au/
documents/inquiry-competitive-neutrality-
national-broadcasters-terms-reference

More information about making a submission 
can be found at:

https://www.communications.gov.au/have-
your-say/inquiry-competitive-neutrality-
national-broadcasters

There is some concern  that the Inquiry will be 
used  as a toll against the broadcasters and their 
online activities. Read more at:

https://theconversation.com/the-politics-
behind-the-competitive-neutrality-inquiry-
into-abc-and-sbs-95925

ABC KIDS listen app

ABC KIDS listen is a new free children’s digital 
radio station and app for preschoolers and their 
families.

The ABC website says that the app “provides 
children ages 0-5 and their families with a 
safe space to access trusted, educational and 
entertaining audio programs that feature music 
and stories from their favourite ABC KIDS 
characters”.

A range of ABC KIDS personalities will host 
programs, music, and stories. Content will 
include news bulletins, a daily acknowledgement 
of country, language learning and music for 
sleep times.

www.abc.net.au/kidslisten/ideas/ 
welcome-to-abc-kids-listen/9451266
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Toddler TV watching and teen life-
style habits
Canadian research has shown the possible 
effects of excessive TV watching in tod-
dlerhood for lifestyle habits in early ado-
lescence.

The participants in the study were 986 girls 
and 999 boys from the Quebec Longitudi-
nal Study of Child Development birth co-
hort. Child self-reports of lifestyle habits at 
age 13 were matched with parent-reported 
televiewing at age 2. 

Excessive early televiewing was associated 
with a later risk of:

• being overweight
• poor eating habits
• skipping breakfast
• being less engaged at school

The researchers suggest that these inde-
pendent relationships, observed more than 
a decade later, suggest a need for better pa-
rental awareness of how the way children 
invest their limited waking hours could af-
fect their long-term life course trajectories.

www.sciencedirect.com/science/ 
article/pii/S0091743518300355 

Children learning from screens – 
the importance of interactivity
US research has shown the importance of 
interactivity in young children’s learning 
from screens. 

This study examined the effects of succes-
sively adding three components - turn-tak-
ing, responsiveness, and agency - to a 
socio-emotional TV narrative for a pre-
school-aged audience. Ninety-seven 3- to 
5-year-olds were randomly assigned to 
watch one of four versions of an animated 
show teaching the virtues of honesty (with 

0–3 interactivity components) or to watch a 
control episode. 

Relative to non-interactive viewing, full in-
teractivity (but not partial interactivity) im-
proved children’s recognition and labeling 
of characters’ emotions and lies/truths, and 
it indirectly enhanced their comprehension 
of the narrative’s moral lesson. This effec-
tive interactivity, which focused on key 
emotional moments in the plot, involved 
questions, feedback, and device control.

However, interactivity only minimally 
improved children’s ability to transfer ep-
isode-specific learning of socio-emotional 
content to novel and more realistic con-
texts.

www.sciencedirect.com/science/ 
article/pii/S0747563218301444#

TV still the most popular pastime 
for children
Watching television remains the activity to 
which children aged three to 16 dedicate 
the most time, according to the latest Kids 
Tech Consumer Survey by the company, 
Futuresource Consulting.

In the countries surveyed, including the 
UK, France, Germany, US, China, South 
Korea, Indonesia, Mexico and Brazil, chil-
dren overall spent an average of 4.8 hours 
per week watching TV. This compared to 
3.9 hours participating in active play and 
3.5 hours screen time on mobile devices.

Children in the US were found to watch 
most TV at close to one hour per day, while 
Chinese children still spent more time in 
active play.

However, while TV overall remained the 
top activity for children, 63% of children 
across the surveyed countries also used 

other electronic devices while watching 
TV, with this figure rising to 75% among 
13-16 year-olds. Half of these said they play 
mobile games while watching TV, while 
close to a third watch other video content. 
Among older children 55% were involved 
with social media and online chat.

www.digitaltveurope.com/2018/04/25/
futuresource-tv-still-most- 

popular-pastime-for-children/

Challenges for parents in today’s 
screen environments.
The revised American Academy of Pedi-
atrics screen viewing (SV) guidelines en-
courage families to identify an appropriate 
balance between SV and other activities. 
A recent British study explored parents’ 
views of their child’s SV time.

The study involved telephone interviews 
with parents of 8–9-year-old children, 
along with questionnaires about week day 
and weekend screen use. Interview data 
revealed that because SV is considered the 
‘norm’, parents struggle to limit it, part-
ly because they want their children to be 
equipped for the modern technological 
world.

Parents did not see all SV as equal. Watch-
ing television and engaging in education-
al SV were likely to be encouraged, while 
‘playing’ on tablets is discouraged. 

Most parents were found to feel that it is 
important for their family to achieve a dig-
ital balance, primarily to spend more qual-
ity family time together.

bmcpediatr.biomedcentral.com/arti-
cles/10.1186/s12887-018-1106-y
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